

















APEX LEADS IN 
WASHING SPEED 


’ 


352 cncnve 
31% FASTER 


than the average of four 
other leading makes. 





AND HERE ARE TWO 
REASONS WHY 
PATENTED DESIGN OF SPIRAL 


» DASHER PROVIDES HAND- 
LIKE WASHING ACTION. 


LARGE CURVED BLADES OF 
» SPIRAL DASHER OFFER 
GREATER WASHING SURFACE. 
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FLOOR, TANK AND HAND CLEANERS 
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BOMBERS 


ARE JUDGED BY SPEED, TIMING AND STRIKING POW 
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z a : illuminated 
a TIME CONTRC 
= CORRECTLY TIMI 
WASHING PERIOL 


An illuminated dial tells how long 
wash different fabrics. Control c 
matically stops dasher when was} 
period is completed. It does not s 
the motor or wringer, as other tin 
do. Prevents overwashing of clot 
saving wear on delicate fabrics. Sq 
time and electricity. 


AS SIMPLE AS 1, 2, 
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= | APEX ADVANTAGES GIVE YOUR = Cuts off 
| SALESMEN TERRIFIC STRIKING POWER AUTOMATICALLY 
%& The fast, clean washing Spiral Dasher, new and entirely 
different Time Control, long-lasting Free-Running Mecha- 
nism, and other importent Apex features give the salesmen 





of Apex Dealers a poter.t. hard-hitting sales story that ex- 
cites buying interest and quickly convinces the prospect. 
Behind each Apex feature is a story based on facts and StS 
proof that women understand. For instance, when you sell 
Apex you do more than tell a prospect that Apex washes 
faster and cleaner—you prove it, because Apex gives you 
proof to prove it with. If you are not already enjoying the 
selling advantages of Apex, you may find it highly profita- 
ble to investigate Apex today. 
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Priorities 


USINESS today is warned from high quarters that 
business-as-usual cannot continue. Such warnings are 
directed especially to the durable consumer goods busi- 

ness, such as electrical appliances requiring the use of metals, 
skilled workmen and machines. 

Priorities are now in force, and already changes and sub- 
stitutions of materials are being made, No evidence of volume 
restriction is yet apparent. May figures on sales for all appli- 
ances continue at lofty levels. No one believes, however, that 
these levels can be maintained indefinitely. Defense conditions 
will enforce some curtailment of production and over these 
conditions the manufacturers have no control. However, man- 
ufacturers still have and will continue to have control over 
one most vital condition in this business: They make their 
own dealer policies. 

It is the conviction of this writer and this publication that 
an increased control toward the improvement of the distribu- 
tion situation will, during the period of business-not-as-usual, 
strengthen the whole appliance business and lay a firm base 
for a great future development that will follow the inevitable 
termination of this war emergency. 


G ETTING down to cases, the drive for enormous volume 
J under the conditions of fierce price competition which 
has characterized recent years of appliance history has had 
some undesirable effects. Therefore, we believe the coming 
reduction in volume should be offset by an improved character 
of distribution and a greater emphasis on product excellence 
and use value rather than on price. 

By improved distribution I mean the strengthening of the 
legitimate retailer of electrical appliances. And by legitimate 
appliance retailer 1 mean any retailer with an ethical price 
policy, sound and fair competitive sales methods and one 
whose activity is creative in winning markets for new products 
and extending the market on present lines. This type of 
retailer has felt that in the scramble for greater volume and 
the use of price as a competitive weapon he has been rather 
badly pushed about. He has seen marginal dealers created 
by the thousands, and the thriving growth of discount sellers, 
“wholesale” catalog houses, retail sales by jobbers, and other 
price cutting competition. 

Most leading manufacturers have made some effort to cope 
with these abuses, but the general situation was against them. 
Now, in a seller’s market, the manufacturer can without loss 
and with much prestige to himself eradicate the whole crowd 
of chiselers. 

It may be urged that when shortages of wanted appliances 
develop that price cutting will automatically cease. This 
doesn’t at all follow. The discount house and the “whole- 
sale” catalog house and many marginal retailers can only 
exist by offering cut prices, and they will continue to cut 
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prices as long as they can obtain any merchandise. The only 
way to deal with them is to deny them the goods, which the 
manufacturers and their distributors can do if they will. 

Such a policy is drastic, of course, but for drastic meth- 
ods manufacturers themselves are having their own expe- 
riences with priorities on materials, I am making a plea for 
a priority system on appliances applied to retailers — one in 
which the manufacturers will take the long view of their 
retail distribution. 


YWARD such a policy legitimate retailers themselves 
will have to assume a responsibility, and will in fact be 
put to a test. 

Retailers practices haven’t always been above criticism, and 
many of them will have to be reformed. For one thing they 
can make an immediate contribution to improved distribution 
by a higher degree of specializing. Retailers in some instances 
have driven manufacturers and distributors to multiply compet- 
ing retail outlets beyond any normal need through dividing 
their own efforts over too many lines. Too many retailers’ 
advertising reflects a price complex. Retailers have demanded 
too many specials and deals. 

Like the manufacturer, the retailer needs to adopt the long 
view, to establish a policy of specialization, of a rear-’round 
sales effort, the avoidance of specials, and major effort on 
extra quality, special feature merchandise in the higher brack- 
ets of sale. 


HE policy we are advocating is not a new one or untried. 

It was general a number of years ago when the volume 
was only a fraction of what it is now, and when even with a 
relatively small volume the business was eminently satisfac- 
tory. It is successfully in effect now with some distributors 
in some localities in the country. 

In the midst of the present emergency and its difficulties, 
many businessmen are looking far ahead. The questions of 
what will the situation be after the war emergency has past 
and what plans should now be made to meet that situation 
are in many thoughtful minds, Of one thing we are sure: 
after the emergency the appliance business will continue its 
great growth. Many new products and new services will be 
developed and new markets will have to be found. Sound 
selling and sound distribution will be needed. The specialty 
retailer will be needed, probably as never before. All the 
more reason then to take action now to aid the retailer in 
the difficulties of today and assure his coming through 
strong enough to meet the opportunities of the future. 
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What It Means To Hotpoint Retailers 
When People Say— 


“Oh, Yes, We Know Hotpoint Well” 


HEN people brag about the appliances you sell they are doing 
a big p/us selling job for you—and it doesn’t cost you a cent. Their 
recommendations are powerful. They take the form of convincing sales 
talks because those sales talks have behind them the weight of testi- 
monials from satisfied users. 
This builds good will for you as well as the manufacturer. Good will 
is founded on confidence and confidence must grow out of satisfaction 
enjoyed by users of the product. 


| 


ELECTRIC RANGES REFRIGERATORS 


— 
WATER HEATERS 


pill 
WoMEN HAVE BOUGHT 
-) 





One happy user tells another and soon the good opinion is shared by 
customers and public alike. When a majority of the public thinks well of 
a manufacturer or his product, he has “reputation.” 

Today over 17,000,000 families know from experience that Hotpoint 
builds good products and advertises them honestly. This means a lot to 
us because it makes the selling job easier for Hotpoint retailers. It guar- 
antees them a market among the folks who say, “Oh, Yes, We Know 
Hotpoint Well.” 
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WASHERS 


IRONERS 
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THREE REASONS WHY 


Hotpoint Leadership 


INSURES YOUR FUTURE 


HIS spring Hotpoint retailers took part in an 
important event—celebrating the One Millionth 


Hotpoint Electric Range. Exhibits and displays 


were attended by thousands 
of women in retail stores all 
over the country. 

It is important to Hotpoint 
retailers because Hotpoint 
is the only range manu- 
facturer who has passed the 
million mark. People are 
still talking about the 
‘“Millionth Range’ cele- 





Thoughts at a Glance 


You probably have never seen a newspaper pub- 
lisher—no matter how rich and powerful he may 
have become—nor a newspaper editor, however 
scholarly he may be—who doesn’t pride himself 
on this: “I am essentially a good reporter.” 

That’s because the reporter is the real founda- 
tion of all sound publishing. 

In a business like ours, his place is filled by the 
good salesman. Nobody can ever have a prouder 
title or a finer calling in American industry. To 
be able to go out and locate your prospect, to be 
able to picture the advantages of your goods, 


1. Hotpoint provides you with a line of electric 
appliances proved by millions of users. 


2. Hotpoint’s 35-year record of leadership gives 


you a sales springboard for 
continued profitable sell- 
ing of all appliances in the 
Hotpoint line. 

3. Hotpoint retailers’ 
have just participated 
in the biggest year in 
Hotpoint history. Each 
successful season adds 


sales value to ‘The 


‘| to get the order, and to make a lifelong friend 
tl bration. They will talk thereby — that’s a constructive job. It makes a Name Everybody Knows’; 
a : s livelihood for the salesman, helps build industry ‘ 
wtih about it for a long time to and make jobs for many other people. makes future selling easier 

In the Hotpoint organization there’s never d rz b] 
| by come. been higher praise for any man than to say: ““He’s an more profitable. 
. ; ; ta : eaee : , 
_ Consider these three a good calesmant” The Hotpoint business hes Edison General Electric 
been built throughout all our 35 years on quality 

oint important reasons why products and quality selling. That’s the course Appliance Co., Inc., 5620 
t to : ; Hotpoint always expects to follow. ; 
— Hotpoint Leadership in- West Taylor St., Chicago, 
now 


sures your future: 


Allele fh 


Vice-President 


Illinois. 























THE NAME EVERYBODY KNOWS | 
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ELECTRASINK WASTE EXITS 
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CLOTHES DRYERS AUTOMATIC DISHWASHERS STEEL KITCHEN CABINETS 
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[RADE-INS 


By Donald S. Stophlet, Proprietor, Lofgren's, Moline, 


A factual account, from the 
operating dealer's stand- 
point, of all the problems 
arising in the buying, ap- 
praising, re-conditioning 
and 


electrical appliances. 


selling of traded-in 
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Service Manager Harry Fryzell of Lofgren's shows a defense worker some traded 


in refrigerators. 


pti titi iii is 
PELL LLL LED 





Above, inset, Donald S. Stophlet, proprietor 





n in iverage city, where appli- dition. (See table below.) 
dealer bids to prospects for dead No attempt is made to repair class 
ne un vary from ten to D units. They are sold as is or 
eventy-five dollars. No wonder ther: junked. It is obvious from the sched- 
i heavy deale irnovet ule that repairs cannot be very exten- 
In ou irket here which in sive in Class C or the dealer will 
verage l-western town of 40,000 lose money. 
population with many defense and in- The trade-in situation certainly de- 
ustrial workers, we have found that pends on buying right. No amount 
he following schedule is about the of magic sales talk or theory will en- 
t that we in secure for the fol- able a dealer to allow $60.00 to $75.00 
ving boxes, after they have been for a 10 year old “Klunker” then 
iuled and put in working con- spend another $25.00 or more to over- 
USED REFRIGERATOR TRADE-IN SELLING SCHEDULE 
Class A Class B Class C Class D 
Under Five 6 to 8 yrs. 8 to 10 over 10 yrs. 
Size Years old yrs. old old 
Klunkers 
4or 5 
cubic foot 69.50 49.50 29.50 5.00 
6 and 7 
cubic foot 79.50 54.50 34.50 7.50 
8 and 9 
cubic foot 89.50 59.50 39.50 10.00 
10 to 13 
cubic foot 
double door 99.50 69.50 49.50 15.00 
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Below: | 
the saf 
of Lofgren's. 
haul it and sell it 
for $85.00 t 


then expect to 
» $100.00. 

The reason for this is that the new 
strip tease boxes, originally selling for 
$114.75, put a definite ceiling 
over all used refrigerator prices. 

[he four vital factors in buying 
trade-ins are 


have 


1. Age 

2. Model, type and name of manu 
facture 

3. Mechanical condition 

4. Cost of reconditioning 

These factors determine what th 

appliance will bring in your market 

They govern the used electric appli- 

ance market just as they govern the 





used automobile market, so let’s be 
wise and use them. 
As soon as a trade-in is offere 


the appraiser determines these fou! 
facts and then and there places +! 
refrigerator in one of four classifi 
tions. 
CLASS A: Units 


year guarantee. 


within the fiv 





ELEC 





hese refrigerators are in great EDITOR'S NOTE .... This is the second of a series of articles on "The Problems of the Electrical Dealer", 


mand and sell almost on sight par- 
ticularly the smaller four and five foot 
nits which are snapped up by apart- 


written by an active dealer. The first, What the Dealer is Up Against" appeared in the April issue. The 
author, Donald S. Stophlet, has spent 22 years in the four branches of the electrical industry. He has been 





ent house owners. While they too, asked to pull no punches and present conditions as they actually are from the dealer's viewpoint. 
governed in price by the strip 
e ceiling of approximately $125.00, 
small models will bring seventy- 
dollars, if in good condition, while 
larger boxes of the “Big Five” to fifty dollars. If an allowance of Into this class fall that miscellane- Percentages of trade-ins to expect. 
nufacturers will frequently com twenty-five dollars has been made to us selection of ten to seventeen year About 20% of our refrigerator sales 
nd up to ninety-five dollars. Re the customer the repaired ready for old jobs. Ice boxes with installed in 1940 had trade-ins involved. These 
respraying, new gaskets, new sale price often rises to $75.00. This coils and remote compressors. (The 150 trade-ins fell into the following 
lware, etc., usually average 5 to price cannot be justified when faced “iceless ice boxes” of the 1924-1925 groups. 
10 dollars by the new strip tease job. A good period) jobs with brine tanks, de- 
(1 2 ee Biel ee alate ened al appraiser will usually spot these jobs frosting buckets and paint interiors = of ; ; ted 8Y 
and let the other fellow take the deal, of the 1927 era, “orphans” of the 1929 ee een le 


and the loss. If taken in on trade, boom times, “dead” antique hermetics 


Jobs in this class can be taken in 








; , om they are best sold as is, to refrigera- of the early 30’s. There is only one 
sold for a small profit. They “Be Pi gard = : : ; Pe aS ae 
ae ; me ; tion mechanics for parts. Money put answer. Junk them!!, after removing 
usually in pretty fair shape—re- 2 nnive ic te lost "eA OBS ea ae Peron epgaet 
pairs are usually minor in character, ee eee ee See eS roe 18 —e oo oe wee ee 
mew seals or controls refrigerant , ‘ol , - we o the farm trade for utility motors 
eS \ poe et CLASS D “Klunkers’—Units Old compressors can sometimes be 
charge, respray jobs, etc., costing ; Le ee ae ee 
a . over ten vears old sold for small paint spravers. 
usually from ten to twenty dollars. ; sitll 
Reconditioned, these jobs bring, in 
ur market, from about forty to sixty- 
five dollars so it is obvious that the 
customer allowance cannot be very 
fhigh. 
It is in this class that most dealers 
low too much for the old refrige: 
They do not buy right. 
CLASS C: Eight to ten year old 
nits. 
These are the “border line” cases 
nd a dealer should watch this type 
ry closely or he will lose money. 
hese jobs are frequently in the 
yssession of their 4th or 5th owner 
nd in automobile mileage language, 
ive gone at least 150,000 miles. They 
isually need a complete overhaul 
Maybe they are orphan units or non- 
perating hermetics of antique design 
The cost of repairing jobs like this 
frequently run from twenty-five 
Below: Don Stophlet, right, demonstrates 
the safety of Freon refrigerant to a 
prospective customer. 
» sell 
the new 
ling for 
ceiling 
ces. 
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CLASS B 


6 to 8 years old 40% 
CLASS C 

8 to 10 years old 30°% 
CLASS D “KLUNKERS" 

over 10 years old 25% 
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Above left, service manager Harry Fry- 
zell sells a four-foot Westinghouse traded 
in on a larger model. 


Above, an independent refrigerator me- 
chanic drops in to bargain for the com- 
pressor on this old trade. 


Hermetic Unit Trade-Ins 


This is a problem all in itsel 


Almost all of the major refrigera 


manufacturers have had, for about six 

years, the so-called “five year gual 
* ar fe 

intee, which 18 actually a one y 


guarantee on the unit and cabinet, plu 
; 


a tour vear additional warranty on the 


unit. This plan which was made p 
sible by the increased efficiency 
the lermet unit, is had a ery 
decided influence on the refrigerati 
trade-in market 
(Pleas rn t hage 71) 
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As REA lines go up, Clinard Electric at Winston- 


Salem, N. C. are on the job with wiring, fixtures, 


water systems, major appliances and farm equipment 


B. C. CLINARD 
Clinard Electric 


sident 


A 


y 


ns«t 


n-Salem 


N. C 


Co. 


tet 


...A footnote to selling pumps and water systems 


rest 


Winston 


size 


present 


im left 


into the 


hundreds of thousands and it takes 
more than forty employees including 
salesmen, servicemen, clerical staff 
and the three Clinard brothers to op- 
erate the concern. But that means 
they can do things in a big way. 
They sell around 300 refrigerators 
(Westinghouse, Hotpoint) a year, for 
instance, and 800 water pumping sys- 
tems (Burks). On the latter item they 
yperate as distributors and some 500 
f the total go through dealers ap- 

<1 by them. The other 300 are 

at retail through their own sales- 
force. On laundry equipment (Apex, 
Westinghouse) their sales run into 


the hundreds. When radio was a spe- 


its own right they sold as 
as $100,000 worth in a single 
Today, they still do a job on 
but, in the words of R. D. 
d who has charge of the appli- 
snd of the business, radio is now 
another appliance.” 

Electric range and water heater 
business has not reached the volume 
stage of other appliances, says Mr. 
Clinard, due chiefly to the stiff compe- 
tition of the Duke Power Company. 
The utility offers free service, long 

} bill 


terms and light-bill payments with 








ranges sold by its own active sales 
force and these competitive advan- 
tages are not passed along to the 
dealer. But they are in there battling 
all the time with Westinghouse and 
Monarch ranges as their aces in the 
hole. The latter item is chiefly cor 

fined to the rural market where a cor 

bination coal-electric is in good de- 
mand for heat in the kitchen. 

And speaking of rural customers 
you come to one of the reasons fort 
the success of the Clinard method 
Long before REA began pushing thei: 
copper tentacles into the hills ar 
farms, the Clinards were on the spot 
selling oil-burning refrigerators (Su- 
perfex), gas-engine washers and w 
ter systems and what have you. They 
made their original contacts before 
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ills at 

the spot 
ors (Su- 
and w 

u. They 
before 


: igiit was turned on and the juice flow- 
Bing. Its only natural that they were 
n the position to doa follow-up job. 
With each line extension, one of the 
eight Clinard salesmen hops in his car 
and, with his ability to sell the entire 
line carried by the company, is soon 
busy interesting the new prospects in 
Selectric fixtures (Lightolier) electric 
refrigerators, washers, small motors, 
water systems and wiring. Their con- 
tracting business gives them some 
edge on this new trade. The tobacco 
Sorowers and farmers of the commu- 
Bnity sense the change that has came 
Swith REA, At one time they 
g uld pay $250 for a new oil-burning 
s refrigerator. Now they feel that elec- 
tricity is just around the corner and, 
while they will buy a second hand 
Superfex, they are content to let it 
go at that and trade for an electric 
Bwhen they get current. 
Che Clinard fortunes, of course, are 
well 


ang in 


too. 


pretty identified with the pros- 
rity of the tobacco growers in the 
community. Most of these farmers 


interested prospect. 


subsistence crop of wheat, 
rn, melons and other produce for 
the market and rely on tobacco for 
A drought early in 
season (as there was this year) 
iy spell bad times for the farmers 
the Clinards. 
\ sharp reduction in tobacco prices 
the annual auction to the Camel 
1 Brown & Williamson buyers will 
ive a similar effect. Even a curtail- 
ent of American exports of tobacco 
ind cigarettes can mean the difference 
between a refrigerator sale to a local 
tobacco grower by Clinard Electric. 
Chis annual crop of tobacco means 
) that customary time-payment 
thods for appliances go by the 
board. The rule in Winston-Salem 
ind throughout the tobacco country 


grow a 
ir cash 


crop. 


1 consequently for 





Clinard Electric accounts for the sale of over 800 


water systems a year. Here is store display 
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of Durham and North Carolina is 25 
percent to 35 percent down and the 
balance when the crop is finally dis- 
posed of under the abacadabra of the 
auctioneer’s chant. On the other hand, 
the spendid service and repair shop 
facilities of the Clinard Electric means 
that they can go into refrigerator re- 
conditioning on a thorough basis and 
make money selling re-built 
Many of these sell as high as $69.50 
and result in the turnover of a nice 
piece of change for the company. The 
service and motor departments are un- 
der the direct supervision of one of 


jobs. 


the Clinard brothers—in this case 
D. C. Clinard. 
Their contact with the rural cus- 


tomer means that many an appliance 
which is virtually unheard of by the 
average city dealer, is part and parcel 


of the Clinard operation. Hammer- 
mills to grind feed, electric churns 
for the dairy farmer, milk-cooling 


units, motors of all sizes and kinds 
are all grist to the Clinard mill. In 
addition, oil space heaters, air circu- 


and 
t a prospect. 


lators, roasters, ventilating fans and 
small appliances are regular items of 
sale. 

3iggest item outside of the straight 
appliance line is Burks pumps and 
water systems which B. C. Clinard, 
president of the company, personally 
takes charge of. With the reputation 
of the manufacturer (Decatur Pump 
Co.) and the Clinards back of them, 
installations have run into the thou- 
sands. Almost the first item on the 
farmer’s list, when the house and 
barn wiring have been attended to, is 
running water. The eight salesmen of 
the company are equally at home sell- 
ing pumps as refrigerators. They are 
paid on a salary basis which gives the 
company complete control of their ac- 

(Please turn to page 70) 





A glimpse of the main appliance display floor. R. D. 
Clinard, in the rear, demonstrates a refrigerator to 
Over 300 were sold last year. 























































The Clinard service and repair department is an important element of the busi- 
ness. From service calls come leads for new appliance sales. In addition, Clinard 
operates a motor repair and re-winding department. 


ot) ia *) 


Below: Traded-in refrigerators are displayed in this 
space which houses the company's line of fixtures, 
lamps and small appliances. | 
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Utility Leaders Look Ahead at the E. E. I. Annual Convention 





Responsibility of Sales in These 
Changing and Critical Times 


By R. E. Fisher 


Pacific Gas and Electric Co., 


Vice President 
San Francisco 


Cal 


and Chairman 





General Sales Committee, Edison 
Electric Institute 

HAT’S | e electric 
ynonymous with 
wha ahead for America. 
Amer 1 N ] » today is National 
Defense. Howev is increasing suf] 
plies roll out of factory doors, import- 
t and ought being given 
ie future All industry is con- 
d with som lislocation and 
u 1 uinty Ame n industry 
nust eet the illenge the t ¢ 
In id Vnateve ib I il Ss 
we are i ip to d We ist als 


From an Address before the Third General Ses- 


sion of the Ninth Annu 
Edison Electric Institute 

day morning, June 4th. 
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al Convention of the 
Buffalo, N. Y., Wednes- 


on as best we can to serve our 
regular markets and to develop new 
We must work at top speed to 
manufacture armament, but this time 
we are equally determined not to neg- 
lect our normal market for upon that 
market depends our future existence. 
Future peace-time markets can be 
safeguarded only by sustained or in- 
tensified sales effort, continued adver- 
tising, and maintaining the best serv- 
with war 

Only thus can we cushion 


the economic blows another armistice 


carry 
] 


nes. 


policy commensurate 


1cé 
conditions 


sta hl eI } : 
inevitably will bring. 


Business men who lessen their sales 
efforts because they are in a seller’s 

ire not building for the fu- 
Momentum be maintained 
work slackens 
have been provided 
for expansion of ni 
up that slack. 


} : ] - 7 >} 
disciplines itse¢ 


market 


must 


rmal activities to 
Unless business 
, ap licy of long- 
market development and sales 
work, we shall once again be caught 
1 for peace as we found 
While 
g defense responsi- 
therefore, sustain 
to keep our prod- 
in the public eye so we will not 
lose place, position or identity,—the 
‘ntials to continued successful oper- 
ation. This 


take 


‘ 
h Ul 


range 


is unprepare 
ourselves unprepared for war. 


we are 


shoulderir 


bilities, we must, 


ur selling program 


year’s customer is not 
necessarily a customer two years from 


now. We've got to keep him that 
way ! 
The challenge confronting the elec- 
industry today is load building 
with emphasis on fuller use of existing 


facilities. The electric utilities have 
a use factor that is still below 40 per 
cent. If the valleys of our load curve 
can be filled, the present generating 
capacity can comfortably furnish many 
more kilowatt hours without danger 
of shortage. We point with pride to 
the engineers of the electric industry 
who have made it technically possible 
to give our customers more and more 
for less and less. While much prog- 
has been made in production, 
transmission and distribution efficien- 


ress 


cies during the past two decades, 
the trends definitely indicate that 
further gains in technical efficiency 
will be less and more difficult of 
achievement. Notwithstanding the 
contribution of our engineers, they 


are now challenged to build and oper- 
ate systems which must compete 
profitably with tax-free and Federally- 
subsidized Government systems. 

Another challenge confronting the 
utility industry is an aroused public 
opinion that demands a sate ceiling so 
low that net revenues are constantly 
threatened. Simultaneously, our indus- 
try is confronted with light 
sources of high efficiency, new appli- 
ances and new processes, all of which 
hazard a threat of reducing the gross 
from which any net earnings must be 
skimmed. The best answer to these 
challenges lies in building new load 
and, to a large extent, keeping our 
existing business sold. 


new 


It has been stressed that one sales 
responsibility confronting us is the 
sustained development of the domestic 
market. If properly to 
build the residential load it will 
in the future become a badly needed 
shock absorber to cushion the abnor- 
mal transition from war to peace. A 
great increase in American home 
owners is the insurance we can 
possibly have in a preservation of our 
market and 
standards of living. 


we continue 


up 


best 


domestic our American 


JULY, 


To maintain electrical living as a 
criterion of good living is not a job 
that can be done by selling alone. It 
requires home service. At this time 
it seems we would be warranted to 
contemplate an extension and enlarge- 
ment of home sesvice programs. We 
must sustain the reputation for the 
superior performance of electric appli- 
ances in the home during the next few 
years if we are to have a high degree 
of public acceptance and a desire for 
new electrical appliances in the years 
to come. Moreover, our domestic mar- 
ket is a competitive one, and selling 
effort through home service will be 
required to retain this load. We know 
that home service has aided in keep- 
ing our service sold. It has a direct 
bearing on the trend of kilowatt hour 
usage in the home. Home service is 
really a part and parcel of progressive 
selling. 


I have been much impressed of late 
by the attitude of leaders in the elec- 
tric industry toward sustained sales 
activities. These utility men, as well 
as appliance and equipment manufac- 
turers, are looking ahead to the day 
when war orders or defense require- 
ments will be through. I have heard 
of the executive who felt he need not 
carry on with sales work or do any 
more advertising now. Because of 
the emergency he had 80 per cent of 
his plant sold to a_ sure 
market at a fair profit. As a matter 
of fact, however, that 20 per cent of 
his plant which he can still sell to 
the public represents the only chance 
he has of returning to normal business 
when peace comes, as it must eventu- 
ally. And so it is with each branch 
of our electric industry. The good 
will company which has 
something to sell is at stake. Ever 
though only a small portion of the 
factory output or plant capacity 
left to be sold to the public today 
the only sound long-range course is 
sustained selling and advertising. 


capacity 


of every 
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By Tom P. Walker 


President, Gulf States Utilities Company, 
Beaumont, Texas 


LUS 


more 


sales values may mean 
merchandise for the 

money and should within sound 
unds, but definitely should not other- 


se. There is a very important job 


1 


r the utility in promoting the 
in the home, and 
hile no standard pattern can be cut 

fit every situation, certain princi- 
Nothing is more 
than 


use of 
ectrical equipment 


es apply generally. 
evastating, it seems to me, 
rchandising by a utility so aggres- 
ve that all other outlets are dried up 
id customers feel their electric rates 
rom an Address before the First General Ses- 

on of the Ninth Annual Convention of the 

dison Electric institute, Buffalo, N. Y., Tuesday 

orning, June 3rd. 


help pay merchandising losses. On 
the other hand, no policy is so ill- 
advised as that spends large 


sums in paternalistic dealer programs, 


which 


leaving no merchandising responsibil- 
ity on him but giving him all the 
profit. 

The plus values a utility can put 
into through a 
well-ordered the 
utility should have a substantial part 


merchandising come 


program in which 


and which is designed to produce 
sound, aggressive sales of standard 
merchandise at prices that justify 


maximum effort. How that can best 
be accomplished depends on local con- 
ditions, but the most satisfactory re- 
sults generally are obtained where the 
utility itself merchandises—but only as 
merchants—avoiding the unfair use of 
facilities to stifle dealer 

There is a common 


its utility 
competition. 
ground on which progressive dealers 
will meet—yes, even be stimulated by 
utility merchandising competition— 
and where this common ground can 
be found in any given situation, there 
results In any 
event, utility assistance should be pro- 
vided through demonstrators, 
neighborhood cooking schools, engi- 
neering architects, good 
service practices, and for the commer- 
cial customer power 
engineers and lighting experts. 


the best are obtained. 


home 
advice for 
well-trained 


Perhaps the greatest plus value a 
utility can put behind any sales pro- 
gram is the enthusiasm of its own 
personnel, sold on the electric way 
and themselves using these appliances 
to the maximum. Their satisfaction, 
fanning out into all the community, 
can do more to create a desire than 
any other device. 


1 
almost 





gressive 
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as well 
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By C. E. Greenwood 


Commercial Director, Edison Electric 
Institute, New York, N. 


From an Address before the Third General Ses- 
sion of the Ninth Annual Convention of the 
Edison Electric Institute, Buffalo, N. Y., Wednes- 
day morning, June 4th. 





obilizing Public Opinion 


NALYZING the utility industry 
in the early “twenties,” one 
found standards 

were of the highest order—the result 
of National discussion and 
crystallization. Accounting practices 
were worked out with skilled tech- 
nique, and likewise public and cus- 
tomer relations 
deepest study and concern. 


engineering 


Research 


subjects of 


But Na- 


were 


tional thinking for market develop- 
ment along sustained industry lines 
did not take root in the sales field 


until the late twenties. Then it was 
realized that electrical consumers were 
being bombarded by other industries 
for the budget dollar of the household. 
Planned National activities were mak- 
ing deep impression on public think- 
ing then, and are effective today. Yes 

continuing today National promo- 
tion of the California Fruit Growers 
is making people pour the orange juice 
to absorb vitamins rather than enjoy 


the succulence of the individual 
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orange; we eating food of all 
kinds from cans with much less worry 
of its purity, people are spending more 
money for paint that 
face might save all;” people are still 
“saying it with flowers” on occasions 
for subtle expressions of regard and 
affection never dreamed of in earlier 
years. People are being influenced 
to greater use of other 
products by external educational and 
promotional forces. “Old stuff,” you 
say? Not to the masses. The under- 
taker works every day in this world 
and there is an endless sale of baby 
Markets constantly change. 
Some of the Trade Associations con- 


are 


“saving the sur- 


numerous 


carriages. 


cerned with those promotions enumer- 
ated, and on whom we have pinned 
medals for results, have kept it up for 


two decades. They have molded pub- 


lic acceptance and are keeping it 
molded. They are catching new gen- 


erations. Believe it or not, they have 
caught every one of you. 

So it 1927 that leaders of 
commercial thought in the electrical 
industry, foremost among them Mr. 
James E. Davidson, now President of 
Nebraska Power Company, were in- 
strumental in having set up in the 
utility trade association a department 
for national and local coordination of 
and promotional activity, and 
for general assistance to member com- 
panies for commercial research and 
market study. 

The primary consideration of utility 
service is Use. 

You cannot make people buy kilo- 
watthours by manoeuvring a 60- or 
100-watt lamp into a socket replacing 
a 25- or 50-watt size. The customer 
will manoeuvre it back—unless—re- 
turn on the investment can be shown 

(Please turn to next page) 


was in 


sales 
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Ay Amauat RESIDENTIAL ELECTRIC SERVICE 
,000, 
MODERNIZE 
tlLecTRiry 
500 
} 
1922 (1924 «61926 «61928 «61930 41932 1934 1936 1938 1940 
t extra 12 il establishments safety and well- 
t S i “ r gher watt being rt en ployee s, the speeding up 
ig t ill wit § operations and greater perfection 
no i | house 1 consume 1 the products of industry These 
really uuying health value eased idvantages are not enumerated on 
eve ) efficiency, safety and the lighting bill 
ittractivene leré ire health 
nomic values which Wational Food Preservation Program 
istilv a new ncept I wnat consti- 
tutes go n st iffice and The Refrigeration story has been 
factory 10ot so recorded on is intriguing as lighting Companies 
the bil the ympany infolded in the late twenties that 
service [It was Benjamin Franklit salesmen—high-pressure and low-pres- 
who wrote t bit of wisd on the sure—could not make people buy elec- 
fly-leaf of a book If you are no tric refrigerators because they didn’t 
getting into the home with what you feel that they needed refrigeration at 
lave t iy you will never get in all, and that a cool cellar or the win 
with what you have to sell.” us- dow-box made supposedly good stor- 
tomers t be enlightened on these age. Droves of salespeople brought 
yyect f electrical Use, and that back the same answer from utility 
backgrou f education is a National customers. Yes—this was little more 
Industry obligation. Mass selling is than a dozen years ago. “Why this 
in all-out aid to sagging business large investment?” said the skeptical 


Better Light—Better Sight 


Out of 


organize 


t the economic doldrums ex 
1933 sprang the will to 
ndustry activity The Better 





Light-Better Sight movement organ- 
ized utiliti lamp manufacturers and 
numerou other associated interests 
through Edison Electric Institute for 
National promotion Che optical in 
lustry and the electrical industrv have 
4 common purpose in eyesight con- 
ervation, 1 through the Bureau 
tney iv poo pe ial knowle ige and 
experience Che Bureau is now in 
its eighth year of sustained effort and 
s taking public thinking 

My purp t to unfold here 
pron etail« It’s results th at 
count esults interpreted in customer 

eptance benefits recetved from 
the f higher illumination values 
n the yme to accomplish the many 
seeing tasks, and subsequent greater 
energy use, results in satisfaction by 
merchant the return received on 
the investment in Better Lighting, and 
to Office Management for the effect 
on the office force Again the results 
obtained recognized gains to indus 
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consumer ‘To please the utility?” 
Now what that rich field of prospects 
didn’t 


know was the return on the in- 


vestment to them in 


1 


the 


alone from 
eating of fresh wholesome food. 

fact written in 
— and buried 
a 50 deg. tempera- 
ture bacteria growth multiples rapidly 


health 
It was a scientific 
Government bulletins 
there—that above 
on food, and millions of people were 
food 
but what a 
which followed 


U% of the 


eating unwholesome 
Sounded s 
Research 

that but the 
country refrigeration of 
any kind, and but 15% all-year-round 
refrigeration. Just a handful of exist- 
50 


daily. 


" r)) 
mpie, 


story ! 
revealed 
homes of 


were 


using 


boxes held a deg. tem- 


ing ice 
perature. Food spoilage in stupendous 
quantities resulted. These potent and 
were put to work 
National Food Preservation 


accurate thoughts 
by the 
Council, organized within the Electric 
Utility Trade Association in conjunc- 
tion with manufacturers. Its educa- 
program continued for two 
years in cooperation with several food 
outside the elec- 
There was a spurt in 


1 
tional 


groups coordinating 
trical industry 
the sale of all types of refrigeration 


products 


t 


Electric Refrigeration Bureau 


As a greater market was opened 
up for general refrigeration practice 
as a public and family need, it was 
pointed out by the Electric Refrigera- 
tion Bureau which was organized in 
your Association to succeed the Food 
Preservation Council, that the electric 
ice box met the requirements for eco- 
nomic savings in food storage and for 
keeping food fresh for family use, 
better than any other method existing 
at that time. The Bureau functioned 
for four years with startling results, 
even through depression years. 

Let the record speak for itself, ex- 
cept that I would supplement the sales 
record with a quotation from a recent 
report of the Metropolitan Life Insur- 
Company follows: “Since 
there reduction of 
83% in deaths due to food poisoning. 
The increased use of electric refriger- 
ation and better hygenic conditions 


ance 
1927 


as 


has been a 


are responsible for this showing.” 
So much for our social contribution. 


Modern Kitchen Bureau 


The electric refrigerator was a first 
step in further of the 
kitchen, and expansion of this promo- 
tional effort was a natural progressive 
It was timely also, because at 
that time Federal Housing Adminis- 
tration came into being, to give im- 
petus to the previous attack of the 
electrical industry on the sale of com- 
plete electric kitchen equipment. 


electrification 


move. 


In 1933 the Modern Kitchen Bu- 
reau. was established to enlighten 
homemakers on the value of the 
planned kitchen with new styling 


throughout and with all electric equip- 
ment installed. Mr. I. W. Waters, 
Vice President of General Foods 
Corporation, recently stated in a New 
York address that “Probably more 
money and brains are going into the 
efficiency of the Modern Kitchen today 
than into all the other rooms of the 
house put together.” 

In connection with this National 
Program, “modernizing” and “electri- 
fying” have become synonymous. A 
trend has been established which has 
gained recognition among building 
groups, real estate operators and mort- 
gage loan agencies. Even many of 
the new government housing units 
have all-electric kitchens. 

Here is a sustained, coordinated pro- 
motional activity, built up on educa- 
tional and social principles. 
sections of the National Electrical 
Manufacturers Association have tied 
in their own product promotion with 
the over-all educational features in 
order to mobilize public thinking in 
terms of making the kitchen workshop 
a place for efficient, labor-saving and 
comfortable working conditions. 

The electric kitchen has become the 
attraction nucleus in the sale of old 
homes and new ones. It is reaching 
a higher peak of interest than ever 
before obtained in the building field. 


Four 





Other Advantages 


In any evaluation of these promo- 
tional undertakings from the utility 
standpoint, one cannot rightfully base 
conclusions on tangible results only— 
those measured in return on the in- 
vestment in its generating and dis- 
tributing facilities. These are unques- 
tionably major considerations, but | 
would refer briefly to two other ad- 
vantages. The first concerns utility- 
customer relationships which is an es- 
sential to business virility. 

On this point it is pertinent to 
emphasize that the electric utility in- 
dustry is understood and_ less 
appreciated than most others. We are 
in that unfortunate position because 
the product that the utility manufac 
tures and sells is mysterious in itself 
It cannot be wrapped up in a pretty 
container, nor placed on attractive 
display. Instead of streamlined truck: 
delivering the utility product, it travel: 
out-of-sight of the purchasers, either 
underground or so-termed “un- 
sightly” poles far above their heads 
But 


less 


on 


Don’t touch it—it’s dangerous! 
the bill for it in the terms 
knows—and the customer 
ejaculates, “What in Hell is a kilo- 
watthour? Your rates are too high.” 
It is a near tragedy that Electric 
Service which plays such a stupendous 
part in human existence must take it 
on the chin as the result of these and 
other agencies beyond our control. 

The utility industry can be mobil- 
ized to perform most effectively 
through the Trade Association, be- 
cause here are gathered the experi- 
ences and performances of the hun- 
dreds of units that make up the indus- 
try, which can culled over and 
studied for those that brought greatest 
results. 

One more intangible of National Co- 
ordination through the utility Trade 
Association is the stimulating affects 
on the manufacturers, distributors, an 
dealers of all classes. They are al 
drawn into the marketing area oi 
activity, and even organizations out 
side the industry join us. Every 
Program that is built up is cooperativ: 
in its thinking, nationally and locally 
They are business builders for every 
sales unit. This common understand- 
ing in selling develops through con- 
tact and acquaintanceship closer 
knowledge of utility service on the 
part of these cooperating units of the 
industry which are extensive in 
numbers. 


here’s 
nobody 


be 


Granting that the idea of “Business 
as Usual” is going out the window a: 
it did in 1917, does that mean that 
we should allow the constructive work 
of the past decade which has helped 
to weld increased sound consumer- 
business relations, and promoted moré 
intelligent consumer buying, to bé 
erased by the exacting demands oi! 
warfare? We have established a prac- 
tical cooperation between units of busi- 
ness and are carrying the concept ot 
to consumers of electric service. 
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yg Believe it or not this photograph of 
Isaac Newton Merritt of Meadows was 


taken early in the day, in fact, at lunch. 
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of President H. A 
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icnic 
without a Sales Problem 
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Good Cheer Marked Meeting at Olympia Fields, Chicago, June |7 


Electrical Merchandising bags a photograph 


. Bumby of Barlow & Seelig Mfg. Co. Here 


he is between C. J. Paeschke, Jr., and Joe Groshan of American 
Ironing Machine. 





Earl Bridge of Norge finds Ray Randall of Briggs & Stratton 


hale and hearty o 
of Electrical Merc 





Fred Dechant of American Rolling Mill is making welcome 
George Umbreit of Maytag. 


1941 





nce more. In right. background, L. E. Moffatt 
handising finds business with Earl Stone Patch 
of Moraine. 


Note carefully the sweater at the left on Leo Shea of Moraine 
L. C. Upton of 
interesting than 


Products which is all wool and a yard wide. 
Nineteen Hundred thinks roast beef more 
sweaters, thank you. 


Two brain-trusters of the Association. Left, Art 
Barton, right, C. G. Franz of Apex. 


John M. Wicht of General Electric amd E. L. Farquharson of 
Landers Frary and Clark shake hands with a tall gentleman 
with a glass eye. 
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eminine Instinct 
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These home economists tell manufacturers 





how to get the woman’s angle on appliances. 

























This kitchen of Esther Kimmel, 112 East 57th Street, New York City, is typical. 
Pictorial Review, Modern Priscilla and the Capper Publications, Miss Kimmel learned 
what makes women tick. Today she is showing appliance manufacturers how to make 

their products tick, and is rated as being particularly practical. 


hy ie ee 


With 




























Mrs. R. H. Tesen 
1414 West 103rd St. 
Los Angeles, Calif. 


Miss May Frank 
State Teachers College 
Murfreesboro, Tenn. 


Miss Bernice Strawn 
Rural Electrification Administration 
Washington D. C. 


Miss Emily Conklin 
National Livestock & Meat Board 
Chicago, Ill. 


Miss Kathryn Waldron 
Lake Superior District Power Co. 
321 Lake Ave. East 
Ladysmith, Wis. 


Mrs. L. Retherford 
Rural Electrification Administration 


Washington, D. C. 


SOME OTHER EXPERTS 


Miss Genevieve May 
Hawarden, lowa 


Miss Evelyn E. Steuben 
Hardware Store 
Rockford, lowa 


Mrs. Grace B. Martin 
Home Management Specialist 
Extension Service 


Fargo, N. Dak. 
Miss Bertha Schuchart 


Union Electric Light & Power Co. 


Webster Groves, Mo. 


Miss Gladys H. Dabler 
Wyanet, Ill. 


Miss Julia Dearchs 
Algona, lowa 


Mrs. Gilbert MacDonald 
1215 Collingswood 
Detroit, Mich. 





Frances 





Mabel Stegner, 57 West 52nd St., New York City, was aBciu spin 


graduate of the University of Wisconsin, taught home eco- 


line creé 
nomics to adult groups in Portland, Ore., contributed to anything 
Better Homes and Gardens, was home economist for the aes 
J. Walter Thompson advertising agency, and today is available 
to any manufacturer. 
-—-— — 





always consult my 
wife,” thunders the appliance man, 
“when I want a female opinion.” 
“She gives me plenty on the woman 


angle. 


That is the approved, reactionary, 
dyed-in-the-wool attitude that the con- 
sulting home economist is up against. 
len times a day she has to point out 
that, a wife, living at one economic 
level, possessing the viewpoint of only 
one woman, cannot be right any more 
than her husband can determine who 
will be president merely by the way 
he himself votes. 

Nevertheless, the swing is on to 
bring the expert in feminine tastes 
and thinking into the merchandising 
picture. The home economist is 
trained to understand the thinking, 
superstitions, and fears of groups of 
women. In demonstrations, and, in 
meeting the public, she runs into the 
prevailing attitudes. For some time 
now home economists have been ad- 
vising food manufacturers in develop- 
ing new products, creating new uses 
for established products—such as 
tomato juice instead of milk in bis- 
cuits—and supplying cooking recipes 
and new uses of foods. 

The story is told that when the 
umbrella first appeared on the market, 
black and prepossessing, the manu- 
facturers captured an imposing vol- 
ume of business. “It’s sturdy, strong, 
and sheds water perfectly,” said the 
makers. “What more can anyone 
want than an umbrella?” 

Yet, the fact remains, when a cute, 
colorful, frilly umbrella for woman 
ippeared, it ran away with all the 
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lepartn 
partme 
day! months 

That can happen in appliance com work g 
petition, and explains the interest 


feminine business, and has unto thi 


magazi 


many manufacturers in female produc# ij, Be 
development and usages. 
. .. os 

The Man’s View Genser 

her star’ 

“Women have definite routines of manage 


working,” one home economist told home ec 
Tha she has 


ELECTRICAL MERCHANDISING. “Th 
appliance that can be made to fit 

with these routines is the one tha 
wins out. Put it the other way 
around and you can see the point, 




















she said. “Go into a man’s offic 
and say, ‘Here, place this little, handy 
gadget on your desk and it will d 
your work—will permit you to go ou 
and play golf every morning.’ He’ 
say, ‘Nuts.’ For a man is at his des 
each morning expecting to work 
Anything that would free him to pla 
golf would disrupt his schedule. Fo 
this reason, many appeals directed t 
women fail. 

So, without more words, here is pre 
sented in this page probably the firs 
list of appliance home consultant#ij 
ever assembled. 

Some of the other women in th 
field, whose photographs do not appea 
here, are as follows: Demetri 
Taylor, 551 Fifth Avenue, New Yor 
City, was the equipment editor 6 
Good Housekeeping Magazine for fiv 
years. She revised the New Yor 
Herald-Tribune cook book. 

Miss Helen Gridley, 207 West 93t 
St., New York City, was the hom 
economist for the house-furnish‘ 


ELEC) 














Lh Sie 


Nae 





Mace af 8 


AS yews Ge yg EN 








Illinois, and learned first-hand what rural 


Frances Weedman comes from Farmer City, 


Meta Given was a home economics teacher before she joined the Evaporated Milk Asso- 


































was @ Bifolk think and do. Over a long period at Hotpoint she achieved a reputation as a first ciation; then she was food editor of the Chicago Tribune. Her syndicated column, 
Ne CO” Eline creator of merchandising ideas that appeal to women. Frozen pies, baby's food, “How a Family of Five Can Eat Well on $12 a Week’ is well known to thousands of 
ited to anything the housewife can use are strings for her bow. She is rated as one of the families. In addition, she advises manufacturers on food and appliance problems from 
te) = country's foremost experts on home economics as applied to electric cookery. the consumer angle. 
vailiabdie 
nd 
lepartment of Gimbel Brothers de uuple of years. Married, she does She is said to put in part of her time and household equipment division, 
nto partment store and spent several ier work at home in research on dried fruits for the Bureau of Home Economics, U. S 
ionths doing special comparative tes Kathryn Ayres Propper, 426 Wash- California Research Institute. She is Department of Agriculture, lists houss 
Ice vork on electric beaters McCall’s ington St., Monterey, Calif., a suburb a writer, on child care, for Country hold equipment women who are in 
erest iwazine. She was equipment editor f San Francisco, was home economist Gentleman. terested in testing electrical equipment 
produ Better Homes and Gardens for a_ editor of Peoples Popular Monthly. Leonore E. Sater, chief, housing from the homemaker’s standpoint 
Eleanor Howe, 919 North Michigan Ave., Chicago, got Helen Koues, New York City, formerly director, Good Genevieve A. Callahan, 2200 Leavenworth, San Fran- 
her start as a home demonstration agent in Kansas. She Housekeeping Magazine studio, is an expert on lighting cisco, was with the Ladies Home Journal, the Meredith 
itines managed a school cafeteria in Detroit, was director of and knows glass, paint, fabrics, rugs, wallpaper, and Publishing Company in Des Moines (Successful Farming 
list told home economics for McCormick & Co., Baltimore. Today silver from a decorator's viewpoint. Her advice on deco- and Better Homes and Gardens). Thence to San Fran- 
a | she has a radio kitchen program for NBC and does range rative lighting problems is consistently sought by manu- cisco for ten years with Sunset Magazine. And, today, 
to fit publicity. facturers, architects and other agencies. she is advising manufacturers. 
ye t 
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MAIL UR UEH 


READING HABITS 
Bring In 





Farm Prospects 


But, a survey at Edgerton, Wis., shows that electrical 


dealers are not well organized to close business .. . 
































By Tom F. Blackburn | 

i] 

1 

i} 

— —_———__—— } 
, S ' wes the ichinery to button up to town. Mr. DeLeon made a deal 
Monte Wa & | this business hasn't yet been set up with Westinghouse to send out their 
pa vice-president, spoke at \ll this is as apparent as the nose catalog to farmers, imprinted with the 
Unive ts ‘ \I uri yurnalis ym his tace » Paul DeLeon, o! the names of! their local dealers. For 
. oi — . t voung student frot Wisconsin Power & Light Company these the dealers paid Westinghouse 

the iving Vii He has a setup in Wisconsin by which 36 apiece 

C . whos think vou iwht 1 dealers are cut in on the promotion He discovered like other firms that 
; OW é' ng a lot § the utilities. Observing the suc- sell the farm market that there are 
waete it our wav—the ess of the mail order firms with certain brief reading periods for coun- 
as i » tailet nanet roadsides sent to the farmer, Wis try people—winter, March, October 
Mr. S hott 1 k on a look of shocked msin Power & Light Company has ind September. So twelve broadsides 
Young man,” he said, “If been sending out similar broadsides have gone out to farmers correctly 
" st vive e the name « stapled inside copies of Electricity on timed. A look at the sales report for 
ses OU italog f the Farm. In these pages have been ten months in 1940 shows the prog- 

, at ve glad eep plugged attractive propositions that ress that is being made. 
und.’ uny dealer can put himself in a posi- While it’s another story, Mr. De- 
‘ di "= terse, co tion to supply when the farmer comes __Leon feels that the dealer who makes 

{ Lined the fa 
= they A fairly good job has been done in farm homes like this around Edgerton, Wis. 


They have shown they can buy oil heaters, ranges and mixers if sold. 











arm sales must get a discount of 40 
per cent on any merchandise he 
handles, and has done his best to se 
he gets it. Rural sales cost 30 per 
cent to get, he says, and there is m 
use kidding one’s self. 

In Edgerton, a territory which has 
had rural electrification for a long 


work a policy of fol- 
lowing up only hot leads brought out 
f the bushes by the broadsides. No 
cold canvassing takes place. 
Nevertheless if one looks behind the 
recent activity of dealers under the 
of Wisconsin Power & 
Light Company, there is the same pat 


tern that 


time, salesmen 
7 


cooperation 


, 
one encounters elsewhere 


Dealers and distributors simply have 


not yet sold the farmer on the pronht 


p ssibilities of electricity on the farn 
Here Are Farmers 
To learn what the farm market 


looked like, ELectricAL MERCHANDIS 
ING made a number of rural calls. In 
the following call reports, please re- 
member that these represent more ad- 
While 


places are wired around Edgerton fou 


vanced farms virtually al 
out of five farm homes have only a 
radio and lights. To get a good picture 
of tastes it was necessary to see people 
who had done some purchasing. 

Morris Cooper, R.F.D. #7, Edger- 
ton. Mr. Cooper owns his own farm 
and the place has been wired for 25 
years. Five years ago he bought a GE 
refrigerator, an EWH water heater, 
and a Monarch electric range from the 
Wisconsin Power & Light Company. 
The Phillips Hardware Co. of Stough- 
ton sold him an electric water heater 
system ten years ago. In addition to 
this he owns a washer, a cleaner, a 
Mixmaster and a radio. Notice that 
he has no work appliances, 

J. J. McGinnity, R.F.D. #2, Edger- 


ton. Wired his farm twenty years 
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heater, 
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lition to 


eaner, 


tice that 





& Light Co., and four years 


dealer to sell. 


go He wwns the place Eleven 
ears ago he bought a Monarch elec- 


ric range from the Wisconsin Power 
ago pur- 
radios from the 


ased two same 


urce Fifteen years ago a hard 


re store sold him an Easy washer 

nd he 

vater system 

wal dealer in Edgerton sold him a 
Iking machine eight years ago, and 
bought from | 

ind iron, a cleaner 


bought an Airway automatic 


twenty years ago. A 


dealers a 


nd electric stock 


-dgerton 


l ppers. 


Buy at Random 


Johnson, R.F.D. #2, 
m. Is part owner of his place which 
He bought 


George Edger- 
is wired 15 years ago. 
notor and pump jack from an Edger- 
n hardware store, and from the same 
uurce he has just purchased a stock 
lipper, and Easy washer, and a radio. 
House, R.F.D. #2, Ed- 
gerton. Started rural electrification 
vith an Atwater-Kent radio which he 
ought ten local 
lealer in Two years ago 


Richard 


years ago trom a 
Edgerton. 
e purchased another radio, a Coro- 
ido. He has had an iron for two 
ears, and Maytag washer 
vhich he bought Ellingson 
Hardware Co. in Edgerton. TI 

rm sold him an Automatic 
ystem which he has hooked up with 
lis cistern. His pump jack was pur- 
hased from the Baker Mfg. Co. in 
Richard House bot- 
tled gas in his house and bought the 
ystem because a neighbor’s old elec- 


owns a 
from the E 
1e€ Same 
water 


Madison. uses 


ric range seemed slow to him. 

Olus Staff, R.F.D., Edgerton. The 
1ibbs Mig. Company in Janesville sold 
im a milker. Wisconsin Power & 
ight Company sold him a GE re- 
tigerator and local dealers in Edger- 
n have supplied him with a Zenith 





think a milker would be a tidy appliance for the electrical 
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radio, an Automatic 
iron and a Maytag washer. 
Robert Lyke, is a tenant on R.F.D. 


#2, Edgerton. When he moved on 
the electrified farm he immediately 
off his Maytag 


washer, and got a motor. He owns 


water system, an 


took the gas engine 


in iron, a pump jack anda radio. He 
wants a refrigerator but fears he will 
be in a “fix” if he should move to a 
non-electrified farn 

Eric Martin, R.F.D. #1, Edgerton. 
Owns his own farm, has a two-heat 
Beside it 


Crawford electric 


has bottle 


electric range is not 


range. 
because he says the 
flexible enough. 
In his kitchen was a 
Sears oil 


he gas, 
Mixmaster, a 
heater In the basement 
stoker He 
three 


was a Sears 
pump jacks, 
electric clock. 

‘The farmer must 


owns two 
radios (Zenith), 
be educated be- 
fore he will buy electrical appliances,” 
he says. “My bill runs around $13 
a month.” 


Sales Originate in Town 


W. T. Fagerstrom, who handles 
most of rural sales for Wisconsin 
Power & Light, says that a_ typical 


rural sale originates in town, from a 
tip some farmer has brought in. He 
can make around five calls a day, and 
will travel around 20 miles. He 
thinks a salesman should get at least 
$100 a month 


per cent commission. He 


an override of 6 
thinks the 
travel around at 5¢ a 
mile for his car, and shouldn’t be 
asked to deliver appliances, although 


he feels a salesman should be present 


with 


salesman can 


at the installation to instruct the new 
owner. 

3en Simonson, 
ton. Mrs. 
hair when 
ING called. 
living room. 


\lbion Road, Edger- 


Simonson was combing her 


ELECTRICAL MERCHANDIS- 
She was ironing in the 


She explained that the 


1941 





Leaving implement firms like this—Ebbott & Sons—to do the farm work appliance 
business. 





But slick looking stores like J. B. Connors in Edgerton are geared up entirely to 
move domestic appliances. 
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Mail Order Reading Habits 


Bring in Farm Prospects 















































Dealer and Company Wisconsin 
Power & Light Territory 1940 


TOTAL FOR 
ITEM YEAR 
Electric Range 1507 
Electric Refrigerator 7925 
Electric Water Heater 697 
Electric washers 5530 
Electric lroners 482 
Electric Roasters 618 
1.E.S. Lamps 10467 
Air cooling units 31 
Furnace Fans 307 
Radios 12049 
Electric Hot Plates 921 
Electric Space Heaters 370 
Vacuum Cleaners 2673 
Stokers, Residential & Com- 
mercial 574 
Auto. Water Systems 833 
Cistern Pumps—Elec. 165 
Pump Jacks 456 
Poultry Brooders 265 
Poultry Water Warmers 32 
Soil Cable 1 
Feed Grinders 12 
Dairy Water Heaters 25 
Milk Cooler it 
Cream Separators itl 
Barn Ventilators 6 
Poultry Ventilation 1 
Motors More than | HP 152 
Milking Machines 413 
Ultra Violet Poultry 29 
Gas ranges 1862 
Gas water heaters 569 
Gas Water Heaters 340 
Gas Hot Plates 146 
49,580 


CONTINUED FROM PRECEDING PAGE 








Only a glimmer of interest—in the back room of Edgerton 


Electric Sales, owned by I. 


which they have had for six years 
Mr. Busse milks twenty cows. He is 
fearful about brooders because in a 


year ago when the R.E.A 
off 24 hours and 
f his lost 2,000 chicks 


storm a 
wen a friend 
In the house is a three-year old GE 
Edger- 


sandwich toaster 


from an 


bought 


‘ 
on dealer, also a 


have owned for that space 


yf time, and a regular toaster which 
They bought 
1 Mixmaster two years ago. 
Howard Hall, R.F.D., 
He is said to 


they have had five years. 


Edgerton 


1ave possibly the most 








completely electrified farm in the ter- 
ritory. Mr. Hall has had electricity 
r twelve vear , owned a GE retriger- 
wr for 12 years, a radio for the same 


ngth of time and bought a new 


n years, a toaster for ten, and a waf- 
i and hand iron for the same 
period. His 12 in. pur- 
chased from Sears, is run by a trac- 


hammermill, 


tor. 


The home enjoys a pump jack and 

P ima sILer TI } » } 2° 
i rime mliker. ne nouse nas a com- 
plete water system and bath. 
and corn elevator 
which is attached to his tractor. He 
farms 180 and Prime 
fence controller which he bought three 


He owns 


a grain elevator 


acres uses a 


years ago from Ebbotts. He says the 
Prime fence controllers is especially 


helpful for temporary fences. 
Here Are the Dealers 


Now as to the dealers in Edgerton 
] 


I. Heuck- 


-dgerton Electric Sales. 
end rf is the proprietor Took over 
the business a year ago. Carries a 


-omplete Westinghouse line, al 
lamps and RCA radio He 
yperates an electrical contracting busi- 
1940 he sol 
cent of all the ranges sol 


in the Wisconsin Power & Light Com- 


limes 
ln . 


connection. In 


ness in 


ver 50 per 


Heuckendorf—was apparent. 


pany s 


Edgerton is a part. 


which 
He does most of 
He sells the 


Duotherm space heaters and the Myers 


Janesville district, of 


the canvassing himself 


water system He feels he is par- 
ticularly well set up to sell water sys- 
tems because of the contracting end 
of the business 


Don’t Like Swank 


“Recently a representative of one 
f the milkers made a big effort to 
; “T thought it be- 
implement field instead 


11 


seil me, he said 


l 
longed to the 


Ss 
of the appliance business. Farmers 
will not come into a nice, dressed up, 


handsome store. Nevertheless I would 
like to get some of the 


farm business 
because of my water system experi- 
However, of 46 re- 
1940, only three 
And out of 47 space 
heaters only two went to farmers.” 
Some little time ago Mr. Heucken- 
dorf got together a list of 700 farmers 
and one of the manufacturers handled 
a series of mailings for him but he 
feels he has had absolutely nothing in 
the way of results. However, he has 
sold five Myers water systems in 1940. 


ence last year 
] 


frigerators sold in 





went to farmers. 


It is a high-priced outfit, he said, and 
across the street is mail-order compe- 
tition where one can buy a 250-gal. 
capacity per hour shallow well pump 
and tank for about $40 and for $50 a 
350-gal. capacity. The big problem on 
once the farmer 
starts to go in for this he also figures 


water systems is 
of a bathtub and 
sink and naturally shops around and 
from the 


on the installation 


local plumber and others 
gets a price 

he Heuckendorf firm is an exam- 
ple of the dealer who will 
probably eventually take on farm lines. 

J. B. Connors. This firm opened up 
in November with a General Electric 
line. The former owner had 
established for a little time, sold out 


on the complete job. 


type ol 


been 


JULY, 
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and bought the local hotel. Connors 
carries Disposall electric sinks, kitchen 
cabinets, refrigerators and ranges, and 
also an assortment of gift merchandise 
and lamps. The wife operates the 
store and the husband canvasses. Has 
sold several refrigerators and miscel- 
laneous merchandise. 

Montgomery Ward & Co. Has 
display of refrigerators, cabinet sinks 
ranges, water hammermills 
in addition to the most complete line 
which represents a large double-door 
space, hardware, women’s line, etc 
Has been selling a lot of hammermills 
for use with tractors. Does a volume 
of business on both deep and shallow 
well pumps. Does not handle brood- 
ers, milkers or pump jacks. 

Hain Livick & Arthur Hardware 
Co. Carries Crane hot water electric 
systems, Hibbard Spencer Bartlett re- 























































systems, 


frigerators, Florence room _ stoves 
Barton washers, miscellaneous smal] 
appliances. They feel they could 


handle a line of electric farm appli- 
ances if they did canvassing but they 
do not. 

T. M. Ellingson, hardware. One 
of the original Maytag distributors 
Sells Coleman heaters and 
Monogram-Quincy and spac 
heaters. Recently he bought a Crown 
small kitchenette electric range fof 
the lake resort summer trade. For! 
merly handled refrigerators but qui 
when competition got too keen. Sells 
The owner 


space 


stoves 







Emerson Electric radios. 
is an elderly man. 

Bammel Furniture 
Frigidaire refrigerators 
and Farnsworth radios. 

Gamble stores operate in Edgert 

Dallman & Wileman, druggists 
Sell Kelvinator ranges and refriger 
well as Zenith radios at 
small appliances 

H. Ebbott and Sons, implements. 
firm established 33 years ago. Handle 
International Harvester Co. milkeq 
and Hammermill, which seem to bq 
good item at around $105 to $11! 
They also handle the Gehl hammerm: 
made at West Bend, Wis. They s« 
the Baker Mfg. Co., Evansville, Wis 
pump jacks. 
brooders in the 60-in. size priced 
$46.95, but is oil heated. Stock tl 
Prime fence control as well as tl 
Barb-Elec made by the Dillar Electr 
Co., Kckomo, Ind. The Barb-Ek 
sells for $19.95. Chicago Flexib 
Shaft Stewart clipper which sells f 
$19.95. 

Mr. Ebbott has one outside man, b 
does not spend much time making ou! 
side calls. 

J. B. Shaw Estate, handles imple 
ments. M. L. Shaw carries Allis 
Chalmers, John Deere implements. 0 
the floor was a U. S. electric pun 
jack, $49. It is made by the Unit 
States Wind Engine & Pump C 
Batavia, Ill. At Christmas the fir 
takes on a line of small electric ap 
pliances. 


Store. Sells 


and ranges 


tors, as 


They carry Jameswa 





This winds up the dealer picturé 
In response to the DeLeon encourag 
ment, it is just beginning to move ! 
the direction of rural selling. One 
it catches the idea, it will be off—unt 
now it has just shown it can be dont 
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never before kno 


with an oil-burning space heat 








ONE: 
fm REE NEW 2 QUAKER SERI 


Here is a space heater that’s not a space heater! Actually it’s a portable furnace— 


bringing all the advantages of a central heating plant to the stove heated home .. . 


and setting entirely new standards for oil heating performance. Chiefly responsible for 


this performance is the revolutionary Quaker Syncro-Matic Mechanical Draft Burner— 
the greatest advancement in oil heaters since Quaker pioneered the first oil-burning space 
heater more than fifteen years ago. No longer is perfect performance dependent upon 
the chimney! No longer need wasteful flues run up fuel bills! For air for combustion 
is provided mechanically—and perfectly synchronized with oil flow at every fire stage. 
Thus, perfect combustion is assured at all times—and fuel costs are cut 25% and more! 


No other heater can offer the proven advantages of this exclusive Quaker development. 


The burner alone, of course, does not make the Quaker Syncro-Matic a portable furnace. 
Built right into the umit is a silent, spring-mounted blower that automatically provides 
forced circulation—thermostatically controlled to turn on and off as needed. A handy 
summer switch is provided so that the same blower can supply cooling circulation in 
summer. The burner, too, may be fully thermostatically controlled . . . so that heating 
can be as fully automatic as with the most modern furnace. Humidifiers are provided for 
healthful moisture . . . and adding to the extra heat provided by the Syncro-Matic Burner 
are extra facilities for transmitting this heat to the home . . . 72% greater heating 
surface made possible by a specially designed heating drum. All of this extra surface is 


prime heating surface—far more effective than radiators or any other secondary surfaces. 


Truly, here’s modern furnace comfort and performance—without the cost of installing 


a central heating plant .. and at 25% lower operating cost than an ordinary space heater! 


QUAKER MANUFACTURING COMPANY @ 233 W. ERIE STREET, CHICAGO, ILLINOIS 


4727 wore 


HEATING SURFACE 


AUTOMATIC BUMLT-/N 
7 
FORCED CIRCULATION 
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QUAKER... and Syncro-M 
Mechanical Draft... Bring 
the Advantages of a Cen 
Heating Plant to the Si 
Heated Home! 
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wO W/, LK ABOUT SEL 


WAIT UNTIL YOU SEE 
1942 SALES BROCHU) 
FOR YOUR COPY T 


Just fill in and mail today to Qua 
233 W. Erie St., Chicago, Ill. Ne 


Name 
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REFRIGERATORS 
f May 1941 


c gC i 
4s I \ 
‘ ( 
I d4f t I $ in 
2.44° 
ative tota 
d 8 ators, the 1941 vol 
s 34.73 ahead 
i 940 as outdis 
m« the ears 
l 38 117,881 and 794,681 
ly Foll g 
Li¢ come n 
I Institu te ba ed 1 
Vi \ . 
May 1941 133 ,670 refrigerators 
Ma f 385,688 refrigeraiors 
5 M 1941 . 073 ,883 retrigerators 
194; 1 .539,261 reirtgeraors 
. t " “ry 1941—16, 100,000 
3.0 total wired homes 
il Sa the five 
( 4.99 10d 
" ghtly behind fr 
4) As ] t 1? 
sures, these popula 
while «¢ ying a 
€a \ 1940 sale é 
778 rf 194] imulativ 
vit 78.2 last i I 
7 n the and 
us 23.7% and 
stitute 17.3° ‘ the 194] umulative 
versus 10.4% in 1940 
riveralor Sales, by Sizes of Boxe 
NEMA Only 
5 Mos. 5 Mos. oo 
( Ft. § 1941 1940 Change 
Up to 4.99 73,998 70,772 +4.56 
5 » 5.99 20,210 92,077 —78.05 
6 6.99.. 1,500,243 1,118,878 +34.08 
7 » 7.99 141,811 20,574 +589.27 
8 Over 192,573 128,877 +49.42 
T NEMA1,928,835 1,431,178 +34.77 
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ELECTRIC WASHERS 





1937 


(when 
re spec - 


1 with 


lled 170,605 and 165,957 
in 1 \ be compare 
newly established records 
t ic note in the May 
eport o1 an Washer & lroner 
da turers Association lies in the 
act that while the overall picture shows 
f 73.55% over May 1940, 
sive $70-and-over models } 
124.13% in unit sales 
I riced models 
thereby 


lave 
In prices, 
show a 
running 


ar \ une of these models 


tail pr f but $104.81 
Ic¢ ategories in the May 1941 

the fe \ changes over 
of 29,190 
$69.99 
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months—a sizable gain of 2,769 

44.69% in the below—$40 models 

| is, the overall picture lor May 

441 versus May 1940 shows a _ unit 

t 73.55° the retail dollar vol- 

ne 86.51% und average prices 
4.43 1 1941 against $69.26 in 1940 
























STATISTICAL BAROMETER 


A DIGEST OF FIGURES 


INDICATING THE 


PROGRESS OF ELECTRICAL APPLIANCE SALES 


compiled by Marguerite Cook 


Market Analysis Department 
Electrical Merchandising 


yrdin data contained 
> May report of the Washer Asso- 
ciation, the five months’ cumulative 
shows 1941 with a gain of 35.94% in 


g to further 





units, a gain of 43.35% in retail dollar 
volume, and average prices $74.86 in 
1941 against $70.99 in 1940. 


May 1941. 
May 1940.. 
5 Mos. 1941.... 
5 Mos. 1940... 


192,908 washers 
111,152 washers 
847,484 washers 
623,427 washers 


15,600,000 
, or 61.1% of the total wired homes. 


Saturation, January 1941 - 
hon 
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GAS ENGINE WASHERS 


A rise of 67.48% in unit sales of gas 
engine washing machines was announced 
by the American Washer & Ironer Manu- 
facturers’ Association for May 1941 
versus May 1940. This represented the 
largest unit volume in the past 23 months. 
In retail dollar volume, however, the 
rcentage of amounted to but 
% due to the drop in average price 
from $88.96 in May 1940 to $82.33 in 
May 1941. A study of the figures re- 
veals that the decline affected 
both the high and low-priced washers, 
the Below-$70 models falling from $67.55 
to $64.80 (but showing a unit increase of 
69.65%) and the $70-and-Over models 
to $89.26 from $97.28 (while 

a gain of 66.64% over May 


I increase 


¢ 
5 


price 


dropping 
registering 
1940). 
From the five months’ summary pre- 
pared by the Association, it is noted that 
1941 unit sales of the $70-and-Over 
models have risen 42.53%, while the 
Below-$70 models have dropped 15.03% 


from comparable sales of 1940. This 
overall picture shows a unit gain of 
24.81%, a retail dollar volume gain of 
22.58%, and average prices $86.29 in 1941 
igainst $87.86 in 1940 

May 1941. 13,122 gas washers 
May 1940.. 7,835 gas washers 
5 Mos. 1941. 52 ,439 gas washers 
5 Mos. 1940 42,015 gas washers 
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VACUUM CLEANERS 


Exceeding all previous records for the 
month of May and leading the 1940 com- 
parative by 883%, May 1941 sales of 
ousehold electric vacuum cleaners, floor 
models, reached a total of 156,816 units. 
Hand cleaners, on the other hand, while 
leading May 1940 by a margin of 41.03% 
lacked .69% of equalling the May 1937 
record 

\s for the five-months’ comparison, the 
urrent report of the Vacuum Cleaner 
Manufacturers’ Association indicates 
1941 floor cleaner sales at 16.46% ahead 

1940, with hand cleaners up 34.62%. 
Compared with the same period of 1937, 
the 1941 volume on floor models is 20.64% 
ahead but hand cleaners are down 8.27%. 


May 1941 156,816 floor cleaners & 
42,394 hand cleaners 

Vay 1940 144,091 floor cleaners & 
30,060 hand cleaners 

5 Mos. 1941. .747,243 floor cleaners & 


198,153 hand cleaners 
.641,645 floor cleaners & 
147,196 hand cleaners 
January 1941—12,552,100 

or 49.2% of total wired homes. 


5 Mos. 1940 


»aturation, 
homes, 


STANDARD IRONERS 


A gain of 53.85% in unit sales of stand- 
ard electric ironers for May 1941 versus 
May 1940 raised the cumulative unit 
volume of the five months of January- 
May 1941 to 24.38% over comparable 
sales of last year. In dollar volume, 
however, the gains were higher—56.75% 
for May 1941 over May 1940 and 27.35% 
for the five months’ cumulative dollar 
volume. 

Regarding sales by price groups, the 
current report of the American Washer 
& Ironer Manufacturers Association in- 
dicates that out of the 11,679 standard 
ironers sold in May 1941, 5,905 or 
50.56% carried an average retail price of 
$104.19, 4,402 or 37.69% an average of 
$68.24, and the remaining 1,372 ironers 
an average of $42.96. A comparable 
analysis of the 7,591 ironers sold in May 
1940 indicates 3,840 ironers at an average 
retail price of $105.78, 2,427 at $66.15, and 
1,324 at $41.62. 

Thus for the five months’ period, the 
cumulative picture reveals an overall 
gain of 24.38% for units, 27.35% for 
retail dollar volume, and average prices 
$84.47 in 1941 versus $82.50 for 1940. 
It is also interesting to note that while 
the $80-and-Over models accounted for 
50.74% of the five months’ cumulative 
of 1941, the gain over last year in this 
price group was but 3,793 units or 
17.18%. The $50-$79.99 models, on 
the other hand, accounting for but 
41.27% of the cumulative, enjoyed an 
increase of 9,096 units or 76.17%. The 
third class of ironer—the $30-$49.99 
models—declined 2,896 units or 41.56% 
from comparable sales of last year. 


May 1941.... 11,679 ironers 
May 1940..... 7,591 troners 
5 Mos. 1941........ 50,977 ironers 


40,984 ironers 


Standard Ironer Sales, by Price Groups 


Average 
Retail % to 
$30-$49.99 Units Price Total 
5 Mos. 1941.. 4,072 $43 70 7.99 


5 Mos. 1940. . 
$50-$79.99 


6,968 $41.03 17.00 


5 Mos. 1941.. 21,037 $68.09 41.27 

5 Mos. 1940.. 11,941 $68.12 29.14 
$80 & Over 

5 Mos. 1941.. 25,868 $104.20 50.74 

5 Mos. 1940.. 22,075 $103.37 53.86 
Total 

5 Mos. 1941.. 50,977 $84.47 100% 

5 Mos. 1940.. 40,984 $82.50 100% 
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PORTABLE IRONERS 


As in previous months of 1941, port- 
able electric ironers continued their rec- 
ord-breaking pace in May, exceeding 
unit sales of May 1940 by 236.38% and 
jumping in average price from $26.99 
to $28.21. A review of sales since the 


first of the year indicates increases 
over last year as follows: January 
343%, February 304%, March 124%, 


April 314%, and May 236%. 

As a result, the five months’ cumula- 
tive shows 1941 with the tremendous 
advance of 260.88% in units, 280.89% in 
retail dollar volume, and average prices 
$28.55 in 1941 against $27.05 in 1940. 

he following record of industry sales 
comes from the American Washer & 
Ironer Manufacturers’ Association: 


May 1941...... 
May 1940...... 
5 Mos. 1941.... 
5 Mos. 1940.... 


10,088 portable ironers 

2,999 portable ironers 
51,223 portable ironers 
14,194 portable ironers 


JULY, 
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RANGES 


Closely approximating the perform- 
ance of April a month ago, which es- 
tablished a new high mark in monthly 
sales, the May 1941 output of household 
electric ranges by the NEMA member- 
ship totalled 65,359 units. This volume, 
while failing by 333 ranges or .51% to 
match the April 1941 record, outsold 
the comparable volume of May 1940 by 
22,376 ranges, or 52.06%. 

Thus from the current report of 
NEMA it is noted that the five months’ 
cumulative of January-May 1941 not 
only totals 295,004 household electric 
ranges, or 51.03% over comparable sales 
of 1940, but practically equals the full 


volume of the year 1939 when 296,846 

ranges were sold. 

May 1941......... 65 ,359 ranges 

DU GPE cesnakaciswes 42,983 ranges 

yee 295 ,004 ranges 

5 Mos. 1940..... 195,327 ranges 
v 


WATER HEATERS 


Higher than any previous month in the 
history of the industry, May 1941 sales 
of household electrically-operated water 
heaters, tank type, totalled 18,559 units, 
thus bringing the five months’ cumula- 
tive up to 69,355 water heaters. Con- 
trasted with 1940, the May volume repre- 
sents an increase of 39.85% for the 
month, with the five months’ cumula- 
tive up 59.03% over the same period 
of last year. 


May 1941........ 
May 1940 ........ 
5 Mos. 1941...... 
5 Mos. 1940.. 


18,559 water heaters 
13,271 water heaters 
69,355 water heaters 
55,102 water heaters 
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ROASTERS 


Notwithstanding the drop of 10.01% 
in unit sales of Over-15-Quart electric 
roaster models by NEMA members in 
May 1941 versus May 1940, the 1941 
gain in dollar volume (at manufac- 
turers’ prices) exceeded the 1940 com- 
parative by .22%. This was due to the 
higher 1941 prices, which for May aver- 
aged $12.77 contrasted with $11.47 in 
May 1940. 

On a five months’ comparative basis, 
the 1941 picture shows cumulative sales 
of the Over-15-Quart models totalling 
74,582 roasters, or 41.94% above the 
52,543 units sold in the same period of 
last year, with average prices $11.57 
in 1941 against $11.29 a year ago. 


Over-15-Quart Capacity 


May 1941...... 
May 1940..... 
5 Mos. 1941.. 

5 Mos. 1940. 


18,144 roasters 
20,162 roasters 
74,582 roasters 
52,543 roasters 
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RETAIL SALES 


3ased on figures supplied by 285 deal- 
ers, the Bureau of the Census reports 
an increase of 28% in the retail opera- 
tions of household appliance dealers for 
May 1941 versus May 1940. By geo- 
graphic divisions, New England shows 
the greatest percentage of increase, with 
sales for the month up 50% from May 
1940, 


Number May % Change 
Dealers 1941 vs. 5/40 
) ae 19 $229,468 +50 
O° ee 36 629,303 +35 
E.N.C 56 1,252,576 +30 
W.N.C 21 170,178 +410 
W.S.C 12 113,742 +28 
12 144,601 + 3 
Mount 31 200 , 501 +31 
| ER 98 504,271 +23 
Total 285 $3,244,640 +28 
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AMERICA'S NO. 1 PROMOTION! 













Profit the year round with 
ie Universal's Small Appliances 


New Eye Appeal e New Gift Appeal 
New Saleability 


UNIVERSAL now glamorizes its small appliances 
through unique packaging backed by an extensive 
program of national advertising. 


- + a 


This is not a single-shot promotion concentrated in 
one month, but a year-round promotion. Beautiful 
four-color advertisements in“ national magazines, 
plus four-color booklets and counter cards for the 
po'nt-of-sale, and ready-to-print newspaper ad- 
vertisements for tie-in advertising—all help you to 
get your share of the year-round gift market. 


THE GIFT CHEST PACKAGE 


Beautiful walnut-finish Gift Chest, de- 
signed for the glamorous giving of UNI- 
VERSAL’S Electrical Trousseau, promotes 
the sale of three appliances at once. 


Trousseau Combination Set No. 2085 
Gift Chest Packed With 


All Wedding Bells 
Don’t Ring in June 











sonyany (ay 444) 44 184 6.1» 
No. 1321 T No. 7 "4 
2 He. 1224 Watfle Maher ™” aril Godt “ ance os 
ae ti “ y (eB tO040 6. 
Retail Price $24.95 on HME 27 
; ~ «MMH HH HH1010. 
DEALER $ COST $15.60 4 4 ‘ HH 11H 19 
Mees mw MAMHHMHH «. 
Trousseau Combination Set No. 1995 INDIVIDUAL DISPLAY PACKAGING wast MRWHAHMHWHM(0.: 
ve . 2 U SEPTEMBER (+ 44 +H He ‘¢ wae +t 
. pir ee aera Sparkling acetate packages now avail- ames totots a ee aC ~y “ 
~ ae sabe Welle —" able for UNIVERSAL’S Small Appli- some (MDH HHAMMAM 6.2 
Retail Price $19.95 ances. Smart dealers everywhere are mecewore REED EDE 7.7 





using them in gift displays to catch 
the eye and clinch the sale. 


DEALER'S COST $12.50 Figures from Jewelers Circular—Keystone 


Pictograph by Sales Management 


Backed by National Promotion Research. figures indicate that no one 


month has less than 5.6% nor more than 
12% of the total weddings. If you‘re 
concentrating your Small Appliance 


First big gun in UNIVERSAL’S 
Year-Round Gift Promotion is 
aimed at the Fall Bridal Mar- 
ket. Plan now to tie in with 
this sales-getting, profit-produc- 
ing national advertising. 


Pi daisies 


FT THE TRADE MARK KNOWN IN EVERY HOME 


promotions in a single month, you may 
be missing as much as 88% of this 
profitable market.That’s why Universal's 
Year-Round Small Appliance Promotion 
is designed to help you profit from wed- 
dings whenever they happen—also from 
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Christmas, anniversaries, birthdays, 
showers, and all other gift occasions. 
Write or wire now for full particulars. 
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Ely G. Sanditen 








: 
lhese SALESMEN 


PRODUCT 


Radios, household 
Radios, automobile 
Ranges, gas 
Refrigerators 


Special Plan) 
Vacuum cleaners 
Washing machines 


Other than Redisco) 


MINIMUM MAXIMUM 
DOWN PAYMENT TIME 
10% (Min. $5) 18 mos. 
$10.00 12 mos. 
$5.00 24 mos. 
$5.00 24 mos. 
$10.00 30 mos. 
10% 36 mos. 
10% (Min. $5) 18 mos. 
10% (Min. $5) 18 mos. 








On Apex ers for in- chart A down payment is required 
he in s customer’ for the second sale unless an amount 
the in 1940 or equivalent to the down payment on 

4 10W vg water the both sales has been eollected on the 
| t! nount of clothes first sale, cash or merchandise. Right 
ve placed it He gets a_ before the salesman in black and white 
aturé iodel. The is information on his income possibili- 
1 t utter ties and what he has to do to earn it. 
paymen a . 
manages the Oklahoma Or; ; ; Commissions: New Merchandise 
° € la € Saiesman 
Tire & Supply appliance operation. Radios—1939, 1940 and 1941 models— 
hngure low! pav- 10 
— - a i ¢ 
\ 1 with new Refrigerators—1939, 1940 and 1941 
) ) | rt 
ig , a ww! 
¥ “a 
- ‘A »* 
g 6 ©.» ; 
La ) — / 
. ’ 
AS _ ( -_ 
‘ e | 
} 
) : / \ —— 
au 
. ) | ae 
g > Cat 
principl st The Otasco outfit goes in for employees bonuses of all kinds. There's 
lerstar t even a baby bonus—$50 for each baby born to an Otasco family— 
and one salesman hit the jackpot four times. 
pe t Minit payments Leor irds 10% except Temp Master 
“er : os id } 6 5H 
book, must be the same and aximu! Model LB-6—5% 
. Maghe a lashere 5). 3 na ae 
v Ely G time should be one-half as long as ot — 1ers—340, 350, 360 and 370 series 
ir S é w merchandise. 
Pie teadis tellin tee . Ironers—All 1939, 1940 and 1941 
he book tells the an how snndinte.ntiee 
1 o . dd ‘ ~+ h 
ry indle an add-on sale: Deduct the Ranges—1939, 1940 and 1941 models 
( ul unearned finance charges from old 10% 
t ry valance on basis 1e-half per cent Cleaners—10% 
\ ‘ h for ining numbe 
he : mthe co et to ru Add Commissions: Used Merchandise 
-” emainder of the old balance to Commission 15% on refrigerators, 25% 
, . on old ice boxes and other traded-in 
ft e new i ld new finance Rs gg tee oh as 
; and discounted appliances as defined 


with below. 


ds 
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Used Merchandise (Definition): 

1. All traded-in articles in makes that 
we never stocked regularly in the past. 

2. Makes that we stock regularly in 
models that have been brought out more 
than two years ago. They would include, 
1938 or older model radios, 1938 or older 
refrigerators, 1938 washers and 1938 
ranges. 

According to this regular commissions 
will apply on 1939 and later models of 
radios, 1939 and later refrigerators, 1939 
and later washers, 1939 and later ranges 
regardless whether discontinued, trade-in 
or repossessed. 

Bulletins will be issued regularly ad- 
vising salesmen when 10% merchandise 
falls into the used classification. 


Bonus: 

One-half of unused trade-in allowance 
will be paid to salesmen as bonus. Be- 
fore bonus is paid, manager is to deduct 
the amount of allowance saved from gross 
sale, pay commission’ on balance then 
add bonus. In other words commission 
will be paid on net cash and then bonus 
added. 


Yearly Volume Bonus: 

A special bonus will be paid at our 
annual meeting, which is usually held 
during the last part of February, to every 
man who is in our employ and is in 
good standing with the company at the 
time of the meeting and who has pro- 
duced the following net volume of busi- 
ness during the preceding year. 


On volume below $15,000..... No bonus 
On volume of $15,000 4% or $75 


On next $5,000 (between $15,000 


i ED. . x6 cwnwe txts 1% 
On next $5,000 (between $20,000 
SNE BE. dimandecawses 2% 


On next $5,000 (between $25,000 
Fs arene 

And 1% additional on any vol- 
ume over $30,000. 


On this basis, if a salesman has a net 
volume of $23,000 for any calendar year 
he will receive $75 on the first $15,000, 
$50 for the next $5,000 and $60 for the 
next $3,000, making a total bonus of 
$185. 

The net volume will be compiled from 


salesman’s semi-monthly commission 
statements and will be based on net 
sales, after repossessions are deducted 


The store below at Miamia, Okla., is typ- 

ical of the 110 branches throughout the 

state. Sales in ‘40 ran to $3,600,000 di- 

vided 38 per cent for appliances, 62 for 
auto accessories. 
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It is understood that salesman must 
ye in the company’s employ at the time 
of the annual meeting and in good stand 
» receive his volume bonus. 


Trade In Allowances: 

Merchandise taken in trade is to be 
figured on the basis of net value which 
is a conservative estimate of the amount 
the traded-in article will sell for, less 
25% on electric refrigerators and less 
40% on ice boxes and all other appliances 
traded in (“Coolerators” take classifica 
tion of electric refrigerators). The dif 
ference (75% on refrigerators and 60% 
on other articles) is the net value of the 
traded-in merchandise. Whatever allow- 
ance that is set up on price list to be 
added to the net value of the trade-in 
merchandise and the total amount of both 
is the amount that can be allowed. 

The difference between amount sales- 
man allows and the total amount that 
could be allowed (as outlined above) 
results in either a bonus, chargeback or 
breaking even in so far as salesman’s 
commission is concerned. 

In estimating resale value of the traded 
in article, consider whether it will have 
to be repaired before it can be resold 
and what the repair charge will be 


Charge Backs: 

Salesmen will be charged back with 
the full amount of over-allowances, under 
harges on sales tax, selling price, finance 


harges, or errors 
| 1 | » arl- 541 
Salesmen will be charged back with 


i 
the full cost of any premium given with 
the sale of an appliance, unless there is 
sufficient trade-in allowance set up and 
saved to absorb the cost of the premium. 
The cost of Rinso Soap is $3.00 per 
case. Single or double square tubs cost 
$3.50 pair. 

All chargé backs or bonuses are to be 
subtracted from or added to salesman’s 

ymmission slip when the original sale 
is made 


Premiums for New Prospects: 

The company authorizes a premium to 
be given to anyone turning in a prospect 
who buys an appliance. Our cost of the 
premium should not exceed $2.00. (Ap- 
proximately $3.50 retail value). Sales- 
man will be charged with half of the cost. 
Salesman who gives a higher priced 
premium will be charged with the full 
premium less $1.00 Company’s 


Some 23 years ago when Sam San- 


liten was pumping gas in Okmulgee, 
he asked himself: “When you make 
as much profit on one windshield 


wiper as on ten gallons of gas, why 
not sell wipers too?” This idea, plus 
$2,000 capital, was parlayed into the 
chain’s 46 stores and 64 associate 
stores. 


The average company store will 





Know all the Pens 


Having Everything Down in a Book Saves 


Time and Arguments in Operating 110 


Stores of the Oklahoma Tire & Supply Co. 





The Otasco book for salesmen is a price manual, a trade-in blue- 
book, a commission and bonus guide. When salesmen don't know 
the answers, the book does. 


have from $10,000 to $12,000 in actual 
stock, handling around 4,000 different 
items. Associate stores carry fron 
$4,000 to $5,000 worth of merchan 
dise. Company stores expect to turn 
yver their merchandise five times a 
year. Difference between associate 
and company stores is the fact that 
associates have a manager-owner. In 
1940 the Tulsa Tribune credited the 
Oklahoma Tire & Supply Co. with 
sales of more than $3,600,000 worth 
of merchandise. Only 62 per cent of 
the total business came from the auto 
mobile lines. The rest—38 per cent 
—came from appliances and things 
like that. 

Otasco—the chain’s trade name 
ported that in 1940 it sold: 3,500 
Leonard refrigerators; 15,000 Philco 
ind Admiral radios ; 3,000 Apex wash- 
ng machines; 3,000 Detroit Jewel, 
Garland, Perfection, 
ther ranges; 750 Hoover and Apex 
vacuum cleaners It is said to move 
50,000 radio tubes a year, 75,000 spark 
plugs and 150,000 flashlight batteries, 


Coleman and 
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iccording to the Tulsa Tribune. 

got into appliances,” said 
Brother Ely, who manages that de- 
partment, “When automobile manu- 
facturers began putting so many extras 
on their cars. This hurt the automo 
bile supply business, and we had to 
have a new line to balance out. Otasco 
has taken on more than appliances, 
and it buys today by the carload, 
bicycles, wheel goods, camp cots and 
garden hose, 
croquet sets, as well as auto seat 


chairs, lawn mowers, 


covers, auto heaters and outing jugs.” 
Today, reports the Tulsa Tribune, 
the company offices and warehouses 
and 46 company-owned stores employ 
400 full and part-time employees, who 
got a payroll of $625,315 for 1940. 
The Sanditen idea is apparently to 





reward its employees for sales and it 
is said that more than $100,000 of that 
$625,315 came to the men in bonuses. 

Here is an example of some of the 
gravy that the boys received last 
year: 


At Christmas everyone got up to 20 


er cent yr thre De 

All employes w ree vé 

yr more got 20 per cent i ess 
] Pp T ’ 

than tn e years, ten pe cen 
Vacations: Managers and depa 
en eads yvved tw veekKs wit 


pay; everyone else, one week with pay 
ind salesmen working on commission 
were given cash equal to one averagt 
week’s earnings as pay during a one- 
week vacation. 


bonus: $50 for each baby 


The baby 
born to an Otasco family. (One 
salesman has hit the jackpot four 
times. ) 

The marriage bonus: A bonus of 
$25 to each Otasco employee when he 
the FIRST time 


bonus: Managers, 10 per 


is married 

Che annual 
cent of the store’s profit; department 
heads 10 per cent of annual salary; 


all employee | -half of current 





months pay up and not exceeding $50. 
lhe annual bonus is paid at the com- 
pany’s dinner in February. 

Sales contests: Four or five Otasco 
employees won trips to the New York 
World’s Fair in 1939 in one sales 
contest. There is a Christmas cheer 
contest for all store emp] yyees (just 
beat your individual sales record of 
the year before). 

Advertising is handled at the Tulsa 
headquarters and General Manager G. 


Fenster notifies each store what is 


coming. All Oklahoma Tire & Sup 
nt lwerticins nt lool like 

ply advertising copy looks alike so 
that each store 1as the benefit of 


cumulative effects. 
Oklahoma is an oil state and natu 
rally Oklahoma Tire & Supply Co. 


+ + +} 


success Owes a iot to the prosperity 
tossed into its lap. But the fact that 
everything is down in black and white 
with every store manager and every 
salesman—that each man knows ex 
actly what he has to do to get cer- 
tain rewards—this is the first time 
your reporter has seen this idea so 
completely worked out, and it cet 
tainly permits every man to put in 
100 per cent of his time. 

As an automobile supply man who 


“At of 1; . } : 
las come 1nto le appliance Dusiness, 


Ely Sanditen declares that the ay 
ince business needs: 

1. More spreads in mark-up. 

Zz, Fe wer de ale1 S. 

3. More difference between mer- 
chandise manufactured for mail ordet 


firms and merchandise Id to dealers 
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- MEAN TEMPERATURES 


It dont mean a thing that DALLAS TEKAS 


temperature swing, says R Attic ventilating fans, window 


C. Dixon, referring to at 
tic fans, of course . 
é «1939 fans, evaporative coolers and 
NORMAL room coolers all being pro- 
1940 
moted and sold as homeown- 


ers demand summer cooling 


Dallas 
Going 


60 


. , Apr. May June Jul 
for 


“Poor Man's Air 
Conditioning 


A demonstration in every Dallas electric shop is H. J. Templeton's ambition. 


ilating fans on the Sales of portable units for air 
eliminating cooking odors. conditioning have increased rapidly in 
explained and pre- greater Dallas during the last two 
ult ventilation sented they readily sold in conjunction years, says Mr. Dixon. The policy 
by buildings with witl * fan installations.” : f the Dallas Power and Light Com- 
This problem In Dallas, evaporative cooling is pany is to carry out an extensive ad- 
» construction coming into residences in steadily 1n- vertising campaign to promote home 
volume fans creasing volume, savs Mr. Dixon cooling, which helps dealers with their 
installed in windows Cooling by evap ration, as intake air selling. The greater part of the adver- 
1 units found ready is pulled through a moistened mat is tising material refers to attic venti- 
Dallas ’ ptance an greater number of most effective in a dry climate. laticn as a method of home cooling 
lati tal rT were made in Dallas in Air conditioning itself by refrigera- It is aimed at people who have not 
ee cine ae hey inc the summer tion has been used for a number of yet seriously considered the installa- 
1937—317 ntal ue of buildings and ; pat vears in Dallas homes. Although cen- tion of any type of home cooling sys- 
1938—64| ticular] ive in eliminating hot, tr | systems are ideal for home cool tems as it is believed that this basic 
1939-898 stuffy ait om quarters where tl ing, sales have been largely confined appeal arouses interest in all home 
1940-—99 | Saati _ or slee o business buildings because of price ©° ling methods. Advertising is be- 
3,036 Need for kitchen ventilating fans i imitatior The portable room air ing placed during April, May, June 
tt eliminated by attic fan t] conditioner has expanded its market and July in Dallas. The theme of the 
kitchen ventilat ire in Dallas to include smaller shops and copy is “Comfortable living in spite 
1e year around, at times when offices and a great number of homes 0f hot summer weather.” 

ld chill the house to have the where the higher cost of central sys- Film advertising pointing out to 
fan running tems formerly prohibited the use of theater patrons that they can enjoy 
lealers.” sa r. Dixon, air conditioning cool theater comfort at their homes is 
being used and campaigns by several 
Dallas dealers are tied in with that 

of the utility. 
DALLAS ATTIC-TYPE VENTILATION SALES Demonstrations in dealer stores in 
Dallas are being urged by H. J. Tem- 
pleton, local representative for Ameri- 
can Blower. “A fan running in the 





(by Fan Sizes) 
Approximate 
Diameter 1940 Sales Previous Years ‘ ; 
30 in. 157 183 store will not only give the prospect 
36 in. 220 495 a taste of what attic cooling is like,” 
shown in the following tal 1es 42 in. 422 840 he said, “but will permit the dealer 
two sizes accounted for 58 r cent 46 in. 163 452 to demonstrate how effective and quiet 
"1 .. ¢ os 6 os , 60 in 29 75 . : 
of all attic fans sold by Dallas dealet the nationally advertised brands are as 
in 1940 Large res mean better 991 2,045 compared to the tinsmith models.” 
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MODEL 5-419 


This “Royal Deluxe” mode! offers the finest 





























truly 


A 


“control—three, swing-type clothes 
rods—special 4-point dynamic pressure brac- 


“press 
sq. in. of froning surface—extra wide work 


ket—insulated lip on shoe which has 196 
table—and double-end shelves. 


knee 
deluxe ironer! 
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other appliances. 


PAGE 24 


Frozen Food Units 


Intermountain Utilities Appliance Co. of Salt Lake City do a good business 
selling refrigeration storage units to sportsmen. 


Five units were sold in three 


weeks. 


A 


bt \T sportsman are interested 
the new domestic quick refrigera 
tion units has been the experience 
ot re il e deal yn the Pacifi 
_oast 
In Seattle, Washingtor cker unit 
have earned lerable popularity 
City dwellers who are tereste: 
sport rent them to store their venisor 
lucks T Sa $0 lat n ST} ils 
if the chas iy’ be made useful over 
i ynsiderable ) xd of time Mor 
re ently l€ id intage Oo! such 
locker fo e storage of other foods 
has been recognized. It is apt t 
be tl na the family who makes 
the iginal de yn—and wh me 
home w a bargain ickens pu 
ised wholesale which he’stores it 
the lock ) ise a eeded The 
USE W ) earns that it is po 
yu ast A eT! t re > de 
r€ it ] we p! es than id 
vidua 1 ving t yutch ut 
tu desired be e storage 
(Dr ip ) € 
v t t t t 
ut getabl is 
uring ) whe vy are 
) ye pt it ) ) 
D 
i 


Phe rresponding domestic unit Is 
gradually finding acceptance among 
this same market. The electrical de- 
partment of Frederick and Nelson re- 
ports sale of a number of these units. 
The first three went to a doctor who 
is also a sportsman, to a retired busi 
ness man who goes in for gentleman 


farming and wants to enjoy the prod- 

of own raising and to a 
fisherman it difficult to 
make good use of all the spoils of 


ucts his 


who fin 


his sport unless he can keep them for 


later use. hese are typical of the 
market. 
In Salt Lake City, the Intermoun- 


tain Utilities Appliance Company re- 
cently made quite a drive on this appli- 


bonus for its 


ance, offering a special 
sale Five units were sold in the 
first three weeks, each of them to 


men who were in some way connected 


firms 
initial market for 
1S likely to be f 


yund 
rather than the w 


experience of these two 

suggests that tne 

appliance 
, 

mg the 


men ymen 


particularly 
It 


up tne 


» r 

he sportsmen’s groups 
follow 
ishermen of your com- 


farm- 
inother 


I 
unity. People who do a little 


ng on the side make up 


nme o 


rour f rocsnectc 
roup I prosper 


Cooking School Opens New Store 





To celebrate the opening of its new store at Midvale, Utah, the Jordan 
Valley Appliance Company staged a demonstration of Frigidaire ranges and 


Prospects learned of the advantages of electric cooking and 


at the same time became acquainted with the attractive appliance display. 





Robert Nevins 


Making the Most of a 
Small Space 


HAT the volume of business is 
not limited by the space which it 
occupies well illustrated by the 
experience of the Paris Company of 
Salt Lake City. The electrical depart- 
ment, under the management of Rob- 


is 


ert Nevins, has done a volume of 
business indicated by the fact that 
$12,000 worth of radios alone were 


sold during last December. Up until 
May of this year it occupied one small 
corner of the rear of this department 
store, a space not more than 30 by 
75 feet in Here sold a 
complete line of electrical appliances 
and radios, and also a line of Walter 
Hagen golf equipment. What is more, 
the various lines were well displayed 
in an arrangement which provided 
considerable privacy on the sales floor 
for talks to a number of cus- 
tomers at a time. 

Mr. Nevins accomplished this end 
by taking advantage of the central 
floor Back to back lines of 
merchandise provided aisles and booths 
without partitions. Mr. Nevins had 
noted that large stores were in the 
habit of grouping radios about a 
pillar. He desired no columns to 
clutter floor space and obstruct the 
view, but he accomplished the same 
end by making stands equivalent in 


size. were 


sales 


space. 





displays a range in the newly enlarged department of the Paris 
Company, Salt Lake City. 









? 
- 
4 
* 
: 


sawed-off pillars, just th 
height of the appliances. Radios wer 
backed up against these as happil\ 
as against higher architectural posts 
Moreover the tops of these truncate 
pillars served for the display of sma 


1 
snape to 


appliances and advertising cards 
Major equipment was arranged bac! | 
to back in a rough booth design 
down the center of the store spac« 

This provided small free areas bef 


tween, large enough for the customer 
to back away to see any appliance 
It also offered coves away from the 
of traffic, where the customé 
and salesman might enjoy a degr« 
of privacy. 

When the department started to sel 
refrigerators and ranges in carloa 
lots, however, the time came for e1 
largement and in May of this yea 


stream 





the long considered plans were put 
into effect. The new greatly it 


creased space, however, is constructe 
along the same lines of economica 
arrangement which the old department 
showed to be effective. Since Febru- 
the department has sold mor 
than a carload of electrical refriger- 
ators, and has on hand its third 
carload ready for sale. Mr. Nevins is 
content to have his space relativels 
small in comparison with the busi- 
ness done. With the larger space hit 
has set about increasing the volu: 

of sales. 


ary 
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Transparent ‘'Visualizer" 
Sells Kitchen Modernizing 


IMILAR to the little cardboard 
model kitchen, in enabling the 


housewife to see how her kitchen 
will look when she adds her new 
equipment is the “Visualizer”, which 


service girls ot 
This con- 


is used by the home 


1e Idaho Power Company. 
sists simply of a framed picture on a 
fashioned 


standing easel of an old 


kitchen, typical of the best type of 
farm homes, with coal and wood stove, 
large golden oak ice box, old fash- 


sink and commodes for dishes. 
this, in the grooves provided, 
slipped translucent sheets, painted 


to block out certain portions of kitchen, 


ioned 
Over 


replacing old equipment with new, 
leaving the remainder as it was. Thus 
the housewife is enabled to see how 
her kitchen will look if she adds a 


a refrigerator and range 
New 


cabinets 


refrigerator, 
or puts in all new appliances. 
linoleum and built-in wall 
with adequate lighting and additional 
small appliances complete the picture, 
until the old looks like 
the more attractive advertisements in 
a woman’s magazine. This 
properly presented before a group of 
will set “visualizing” 
their kitchens in terms of what thev 
eventually look like. Even 
though the initial purchase may be of 
me appliance only, the fact 
are aiming at the complete 


room one of 
story, 
women them to 


may 


that they 
1 room will 





make them better customers from 


every standpoint. 


Short Terms Pay 


FURNITURE company in FI 
Paso, Texas reports an a 


which tends to show the dangers 
of long term financing. This firm 
handled its through a finance 
company and allowed the 
by that organization. This meant that 
practically all appliances were sold on 
record for one 


valled 


ind feeling sure that the 


ence 


paper 
terms set 


30-month terms. The 
year was 30 per cent reverts. Ap} 
by this figure ¢ 
method of handling this paper was at 
fault, this sufficient 
funds to carry his 
once set out to sell his customers the 
idea of shorter terms, pointing out 
to them the advantages of lesser inter- 
est charges and earlier freedom from 
debt, permitting other purchases. The 
allowed was 
portion of 
terms, 


merchant raised 


own paper. He at 


longest term which he 
24 months—and a 


made on shorter 


large 
his sales ‘were 
selected by the choice of the customer 
this policy inaugurated, 
than 18 months ago, he has had 


Since was 
more 


hardly any reverts at all. 


And Come Back When 
They Are Sold 


OUNTRY customers like to in- 
C spect equipment before they pur- 
well as do city 
The Reidling Music Company ot 
Albuquerque, New Mexico, makes it 
possible for rural customers to do th 
kind of shopping by loading a truck 


chase, as prospects 


with washers and refrigerators and 
sending it out into the country with 


keep going until the 
This 
receives a good welcome in farm 
where ‘the housewife is glad 

look*over the appliances in which 
she is interested. Sometimes the 
that the equipment is there for instant 
delivery and be put into 
diate operation is the factor 
cides the sale. Roy E. Thompson, 

reports that the 
good one for re- 


instructions to 
merchandise is 
store 
homes, 


gone. movable 


fact 
can imme- 
which de- 
owner of the store 
year has been a 
frigerator sales. 





Home service girls of the Idaho Power Company get a lesson on the use of the 
transparent "Kitchen Visualizer”. 
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Miss Olivia Ewing dispenses samples of the real thing from her coffee maker. 


“Fre samples us 1] “"115e sOMme- 
ree alp UsSUaLIV Callsc one 


Free Coffee Catches 


me to be killed in the rush,” Miss 
Cash Customers Ewing told ELecrricAL MERCHANDIS 
ING. “But this free coffee demon- 


ITHOUT any beating of drums, = stration, while it attracts crowds. ap- 


New Orleans Public Service pears to do it in a decorous manner. 
Co, this spring ran an experiment to Perhaps many a jaded executive has 


this 


traffic to 


see how samples of free coffee would learned to turn his tracks in this 
stimulate coffee maker business. Here- direction, but while it brings a lot 
tofore the passing customers had had of I 


booth, it does not 


a chance to gaze only at the shiny overwhelm it.” 
coffee maker. The demonstration brews from 7 to 
So Miss Olivia Ewing, who learned 10 pots of coffee a day and at 3:00 
how to cook at Newcomb College and) p.m. on the day E1 ECTRICAL MeEr- 
Tulane University, with several other CHANDISING called, there had been 
girls, were assigned to a booth. rung up five sales of coffee makers 
Several of New Orleans’ coffee houses “People are inclined to stop and 
furnished the beans. Every passerby look over what we have in. this 


invited to have a thimble of section as thimble of 


freshly 


was they sip their 


brewed coffee. coffee,’ Miss Ewing said. 


Turning Stairway Into Sales Space 
— ECT 
wt vou TIED RO) 
: ay 
‘ 
SAVE YOUR VISION 


with % al 


1S LAMP 














To feature the benefits of modern home lighting units, the Public Service Co. 
of New Hampshire recently set up an effective display of IES lamps on a stair- 
way leading from the street floor at its main appliance store in Manchester, 
backing this with a terse but provocative wall message presentation. Not many 
visitors to the shop can escape this appeal in the interest of better light. 
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Atwill pointed out that with the 


Army and Navy needing gasoline, burn- 


ng he 


ating oil byproducts was actually 


patriotic 





No HEATING OIL 
SHORTAGE possible 










Rash of Newspaper Head- 
lines Gives Public Incor- 
rect Impression on Fuel 
Situation, Upsets Oil 


Heater Dealers 


Plants doing war work have increased their forces 
of women workers 50 per cent or more—there are 
124% million women workers, about half of them 





married 


iortheastern sti 


lization that there 


and with families. 


ites, you ge 
innot possibly 





The heat they leave behind them, in world war II is going to be oil 
heat, which lightens their house keeping burdens. 


heating o iortage. On top 

this you should realize what J. ] 

lley of the American Railroad As 

lation says about the number of 

ank cars that are idle and ready to 

) se -e. When you consider 

hole situation, it is evident 

e is fa e likelihood of a 
tage than one f oil 

‘Why do I savy th Heating ses to make heaters almost indis- 





byproduct of th icking pensable during the war drive period, 
roleum to make gasoline Wit when women must work and keep 

U. S. Navy alone needing 50,000 their homes going too 
els a dav of 100 octane gas. t It is not generally realized that 80 
ng irmy is obviou per cent of the oil heaters made go 
t heating s going to accumu to homes where the incomes are $30 
irge amou Since it ca 1 week—the class whose women are 
ve poured back to the hole, it a into war work. These families 
ually a pa thing to heat live in homes without central heating 
plants, and heaters are, in effect, a 

\lready Secretary Harold Ickes, oil | poor man’s luxury. 

linato lassified home heat- How greatly industry depends on 
1 justifiable use of the liquid ymen workers is revealed by a 5 
There is » t ght on the per cent sample of the 1940 census. It 
the gove é n curtailing ndicates that 123 million women were 
¥ vorking as compared to 103 in 1930, 
‘ ut eff . e part increase of 20 per cent. Since 
9 € war prepa e female population over 14 years 
1 ttedly w ving a vast ige has grown only 14 per cent 
dustry the decade, it is obvious that women 
é , 1¢ re becoming a greater part of the 
that irket. They are going into 


vork in great numbers, a check 


Woman 


issue of the 


JULY, 


Worker (published by U. S 
Agriculture ) 


Dept. of 
that the forces 
in some plants have increased 50 per 
cent in five months. 


showing 


If we can take a study of women 
workers in Cleveland and Utah as 
typical, the women who are going 


into war work are leaving families 
at home. In Cleveland the women 
interviewed were the entire support 


more in one- 
In only 34 per cent 
of the cases did the women have their 
upon themselves 
About half these women have 
worked ten more, and a 
quarter of them are forty years old. 

The Monthly Labor Review esti- 
mates that 2 million women are avail- 
able for war work. If they run true 
to form, these women are going to 
leave a lot of homes behind them— 
which banner year for 
heaters that will keep the home fires 


burning. 


of families of 
third the cases. 


two or 


salaries to spend 
alone. 


years or 


presages a 
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AIR CONDITIONERS (Unit Type) 


Auburn Foundry Inc., Stoker Div. Auburn, 


Burnham Boiler Corp., 


605 W. Main St., Okla- 


ron Fireman Mfg 


Minneapolis, Minn. 











DIR. 
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CLADSDSIFI. 
aC i Gee 


OF APPLIANCE MANUFACTURERS 








With Company Names, Addresses and Trade Names 





Phileo Radio & Television Corp., Ontario 
and C Sts., Philadelphia, Pa. 

Pleasantaire Corp., Tower Bldg., Wash- 
ington, D. C. “Northwind” 

Reif-Rexoil Corp., 37 Caroll St., Buffalo, 
N. Y. “Rexoil” 

Schwitzer-Cummins Co., Indianapolis, Ind. 
“Stokol-Heat” 

Scott-Newcomb, Inc., 1922 Pine St., St. 
Louis, Mo. “S-N” 

Servel, Inc., Evansville, Ind “Servel” 

Standard Computing Scale Co., 2460 E. 
>» Grand Bivd., Detroit, Mich. “Dew- 
Aire” 

Sturtevant Cooling & Conditioning Co., 
Hyde Park, Boston, Mass. 

Super Oil Heater Sales Co., 613 Con- 
necticut Blvd., East Hartford, Conn. 
Trane Co., La Crosse, Wis. “Trane”, 

“Climate Changer” 

U. S. Air Conditioning Corp., Minneapo- 
lis, Minn “‘Kooler-Aire” 

Viking Air Conditioning Corp., 9500 Rich- 
mond Ave., Cleveland, O. “Circoolator” 

Vilter Mfg. Co., Milwaukee, Wis 

Westinghouse Electric and Mfg. Co., 
Springfield, Mass. “‘Mobilaire’, “West- 
inghouse” 

Williams Oil1-O-Matic Heating Corp., 
Bloomington, IIL. “Williams Air-O- 
Matic” 

Worthington Pump & Machinery Corp., 
Carbondale Div., Harrison, N. J 

Woolery Machine Co., 2919 Como Ave., 
Minneapolis, Minn. 

York Ice Machinery Corp., York, Pa. 
“Yorkaire” 


AIR CONDITIONERS (Portable Room 
Cooler) 


Airmode Mfg. Co 325 W. Huron St., 


Chicago, Ill Airmode” 


Airola Corp., Syracuse, N. Y 

Airtemp Div., Chrysler Corp., Dayton, O. 

American Metal Products Co., Ft. Worth, 
Texas 

Carrier Corp., Syracuse, N. Y. ‘‘Weather- 
makers” 

Chandler Co., Cedar Rapids, Iowa. “De- 
pollenAire”’ 

Fairbanks-Morse & Co., 600 S. Mich. Ave., 
Chicago, Ill. “F-M” 

Frigidaire Div., General Motors Corp., 
Dayton, O 

Gale Products Co., Galesburg, Ill. “Gale 
Mountainaire” 

General Electric Co., Air Conditioning 
Div., 5 Lawrence St., Bloomfield, J 

Governair Corp., 605 W. Main St., Okla- 


homa City, Okla “Governair” 
Hall Mfg. Co., Cedar Rapids, Iowa, ‘‘Hall” 
Harvey Whipple Inec., 55 Emery St., 


Springfield, Mass. ‘““Master-Kraft” 
Kauffman Air Conditioning Corp., 4336 W. 
Pine St., St. Louis, Mo. “Kauffman” 
Kool-Kleen Air Conditioning Co., Sioux 
City, lowa, “Kool-Kleen” (ice operated) 
Lau Blower Co., 2001 Howe Ave., Dayton, 
Oo “Niteaire” 

Mc Quay Inc., Minneapolis, Minn 

Phileco Radio & Television Corp., Ontario 
& C Sts., Philadelphia, Pa. ‘Philco- 
York” 

U. S. Air Conditioning Corp., Minneapolis, 
Minn. ‘“Kooler-Aire” 

Westinghouse Electric & Mfg. Co., Mans- 
field, O. ‘‘Mobilaire” 


AIR CONDITIONERS (Evaporative 
Cooling Systems) 


Air Conditioning Co., Los Angeles, Calif 

Air-O-Line Co., Div. Beckett Electric Co., 
Inc., 1101 McKinney Ave., Dallas, 
Texas 








THIS DIRECTORY 


In the following pages is a directory, as complete as possible, 
of the manufacturers in the electrical appliance business. It is 
confined almost exclusively to household appliances with the 
exception of one or two classifications which while not domestic 
are merchandised by electrical retailers. The present directory 
takes the place of the Classified Directory of Appliance Manu- 
facturers published in February, 1939. 
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MERCHANDISING, 


American Metal Products Co., 


tapids, Iowa, “Hall” 


Electric Co., Tucson, Ariz. 
Trane Co., La Crosse, Wis 
Ss mnditioning Corp., 


AIR CONDITIONERS (Window Type) 


, 825 S. Wabash Ave., 


Fan" 
Airgard Mfg. Co., 609 N. La Salle St., 


Airmode Mfg. Co., 


Inc., 1101 McKinney Ave., 


Airtemp Div., Chrysler Corp., 


Campbell Metal Window Corp., 

- :y g 

Corp., Syracuse, N 

Chelsea Fan & Blower Co 
N. J. 

Comfort Products Corp., 


Fairbanks, Morse & Co., 


lig Electric Ventilating Co., 


Television Corp., 


Pleasantair Corp., 
Standard Computing Scale Co., 
Air Conditioning Corp., 


Westinghouse Electric & Mfg Co., 








CLASSIFIED DIRECTORY OF APPLIANCE MANUFACTURERS 





BLANKETS (Electric) 


BROILERS 


\ 


BRUSH (Hair) 


BURNERS (Oil) 
Radiator & Standard Sanitary 
- : 


6711 Eastern Ave 


940 Spur Blvd., 








Hardinge Oil Burner Co., 1770 Berteau 
Ave., Chicago, lll. ‘“‘Hardinge” 

Hart Oil Burner Co., 2200 N. Adams St., 
Peoria, Ill “Hart” 

Harvey-Whipple, Inc., 55 WKmery St., 
Springfield, Mass. ‘“‘Master Kraft” 

Hayward Manufacturing Co., 505 Court 


St., Brooklyn, N. Y ‘Hayward” 
Heating Distributors Co., 411 Sioux St., 
Winona, Minn “Sunaire” 


Heil Co., 3000 W. Montana St., Milwau- 
kee, Wis. “Heil Active-Flame” 

International Oil Burner Co., Inc., Spring 
and Park Ave., St. Louis, Mo. ‘Inter- 
national” 


Johnson Co., 8S. T., 940 Arlington St., Oak- 


land, Calif. 

Kleen Heet, Ine., 1823 Carroll Ave., Chi- 
cago, Ill “Kleen-Heat” 

Kol-Master Corp., Oregon, lll. ‘“Kol-Mas 
ter’ 

Korth Oil Burner Corp., 123 Hawthorne 


St toselle Park, N. J “Silent Korth” 
Laco Oil Burner Co., Griswold, lowa 
‘Laco” 


Landwehr Heating Corp., 6th and Cayuga 
Sts Philadelphia, Pa “Me Il Vane 
Little Burner Co., Inc., H. C., San Rafael, 
Calif 

Malleable Iron Fittings, Inc., Branford 
Conn “Branford” 

May Oil Burner Corp., Maryland Ave. & 
Olive St., Baltimore, Md. “Quiet May” 


Micro-Westco,  Inc., Bettendorf, lowa. 
Bettendorf” 

Miller Manufacturing Co., E. L., 3641 

Woodland Ave., Kansas City, Mo 


Mazda Climax” 

National Airoil Burner Co., 1327 Girard 
Ave., Philadelphia, Pa. ‘‘Nairoil”, “D-R 
Rotary” 

Norge Heating & Conditioning Div sore 
Warner Corp., 12345 Kercheval Ave 
Detroit, Mich. 

Nu-Way Corp., Rock Island, Il “Nu- 
Way” 


Oil-elec-trie Co., 2921 Stevens Ave 
Minneapolis, Minn “Oil-elec-tric” 
Petroleum Heat & Power Co., Stamford 

Conn “Petro Oil Miser’ 


Progressive Oil Burner Co., 1934 Riverside 
Ave., Minneapolis, Minn. “Progressive” 

Ray Oil Burner Co., 401 Bernal Ave., 
San Francisco, Calif “Ray” 

teif-Rexoil, Inc., 37 Carroll St., Buffalo, 
~~ = “Rexoil” 

Rudy Furnace Co., Dowagiac, Mich 
“Rudy” 

Scott-Newcomb, Inc., 1922 Pine St., St 
Louis, Mo “Pioneer” 

Shedlov Oil Burners, Inc., 717 Third Ave., 
Ss Minneapolis, Minn. “Shedlov”, 
‘Shedlov Ideal”, “Hoffman”, Shedlov 
Streamlined” 

Silent Glow Oil Burner Corp., 1477 Park 
St., Hartford, Conn “Silent Glow” 
Silent Sioux Oil Burner Corp., Orange 

City, Iowa. “Silent Sioux” 

Simplex Oil Heating Corp., 21 West St., 
New York, N. Y¥ “Simplex” 

Summerheat Co., Hamilton, Mo “Sum- 
merheat” 

Sundstrand Engineering Co., 1327 7th St., 
Rockford, Ill. “Sundstrand” 

Super Oil Heater Sales Co., 613 Connecti- 
cut Bivd., East Hartford, Conn. “Super 
Oil Zephyr” 

Syncro-Flame Burner Corp., 57 North St., 





Willimantic, Conn “Syncro-F lame” 
Timken Silent Automatic Co., 100 Clark 
Ave., Detroit, Mich “Timken Silent 


Automatic” 

Tower Mfg. Co., 563 Atlantic Ave., Bos- 
ton, Mass “Tower” 

United States Burner Corp.. 191 Franklin 
Ave Hartford, Conn “United States” 

Wayne Oil Burner Corp 192 Glasgow 
Ave Ft. Wayne, Ind “Wayne Mist- 


Westinghouse Electric & Mfe. Co Mans- 
field, Ohio “Westinghouse” 

Williams Oil-O-Matic Heating Corp., 1291 
K. Bell St., Bloomington, Ill “Wil- 
liems ©i1-O-Matic’ 

Woolerv Machine Co., 2919 Como Ave 
Minneapolis, Minn. ‘“Woolery” 

York Oil Burner Co., York, Pa “York” 
Yorkaire Heat” 


CASSEROLES 


Chase Brass & Copper Co., 236 Grand 
St Waterbury, Conn 

Forman Bros., Inc., 183 Broadway 
Brooklyn, N. Y. “Utility Maid” 

National Enameling & Stamping Co., 270 


12th St Milwaukee, Wis. “Nesco” 
Naxon Utilities Corp., 2101 Walnut St 
Chicago, Ill. “Boston Beanery” 
Swartzbaugh Mfg Co 1336 
St., Toledo, O. “Everhot" 








Bancroft 


CHIMES (Door) 


Auth Electric & Specialty Co., 422 FE 
rd 





St.. New York City “F lus! 
Chimes Co Manchester, Conn 
In J. ¢., Berteau & Ravens- 

wood Ave Chicago, Il “Deagan 


Devalera Industrial Inventors & De- 
gners, 1945 Park Ave mm as & 


Edwards Co., Norwalk, Conn ‘Edward”™ 

Marks Products Co., In 84 N. 9th St., 
B klyn, N. Y. “Snapit 

Mello-Chime & Signal Corp., 220 W 
42nd St.. New York City “Mello 
Chime” 

Nu-Tone Chimes, Inc 3rd & Eggleston 
Aves Cincinnati, O 


JULY, 1941—ELECTRICAL MERCHANDISING 


Pryne & Co., 1245 E jsrd St., L 
Angeles, Cal. “Pryanco 

Rittenhouse Co., A. E., Honeoye |} 
N. Y. “Rittenhouse”, “Clearton: 


CHURNS (Butter) 


Chicago Flexible Shaft Co H00 Wy 
toosevelt Rd., Chicago, Ill (Mixmast 
attachment) 

Dazey Churn & Mfg. Co., 4315 W 


Ave., St. Louis, Mo. “Dazey” 

Marvel Mfg. Co., 317 Broadway Bb 
ingham, Ala. ‘Butterqueen” 

Standard Churn Co., Wapakoneta, ( 
“Standard’ 

Taylor Bros. Churn & Mfg. Cu 146 
Finney Ave St. Louis, Mo Dan 


Reliable’, “Taylor Barrel” 


CLEANERS (Cylinder Type) 


Apex Rotarex Corp., 1070 E. 152nd st 
Cleveland, O. “Apex”, “Rotoaire” 


Clements Mfg. Co., 6650 S. Narraganset 


Ave., Chicago, lll. “Cadillac” 
electrolux Inc., 500 Fifth Ave., New \¥ 
(ity 
Eureka Vacuum Cleaner Co., 6060 Ha 
n Ave., Detroit, Mich. “Eureka 

Filtex Corp., 600 N. Mechanic St., J: 
son, Mich. “Hygenic Filtex” 

(jeneral Electric Co., Bridgeport, Conr 

Geier Co., P. A., 540 E. 105th St., Cleve 
ind, O. “Royalaire”’ 

Hamilton seach Co., Racine M 
Hamilton Beach” 

Health-Mor Sanitation Systems Inc., 
N. Wabash Ave., Chicago, Ill — 
Queen” 

Landers, Frary & Clark, New Brit 
Conn. “Universal” 

Magic-Aire Inc., 1734 Ivanhoe Re 
Cleveland, O. ‘“‘Magic-Aire” 


McAllister Corp., H. J., 2306 N. Knox St 


Chicago, Ill. “Silentaire 4-in-1 Ren 
tion System” 

Premier Div., Electric Vacuum Clea 
«‘o., Inc., 1734 Ivanhoe Rd., Clevela: 
oO “Premier Aire-Matic”’, “Pren 
Vac-Kit”’-above-the-floor-cleaner 


Reliable Vacuum Cleaner Co., 158 W 


23rd St., New York City. “Rex’ 
Westinghouse Electric & Mfg. Co., Mar 
field, O. ‘““‘Westinghouse” 


CLEANERS, VACUUM (Fioor Type) 


Air-Way Electric Appliance Corp., 21 
Auburn Ave., Toledo, O. “Air-Way 


Apex Rotarex Corp., 1070 E. 152nd St 


Cleveland, O “Apex”, “Rotoaire” 
Birtman Electric Co., 4140 Fullert 
Ave., Chicago, Ill. “Bee-Vac” 


Chicago Appliance Co., 812 N. Wells St 
Chicago, Ill “Kleen King”, “‘Electr« 


Vac 
Clements Mfg. Co., 6650 S. Narraganse 
Ave., Chicago, lll. “Cadillac” 


Electric Broom Corp., 113 W. 42nd St 


New York City. “Electrikbroom” 


Eureka Vacuum Cleaner Co., 6060 Har 
ilton Ave., Detroit, Mich “Eureka 
Geier Co., P. A., 540 E. 105th St 


Cleveland, O “Royal” 
General Electric 
“General Electric” 
Hamilton Beach Co., Racine W 
“Hamilton Beach” 





Health-Mor itation Systems Ir 
203 ON Ave Chicago I 
“Health-M 

Holland-Rieger ‘orp Sandusky 
“Sweeper-Vac", “Faultless” Bluebird 

Zenith” 

Hoover Company, North Canton, 

“Hoover”, “Norca”, Hoover Spec 


Landers, Frary & Clark New bBritair 


Conn “Universal” 
McAllister Corp., H. J 2306 N. Kr 


St., Chicago, Ill “McAllister Systen 


Morrill & Morrill, 30 Church St Ne 
York City “Morrill” 


Morrow Co., The, 626 Grand Ave., Wauké 








gan, Ill “Morrow 
National Stamping & Electri W 
'212 W. Lake St., Chicago, Ill. “W) 
National Super Service Co 1946 
3th St... Toledo, O “Super Service 
Premier Div., Electric Vacuum Cleané 
Co Ine Cleveland, O “Premier” 
Rexair Inc., Fisher Building, Detr« 
Mich 
Regina Corp., Rahway, N. J “Regin 





Crusader” 


Seott & Fetzer Co 11401 Locust Ave 


Cleveland, O “Kirby”, “Vacuette” 
Westinghouse Electric & Mfg. Co., Mar 
field, O. 


CLEANERS, VACUUM (Hand Type) 


\ir-Way Electric Appliance Corp., 21 
Auburn Ave Toledo. O 


\pex-Rotarex Corp 1070 KE. 152nd § 
(Cleveland, O ‘Apex”, Rotoaire”’ 
Birtman Electric Co., 4140 Fullerton Av 

Chicago, Ill “Bee-Vac” 
Clements Mfge Co 6650 Narragans 
Ave Chicago, Ill “Cadillac 


Eureka Vacuum Cleaner Co., 6060 Han 
ton Ave Detroit, Mich 

Geier Co., P. A., 540 E. 105th St., Cle 
ind, O “Royal” 

General Electric Co., Bridgeport, Cor 


‘o., Bridgeport, Conr 


——_—_— 
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CLASSIFIED DIRECTORY OF APPLIANCE MANUFACTURERS 





Ibert Co., A. C., New Haven, : Conn 
rilbert”’ ' " 

familton Beach Co., Racine, Wis 
and-Rieger Corp., Sandusky, Ohio. 


3weeper-Vac”, “Zenith”, “Bluebird” 


Faultless”’ 


joover Co., North Canton, O “Norca” 
Landers, Frary & Clark, New Britain, 


Conn. “Universal” 
Morrow Co., The, 606 N 
Waukegan, Ill “Morrow” 


Sheridan Rd., 
(shoulder 


type) 

ae Machine Co., Ft. Wayne, Ind 
Wayne, Jr.”, “O.K.” 

Premier Div., Electric Vacuum Cleaner 


Co., Cleveland, O. “Premier”, “Pic- 
Up”, “Spic-Span” 

& Fetzer Co., 11401 Loc ust Ave 
“Kirby Utility” 
Westinghouse Electric & Mfg. Co., 
field, O. “Handvac” 
Whisk-Brush Vacuum Machine Co., 571 
Eighth Ave., New York City. “Super 
Master Little Wonder” 


Mans- 


CLEANER (Automatic Cord Handle) 


Vacuum Cleaner Corp. of America, Wis- 
sahicken Ave., at Juanita | St., Phila- 
lelphia, Pa “Cordomati 

CLIPPERS (Hedge) 
ipper Mfg. Co., Dixon, Ill “Baby Old 
Ni ck’ 
tco Mfg. Co., Oaks, Pa. “Little Won- 
ler” 


Kaufman Mfg. Co. L. J Manitowoc, 


1s 
Roberton Mfg. Co., 


Michigan City, indi- 
ana. “Roberton-Dumore’ 
Schartow Iron Products Co., Racine, Wis 
Sipeo” 
Skilsaw, Inc., 5033 N. Elston Ave., Chi- 
eago, Ill. “Electrimmer”’, “Whiz” 
Syracuse Toolectric Mfg. Corp., 1720 No 


Salina St., Syracuse, N Hedgshear” 


CLOCKS 


‘arson Mfg. Co., 1611 N 
Chicago, Il. 

‘lock Products Co., 55 E 
St., Chicago, Il 

‘ontinental Mfg. Co., Inc., 706 6th Ave., 
New York, N. Y “United” 

yeneral Electric Co., Bridgeport, Conn 

iibralter Mfg. Co., 403 Communipaw Ave., 
Jersey City, N. J. “Windsor” 

Hammond Instrument Co., 2915 N. West 
ern Ave., Chicago, Ill “Hammond” 

fansen Mfg. Co., Princeton, Ind “Syn- 
hron” (clock movements only) 

lerschede Clock Co., Cincinnati, O. 

lobar ¢ ‘ompany, 208 Fifth Ave., N. Y. C 
Twinface” 

ngersoll-Waterbury Co., Waterbury 


Wolcott St., 


Washington 


Conn “Waterbury” 
ngraham Clock Co., E., Bristol, Con: 
Miller Clock Co., Herman, Zeeland, Mich 
‘ew Haven Clock Co., New Haven, Conn 
° ‘lock Co., 474 E. MeMilan St 
ati, O 
“lock Co., Forestville, Conn 
au thomas Clocks, Division of General 
Time Instruments Corp Thomaston 
Conn “Seth Thomas” 
Waltham Watch Co Waltham, Mass 
Waltham” 
Warren Telechron Co Ashland, Mass 
Telechron” 
Westclox Division, General Time Instru- 
ments Corp., La Salle. Il 
COFFEE MAKERS (Glass) 
ersted Mfg. Co., Fostoria, O “Coffee- 
‘hef 
hicago Flexible Shaft Co... 5600 Ww 
Reon velt td., Chicago, Il. “Sun- 
beam Coffeemaster” 
ominion Electrical Mfg. Co., 22 Elm 
St., Mansfield, Ohio “Dominion” 


‘arber, Inc., S. W., 141 S 
Brooklyn, N. Y. “Coffee 


Fifth St., 
Robot” 


Forman Bros, Inc., 183 Broadway, Brook- 
a ah Pie, Coffee Maid” 
eneral Electric Co., Bridgeport, Conn 


General Electric” 


lass Coffee Brewer Corp., 325 N. Wells 
St., Chicago, Il “Corv” 
lartford Products Corp., Hartford, Conn 


Cafex" 

il-Shaw Co., 311 N. Desplaines St 
Chie ago, Til. “Vaculator”, Magi« 
Seal”, “Kitchen Kween” 


it Products Co., 330 S. Franklin St., 


| Chicago, II. “Kent” 

anning Bowman & Co., Meriden, Conn 
Manning Bowman” 

fetal Ware Corp., 1715 Monroe St., Two 
Rivers, Wis. 

Miracle Products, Inc., 36 S. State St., 


Chicago, Ill “Miracle” 


ational Stamping & Elec. Works, 3212 


W. Lake St., Chicago, Il “White 
Cross” 

Sheridan Electro Corp., 3241 S. State 
St., Chicago, Tl “Vogue” 

Rilex Co., 80 Pliny St., Hartford, Conn 
Silex” 

i erior Electric Products Corp., Cape 
Cirardeaux. M« “Superlect 








DISING 





ELECTRICAL MERCHANDISING—JULY, 


Tricolator Co., Inc., 230 5th Ave., New 


York City. “Ansir 
Westinghouse Elec. & Mfg. Co., 200 EB 
Fifth Mansfield, Ohio. “West- 








inghouse”’ 


COFFEE MILLS 


Hobart Mfg. Co., 


Ohio. 


KitchenAid Div., Troy, 


COOKERS (Doughnut) 


Doughnut Corp. of America, 
way, New York, N. Y. 


1170 Broad- 
“Lincoln” 


COOKERS (Egg) 


Hankscraft Co., 1007 E. W ashington St., 


Madison, Wis ‘Hankscraft” “Ege- 
Ett’ 

Landers, Frary & Clark, 47 Center St., 
New Britain, Conn “Universal” 


Manning Bowman & Co., 
“Manning Bowman 


Meriden, Conn. 


COOKERS, FOOD (Deepwell) 


Excel Manufacturing Corp., 2507 S. Wal- 
nut St., Muncie, Ind ‘E xcel” 

Landers, Frary & Clark, 47 Center St., 
New Britain, Conn. “Universal” 

National Stamping & Electric Works. 
3212 W. Lake St., Chicago, Ill. “White 


Cross” 





tome Copper & Brass, Inc., Rome, N. Y. 
“Revere 

COOLERS (Water) 

Canaday Cooler Co., 154 W. 14th St., 


New York ( ity. 
aire) “*¢ spoler” 
Copeland tefrigerator Co., 

“Copeland” 
Cordley & i ayes, 443 
a A ‘Cordle y 
Frigidaire Division, General 

Corp., Dayton, Ohio. 
General ( ‘onstruction 

Va “Icette’ 
General Electric Co., Bridgeport, 
Iceberg Corp., Gardner, Mass 

(also ice cube making 


(Sole Dist. Frigid- 


Sidney, Ohio. 


4th Ave., New York, 
Motors Sales 
“Frigidaire” 

Corp., Richmond, 
Conn. 


“Iceberg”, 
model) 


Norge Division, Borg-Warner Corp., 1234 
Kercheval St., Detroit, Mich. “Norge” 
Servel Inc Evansville, Ind 


Taylor Co., Halsey, W. North Ave., 
ren, Ohio. ‘Halsey Taylor” 
Uniflow Manufacturing Co., 
“Lectrik-Ice” 
Westinghouse 


War- 
Erie, Pa 


Electric & Manufacturing 


Co., 200 E. Fifth St., Mansfield, Ohio 
“Westinghouse” 

DEODORIZERS 

Automatic Electrical Devices Co., 324 E. 
3rd St., Cincinnati, O. “Hom-O-Zone” 

W. B. Connor Engineering Corp., Dorex 


Div., 114 E 
Ee lectroaire Corp., 
Chicago, Ill 


32nd St., N. Y. C. 
1455 Ww. 


“Dorex” 
Congress St., 


Lowell Air Conditioning Corp., Phila- 
delphia, Pa. 
Coroaire Heater Corp., Hanna Bldg., 


Cleveland, O 
Chelsea Fan & 
ton, N 
Walton Labor atories Inc., 
Irvington, N. J “Fragrant-Mist” 
omizer) 


“Corozone lIonizers 
Blower Co., Inc., Irving- 


1186 Grove St., 
(At- 


DISHES (Chafing) 


Chase Brass & Copper Co., 236 Grand St., 


Waterbury, Conn 

Landers, Frary & Clark, 47 Center St., 
New Britain, Conn “Universal” 

N. ¥. Stamping Co., 36 Gem St., Brook- 
lyn, N. “Empressware 

Westinghouse Electric & Mfg. Co., Mans- 
field, Ohio. “Westinghouse” 

DISPOSERS (Garbage) 

General Electric Co., Bridgeport, Conn. 
“G. E. Disposall” 

Hotpoint Edison General Electric Appli- 
ance Co., 5600 W. Taylor St., Chicago, 
Il “Kitchen Waste Unit" 

In-Sink-Erator Co., 1326 Clark St., Ra- 
cine, Wis In-Sink-Erator’ 

DRIERS (Clothes) 
tlackstone Corp., 1088 Allen St., James- 
town, N. Y. (Tumbler type) 

Canton Clothes Dryer Co., Canton, Ohio. 


‘Canton” (Cabinet type) 


Chicago Dryer Co., 2210 N. Pulaski Rd., 
Chicago, Il “Chicago” (Cabinet 
type) 

General Electric Co., Bridgeport, Conn. 
(Tumbler type) 

Hart, Ine Wallace B., 381 4th Ave., 
Mm 30S “Air Way” ae a 

Hotpoint Edison General Electric Appli- 


ance Co., 5600 W 
Il} (Tumbler 


Taylor St., 
type) 


( “hic ago, 


1941 


Jiffy 


Electric 
York, N. 


Prometheus 
St., New 
(Cabinet type) 

Scientific Heater Co., 
Cleveland, Ohio. 
type) 


Corp., 401 W 3th 
= “Prometheus” 


3030 Euclid Ave., 
“Dryolet” (Cabinet 


Shreveport Engineering Co., Ine., 1241 
Dalzell St., Shreveport, La “Bar- 
Brook” 

DRIERS (Hair) 
sersted Mfg. Co., Fostoria, Ohio 

Central West Products (o., 332 Irving 


Ave., Dayton, Ohio. “Coiffurette” 
Chicago Electric Manufacturing Co., 6333 
W. 65th St., Chicago, Ill “Handyhot”" 


Gilbert Co., A. C., New Haven, Conn 
“Gilbert” 

Hamilton Beach Co., Racine, Wis. “Ham- 
ilton Beach” 

Knapp Monarch Co., Bent & Potomac 
St., St. Louis, Mo. “K-M” 

Kwikway Products, Bent & Potomac St., 


St. Louis, Mo. “Kwikway” 

Marketing, Inc., 82 8 N. Broadway, Mil- 
waukee, Wis. “Blectric-Aire” 

Master Appliance Mfg. Co., Racine, Wis. 
“Deluxe” 
tacine Universal Motor Co., Racine, Wis 


Vidrio Products Corp., 
Chicago, Il. 
Wahl Clipper Corp., Sterling, Ill. 


3920 Calumet Ave., 


“Wahl” 


ELECTROCUTORS (insect) 


Chicago Electric Scientific Co. , 2300 War- 


ren Blvd., Chicago. “Cesc o 
Chicago Appliance Co., 812 Wells St., 
Chicago, Ill. “Insect Death Lamp” 
Detjen Corp., 303 W. 42nd St., N. Y. C. 


“Durobar Screens”, “Insect-o-Cutor fly 


traps” 

Electric Screen Door Corp., 216 N. Clin- 
ton St., Chicago, lll. “Sentinel” (doors, 
panels, lanterns) 


Fostoria Glass Co., 
(Infra red lamp) 

Frost Electric Screen Co., Spokane, Wash 

Hatheway & Co., 220 Church St., New 
York, N. Y. Sole Dist Rittenhouse 
Co., Honeoye Falls, N. Y 

Kirkman Engineering Co., 


Fostoria, O. “Leray” 


121 Sixth Ave 


New York, ! “Vapo” (Moth ball) 
Miller Co., Meriden, Conn “Ivanhoe” 
(glass) 
National Electric Screen Co 29 ~ ON 


Peoria St., Chicago, Ill. 
“Insectocutor” 
Rittenhouse Co., A. E. 
N. Y. “Rittenhouse” 
Smith Mfg. Co., Rochester, 
Electracide” 
Tanglefoot Co., 
fusor) 
Ultramar Mfg. Co., 1160 N 
Chicago, Ill. “Death Ray” 


“Durobar” , 
Honeoye Falls, 
N. Y. “Folmer 


Grand Rapids, Mich. (Di- 


Howe S8St., 


EXERCISERS (Electric Reducing) 


tattle Creek Equipment Co., 48 N. Wash- 
ington, Battle Creek, Mich. 

Burdick Corp., Milton, Wis. 

Jiffy Electric Co., Hazel Park Sta., Royal 
Oak, Mich. “Right Weigh” 


Thermo-Roller Corp., 12 KE 32nd _ St., 
New York, N. Y. “Thermo-Roller” 


Tower Mfg. Corp., 563 Atlantic Ave., Bos- 
ton, Mass. “Tower” 

EXTRACTORS (Fruit Juice) 

tersted Mfg. Co., Fostoria, O. 

Chicago Electric Mfg. Co., 6333 W. 65th 
St., Chicago, Ill. “Sunkist Juicit’ 


“Handy-hot” 


De Jong Sales Co., 324 Fifth St., San 


Francisco, Calif. “Zippy” 
Gilbert Co., A. C., New Haven, Conn 
Jiffy Juicing Machines Inc., 317 Wall St., 
Seattle, Wash “Jiffy” 


Mamco 
Wash 

Miracle Products Inc., 36 S 
Chicago, Il. “Miracle” 


Mfg. Co., 317 Wall St., Seattle, 


State St., 


EXTRACTORS (Vegetable Juice) 


De Jong Sales Co., 324 Fifth St., San 
Francisco, Calif. “Zippy” 

Gilbert Co., A. C New Haven, Conn 
“Kitchen Kit” 

Health Food Products, 238 Livingston 


— a ae Be ee 
Juicing Machines Inc., 317 Wall St., 
Seattle, Wash. ‘Jiffy 


St., Brooklyn, 


Kitchen-Aid Division, Hobart Mfg. Co., 
Troy, O 
Mameco Mfg Co., 317 Wall St. Seattle, 


Wash. *‘Mamco” 

Mars Mfg. Co., 1512 E. 56th St., Chicago, 
Ill. “Vita-Juicer” 

Modern Diet Products Supply Co., 1428 
N. 24th St., Milwaukee, Wis “Juicex” 

Veg-O-Mat Machine Co., 100 W. 21st St., 
New York City 

FANS (Air Circulators) 

Air-O-Line Co., Div. Beckett Electric Co., 


Inc., 1101 McKinney Ave., 
Texas ‘Air-O-Line 


Dallas, 


Chelsea Fan & Blower Co., Irvington, 
N. J 


Circulators & Devices Mfg Co., 10v 
Prince St., N. Y. C “Frigid’ 

Dallas Engineering Co., Dallas, 
*‘ModernAire” 


Texas. 


Delco Appliance Div. General Motors 
Corp., Rochester, N 
Diehl Mfg. C., Elizabethport, N. J 


Fairbanks, Morse & Co., 600 S 
Ave., Chicago, Ill “F-M 

Fresh'nd-Aire Co., 210 N. 
Chicagé, Ill 

Emerson Electric Mfg. Co., St. 

General Electric Co., 

lig Electric 


Michigan 
toto-Beam” 
Clinton St., 


Louis, Mo. 

Bridgeport, Conn. 

Ventilating Co., 2850 N. 
Crawford Ave., Chicago, Il. 

International Oil Burner Co., 
Park Aves., St Louis, Mo. 
national” 


Spring & 
“Inter- 


Fairbanks, Morse & Co., 600 S. Michigan 
ve., Chicago, I}} “F-M" toto- 
Beam” 

Kisco Co., Inc., 39th & Chouteau, St. 
Louis, Mo. “Cool-CIRCLE-Ator”, “Cir- 
culair”’ 
tobbins & Myers, In Springfield, O. 
“R & M” 

Roto Beam, 3300 Indiana Ave., Chicago, 
Ill. *‘Roto-Beam”" 

Russell Electric Co., 340 Huron St., Chi- 


cago, Ill. 


Smith Mfg. Co., F. A , 400 Davis St., 
tochester, N. ‘Artic Aire’ 
Signal Electric Mfg. (Co., Me nominee, 


Jicn. 

Super Air Screws Div 
Mfg. Corp., Wausau, 
Super Air Screws” 

Victor Electric Products, Inc 
ertson Ave., Cincinnati, O 

Wagner Electric Corp., 6400 
Rd., St. Louis, Mo. 

Ward Co., Inc., Edgar T., 7777 W. Lake 
St., River Forest, Ill “Ward Zephyr” 

Westinghouse Electric & Mfg. Co., Mans- 
field, O. 


Marathon Electric 
Wis. “Marathon 
2950 


tob- 


Plymouth 


Wind Way Fan & Ventilator Co., 866 
Camp St., New Orleans, La. “Wind 
Way” 


FANS (Attic Ventilation) 

Airmaster Corp., 4317 Ravenswood Ave., 
Chicago, Ill. “Airmaster” 

Air-O-Line Co., Div. Beckett Electric Co., 
1101 McKinney Ave., Dallas, Texas 

Allen Corp., 9752 Erwin Ave., Detroit, 
Mich. 

American Blower Corp., 6000 
Detroit, Mich. ‘‘Ventura” 
American Coolair Corp., 3604 
St., Jacksonville, Fla. 
Autovent Fan & Blower Co., 1827 N. 

Kostner Ave., Chicago, II] 


Russell St., 


May flower 


Barrett Engineers, 1322 Warrensville Cen- 
ter Rd., Cleveland Heights, O 

Buffalo Forge Co., 490 Broadway, Buf 
falo, N. ' “Breez-Air” 

Chelsea Fan & Blower Co., 1206 S. Grove 


St., Irvington, N. J 
Cire ulators & Devices Mfg. Co., 100 Prince 
St., New York, N. Y “Frigid” 


Dallas Engineering Co., Dallas, Texas. 
*“ModernAire” 

Dayton Electric Mfg. Co., 511 S. Green 
St., Chicago, Il. “Alpine” 

Diehl Mfg. Co., Trumbull & First Sts., 
Elizabethport, N. J “Diehl” 

Dual Air Fan Co., Inc al Ww Arthing- 
ton, Chicago, Il. “Dual- 


Mfg. Co., 1634 W. 21st 
“Economy” 


2837 Thirteenth Ave. 


Economy Electric 
Pl., Chicago, Il. 
Edwards Mfg. Co., 


S., Minneapolis, Minn : 
Emerson Electric Mfg. Co., 1824 Wash- 
ington Ave., St. Louis, Mo “Emerson- 


Electric” 
Exhaust Fan & 
New York, N. : 
General Electric Co., 
“General Electric” 
Hunter Fan and Ventilating Co., 
phis, Tenn. “Hunter Zephair’ 
llg. Electric Ventilating Co., 2850 N 


Blower Co., 53 P ark PL, 
Y “Perfectaire’ 


Bloomfield, N. J. 


Mem- 


Crawford Ave., Chicago, Ill. “‘Ilg-Wind”’ 
International Engineering Inc 1145 
Bolander Ave., Dayton, Ohio “Kool 
Waiv” 
Johnson Fan & Blower Corp., 1319 W 
Lake St., Chicago, Ill “Health-Aire” 
Kelley Mfg. Co., Houston, Texas 


Lau Blower Co., Dayton, O. “Niteair”’ 


Meier Electric & Mac hine Co., Indian- 
apolis, Ind. “Nu-Air 
Michael Electric Co., 1609 E. Lancaster, 


Fort Worth, Texas 
Propellair, Inc., Springfield, 
nado” 
Reed Unit-Fans Inc., New 
Robbins & Myers In 
“R&M” 


Ohio. “Toro- 


Orleans, La 
Springfield, O. 


Shreveport Engineering Co., 1241 Dalzell 
St., Shreveport, La *Barbrook 
Sturtevant Co., B. F., Hyde Park, Boston, 


Mass. “Atticvane” 
Universal Blower Co., 
Viking Air Conditioning Corp., 9500 Rich- 

mond Ave., Cleveland, O. ‘“‘Circoolator” 
Wagner Electric Corp., 6456 Plymouth 

Ave., St. Louis, Mo 
Ward Co., Edgar T., 


Birmingham, Mich 


7777 W. Lake St, 


tiver Forest, Ill 

Wind- Way Fan & Ventilator Co., Inc., 
866 Camp St., New Orleans, La. “Wind- 
Way’ 
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TCHEN 
| KI ~ 


GAL KN 


ODORLESS 


KING 


“cool kitchen” 


SMOKELESS 


ROIL 


THIS DISPLAY sells the 


your customers. 


idea to 
Use it in your windows, on your 
counters, to boost BROILKING sales this summer. 
Size 14” x 18”, easel back, printed in c-o-o-l blue 
tones. Your wholesaler will supply it FREE! 





THIS ADVERTISING SERVICE offers news- 


vertisements built around “cool kitchens” 
regularly for extra summer sales. Mats supplied free 
of charge. Write for this Advertising Service Book. 





C-o-o-l electric table broiling is a bonanza for smart 
dealers pushing BROILKING. Get your share of 
the profits! Models listing from $6.75 to $13.95. 


All models certified by Electrical Testing Laboratories. 


Write for the COMPLETE BROILKING STORY 


INTERNATIONAL APPLIANCE CORPORATION 


1033 Metropolitan Avenue Brooklyn, N. Y. 
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paper mats for a whole series of BROILKING ad- 
. Use them 


CLASSIFIED DIRECTORY OF APPLIAN 








FANS (Desk, Bracket, Pedestal) 


Airmaster Corp., 4317 Ravenswood Ave., 
Chicago, lll. “Airmaster” 

Autovent Fan & Blower Co., 1805 N. 
Kostner St., Chicago, III. 

Bersted Mfg. Co., Fostoria, O. 


Chelsea Fan & gt Co., 1206 S. Grove 


St., Irvington, N. 
Chicago Electric Nite. Co., 6333 Ww. 65th 
St., Chicago, Ill. “H: andy bree ze" 


Circulators & Devices Mfg Co., 100 Prince 


St., New York City. “Frigid” 

Dallas Engineering Co., Dallas, Texas. 
“ModernAire” 

De leo Appliance Corp., Rochester, x. 
“Delco”, “Northeaster” 

Diehl Mfg. Co., Elizabethport, N. J. 
“Diehl Jr.” 

Dual Air Fan Co. Inc. 2608 W. Arthing- 
ton, Chicago, Ill. “Dual-Air” 

Emerson Electric Mfg. Co., St. Louis, Mo. 
“Silver Swan”, “Emerson Electric” 

Fitzgerald Mfg. Co., Torrington, Conn. 
“Star-Rite” 

Forct-Air Co., 840 Cedar St., Rockford, 
Ill 

Freshn'’d Aire Co., 210 N. Clinton St., 


Chicago, Il 

General Electric Co., 
“General Electric” 

Gilbert, A. C. Co., 
“Polar Cub” 

Harcovent Electric Co., 501 30th St., 
Minneapolis, Minn. “Heidel” 

Hunter Fan & Ventilating Co., 
Tenn. “Hunter-Century” 

Kisco Co., Inc., 4414 W. Papin 
Louis, Mo. “Cool-Circle-Ator” 

Knapp-Monarch Co., Bent & Potomac Sts., 
St Louis, Mo. “Kwik-Kool”, “Koldair”’, 
“Zip”, “Jack Frost”, “Faultless” 

Lydon — Mfg. Co., St. Paul, 
“McKa 

Made-Rite Co., 

Meier Electric 
Washington 

Piqua Electric 
Piqua, O. “Piqua” 

Red Seal Appliance Co., 
U nited Corp., Rochester, 
fan’ 

Revnolds Electric Co., 2629 
St., Chicago, Ill. “Reco 

Robbins & Myers, Inc., 
“R & M”, 3anner”, “Deluxe” 

Russell Electric Co., 340 Huron St., 
eago, Ill “Hold-Heet”’ 

Samson-United Corp., Rochester, 
“Safe-Flex”, “Samson” 

Signal Electric Mfg. 
Mich “Cool-Spot” 

Smith Mfg. Co., F. A., 
Rochester, N. Y 

Super Air Screws Div. 
Mfe. Corp., Wausau, 
Screws” 

Superior Electric Products Corp., 
Girardeau, Mo. “Super Aire” 

Victor Electric Products, Inc., 2950 Rob- 


Bridgeport, Conn. 


New Haven, Conn. 


S. E., 
Memphis, 


St., St. 


Minn. 
Mz insfield. o 
Co., 35 


oo 5 4. 
Ind. 
118 South 


22 Elm St., 
& Machine 
St., Indianapolis, 
Mfg. Co., St., 
Div. 
a: we 


Samson- 
“Auto- 


W. Congress 
Radi-Airco” 

Springfield, O. 
Chi- 
~~ Ee 
Co., Menominee, 
400 Davis 
‘ArcticAire” 


Marathon Electric 
Wis. “Super Air 


St., 


Cape 


ertson Ave., Cincinnati. ©. ‘‘Miracle- 
Breeze", “Wind-Stream” 

Vidrio Products Corp., 3450 S. 52nd Ave., 
Chicago. lll. “Air-Chief” 

Wagner Electric Corp., 6400 Plymouth 
Rd., St. Louis, Mo 

Ward Co., Edgar T., 7777 W. Lake St., 
River Forest, Tl “Zephyr-Air Cicula- 
tor’ 

Westinghouse Electric & Mfe. Co., Mans- 
field oO “Pacemaker” . “Power-Aire”, 
“Whirl-Aire’ 


FANS (Ventilating and Exhaust) 


Air C 


ontrols 
1933 
Airmaster 
Chicago, 


Inc., Div. Cleveland Heater 
W. 114th St., Cleveland, O. 
Corp., 4317 Ravenswood Ave., 
Ill. “Airmaster” 





Air-O-Line Co., Div. Beckett Electric Co., 
Inc., 1101 McKinney’ Ave., Dallas, 
Texas “Air-O-Line” 

Allen Corp 9752 Erwin Ave., Detroit, 
Mich 


American Blower Corp., 6404 Russell 
Detroit, Mich “Aeropel”’, “Sirocco” 

American Coolair Corp., 3604 Mayflower 
St., Jacksonville, Fla. 

Autovent Fan & Blower Co., 
Kostner Ave., Chicago, Tl. 

Barrett Engineers, 1322 
Center Rd., Cleveland 
“Breco” 


St., 


1805 N. 


Warrensville 
Heights, 0. 


Berns Specialty Co., 1015 W. Lake St., 
Chicago. Il “Air King” 

Bersted Mfg. Co., Fostoria Ohio. “Es- 
kimo” 

Buffalo Forge Co., Buffalo, N. , A 
“Breezo” 

Chelsea Fan & Blower Co., 1206 S. Grove 
St., Irvington, N. J 

Circulators & Devices Mfg. Co., 100 Prince 
St.. New York City. “Frigid” 

Comfort Products Corp., 7 W. 147th St., 


Harvey, Ill 


Dallas Engineering Co., Dallas, Texas. 
*“*ModernAire” 

Dayton Electric Mfg. Co., 511 S. Green 
St., Chicago, Ill. “Dayton” 

Delco Appliance Corp., Rochester, N. Y. 
“Delco Northeaster” 

Diehl Mfg. Co., _Elizabethport, ae 2 
“Wind-O-Vent”", “Ventilette” 

Dual Air Fan Co. Inc., 2608 W. Arthing- 
ton, Chicago, Ill. “Dual-Air” 
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Economy Electric 


Mfg. 
Place, Chicago, 


Ill. 


Co., 4632 W. 21s: 
“Economy” 


Edwards Mfg. Co., 2837 Thirteenth Ave} 
S. Minneapolis, ‘Minn. 3 

Electrovent Corp., 5402 Warren St., De. 
troit, Mich. “Electrovent” 

Emerson Electric Mfg. Co., St. Louls 
Mo. “Emerson Electric’ 4 


mot Fan & Blower Co., 
C., “Perfectaire’ 


4 53 Park P| 
F LR 


Morse & Co., 600 S. Michiza, 

Ave., Chicago, Il. “F-M Roto-Bear 

Fitzgerald Mfg. Co., Torrington, Conr 
“Star-Rite” 

Fresh'nd-Aire Co., 210 N. Clinton 8t 


Chicago, Ill 
General Electric Co., 


Bridgeport, Conr 
“General Electric’ 


"soma 8 


Gilbert Co., A. C., New Haven, Conn 

Hunter Fan & Motor Co. Memphis 
Tenn. “Hunter-Century” 

Iig Electric Ventilating Co., 2850 N. Craw 
ford Ave., Chicago, IIL “Iigair 


“Tigette”, (Kitchen) 
International Engineering, 1185 
Ave., Dayton, O. “‘Kool-Waiv’ 


Bolan ler 


i ie 


Johnson Fan & Blower Co., 1315 W. Lak 
St., Chicago, Ill. “Health-Aire” 
Majestic Co., Huntington, Ind. 
McLaughlin Ventilator Co., Ferndak 
Mich “Ventrola” \ 
Meier Electric & Machine Co., 3525 f 


Washington St., Indianapolis, Ind 


Michael Electric Co., 1609 E. Lancaster 
Fort Worth, Texas. 

Peerless Electric Co., Warren, O. 

Piqua Electric Mfg. Co., 118 South Sty 
Piqua, O. “Piqua” 

Pryne Co., 1245 E. 33d St., Los Angel €s 
Cal “Pacific Breeze’, “Blo-Fan’ 

Reed Unit Fans, Inc., New Orleans, La 


“Wind-O-Vent", “Port-O-Vent" 


Robbins & Myers, Springfield, O. 

toto Beam, 3300 Indi ana Ave., Chicag 
Ill. “Roto- seam’ k 

Shepler Mfg. Co., 1300 Sheffield St., Pitts 


burgh, Pa “Radia’ 





Shreveport Engineering Co., Inc., 124 
Dalzell St., Shreveport, La. “ 3arbrook 

Signal Electric Mfg. Co., 1915 Broadway 
Menominee, Mich. 

Skuttle Sales Co., 999 Franklin St., De 
troit, Mich. 

Smith Mfg. Co., F. A., 400 Davis St 


Rochester, N. Y. 
Staynew Filter 
“Protectovent” 
Sturtevant Cooling & 
Hyde Park, Boston, 
Vane", “Wall-O-Vane” 


“ArticAire” 
Corp., Rochester, N. Y 
Conditioning C 
Mass. “Wind-0O 





Super Air Screws Div. Marathon Electr 
Mfg. Co., Wausau, Wis. ‘““Marathor 
Super-Air-Screws” 

Tradewind Motorfans Ine., 5725 S. Mair 
St., Los Angeles, Cal. a lipper 
“Quad” 

Universal Blower Co., Birminghar 
Mich. ‘“Stov-Dome” “Range-Ventor 


“Kitch-N-Ventor”, “Ceil-N-Ventor” 


Vent-A-Hood Co., Dallas, Texas. ‘“Vent- 
A-Hood” 
Victor Electric Products, Inc., 2950 Rot 


“Tn-built 
9500 Ricl 


ertson Ave., Cincinnati, O. 
Viking Air Conditioning Corp., 
mond Ave., Cleveland, O 





Plymout! 


Wagner Electric Corp., 6800 
Ave., St. Louis, Mo. 
Ward Co., Edgar T., 7777 W. Lake St 
tiver Forest, Ill. “Ward Zephyr” 
Ward Mfg. Co., Plymouth, Mich. “Ele 
tro-Way” 

Westinghouse Electric & Mfg. Co., Mans 
field, O. “Westinghouse” 

West Wind Corp., 1800 Airportway, Se 
attle, Wash. “West Wind”, “R.I.” 

Wind Way Fan & Ventilator Co., In 
866 Camp St., New Orleans, La. “Wind 
Way” 

Wing Mfg. Co., L. J., 154 W. 14th St 


New York City. “Wing Scruplex” 


FENCE CONTROLLERS 


Babson Bros., 2843 W. 19th St., Chicag 
Ill “Surge” F 
Chicago Electric Scientific Co., 2300 W 


Warren Bivd., Chicago, Ill. “Cesco” 
Diller Electric Co., Kokomo, Ind 
Electro-Line Fence Co., 120 N. Broadwa! 

Milwaukee, Wis. “Electro-Line” 





Gardner Mfg. Co., Horicon, Wis 

Guaranteed Products Corp., Wellingtorng} 
Ohio. “Shox Stok” 

Landon P. Smith Inc., Irvington, N. -@ 
“Red Devil” - 

Prime Mfg. Co., Electric Fence Div., 156% 
S. Ist St., Milwaukee, Wis. “Prime” 2 

Ric ——_ Electro-Fence Co., 307 N. 11tim 

.. Payette, Idaho. “Electro-Fenec: if 
WwW: ~-R Electric Co., 13221 Merl Avé 


: 
Lakewood, O 
Wholesale Electric Fence Co., sox 14° 
Hales Corners, Wis. ‘‘Thoroughbred | 


# 
FLAG FLYER (Blower for Displayingh) 
Fiag in Action) 


Air-Way 
Auburn 


Electric 
Ave., 


Appliance 


Corp., 210: ’ 
Toledo, O. 





ANT 





FIREP 


Bame, 


Centre 
NT. 7 
Coloni 
“hic 
Hersh 
Fon 
He 
Jacks« 
Kliegl 
NN.’ 
Knick 
Bro 
Rustic 
Yor 
Sheple 
bur} 
Strait 
Sali 
“En 
Unive 
St., 


Louis 
300 
“Pj 

New 5 
Sta 

Taylo 
Fin 
Bre 

Whit 
N. 


HEA 


Hers 
du 


HEA 
Acm«¢ 
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Air | 
Ape x 
‘A 
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LIANBANUFACTURERS 








 W. cls) FIREPLACES (Electric) 


nth Ave Bame, H. A., 101 Park Ave., New York, 
Y. “Magicoal” 





st tre Brass Works Inc., 72 Spring St., 
.. Ze Ge 
t Lou Colonial Fireplace Co., 4617 Roosevelt Rd., 
hicago, Ill. “Glo-Hot”’ 
Park PL] yersh Electric Specialty Co., 3218 W 
| ‘ond du Lac Ave., Milwaukee, Wis 
Mich ; Hersh” 
to-Be Jackson, Wm. H. Co., 32 E. 57th St., N. Y 
n, Conn “Log Fires”, “Grates” 
. Kliegl Bros., 321 W. 50th St., New York, 
nton § N. ¥ “Kliegl” 
: Knickerbocker Metal Guild Ine., 687 ae 
rt, Conr Broadway, N. Y. C 
. t Rustic Crafts Co., 389 E. 165th St., New 
Conn j York, N. Y 
Mem, Shepler Mfg. Co., 1300 Sheffield St., Pitts- 
en burgh, Pa. “Radia” 
N. Craw Strait & Richards, Inc., Fabyan Place & 
Ligair Salvage St., Newark, N. J. “Glo-log”, 
. Emberfire”’ 
Bolar Ae Universal Electric Log Co., 733 S. Halsted 
Wd St., Chicago, Il. “Universal” 
ire” 
Fernda 
3525 FREEZERS (ice Cream) 
Ind 
sancaster Alaska Freezer Co., Winchendon, Mass 
“Alaska” 
) Chicago Electric Mfg. Co., 6333 W. 65th 
outh S8t St., Chicago, Ill. “Handyfreeze”’, ‘“‘Sil- 
ver Queen” 
Ang Coneco Engineering Works, Mendota, II] 
van” | “Dolly Madison”, “Frigidette” 
ans, Lz Hamilton Beach Mfg. Co., Racine, Wis. 
’ (refrigerator type) 
Oo. * Louisville Electric Manufacturing Co., 
3007 Magazine St., Louisville, Ky 
Chicag “Pioneer” 

New Standard Corp., Mount Joy, Pa. “New 
$t., Pitt Standard” 

Taylor Bros. Churn & Mfg. Co., 4460 
ne., 124 Finney Ave., St. Louis, Mo. ‘Taylor 
sarbrook Bros.” 
roadway White Mountain Freezer Co., Nashua 

N. H 
St., D 
avis § 
r, N. ¥ FROZEN FOOD LOCKERS 
a j Continental Corp., Fond du Lac, Wis. 


“Wind- Deepfreeze Div. Motor Products Corp., 


2301 Davis St., North Chicago, Ill 
“Deepfreeze” 
Jewett Refrigerator Co., Buffalo, N. Y 
SoM Jewett Artic Trunk” 
S. Ma 


‘Clipper 


| Electr 
Marath 


ninghan 


-Ventor 
nor HEATERS (Aquarium) 

Fi Hersh Elec. Specialty Co., 3218 W. Fond RSW. A RAINE 
950 Rol du Lac Ave., Milwaukee, Wis. “Hersh” os. eat ALAN /* 
‘In-built ~ 3220 ALAMEDA 
500 Ric * “GLENDALE; CALIF. 


aie 
Piym HEATERS (Electric Space) 
ae * Acme Elec. Heating Co., 1217 Washing- 
” “Ble ton, Boston, Mass “Acme” 

5 Air Conditioners Sales Corp., 55 W. 13th 


: . “Wary? . 
vate] ane Sig cs, catitna, co “aoe, | POrCelain Enamel Makes Selling EASIER 


way, Se ; 
“RT” Armstrong Products Corp., Huntington, 
W. Va 





Co, Tr eR Secameiica S ialetees @ Getting your prospect to agree with you is the first law of salesmanship. And every 
. os Inc., 275 W. Marke St., Akron, q ° ° . . e ° ° 
sai te eS at —_ prospect will instantly agree that porcelain enamel is the ultimate in a finish. The women 
dmaatt . Bersted Mfg. Co., Fostoria, Ohio “Foca- ° ° ° " ° ‘ 
lex lips” . know porcelain enamel. They have it on their sinks, in their bathrooms and on their ranges 
Capital Products, insted, Conn. ; ; che aie 
ig Oe cea —all sorts of places. They know its beauty, ease of cleaning, durability. They know it is 
Re agg ag PE ge fadeless, scratch resisting, and immune to both temperatures and odors. To talk up the 
Chicago, Il. “Fis lyhot” ° . ° 
Chicago Flexible Shaft Co., Roosevelt Rd porcelain enamel finish, first, gets a nod of the head from the prospect—and your selling 
& Central Ave., Chicago, Ill “Sun- ° — s ° 
beam”, “Fanheater job is just that much easier. 
Chicag Connecticut Appliance Ca, finsted, 
Conn. “Coronet” 
2300 W C. T. Electric Co., Jackson, Mich. “Mult ™ 
‘Cesc Glo” ee +h) ° 
¢ psininion tleetrieal stfe. co, 22 12im,st, | ASK Your Supplier If It Is “LUSTERLITE”— The Improved Porcelain 
roadwa Mansfield, Ohio. “Electrahot”, ‘Do- 
e” a ile ieee ea ail tae More and more appliance manufacturers are using LUSTERLITE Porcelain Enamels because 
ellingt Broad St., New York, N. Y. “Double . fs 
_— ee a they know them to be the standard of excellence. LUSTERLITE Porcelain Enamel is endlessly 
mn, N. J Eagle Elec. Mfg. Co., 59 Hall St., Brook [ah : ‘ : 
paeagel lyn, N.Y. “Eagle” men durable, positively sanitary, scratch and fade proof, everlastingly beautiful. Everyone— 
Prime” pe thigg eee manufacturer, retailer and customer—can depend on LUSTERLITE. Made by Chicago Vitre- 
»- Fen Foundry Equipment Co., Mishawaka . . . ° ° P ’ 
Fence’ / Ind. electromonte pe “ , ous Enamel Product Company, Cicero, Illinois, the company that maintains the industry's 
Fairbanks, Morse & Co., 600 S. Michigan . - = 
Box 14: Ave,, Chicago, 11 “P-M" nid finest laboratory for the purpose of constantly improving the quality of porcelain enamel. 
ighbre General Electric Co., sridgeport, Conn 


“General Electric 

Gilbert Co., A. C., New Haven, Conn 
“Gilbert” 

Hersh Elec. Specialty Co., 3218 W. Fond 
du Lac Ave., Milwaukee, Wis. ‘‘Hersh 


CHICAGO VITREOUS 


loegger Inc., 859 Communipaw Ave 
Jersey City, N. Y 

4 y . a _ crest + 
isplaying ackson, Wm. H. Co., 32 E. 57th St 


5 Fpl ten LUSTERLITE #-ENAMELS 


rp., Ninsford Specialty Co., 3915 Powelton 
Ave., Philadelphia, Pa “Aurora” 
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wIDE RANGE oF 





pi N MOTORS 
THESE ARES OF griGGs & sTRATTO Z 
appt 
aati 
fe , oe . 
. . 
s, 
who Desig® a een 
Machines and Tools Acar 
JS ably Write Briggs va en 
\ : Motors Into Their So 
_ eh tons 
. , Power Specificatio 
t 
cting abou 
‘ening engineers are alwaysexa oe . 
pee oY wet always want t — 
eo t 
= nee, working hoceepew ea 
; e 
oan durability, streng* 
wer range, ee 


want ¢ 
and other factors. They ond purchasers, 1 
| 


9 ineers, 
be von Seratton air-cooled gas© asoline 


odels 
8 " wide line of m 
oso the ag : HP) to et — 
n . | 
ens & STRATTON corP Milwaukee, Sy 


















a taf Monarch Co., Bent and Potomac 
St. Louis, Mo.” “K-M” re 
wilwer Products Co., Bent and Poto- 
mac Sts., St. Louis, Mo. “Kwikway” 
Landers, Frary & Clark, 47 Center St 
New Britain, Conn “Universal” 
Lal Salle Lighting Products Ine 143 
. meen. Buffalo, N. Y * F 
saberty Electric Co 915 so 
Indianapolis, Ind.’ “wee Madinen Ave. 
Markel Electric Products Inc., 145 E 
Seneca St., Buffalo, N. ¥ Heetaires 
Martin Stamping & Stove Co 
ville, Ala. 
Ni tional Stz amping & Electric Works 3212 
wake St., Chicago, Il, ‘White 
Cross’ 
Nelson Machine & Mfg. Co., 7932 Ewald 
Rd., Cleveland, Ohio ee 
Noblitt-Sparks Industries, 
bus, Ind. Arvin” 
Ni ma Electric Corp., 55 W. 13th St.. N.Y 
“~~ -onvectoradiators ne 
Posten Corp., 500 W. Oklal 
waukee, Wis ‘Perfex" 
Prometheus Electric Corp 101 W 3 
St.. New York, N eT 
Samson United a 8 Jones St., Roc! 
ester, N. Y “Samsor 7 
Samuel Stz amping & Enameling Co., Chat- 
tanooga, Tenn 
Shepler Stove Mfg Co., 1500 Sheffield St 
Pittsburgh, Pa Radi: 
Smith Mfg. Co F \ o00 
io hester, N. y¥ “Roto-Glh 
m= thief Electrics, Inx Winsted, Conn 
“Son-Chief” 
Superior Ele tric Products Corp. St 
Louis, Mo “Superlectric” 
Swartzbaugh Mfg. Co., 1336 W. Bancroft 
St., Toledo. Ohio “Everhot” 
Thermador Electrical Mfg. Co., 5119 S 
Riverside Dr., Los Angeles, Cal. ‘“Ther- 
mador”™ 
Tuttle & Co., H. W 261 Maumee Ave., 
Adrian, Mich “Heataire” 
Wesix Electric Heater Co., 390 First St 
San Francisco. Cal “Wesix” 
Westinghouse Ele & Mfg. Co., Mans 
field, Ohio “Cozy Glow” 
Wiegand, Edwin L., 7500 Thomas Blvd., 
Pittsburgh, Pa “Chromalox 


Hunts- 


Inc., Colum- 


oma PIL, Mil- 


Davis St., 





HEATERS (immersion Type) 


Acme Electric Heating Co., 1217 Wash- 
ington St., Boston, Mass. “Acme” 

Autonator Laboratories, Inc., 203 N 
Wacker Dr., Chicago, TIl. “Hot Donut” 

——— Inc., Ashland, Mass. (Hot Water 
ttle) 

Jackson Electro Corp., 625 Broadway, 
New York, N. Y. 

Jiffy Electric Co., Hazel Park Station, 
toyal Oak, Mich 

Landers, Frary & Clark, 47 Center St., 
New Britain, Conn “Universal” 

Lightning Electric Water Heater Co 
Bronson, Mich “Jiffy” 

Lux Co., Elkhart, Ind. “Lux” 

Nu-Way Co., Des Moines, Iowa. 

Rodale Mfg. Co., Emmaus, Pa. “Rodale” 

Tuttle & Co., H. W., 261 Maumee Ave., 
Adrian. Mich. 

Waage Electric Co., 27 Warren St., New 
York. N. ¥ 

West Bend Aluminum Co., West Bend, 
Wis 


HEATERS, SPACE (Oil Burning) 


\llen Manufacturing Co., Nashville, Ten- 
nessee 

lL. A Althoff Corp., 166 N. Clinton St., 
Chicago, Tll 

American Gas Machine Co.; Ine., Albert 
Lea, Minn “Sun Flame", “Patriot” 

American Stove Co., Lorain, Ohio. “Quick 
Heat” 

Associated Oil Burner Co., Inc., Hart- 
ford, Conn “Blue-Glow 

Caloric Gas Stove Works, 
“Caloric” 

Carlton Oil Burner Co 82 Union Pl., 
Hartford, Conn “Lincoln” 

Cole Hot Blast Mfg. Co., 23108 W. 5lst 
St., Chicago, Ill. “Cole Hot Blast” 
Coleman Lamp & Stove Co., Wichita, 

Kansas “Coleman” 

Duo-Therm Div., Motor Wheel Corp., Lan- 
sing, Michigan. “Duo-Therm” 

Estate Stove Co., The, Hamilton, Ohio. 

Evanair Division, Evans Products Co., 
Fullerton at Greenfield, Detroit, Mich 
“Evanoil” 

Florence Stove Co., Gardner, Mass.; 1459 
Merchandise Mart Bide., Chicago, Ill 
and Kankakee, Ill “Florence” 

Globe American Corp., Kokomo, Indiana. 

Globe Machine & Stamping Co., 1200 W. 


Topton, Pa. 


76th St Cleveland, Ohio. **Modern- 
aire” 
Guiberson Co., Dallas, Texas 


Hammer-Bray Company, Oakland, Cali- 
fornia “Spark” 

Huenefeld Co.. 2701 Spring Grove Ave., 
Cincinnati. O “Ross” 

International Oil Burner Co., 
Park Avenue, St. Louis, Mo 
tional” 

Jungers Stove & Range Co., 
Wisconsin 

Laco Oil Burner Co., 
“Laco’ 

Little Burner Co., H. C., San Rafael, 
Calif 

A. J. Lindemann & Hoverson Co., Milwau- 
kee, Wisconsin 

Lonervan 
Michigan 


Svring & 
“Interna- 


Grafton, 


Griswold, Towa. 


“Lonergan-Fireside” 


JULY, 





Manufacturing Co., Albion, 


Malleable Iron Range Co., Beaver Dan 
Wisconsin 

The Moore Corp., Joliet, Illinc« is 
“*Moore’s” 

Norge Heating & ¢ cle Div., Bo 


g- 

Warner Corp., 12345 Kercheval t 
Detroit, Mich 

Perfection Stove Co., 7609 Platt Avenue 


Cle veland, Ohio 
ho 


“Superfex”, “Ivan- 


Prentiss-Wabers Products Co., 1430 See. J 


ond Street, North, Wisconsin Rapids 
Wisconsin. “Preway" 

Quaker Mfg. Co 223 W. Erie 8&t., C 
cago, Ill. “Quaker Burnoil” 

Queen Stove Works, Inc., Albert Lea 
Minnesota. “Superflame” 


Quincy Stove Mfg. Co., Quincy, Illinois 
“Monogram” 

Renown Stove Co., Owosso, Michigan. 
“Triplex” 

Samuel Stamping «& Enameling Co. 
Heater Division, Chattanooga, Tennes- 
see, 

Silent Sioux Oil Burner Corp., Orange 
City, Iowa. “Silent Sioux” 

Tower Mfg. Co., 563 Atlantic Ave., Bos- 


ton, Mass 
Viking Mfg. Co., 600 S. High St., Akron, 
a) 


Washington Stove Works, Everett, Wash- 
ington. “Olympic” 


HEATERS (Storage Type, Water) 


Arthur & Fowler Co., 
“Fowler Electric Tank” 

Automatic Electric Heater Co., Cross & 
Keim Sts., Pottstown, Pa. “Sepceo” 

a Bros., 2843 W. 19th St., Chicago 


Portland, Ore 


Ill. “Dairy Maid” 
sellevue Mfg. Co., Bellevue, O. “Saturn’ 
Cavalier Corp., Chattanooga, Tenn 


“Cavalier” 

Cleveland Heater Co. 1933 W. 114th St 
Cleveland, Ohio “Rex 

Crane Co., 836 S. Michigan Ave., Chi- 
cago, lll. “Selectric” 

Duro Co., Dayton, O 

Electromaster, Inc., 1803 E. Atwater St 
Detroit, Mich. “Electromaster” 

Electric Heater Co., 88 Holland Ave 
tridgeport, Conn. (Tank & Instantane- 
ous Faucet Type) 

Frigidaire Div., General Motors Sale 
Corp., Dayton, O. “Frigidaire” 

General Electric Co., Bridgeport, Conn 
‘General Electric” 

General Construction Corp., Richmond 
Va. “Icette” 

Hoffman Gas & Electric Heater Co., 1761 
Dixie Highway, Louisville, Ky. “Hoff- 
man’ 

Hotpoint Edison General Elec. Appliance 
‘o., 5646 W. Taylor St., Chicago, Ill 

mebvenas Heater Co., 8007 Grand Ave 
Cleveland, O. “Hotstream” 

Hynes & Cox Electric Corp., Albany 
N Y. “Red Crown”, “Little Wonder” 
‘Conversion” 

Kelvinator Div., Nash-Kelvinator Corp 
Detroit, Mich. “Kelvinator” 

Lindemann & Hoverson Co., A. J., So 
a & Ww Cleveland Ave., Milwau- 
kee, Wis. “L & H” 

Malleable Iron Range Co., 310 Lake St 
Beaver Dam., Wis. “Monarch” 

Martin Stamping & Stove Co., Hunts- 
ville, Ala “Martin” 

McGraw Electric Co Clark Water 
Heater Div 5201 W. 65th St., Chicago 
nl. “Clark” 

National Steel Construction Co., 425 
Frontenac St., Seattle, Wash. “*‘Na- 


tional”, “Columbia” 
Norge Dis 30 re Warner Corp., Detroit 
Mich. “Norge” 


Perfex Corp., 500 W. Oklahoma Ave., 
Milwaukee, Wis. “Perfex” 

Phillips & Buttorff Mfg. Co., Nashville 
Tenn. “Enterprise” 

Phil: adept lia Electrical & Mfg. Co., 1228 
N ‘Ist St. Philadelphia, Pa. “Prog- 
ress”. “Moderne Pemco Progress” 

Prometheus, Electric Co., 401 W. 13th St 
— hh AS “Prometheus” 

Red Spot Electrie Co., 7405 S. Tacoma 
Way, Tacoma, Wash. ted Spot” 
Rheem Mfg. Co., 3425 S. Kedzie Ave 
Chicago, Ill. “Cy-Therm-Iec”", “Rheem” 
Rutenber Electric Co., Marion, Ind 

“Marion” 

Samuel Stampine and Enameling Co., 
Chattanooga, Tenn 

Strauss Electric Appliance Co., Wauke- 
sha, Wis. “Strauss” 

Sw: artzbaugh Mfg. Co., Toledo, O. “Serv- 
hot” 

Thermador Electrical Mfg. Co., 5119 S 
Riverside Dr., Los Angeles Cal. “Ther- 
mador”" 

Thermogray Co., Jefferson, Iowa. ‘‘Ther- 
mograv™ 

Wesix Flectric Heater Co., 390 First St 
San Francisco. Cal. “Wesix” 

Westinghouse Elec. & Mfe. Co., Mans- 
field, Ohio. “Westinghouse” 


HOTPLATES, GRILLS and TABLE 
STOVES 


Acme Electric Heating Co., 1217 Was 
ington St., Boston, Mass. “Acme 
“Acrom” 


Armstrong Products Corp., Huntingto 
W. Va 


tersted Mfg. Co., Fostoria, O “Bersted” 


Capital Products Corp., Winsted, Conn 





1941—ELECTRICAL MERCHANDISING 


CLASSIFIED DIRECTORY OF APPLIANC@ANUE 





mM Chatta 
: ami 
Bos 
t 


nec 
‘or 
Domini 
Man: 
Electro 
: etre 
Fitzger 
Stal 
Florsh 
Mart 
Genera 
Ger 

H. D 
(hic 
Hotpoii 
+ 
Jackso 
New 
Kinsfo 
Ave. 
Knapp 


Sts 





Kwikw 
Sts., 
Lande! 
Cont! 
Lewis 
“Ler 
Libert} 
Manni! 
“Ma 
Metal 
Ave. 
Metal 
pire’ 
i Nation 
Ww. 
Cros 
Naxon 
St., 
Prome 


tt a ll 





Ss amso 


HOUS 


4 Arrow 
Hav 
H” 

Contin 
New 

Novell 
Cle\ 


Airmo 
Chi 
Alter 
Chi 

) Ameri 
St., 
Ameri 
Cor 
Apex 
Cle 
Comfc 
Har 
Coroa 


Cle’ 













PELE 








.NCHANUFACTURERS 





Dan tanooga Stamping & Enameling Co., 
unufacturers Rd., Chattanooga, Tenn 
lin ago Electric Mfg. Co., 6333 W. 65th 
Chicago, Ill “Handyhot” 
. Borg ecticut Appliance Co., Winsted, Conn 
al r : ‘oronet”’ 
I inion Electric Mfg. Co., 22 
Mansfield, O “Dominion” 


Elm 8t., 







Iv : tromaster Inc., 1803 E. Atwater St., 
4 etroit, Mich (Laundry utility stove) 
0s Fitzgerald Mfg. Co., Torrington, Conn 
Ray Star-Rite”, “Magic Maid” 
Florsheim, Inc. Lee, 1494 Merchandise 
c / art, Chicago, Ill. “Grillette” 
, | il Electric Co., Bridgeport, Conn 
t I General Electric” 
H. D. Electric Co., 100 W. Monroe St., 
[lin cago, Ill. “Co-Ed” 
H wint Edison G. E. Appliance Co., 5600 
chigan W. Taylk St., Chicago, l. 
Jackson Electro Corp., 625 Broadway, 
gf New York City. 
Tennes K ford Specialty Co., 3915 Powelton 
Ave., Philadelphia, Pa 
Orange Knapp Monarch Co., Bent & Potomac 
Sts., St. Louis, Mo “K-M" 
Bos- Kwikway Products Co., Bent & Potomac 
Sts., St. Louis, Mo. “Kwikway’”’ 
Akron Landers, Frary & Clark, New Britain, 
‘ mn “Universal” 
W ash- Lewis Electric Mfg. Co., Sebring, O 
Lemco” 
Liberty Electric Co., Indianapolis, Ind 
Manning Bowman & Co., Meriden, Conn 
Manning Bowman” 
Metal Products Mfg Co., 1762 Ranier: 
) AV Seattle, Wash “Empee” 
Metal Ware Corp., Two Rivers, Wis. ““Em- 
Or pire 
. N ynal Stamping & Electric Works, 3212 
‘ross & W Lake St., Chicago, Il “White 
co Cross 
‘hicag Naxon Utilities Corp., 2101 W. Walnut 
St Chicago, Ill 
Saturr Prometheus Electric Corp 401 W. 13th 
Tenn St.. New York City “Prometheus” 
s son United Co., Rochester, N. Y. 
4th St Samson” 
Sheridan Electro Corp 3241 S. State St., 
Chi- ‘hicago, Ill “Vogue'’ 
S Chief Electrics, Inc., Winsted, Conn 
Starr Br Bell Co., East Hampton, 
iter St ynn 
Stern Brown, Inc., 40 Orchard St., Long 
1 Ave Island City, N. Y “Super-Star’ 
antane- Superior Electric Products Corp., Cape 
Girardeau, Mo “Superlectic” 
; Sale Swartzbaugh Mfg. Co., Toledo, O “Ever- 
hot Rangette” 
Conn U. S. Mfg. Co., Decatur, II “Bake- 
master” (biscuit and muffin) 
*~hmond Waage Electric Co., 27 farren St., New 
York, N. Y. 
o., 170 Westinghouse Electric & Mfg. Co., Mans- 
Hoff field, O “Westinghouse” 
Winsted Hardware Mfg. Co., Winsted, 
ppliance Conn. “Durabilt”’ 
o, Ill Wiegand Co., Edwin L., 7500 Thomas 
id Ave Bivd., Pittsburgh, Pa “Chromalox” 
Albany 
‘onder 
Corp 
T S 


Milw au. 
HOUSE NUMBERS (illuminated) 


ake St 


Arrow-Hart & Hegeman Electric Co., 103 
Hunt Hawthorne St., Hartford, Conn. “H& 
vo H” 
oy ate Continental Mfg. Co., Inc., 706 6th Ave., 
nicago ‘ew York, N. Y “Numberlite’ 
49 Novelty Lighting Corp., 2480 EF. 22d St., 
maa Cleveland, Ohio. “Tell-A-House” 
= Peerco, Inc., Park Ridge, Ill. “Sentinel”, 
— “Ident-O-Lite” 
Pryne & Co., 1245 E. 33d St., Los Angeles, 
; 4 Calif 
a we Reed Electrical Mfg. Co., 239 Fourth Ave., 


Pittsburgh, Pa ‘Electro-Number” 





Tacoma 
pot” 
fen a ves | HUMIDIFIERS 
n, Ind. & airmode Mfg. Co., 325 W. Huron St., 
ne Ct Chicago, Ill “Airmode” 
Alter Co., Harry, 1728 S. Michigan Ave., 
— Chicago, Il ‘“Humidome” 
Wauk American Air Purifier Corp., 306 E. 26th 
“Sery St., New York, N. 7 
: American Radiator & Standard Sanitary 
5119 Ss ‘orp., 40 W. 40th St., N. Y. C. “Arco’ 
“Ther Apex Rotarex Corp., 1070 E. 152nd St., 
Cleveland, Ohio “Apex Zephyr” 
“Ther- Comfort Products Corp., 7 W. 147th St., 
Harvey, Ill. 
‘rst St Coroaire Heater Corp., Hanna _ Bldg., 
Cleveland, O “Aquazone” 
Mar Fairbanks, Morse & Co., 600 S. Michigan 
Ave., Chicago, Il ‘F-M 
Gi vert Co., A. C., New Haven, Conn 
Kitchen Katch-All Corp., Greenwich, O 
Vapor-All” 
Michiana Products Corp., Michigan City, 


nd “Healthifier”’ 
.E Reideraft Co., Trenton, N. J “Airoma” 
Rexair Bldg., Detroit, Mich 
Ru Dowagiac, Mich. ““Rudy 


Inc., Fisher 
y Furnace Co., 


7 Was Vaporator” 


“Acme L. 5. Air Conditioning Corp., Minneapolis, 
Minn “Sanidaire” 

ntingto Walton Laboratories, Inc., 1186 Grove 
: Irvington, N. J. “Walton” 

Berste« Workrite Specialty Co., Rt. 3, Box 358, 

, Conr Racine, Wis “Workrite” 
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CHIPPER—An amazing G-F Alarm 
value! Plastic case in Walnut Brown 
or Ivory. Light ivory dial. Model 


7H-138. Retail, Ivory, 
$3.50; Brown, $2-95 


OWS 


You couldn’t pick a better time 
than right now to lay in a supply of 
General Electric Clocks! In the first 
place, with employment and family 
income reaching new highs, electric 
clock sales are booming! 


In the second place, right now 
General Electric offers you the hottest 
set-up in the electric clock business— 
22 brilliant new models, a few of 
which are shown here—a barrage of 
national advertising—and a flock of 
sales-stimulating promotional helps! 


And on top of that, the best clock 
season of all is just ahead! Get behind 
this dramatic merchandising program 
and make 1941 your biggest and 
most profitable clock year! There’s a 
wholesaler near you who can fill your 
requirements promptly. If you do not 
know his name, write us. 


CLOCK SECTION, 
GENERAL ELECTRIC CO., 
BRIDGEPORT, CONN. 





BOUNTY—A smartly designed 
decorative clock, in a _ rich 
mahogany-finished case. Gold- 
colored hands. Tan dial. Model 
3H-164. Retail, $4.95. 


WINTHROP—A beautiful colo- 
nial reproduction in a red and 
brown mahogany case. Hour 
and half-hour gong strike. Model 
6B-14. Retail, $17.50. 


Prices and specifications subject to change without notice) 





THE TAME! 








PANTRY—A brilliant new low- 
priced Kitchen Clock. Metal case in 
Green, Ivory, Red, or White. Model 


2H-14. Retail, all colors, $2.95 





TWINKLE—A brilliant 
Alarm model with an illuminated 


new 


translucent plastic dial. Plastic 
case in Walnut Brown or Ivory. 
Model 7H-116-K. Retail, $4.95. 





a 








LOOK AT THIS MERCHANDISING ASSISTANCE! 
NEW G-E CLOCK SHOP DISPLAY 


A sales-stimulating clock merchandiser! Ac- 
commodates 3 Kitchen and 4 to 5 other models. 
Upper shelf brilliantly 
cealed lamp! Sturdily constructed. Finished in 
antique ivory. Only 26 inches wide by 10 
inches deep. Your wholesaler has a special 
offer on this remarkable display unit. Write or 


phone him for details! 


in September. 


NATIONAL MAGAZINE ADVERTISING 


A spectacular barrage of national advertising 
in Look and the Saturday Evening Post that will 
make readers sit up, take notice, and act! Starts 
Continues through Christmas 
season! G-E Clock retailers should profit— and 
profit plenty—as a result of this sales-com- 
peliing advertising. Plan now to get your share! 


illuminated by con- 
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See How Coleman Covers Ihe Ol Heater Market! 











- 
p 
Se, 


i." he, 


rat 


‘‘You say your home’s hard to heat? 
Then this Coleman Radiant-Circulator 
is just the 


right heater for the job!” 








“We Make More 
Money With 


Coleman, Too! 


—and in 1941 we have ten Coleman 
Oil Heaters correctly engineered for 


every prospect's heating need!” 


No.R301 @$39.95--plus Blower $49.90! 


‘*You want a low cost heater for a small 
home? This Coleman R301 at $39.95 will 
do the job. With Blower it’s only $49.90!” 













Coleman Super-Circulators 


**You want ‘Furnace-Type’ Heat at room 
heater cost? This Coleman Super-Circu- 
lator warms your house like a Furnace!” 











New Direction-Controlled Warm Air! 


‘You want Direction-Controlled Warm 
Air? The Coleman Super-Circulator with 
the new blower unit is the heater for you!” 











Coleman 





New "41 Coleman Super 
circulation (2) Radiant Heat with two Heat Reflector doors (3) Direction 


controlled warm air-f 
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ow with optional Power Blower 


Circulator delivers (1) “Furnace-Type” warm air 


OIL HEATERS FOR 1941-- 


Offer America’s Most Valuable Heater Franchise! 


Note These GH Sales Advantages! 


New! 


New/ 
‘*heats house like furnace! 


Ne J Four-model price line at chain 
CW store prices! Low investment, 


quick turn-over, extra profits! 


Low draft performance on ALL 
Coleman Heaters—the biggest 
single feature in the industry! 


Exclusive ‘‘Furnace-Type” Unit 
on five Super-Circulator models 


Power Blower with exclusive 
New/ Direction- Controlled Air Flow 


optional on all Super-Circulators! 


New/ **R301” at $39.95 — America’s 
e 


fastest seller — complete with 
Power Blower only $49.90! 
New/ 
Now! When you combine these new features 
with the national reputation of Coleman as 


“‘the heater that sells and stays sold”—you 
have a hot proposition in Coleman for °41! 


National advertising — 36 million 
magazine ads— plus radio— plus 
tailor-made local promotion! 


Get the full story! Write us today. Franchise 
dealers now being appointed. Address nearest 
office, Dept. EM-16. 


THE COLEMAN LAMP AND STOVE COMPANY 


Wichita, Kans. Chicago, Ill. 


JULY, 





Philadelphia, Pa. Los Angeles, Calif. 


OD-16 
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INTERCOMMUNICATING SYSTEMS Maytag Co., Newton, Iowa. “Maytag” Brach Mfg. Corp., L. S., 55 Dickerson {KETTLES (Tea and Water) 
| (Wireless) Meadows Mfg. Div. Electric Household St., Newark, N. J. 
+ aaa Ay 1945 S. 54th Ave., Chicago, Cole Radio wwertn, 86 Westville Ave., Aluminum Goods Mfg. Co., Manitowoc, 
istin Electronics Mfg. Co., W: ; >a. _ All. Meadows e Caldwell, N. Wis 
uA ro Bra - hooey Ife ai urren, Pa Nineteen Hundred Corp., St. Joseph, Mich., Dominion hectic Mfg. Co., 22 Elm St. Chase Brass & Copper Co., 236 Grand 
MBogen Co., David, Inc., 663 Broadway and Binghamton, N. Y. “Whirlpool”, Mansfield, 0. ‘‘Electrahot” Ave., Waterbury, Conn 
° Ni vy York, N. Y “Communo-phone” Niagara Drake Electric Works, 3656 Lincoln Ave., Electromaster Inc., Detroit, Mich. 
Miles Reproducer Co., 812 Broadway, New One Minute Washer Co., Kellogg, Iowa. Chicago, Ill “Solder King”, “Drake Farber Inc., 8S. W., 141 S. 5th St., Brook- 
e york, N.Y. “Miles” “Vocophone” Victor Electric Products C 0., 2950 Robert- Eagle Electric Mfg. Co., 59 Hall St, lyn, N. Y. “Tea Robot” 
Filmograph” 4 . —_ ies ( —— 0. “Victor Mono- Brooklyn, N. Y. ~magie" , Forman Bros., — Inc., ye Pag nn 
‘ational Inter-Communicating System, matic portable) — ’ Electric Soldering Iron Co., Deep River, Brooklyn, N. Y “Tea Maik (glass) 
N “ y a “eng OT on Westinghouse Electric & Mfg. Co., Mans- Conn. “Esico” ’ General Electric Co., Bridgeport, Conn. 
 Vers-O-Call” field, O. Westinghouse General Electric Co., Bridgeport, Conn. Landers, Frary & Clark, New Britain, 
RCA Mfg. Co., Ine., Front and Cooper “General Electric” : Conn. , . 
t Sts. Camden, N. J “RCA” ‘pe Hexacon Electric Appliance Corp.,_ 161 Manning, Bowman & Co., Meriden, Conn 
B Reg Amplifier Mfg. Corp., 14-16 W. W. Clay Ave., Roselle Park, N. J. “M-B’ bee —_— 
i7th St.. New York, N. Y. “Uitra-dyne” IRONS (Curling) “Hexacon", “Solder-Master” National Enameling & Stamping Works, 
Isetchell Carlson Inc., 2233 University Ideal Commutator Dresser Co., Sycamore, 212 W. Lake St., Chicago, iil. Neseo 
Ave., St. Paul, Minn. ‘“‘Dor-A-Fone”, Cc Sonnecticut, Appliance Co., Winsted, Conn. Ill. “Ideal” = Silex Co., 80 Pliny St. Hartford, Conn. 
Radio Dor-A-Fone” “Coronet” Insuline Corp. of America, 25 A Park } Silex , : — 
Zenith tadio Corp., 6001 W. Dickens Dominion Electrical Mfg. Co., 22 Elm Place, New York City. “Insuline West send Aluminum Co., West send, 
“een Chicago, ill. “Zenith Radio St., Mansfield, O. “Electrahot” cae Electro Corn, 625 Broadway, Wis Speedmaster” 
Nurse” Fitzgerald Mfg. Co., Torrington, Co : “Standar« m 
“Star-Rite” a Mn. toenk Mfg. Co. Newton Lower Falls, 
eneral Electric Co., Bridgeport, Conn : —e —— ~~ ys Fult Grand 
“General Electric” 7eerless Novelty o., 5 Fulton, rant 
‘ Mon: Co.. Be - Potomac Sts Haven, Mich. ‘Peerless’ KITCHENS—UNITS and CABINETS 
INTER-COMMUNICATING SYSTEMS Knopp, Monarch Co,, Bent & Potomac Sts, post Electric Co., Andover, N. J. “Meta- 
| (Cabled) Kwikway Products Co., Bent & Potomac lectric”’ : > Auburn Central Mfg. Co., Connersville, 
Sts., St. Louis, Mo. “Kwikway” Stanley Electric Tool Div., Elm St., New Ind. “Auburn Central”. : sae 
American Automatic Elec. Sales Co., 1033 Landers, Frary & Clark, New Britain, Britain, Conn Perger Mfg. Div., Republic Steel Corp., 
Van Buren St., Chic ago. Ill. “Ideal- Conn “Universal” Suttle Equipment Co., Lawrenceville, Ill. Canton, O. “Berger poe 9 
fones” (Dial type “P-A-X”) National Stamping & Electric Works, ‘ “Soterwi and” a Sa Coppes, ens, Hageanes, Ind. “Napanee 
Austin Electronics Mfg. Co. Warren, Pa. 3212 W. Lake St., Chicago, Ill. “White restrite Instrument Co., 57 EB th st, custom-bul “ey 
‘Port-A-Phone” Cross” La » Chicago, ite N. Y. C. “Heatrite” Dwyer Products Corp. Michigan City, 
Autocrat Radio Co., 3855 N. Hamilton Peerless Novelty Co., 105 Fulton, Grand Trent Co., Harold E., 640 N. 45th St., Mich “Murphy Cabranettes 
=a : Ave., Chicago, Ill “Autocrat” Haven, Mich. “Peerless” wide i Philadelphia, Pa. General Electric Co., B ridge port, ied conn. 
Bell Sound Systems, Inc., 1183 Essex Samson-United Corp., Rochester, N. Y Vasco Electrical Mfg. Co., 4116 Avalon General Porcelain Enameling & 4 Si 
Ave., Columbus, Ohio. “Bel”, “Bel- “Samson” : Blvd., Los Angeles, Cal. “Vasco Hot- 3700 N. _Karlov Ave., Chicago, . 
fone” Son-Chief Electrics, Inc., Winsted, Co spot” “Veribrite . — a 
3ogen Co., Inc., David, 663 Broadway, “Son-Chief” ; poe _ Vulcan Electric Co., 600 Broad St., Lynn, Hoosier Mfg. Co., New ‘ astle, Ina re 
New York, N. Y ‘Communo-phone” Superior Electric Products Corp., Cape yo oe - “Vulcan”, “ft tee nN a? —— sonore Rn ty Poe 
‘onnecticut Tel. & Elec. ( , M . tirarde: .  “Superlectric” Waage Electric Co., 27 Warren St., New BSUO We SBF St bay, hen 
i Gaum “Connecticut” a arisen, Girardeau, Mc wupersecten York, N. Y. j I-XL puratuce os Inc., Goshen, Ind. 
De Wald Radio Mfg. Corp., 436 Lafayette Wellmade Electric Mfg. Co., Torrington, “I-XL Serv-U-Wel o 
anu Y¥.ca SH FiectrerGs ull” Ant Conn. “Wellmade” Kitchen aie , orp., Andrews, Ind. 
Dictograph Products Co., Inc., 580 Fifth “Kitchen Maid” _ . — Wind 
Ave., New York, N. ¥. “Doormaster” IRONS (Flat) Morton Mfg. Co., 5101 W. Lake St., Chi- 
Holtzer-Cabot Elec. Co., 125 Amory St., cago, ° one . > P _ r 
Boston, Mass. Acme Electric Heating Co., 1217 Wash- ee ee Co., Nappanee, Ind. 
Intercall Systems, Inc., 610 Linden Ave., ington St., Boston, Mass “Acme” orta-But = ic “Pyre- 
Dayton, Ohio “Intercall” American Automatic Devices Co., Harri- IRONS (Steam) Parsons Co. The, Detrolt. Mi sirigerater 
Ss e OC =e ‘o bd ¢ 7 4 Ss i oo . > » “4 Ss ~ s > ics y . > J ‘ e 20 oS ‘ ' © . 
Miles Reproducer Co. 812 Broadway, on, Throop & Congress Sts., Chicago, Knapp-Monarch Co., Bent & Potomac Sts., and ventilating units) 
New York, N.Y Miles “Voco- rl King-Bee” (cordless) : “Stes ring’ an Stee te On a. 2608 Sz 
+ OF 3 , : n } St. Louis, Mo. Steam-King Peerless Built-in-Fixture Co., 2608 San 
phone”, ‘‘Filmograph’ American Electrical Heater Co., 6110 Cass ‘ 7 » Ts a . 7.) 
Gueradin’ ite - a , : “ot - “ae 4 = Proctor Electric Co., 7th & Tabor Rd., Pablo Ave., Berkeley, Calif. 
peradio Mfg. Co., St. Charles, Ill. “Op- Ave., Detroit, Mich. “‘American Beauty Philadelphia, Pa. (Comb. automatic and ‘ -roducts Corp., Industrial Bank 
eradio" Ark Mfg. Co., 1035 Spring Garden St., steam) neo —— it, Mic A, , 
Phileo Radio & Tel. Corp., Philadelphia, Philadelphia, Pa, “Ark” (Cordless) Silex Co., 80 Pliny St., Hartford, Conn. St ‘Charles Mfg. Co., St. Charles, Ill. 
Pa “Pp hilco-Philophone Benton Harbor Malleable Industries, Ben- “Sg ” ie a ae , ans- 
re : ; r : ~ ilex Westinghouse Elec. & Mfg. Co., Mans 
RCA Mfg. Co., Ine., Front =f Cooper ton Harbor, Mich Royal Beauty » 99 > iret sdears - - 
Sts. Cs i - pris | Rae: . i Pe Steam-O-Matic, 228 S. First St., Milwau- field, Ohio. 
rei pgamden,  & wt a RCA- sersted Mfg. Co., Fostoria, O. Bersted kee, Wis. Whitehead Monel Kitchens Div Excel 
TELEKOM” . Tra-Valet es - t Steampoint Electric Co., Inc., 372 Broome Metal Cabinet Co., 101 Park Ave., 
Regal Amplifier Mfg. Corp., 14-16 W 3rannon, Inec., 14307 Third Ave., Detroit, ~ , FE 4 ¢ J ‘4 ») me - aa 
- - . 2 L = J L 1 é , St. and 15 W. 19th St, N. Y. C. - + & 
17th St., New York, N. Y “Ultra- Mich. “Zephyr Cordless” — “Steampoint” Youngstown Pressed Steel Div., Mullins 
_ dyne , Chicago Electric Mfg. Co., 6333 W. 65th Steem Electric Corp., 46: 2 W. Florisscent Mfg. Corp., Warren, Ohio. “Mullins” 
Remler Co., Ltd., 2101 Bryant St., San St., Chicago, Ill. ‘‘Handyhot” Ave., St. Louis, Mo. “Steem-Electric” — ie ‘ 
eacaaioes, Calif. “Remler” Chicago Flexible Shaft Co., 5600 Roose- Waring Corp., 1697 Broadway, N. Cc. 
segelsound, Inc., Gardner, Mass velt Rd., Chicago, Ill. “Sunbeam Iron- ‘Aluron” (Comb. automatic and steam) 
papal Elec. Mfg. Co., Menominee, Mich. master 
ransformer Corp. of America, 69 Woos- Coleman Lamp & Stove Co., Wichita, 
ad ter St., New York, N. Y “Clarion” Kansas “Superspeed” ‘ LAMPS (Bed Spotlight Type) 
Webster Co., 5623 Bloomingdale St., Cc onnec ticut Appliance Co., Winsted, Conn. . . y , 
Chicago, Ill “Amplicall” “Coronet” srown Electric Co., tochester, N , + 
Webster Elec. Co., Racine, Wis. “Web- Dominion Electrical Mfg. Co., 22 Elm JRONS (Waffle) “Personalite ‘egee 2 
ster Electric Teletalk” St., Mansfield, O. “Dominion”, “Elec- 3a Eagle Electric Mfg. Co. 59 Hall St., 
Wholesale Radio Service Co., Inc., 100 trahot” Acme Electric Heating Co., 1217 Wash- Brooklyn, N. Y. “Nite Beam . 
Sixth Ave., New York, N. Y. “Lafay- Dover Appliance Co., Dover, O “Dover” ington St., Boston, Mass “Acme” § Electro Mfg. Co., 2000 W. Fulton St., 
— ette” . Fitzgerald Mfg. (Co., Torrington, Conn Bersted Mfg. Co., Fostoria, O.  ‘‘Bersted Chicago, Tl. . " 
“Magic-Maid”, “Star-Rite’ Chicago Electric Mfg. Co., 6333 W. 65th Gem Elec ‘tric Mfg. Co., 453 Broome S8t., 
General Electric Co., Bridgeport, Conn. St., Chicago, Ill. “Handyhot" N. Y. C. “Beamilite : 
“General Electric” _Chieago Flexible Shaft Co., 5600 W. Jacobs Ps o., M. H., Merchandise Mart, 
| IRONERS (Clothes) Knapp Monarch Co., Bent & Potomac Roosevelt Rd., Chicago, Ill. “Sunbeam” Chicago, Ill. a 
-) Sts.. St. Louis, Mo. “K-M” Connecticut Appliance Co., Winsted, Conn, Nova Mfg. Co., 89 Bogart St., Brooklyn, 
ve Altorfer Bros. Co., Peoria, Ill. “ABC” Kwikway Products Co., Bent & Potomac “Coronet” : N. Y. “Spot- -O-Lite : 
American Ironing Machine Co., Algon- Sts., St. Louis, Mo. “Kwikway” Dominion Electrical Mfg. Co., 22 Elm St., Rodale Mfg. Co.,_ Inc., Emmaus, Pa. _ 
quin, Ill. “Simplex” Landers, Frary & Clark, New Britain, Mansfield, O. “Dominion” Smith Mfg. Co., F. A., Rochester, N. Y. 
Apex Rotarex Corp., 1070 EB. 152nd St Conn. “Universal” Florsheim, Inc., Lee, Merchandise Mart, _‘‘Moon Beam” | " . Ss. Hi: 
Cleveland, O. “Apex” F Manning Bowman & Co., Meriden, Conn. Chicago, Ill. ‘“Grillette” Universal Electric Log Co... 733 8S. Hal- 
Armstrong Products Corp., Huntington “Manning Bowman”, “Iron-that-wags- Forestek Plating & Mfg. Co., 9607 Quincy sted St., Chicago, Ill. Colonial 
V. Va. “Porta-Lectric”, “Master”, “De- its-tail” Ave., Cleveland, O. “Fortek” 
’s “luxe” (portable) Metal Ware Corp., 1715 Monroe St., Two General Electric Co., Bridgeport, Conn. 
3arlow & Seelig Mfg. Co., Ripon, Wis. Rivers, Wis ng. ee x ree 
“Speed Queen” Miracle Products, Inc., 36 S. State St., <napp-Monarec Co., sent -otomac 
th Sarton Corp. West Bend, Wis. “Bar- en ae Se St Loais, Mc. “KM” LAMPS (Fluorescent Fixtures) 
ton”, “La Salle” National Stamping & Electric Works, 3212 Kwikway Products Co., Bent & Potomac ; - S. Washi 
3lackstone Corp., 1088 Allen St., James- W. Lake St., Chicago, II. “White Sts., St. Louis, Mo. ‘‘Kwikway”’ Advance Appliance Co “Me soe f Ps — 
town, N. Y “Blackstone” Cross” Landers, Frary & Clark, New Britain, ton St., Peoria, Il. Nu- “Ray 23-10 
Chicago Dryer Co., 2210 N. Pulaski Rd Nelson Machine & Mfg. Co., 7933 Ewald Conn. “Universal” Barkon- Frink Tube Lighting or, *Y. 
on Chicago, Ill. “Chicago” = Rd., Cleveland, O. Lehman Bros. Silverware Corp., 197 Grand Bridge Plaza Coete, 7 ig "a Shicag 
Conlon Corp., 19th St. & 52nd Ave., Chi- Proctor Electric Co., Seventh St. & Tabor St., New York City. “Kromaster” Belson Mfe. Co., 800 8. Ada St., Chicago, 
us cago, Ill “Conlon” , Ra., Philadelphia, Pa Manning Bowman & Co., Meriden, Conn. iil. “Bel-Sun-Lite 2326 Indi Ave 
‘ Crosley Corp., 3401 Colerain Ave., Cin- Samson United Corp., 8 Jones St., Roches- “Manning 3owman”, “Twin ‘Over’, Buckley Studios Inc., 232 ndiana Ave., 
n! cinnati, O. “Crosley” > ter, N. Y. “Samson” “Twin-O-Matic” _ Chicago, Ill. 006 Vine St., Phila- 
Dexter Co., 408 Ninth St., Fairfield Son-Chief Electrics, Inc., Winsted, Conn. McGraw Electric Co., Toastmaster Div., Calpa Produc ts Co., 1 ine St., Ph 
lowa. ‘Dexter’ ; “Son-Chief”, Speed-Master”, “Speed-O- Elgin, Ill. ‘Toastmaster Waffle Baker” sonia, Fe. lk 812 N. Wells St 
Easy Washing Machine Corp., Solar & Matic” Metal Ware Corp., Two Rivers, Wis. Chicago Appliance Co., a. N. ells St., 
res Spencer Sts., Syracuse, N. ¥. “Easy” Stern-Brown, Inc., 42 Orchard St., Long National Stamping & Electric Works, 3212 _ Chicago, Ill. Ww enter Ot 
Fairbanks-Morse & Co., 600 S. Michigan Island City, N.Y. “Superstart” W. Lake St., Chicago, Il “White  ‘ —— is gl Ref ae ite" “Lamp- 
as . Ave... Chica, Ill. “F-M”" “Joyce”, “Dial- O-Matic”’ ee Electri c - n 8 , a ; wcnetneandlh . 
ieneral Electric Co., Boston Ave. Bridge- Superior Electric Products, Cape Girar- roctor Electric *o., Seventh St anc eae _ s atne 
‘ou pe ort, C onn. (flatplate secs rotary) ad deau, Mo. “Superlectric”. “Supermatic”’ Tabor Rd., Philadelphia, Pa. “Proc- Cae Electric & Mfg. Co., Spokane, 
retz Power achine Co., Morton, Jaage Mfg. Co., 2414 N. Sacramento Ave., or . . 5 , *hi- 
H land- Rieger Corp., icceineaieat a Chicago, Ml. — , Samson United Corp., Rochester, N. Y. Dazor —- Co., 4485 Duncan Ave., Chi 
Holland”, “Faultless” nde . Westinghouse Electric & Mfg. Co., Mans- “Samson” Et. fit, A »., Trenton, N. J 
Horton Mfg. Co., 731 Osage St., Ft field, O. “Westinghouse” Son-Chief Electrics Inc., Winsted, Conn. on a Co., 216 Institute PI! 
; 2 Wayne, Ind. “Horton” , ‘Winsted Hardware Mfg. Co., Winsted, PM , Mz “iy a : gy aR TIL. 1 - : * 
Ise tpoint, Edison General Electric / “a Conn. “Durabilt” stern-brown ne., 42 Orchard St., Long " , 2 — : Tone 
ince Co., 5600 W. Taylor St te, Appl. Island City, N. Y. “SuperStar”, “Mas- Ender Mfg. Corp., age went &t., ae 
ast (ll. . ” go, tergrill” r Yorn, Fy. . _— - aasteat 
Hurley Machine Div., Electri Superior Electric Products C : aries Mfg. Co. Decatur, ii. gh 
Mz : Slectric House- Supe r ylectric roducts Corp., Cape 4, 79 EO rnd oo 
old Utilities Corp., 54th Ave., ‘and = IRONS (Soldering) Girardeau, Mo. ‘“Superlectric” rehicago, Ti ee ee eee cee 
‘ermak Rd., Chicago, Il. “Thor”, Utility Electric Co., 622 Tower Grove Fluores-O-Lite Mfg. Co., 99 Lincoln Park 
Gladiron” Acme Electric Heating Co., 1217 Wash- Ave., St. Louis, Mo. Newark, ; 3? elias i 
nrite Ironer Co., 38 Piquette Ave., ington St., Boston, Mass. ‘“Acrom” Waage Mfg. Co., 2414-24 N. Sacramento Frankelite Co., 2622 E. 51st St., Cleveland, 
NY I retrelt, ———— “Tronrite” American Blectrical Heater Co., 6110 Ave., Chicago, Ill. “Waage” O. “Diamond F” 
. a ayety & Clark, New Britain, Cass Ave., Detroit, Mich. “American Westinghouse Electric & Mfg. Co., Mans- Globe Lighting Fixture Mfg. Co., 397 
: niversal” Beauty field, O. “Westinghouse” Seventh Ave., Brooklyn, N. Y 
0D-16 
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In 1933, Nancy Pepper received a Westinghouse Toaster 




















: : “aah 
for a wedding gift. Since the toaster was so satisfactory, 734-07, , Sar 
when it came to looking around for a washer, Nancy ‘ o San, ' Aaler 70 von 
wanted a Westinghouse, and got it. 73S— ey 2/9 55 


With the babies coming along, next in electrical needs 
was a refrigerator. As Nancy then said, “If I’m to raise 
a family of bright, healthy children, I might just as well 
raise a family of electrical appliances. And they, too, must 
be of good blood and sturdy stock.”’ 

Nancy Pepper is a fictional character. But she represents 
thousands of Westinghouse repeaters. These repeaters have 
figured out the good sense of selecting from one manufac- 
turer of world-wide reputation. In addition, there’s the 
satisfaction of relying on one dealer for everything in 
family electric needs. 

All of which adds up to easier selling for you. And 
repeat selling . . . from the Westinghouse full line . . . THE And Here's the List of How Nancy 
Leisure Line OF ELECTRIC HOME APPLIANCES. Grew to be a $1,000.00 Customer 


Westinghouse 
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» AND HOwaA 3495 HET GREW 
to a 1,000.00 Customer 












Those who start accumulating a Westinghouse ances is the soundest and most satisfactory way 
family often ‘‘go Westinghouse”’ all the way. of setting up electric housekeeping. So let’s take 
They fast appreciate that one useful appliance a look at a partial list of the Westinghouse 
deserves another . . . and that a family of appli- Leisure Line of Electric Home Appliances for ’41. 







‘s2- —aey 
l : rT Tee 
ID | 
| 
Ll a 
E : 


a 


For complete information on how to sell and 
finance the complete Westinghouse Leisure Lines, 
write to Dept. 1121, Westinghouse Electric & 
Manufacturing Company, Mansfield, Ohio. 





OF ELECTRIC HOME APPLIANCES 
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NDABILITY 
Dere to 1941 Appliance Sales : 




















Possible difficulty of obtaining experienced service 


men due to pressure of defense work makes 
DEPENDABILITY of oil control the only 
mechanical part on gravity fed oil burning appli- 
ances, an important consideration among retailers 
this year. 


This will be no problem on appliance lines 
using DEPENDABLE A-P oi) Controls. Long 
noted for their service-free operation it behooves 
buyers to insist on the A-P DEPENDABLE Con- 
trol on their oil appliances. 


Illustrations of A-P Manual Constant 
Level Oil Control Valve. Has many 
good sales features. Write for new 
A-P Album of Space Heater selling. 


AUTOMATIC PRODUCTS COMPANY 


2400 North Thirty-Second Street > Milwaukee, Wisconsin 
e 
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CLASSIFIED DIRECTORY OF APPLIAN( 








Greenway Reflector Mfg. Co., 3129 N Safety Electric Co., 110 S. Dearborn St 
22nd St., Philadelphia, Pa. Chicago, lll. (bulb only) 
Guth Co., Edwin F., 2601 Washington Son-Chief Electrics, Inc., Winsted, Cor 
Ave., St. Louis, Mo. “Son-Chief” 
Hersh Electric Specialty Co., 3218 W. Sperti Electric Mfg. Co., Norwood Station 
Fond du Lac Ave., Milwaukee, Wis. Cincinnati, O. 
“Hersh” Sun-Kraft Inec., 215 W. Superior 
Holden Lines Co., 1960 E. 57th St., Chicago, Ill “Sun-Kraft” 
Cleveland, Ohio “HOLDENIline” U. V. R. Laboratories, Inc., 108 E. 2th 
Hub Electric Corp., 2219 W. Grand Ave., St., New York City. “Atkinar 
Chicago, Ill “Palm Beach”, “Supertan”, “Malib 
Illuminating Arts, 2110 Commonwealth “Palm Springs” 
Ave North Chicago, IIL. Ultra-Violet Home Products, Inc., 6158 
Kaplan Co Nellie J., 1516 S. Wabash Santa Monica Blvd., Los Angeles, Ca] 
Ave., Chicago, IIL. “Life-lite” 
Kelley Inc., Frank, Elkins Park, Pa Weldon Mfg. Co., 461 Broome St., New 
Lighting Products, Inc., Highland Park, York City “Weldon” 
ill Western Coil & Electrical Co., 215 Stat 
Markel Electric Products Ine., 145 E St., Racine, Wis. “Tri-Beam” 
Seneca St., Buffalo, N. Y. “Stream- Westinghouse Lamp Co., Bloomfield, N. J 
lite (adaptors) (bulb only) 
Mitchell Mfg. Co., Clybourn Ave., Wohl Lamp Co., 104 Bleecker St., New 
Chicago, Ill York City. “Clinical Sun”, “Tricarbo 


Mutual Sunset Lighting Mfg. Co., Inc., 
Allen Ave., New Brunswick, N. . 
Northwestern Art Shade Co., Inc., 150 N 

Wacker Dr., Chicago, Ill 
Novelty ghting Corp., 2480 E. 22nd St., 
Cleveland, Ohio 


Overbagh & Ayres Mfg. Co., 411 S LAMPS (incandescent Bulbs) 


























‘linton St., Chicago, Ill “Oamco”" 

Pickwick Metalcraft Corp {89 Broome Champion Lamp Works, Div. of Consoli 
St., New York, N. Y (Indirect only) dated Electric Lamp Co., Lynn, Mass Wabast 

Radiant Lighting Fixture Co., Ine., %5 Chicago Miniature Lamp Works, 1500 N, §ptiffel Co 
Morton St New York, N. Y Ogden Ave., Chicago, Ill. “Chilco” Chicage 

Rembrandt Lamp Corp., Rembrandt Bldg., Duro-Test Corp., North Bergen, N. J Tebor Inc 
Chicago, Ill Eastern Lamp Co., 782 S. 18th St., New- —qniversal 

Sandel Mtge. Co., 316 S. Loomis PL, Chi- ark, N. J. “Eagle” » Brookly 
eaeo. iil Ola Colony Elram Lamp Works, 220 Adams _ St. #@tility Il 

Setchell Carlson Ine., 2233 University Hoboken, N. J. » Oaklan 
Ave St. Paul, Minn Everbest Engineering Corp., 41 E. 12th Vakefield 

Ultramar Mfg. Co 1160 N Howe St., St., New York, N. Y. “Elite” Ohio 
Ch zo, Ill. General Electric Co., Incandescent Lamy White L 

Vim Lite, In 52 E. 19th St., New York, Dept., Nela Park, Cleveland, O. “Edi- Paters« 
xy son Mazda”, “‘“Mazda” 

Virden Co John C 6009 Longfellow Herzog Miniature Lamp Works, 12-19 
Ave Cleveland. Ohio Jackson Ave., Long Island City, N. ¥ 

Wilson ting. Ine., 411 S. Clinton St., Hygrade Sylvania Corp., 60 Boston St. & 

Ch Salem, Mass. 
Wiren Hartford, Conn. Jewel Incandescent Lamp Co., 900 Passak IGHTER 
Ave., East Newark, N. J. “Select-A- 
Lite” isco Pr 
Ken-Rad Corp., 227 E. Ninth St., Owens- Bridge 
boro, Ky. fagle El 
—— Carbon Co., 30 E. 42d St., New lyn, N. 
fork, N. Y. “Eveready” Mas i 

LAMPS (Fluorescent Tubes) Mesth American Electric Lamp Co., 1014 é 

. , x a ‘ ' , i yler St., St Louis, Mo. “Candyl- Lite” 

General Biectrte Co., Nela Park, Cleve- xe beme”’, “Nalco” 1a} i. 
land, io. ; = , ‘ Northern Incandescent Lamp Co., 16 Hud- Vood EI 

muprase — lia Corp., 60 Boston St., = Pl, _Hoboken, " "S. “Northerr New Y 

Westinghouse Elect. & Mfg. Co., Bloom- Radbae I wane ee . Lites She P 

adi a orp., 260 Sherman Ave 

field, N. J Newark, N. J 

Safety Electric Co., 110 S. Dearborn St 

Chicago, Ill 

Save Electric Corp., 615 Front St., Toledo, BLIGHTS 
110. 

inter beatrte & Mfg. Co., 291 Adams St., MAssociat 
rooklyn, N. Y Howal 

LAMPS (Health and Sun) Sun-Glo Lamp Works, 335 Carroll St ‘Amic 
‘ stable F re Co 0 5 asc ; . rooklyn, ° r. sem El 

N gereatt> Winters eee Mason St., Ww abash Appliancs Corp., 335 Carroll St New | 

American Supercraft Corp., 711 W. Lake “War yn, N. ¥ Birdseye”, “Lustra ——~'s 
St., Chicago “Sun-Master” . pocege4 , F land, 

Battle eas be clesatt tin ae 'N. Wash- ™ Lame sare: “ Warren, Pa. “Eyease Noma ~ 
ington St., Battle Creek, Mich. Ww a , Penn , “Solar ¥ _N . 

Britesun-Vogel-Peterson Co., 1801 N. - ing 1ouse Ele: tric & Mfg. Co., Bloom lock 
Wolcott Ave., Chicago, UL “Britesun” leld, N. J Mazda York, 

Burdick Corp., Milton, Wis. (Infra-red) toyal EF 

Chicago Flexible Shaft Co., 5600 Roose- tucket 
velt Rd., Chicago, lll “Infra-Red” 

Dominion Electric Mfg. Co., 22 Elm St., 

Mansfield, O “Dominion” 

Eagle Electric Mfg. Co 59 Hall St, LAMPS (I. E. S.) 
Brooklyn, N. Y ‘Eagle” 

Farber, Inc., S. W., 151 S. Fifth st, Abbey Ortner Lamp Co., Inc., 30 West UIQUIF 
Brooklyn, N. Y. “Adjusto-Ray” heat 26th St., New York, N. Y. Juice 
lamp Argo Lamp Co., 418-22 Cherry St., Phila = 

Faries Mfg. Co., Decatur, III “Faries” delphia, Pa Bersted 

Fitzgerald Mfg. Co., Torrington, Conn. Art Lamp Mfg. Div. of The George W Mix 
‘Star-Rite” — a Corp., 469 E. Ohio St., Chicago Dormey 

General Electric Co., Bridgeport, Con ut. , patric 
General Electric” 1 . 7 Artistic Lamp Mfg Co., 395 Fourth Ave Knapp- 

Hallberg, J. H., 303 Fourth Ave., New New York, N. Y - Liqui 
York City. “Hallberg” Arton Studios, 226 W. Columbia Ave., B@nder: 

Hanovia Chemical & Mfg. Co., 233 New , Philadelphia, Pa ~onn 
Jersey Railroad Ave., Newark, N. J. Bradley Mfg. Co., 674 N. Kingsbury St Miracle 
“Alpine” Chicago, Ill. Chica 

Johnson Mfgrs., Paul E., 6745 Langley Buckley Studios, Inc., 2326 Indiana Ave Modern 
Ave., Chicago, Ill “Universal Sun- _ Chicago, Ill. vith 
light”, ‘Electric Sunshine”, “Univer- Calpa Products Co., 1006 Vine St., Phila Nation: 
sal Glolite” _delphia, Pa. 18th 

Keene Chemical Co., 401 Fourth Ave., New . olonial Premier Co., 450 W. Superior BSteven: 
York, N. Y. “Mercury Arc”, “Carbon a hicago, Ill. “Floorette", “Wall Vidrio 

Knapp Monarch Co., Bent & Potomac Columbia Electric & Mfg. Co., Box 2224, B Chic: 
Sts., St. Louis, Mo. “K-M” Spokane, Wash. Waring 

Kriser Corp., J., 30 E. 10th St., N. Y. C. Dtapiny Hees, Lighting Co., 254 W. 47tl New 
“Vitan” Mees Bagg 4 : 

Kwikway Products Co., Bent and Poto- Empire Novelty Co., 216 Institute Place 
mac Sts., St. Louis, Mo. “Kwikway” _Chicago, Ill. 

McFadden & Co., H. G., 40 Warren St., Fairmount Lamp Mfg. Co., 2021 Naudair 
New York City. “Thermolite’ ,5t.. Philadelphia, Pa. MIRRC 

McIntosh Electric Corp., 223 N. Cali- Faries Mfg. Co., Decatur, Ill. 
fornia Ave., Chicago, Ill. “Biolite” Fashion Lamp Co., 729 Milwaukee Avé Acme 

National Stamping & Electric Works, Chicago, Ill. a Acr 
3212 W. Lake St., Chicago, Ill. “White Frankelite Co., The, 5016 Woodland Av: Americ 
Cross” , _ Cleveland, Ohio. “Diamond F” son 

North American Electric Lamp Co., 1014 Greenly, Lamp & Shade Co., Inc., 12-1 ¥ 
Tyler St., St. Louis, Mo. “Nalco” _ W. 27th St., New York, N, Y. ro} 

Northern Electric Co., 5224 N. Kedzie Greist Mfg. Co., New Haven, Conn. burg 
Ave., Chicago, Ill. “Northern” Gruber Bros., 72 Spring St., N. Y. C. Hoegg 

Poloron Electric Mfg. Co., 600 W. 45th Hereo Art Mfg. Co., Meriden, Conn. | Jers 
St., New York City. ‘“‘Poloron” Kaplan, Nellie J. Co., 1516 S. Wabash Bi) Metroy 

Practical Electric Products Inc., 130 W. -Ave., Chicago, Ill. “Kaplan Lamps” | way 
i7th St., N. ¥. C. Prak-T-Kal” (Infra eystone Lamp Mfg. Corp. of New York Fa 
red) 1150 Broadway, New York, N. Y. S Natior 

Prometheus Electric Corp., 401 W. 13th Kimball Lamp & Novelty Co. Ine., 1305 Alb 
St.. New York City. “Prometheus” Carroll Ave., Chicago, Ill. Newto 

Rodale Mfg. Co., Emmaus, Pa. “Rodale” lightolier Company, Jersey City, N. J St, 

Rodgers Electric Co., Alliance, Ohio. L'Stadter Lamp Co., 419 S. Wells St. BNova 

Rogers Electric Laboratories, Inc., 1890 Chicago, ll. a N. 
E. 40th St., Cleveland, O. “Ray-O- Lulis Corporation, 29 E. 22nd St., New Rex FE 

| Lite” York, N. Y. wf 
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fant! Lamp Co. of America Inc., 223 W. 
Jackson Blvd., Chicago, 

Meta Arts Corp., 1523 8S. Michigan 
r Chicago, Ill. 

sever Mfg. Co., 5860 Broadway, Chicago, 


Company, Meriden, Conn. 
tchell Mfg. Co., 1550 Dayton St., Chi- 
ar Ill. 
qutu Sunset Lamp Mfg. ‘w., Ine., 
Allen Ave., New Brunswick, N. J 
at al Lighting Equipment Co., 12415 
- | id Ave., Cleveland, Ohio 
wthwestern Art Shade Co., Inc., 150- 
154 N. Wacker Drive, Chicago, Ill 
ailley Corporation, 6611 Euclid Ave., 
eland, Ohio. “Pin-It-Up” 
‘~andt Lamp Corp., Rembrandt Bldg., 
; 


I 

indsberger Mfg. Co., 1323 S. Mich. Ave., 

Bo senfeld & Co. Inc., 15 E. 26th St., 
y.c 


ross Co., Inc., George, 6 West 18th St., 
‘ York, N. Y. ‘Betsy Ross” 
fran & Glucksman, 8 W. 30th St., New 
York, N. Y. “Coronet” 
s4lem Brothers 104 E. Elizabeth Ave., 

® Linden, N. J. 

Randel Mfg. Co., 3618-30 S. Loomis Place, 

» Chicago, Ill. “Worthington” 
tandard Novelty & Lamp Co., 729-35 S 
Wabash Ave., Chicago, Ill “Stnola” 
ttiffel Co., T. A., 615 N. Aberdeen St., 
Chicago, Ill. 

Febor Inc., 45 W. 25th St., N. Y¥. C 
niversal Lamp Mfg. Co., 397 7th Ave., 
Brooklyn, N. Y. 
lity Illuminating Co., 230 Madison Ave., 
Oakland, Calif. 

Vakefield Brass Co., F. W., Vermilion, 
Vhite Lamps, Ine 160 Buffalo Ave., 
Paterson, N. J. 


IGHTERS (Cigarettes and Cigar) 


asco Products Corp., 333 Railroad Ave., 
gridgeport, Conn “Casco” 

Magle Elec. Mfg. Co., 59 Hall St., Brook- 

fs lyn, N. Y. “Eagle” 

Masterbilt Products Corp., 212 Fifth Ave., 
ae A “Cigarette Valet’, “Pres-A- 
Lite” 

Rodale Mfg. Co., Emaus, Pa. 

Vood Electric Co., C. D., 826 Broadway, 
New York, N. Y. ‘“‘Woodwin’ 





LIGHTS (Christmas Tree Sets) 


\ssociated Manufacturers Co. Inc., 926 
Howard St., San Francisco, Calif 
“Amico” 


tiem Electric Mfg. Co., 453 Broome St., 
New York, N. Y. “Gem” 

eneral Electric Co., Nela Park, Cleve 
land, Ohio. 

Noma Electric Corp., 55 W 3th St., 
_ — = 


lock Corp., Leo, 644 Broadway, New 
York, N. Y. “Polly” 
toyal Electric Co., 95 Grand Ave., Paw- 
tucket, R. I. ‘“‘Royal’’ 


LIQUIFIERS (Fruit and Vegetable 
Juice) 


Bersted Mfg. Co., Fostoria, O “Whiz- 
Mix” 

Dormeyer Mfg. Co., A. F., 4316 N. Kil- 
patrick Ave., Chicago, Ill 
Knapp-Monarch Co., St. Louis, Mo. “K-M 
Liquidizer”’ 

Landers, Frary & Clark, New Britain, 
Conn “Universal” 

Miracle Products, Inc., 36 S. State St., 
Chicago, Il. 

Modern Products Supply Co., 1428 N 
24th St., Milwaukee, Wis. “Fletcherizer” 
National Silver Deposit Ware Co., 44 W. 
18th St., New York City 

Stevens Electric Co., 2100 Clark St., Ra- 
cine, Wis. “Hygeia’, ‘Mix Mill” 
Vidrio Products Corp., 3920 Calumet Ave., 
_ Chicago, Ill. “Waldorf Liqui-Mixer” 

)Waring Mixer Corp., 1697 Broadway, 
New York City. “Waring” 


MIRRORS (Illuminated) 


Acme Specialty Mfg. Co Toledo, O. 
Acme” 
American Automatic Devices Co., Harri- 
} son, Throop & Congress Sts., Chicago, 
lil. “Hollywood” 
mroy-Prugh Glass Co., N. &S., Pitts- 
burgh, Pa. 
Hoegger Inc., 859 Communipaw Ave., 
s Jersey City, N. J. 
Metropolitan Electric Mfg. Co., 2248 Stein- 
Way St., Long Island City, N. Y. 
_ Facealite” 
National Die Casting Sales Corp., 600 N. 
_Albany, Chicago, Il. “Mir-O-Lite” 
Newton Electrical Mirror, Inc., 174 Worth 
wt, Den Se Oo 
Nova Mfg. Co., 89 Bogart St., Brooklyn, 
d . “Lite-Up” 
Rex Electric Mfg. Corp., 476 Broome St., 
x. a oo “See 


| 



































No matter how much they admire the superb 
styling and evident mechanical perfection, 
your customers get a sense of added value 
when they know the refrigerator, washing 


machine or ironer you sell is Bonderized. 


These customers know the quality added by 
Bonderizing. They have been reading about 
it for years in major magazines. Many of 
them have had experience with it on their 
cars and other equipment. It is a feature you 
do not have to sell. All you have to say is, 


“It’s Bonderized,” to get attention. 


The fact that Bonderizing protects the metal 
from rust—that finish will not flake and peel 
off—that it will stay whiter, cleaner and look 
better longer—is a powerful sales-clinching 
statement. 


PARKER RUST PROOF COMPANY 
2164 E. Milwaukee Ave., Detroit, Michigan 


deol for Dhese Kooks 


For 26 years this company has 
devoted its entire resources to 
the improvement of rust-proof- 
ing methods. Books describing 
Parker Processes are available 
to manufacturers, technical men, 
dealers and sales people. Send 
for your copies. 
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He won't bu y till he sees 
the U:S*S Label 


]' ST ho nuch does a well-known t is important to look for the U-S-S 
e imme he ke sales: No one can label on steel products 
‘ ‘ 0 wecurately. But Ihe readers of these magazines are 
uppose Lover e labels trom immong sour best customers [hey repre 
product our store. You'd soon dis sent a large proportion ol the more 
covel i me e tremendously im substantial families in any community 
vortar 1 he ire the customer's only and they know how to tell quality 
clue to built-in. hidden qualits when thev buy 
Phat's why we are putting so much By « Hing products bearing the US'S 
emphasis on the U-S-S Label this year. Label. vou can reap the benefits of the 
' The dra ibove, by the famous ar largest sales promotion campaign eve 
tist Gluvas Williams, is being used in undertaken bv Subsidiaries of the 
the Saturda Evening Post, Ladies United States Steel Corporation 
Home Journal, Time, American Home Find out today about how vou can 
anal De Homes and Gardens. This tie in with this promotion. Write to 
adver rives home the idea that any of the companies below 





MORE THAN 12 MILLION 1'-S-S Labels 
like this have already been issued to manu- 
facturers for use on their products. Refrig- 
erators, ranges, porcelain enamel tables, 
stainless steel pots and pans, table ware 

even furnaces are branded with the 
U-S-S Seal of Quality 


CARNEGIE- STEEL 


Us 


ILLINOIS 


Pittsburgh and Chicago 


Columbia Steel Company, San Francisco, Pacific Coast Distributors 
Tennessee Coal, Iron & Railroad Co., Birmingham, Southern Distributors 
United States Steel Export Company, New York 
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CORPORATION 


MIXERS (Beverage) 


Andis Clipper Co., 
Ave., Racine, Wis. 
Bersted Mfg. Co., 
mix “Kitchen 
Whip” 
cago Elec. Mfg. Co., 6333 W. 
Chicago, IIL. 
tilbert Co., A. C., 
Polar Cub” 
Hamilton Beach Co., Racine, 
“Hamilton Beach” 
Knapp-Monarch Co., 
St. Louis, Mo 


Kwikway 


Layard & Carlisle 
“Speed Whip” 

Fostoria, Ohio. ‘‘Whiz- 
Mechanic”, “Handy 


65th St., 


( New Haven, Conn. 


Wis. 
Bent & Potomac Sts., 


“Knapp-Monarch” 
Products Co., jent & Potomac 


Sts., St. Louis, Mo “Kwikway” 

National Silver _ Deposit Ware Co., 44 W. 
18th St., N. Cc ‘Luminous Beve rage 
Cocktail Fount: iin” 

Robot Products Corp., Industrial Bank 
Bidg., Detroit, Mich. “Robot” 

Shaket Mfg. Co., 3112 N. Kedzie Ave., 
Chicago, Ill “Shaket” 

Stevens Electric Co., 2100 Clark St., 
Racine, Wis 

W ving Mixer ‘Corp., 1697 Broadway, New 

r we 


MIXERS (Food) 


Bersted Mfg. Co., 
kimo” 

‘hicago Flexible Shaft Co., 
velt Rd Chicago, I 
Mixmaster” 

Dominion Electrical Mfg. Co., 
Mansfield, Ohio. “Dominion” 


Fostoria, Ohio. “Es- 


5600 W. Roose- 
ll “Sunbeam 


22 Elm S&t., 


Dormeyver Mfg. Co., A. F., 4316 North Kil- 
patrick Ave., Chicago, Ill. “‘Dormeyer” 
Genes i Electric Co., Bridgeport, Conn. 

General Electric” 
Gilbert Co., A. C New Haven, Conn. 
Kitchen Kit” 
Ham n Beach Co., Racine, Wis. “Ham- 
ilton Beach 
Hobart Mfg Co KitchenAid Division, 
Troy, Ohio “KitchenAid” 


Knapp-Monarch C 0., 
St. Louis, Mo 
Frary «& 
New sritain, 


gent & Potomac Sts 
[’ 


Clark, 47 
Conn. “Universal” 
Cottage St Pougkeeps 


Center St 





‘ Nadicenteereny Food Preparer” 
Miracle Products Inc., 36 S. State St., Ch 
cago, Ill Miracle” 
Reynolds Electric Co., 2627 W. Congress 
St., Chicago. Ill “Reco” 


Samson-United Corp., 
samson 

Vidrio Products Corp., 3920 S. Calumet 
Ave., Chicago, Ill. “Electro-Mix” 

Westinghouse Elec. & Mfg. Co., Mansfield 
Ohio. “Westinghouse” 


Rochester, N. Y 


MOWERS (Power Lawn) 


ColdWell Lawn Mower Co., 
_* ColdWell” 

Cooper Mfg cA. 
“Cooper” 

Jacobsen Mfg. Co., Racine, Wi 

New Holland Machine Co., Sow Holland, 
Pa. “Kut-N-Trim” 

Roberton Mfg. Co., 
“Roberton 

Rotary Mower Corp., Omaha, Neb. 

Steiner Products Corp., 2554 -N. Grand 
Blvd., St. Louis, Mo 


wburgh, 


Marshalltown, Iowa 


Michigan City, Ind 


OVENS (Portable) 


Acme Electric Heating Co., 1 217 w ashing- 


ton St., Boston, Mass. “Acme 
Chase Brass & Copper Co., 236 Grand 
Ave., Waterbury, Conn. 


Griswold Mfg. Co., Erie, Pa “Griswold” 
Landers, Frary & Clark, New Britain, 
Conn “Universal” 
Naxon Utilities Corp., 2101 
Chicago, Ill “Naxon-Autochef” 
Stanley-Savage Mfg. Co., 1906 N. 
Ave., Chicago, Ill. “Stanley 


Walnut St., 


Cicero 
Ovenette” 


PADS (Heating) 
Battle Creek Equipment Co., Battle Creek, 


Casco Products Corp., 
“Casco” 

Chicago Flexible 
Roosevelt Rd., 
Wet-Proof” 

Connecticut Appliance Co., 
“Em»ress” 

Dominion auectrion| Mfg. Co., 22 Elm St., 
Mansfield, “Dominion”, “Electrahot” 


Bridgeport, Conn 


Shaft Co., 5600 W 
Chicago, Ill. “Sunbeam 


Winsted, Conn 





Eagle Elec tric Mfg. Co 59 Hall St., 
Brooklyn, N. Y. “Eagle” 
General Electric Co., Bridgeport, Conn. 


‘General Electric 
Landers, Frary & 

Conn. “Universal” 
Manning Bowman & Co., 

“Manning Bowman” 


Clark, New Britain, 


Meriden, Conn. 


JULY, 


National Stamping & Electric Works 
W. Lake St., Chicago, Il. 
Cross” 

Northern 


Electric Co., 5224 N. Kedz 
Ave., Chicago, Ill. * r 


Red-Line”, “d 


ern” 

Red Seal Appliance Co., Div., Sai 
United Corp., Rochester, N. Y | 
Seal” 


Rogers Electric Laboratories Inc., 15 


40th St., Cleveland, Ohio 
Samson-United Corp., 8 Jones St., | 
ester, N. Y., “Samson” g 


Son- *hief Electrics, Inc., Winsted, ¢ 
“Son-Chief” 
Waage Mfg. Co., 

Chicago, Ill. “Triple 
Westinghouse Electric 
Fifth St., Mansfield, O. 


2414 N Sacramento \V 
Heat” 

& Mfg Co., 200 

“Westinghous 


PAIL 


Electromaster Inc., 1803 E. Atwater § 
Detroit, Mich ‘Electro-Pail” 


PENCILS (Pyrographic, wood burning) 


Post Electric Co., Inc., Andover, N., | 
“Pyrolectric”, “Stylolectric’ (embossi: 
in color) 

Stafford, R. E., 2434 N. Meridian St., In 
anapolis, Ind. 


PERCOLATORS 

Aluminum Goods Mfg. Co., Manitows 
Vis. “Mirro”, “Manitou”, “Vik« 
Sturdy”, “Pure Aluminum” 

‘hase Brass & Copper Co., 236 Grand & 
Waterbury, Conn. 

Snterprise Aluminum Co., Massillon, Ohi 

arber Inc., S ’., 141 Fifth St., Brook 

lyn, N. Y. “Farberware” 

‘orman Bros. Inc., 183 Broadway, Brook- 
lyn, N. ¥. “Pe reolator Maid" 

reneral Electric C 20. Bridgeport, Con: 
‘General Electric’ 

Keystone Silver, Inc., 
New York, N. Y. 

Landers, Frary & 
Conn. “Universal” 

Lehman Bros. Silverware Corp., 197 Grand 
St., New York, N. . “Kromaster”’ 

Manning Bowman & Co., Meriden, Conr 
“Manning Bowman” 


a] 


460 W. 34th S8&t 


Clark, New Brita 


Metal Ware Corp., Two Rivers, Wis 
“Empire”, “Empco” 

Practical Electrical Products Inc., 1 
W. 17th St., New York, N. Y. “Prak-1 


Kal 

Waage Mfg. Co., 2414 N. Sacramento Ave 
Chicago, lll. “Waage” 

Westinghouse Electric & Mfg. Co., Mans 
field, Ohio. “Westinghouse” 


POLISHERS (Ficor) 


American Floor Surfacing Co., 518 S. St 
Clair St., Toledo, Ohio 

Atlas Floor Surface Machine Co., 218 fF 
34th St, New York, N. Y “Floor 
master’ 

Campbell Machine Co., 39 Hayward St 
Wollaston, Mass. “Campbell” 

Electric Sprayit Co., Sheboygan, Wis 
“Sandit”’ 


Eureka Vacuum Cleaner Co., 606 Ham 


ton Ave., Detroit, Mich. 
Fa ay Co., 130 Madison Ave., New York 
Y. “Diamond” 
Finnell System, Inc., East St., Elkhart 


Ind. “Finnell” 
Floorola Products Inc., 560 Maryland Avé 
York, Pa. “Floorola” 
Geier Co., P. A., 540 E. 
land, Ohio. “Royal” 


Cleve 


105th St., 


Zeneral Floorcraft Co. Inc., 333 Sixt 
Ave., New York, N. Y. “General” 
Hild Floor Machine Co., 1313 W. Ran 

dolph St., Chicago, Ill. “Hild” 


Johnson & Son, 
“Johnson” 
Kelley Elec. 


Inc., S. C., Racine, Wis 


Machine Co. 285 Hinmat 


Ave., Buffalo, N. Y. “Kelley” 

Kent Co., 103 Canal St., Rome, N. Y 
“Ken 

sponta Loom Sales, 11 Carlisle St., Har 
over, Pa. ‘“‘Woods” 

Landers, Frary & Clark, 47 Center St 


New Britain, Conn. “Universal” 
Ponsell Floor Machine Co., 220 W. 19th 
St., New York, N. Y. “Ponsell” 
Porter Cable Machine Co., 1708 N. Salina 
St., Syracuse, N. Y. “Tri-Craft” 
Regina Corp., Cherry St., Rahway, N. J 
“Regina” 
United Vacuum 
Columbia St., 
nersville” 


12th & 
“Con- 


Appliance Corp., 
Connersville, Ind. 


POPPERS (Corn) 


sersted Mfg. Cea., 
cian”, “Tip Top 
Chicago Electric Mfg. Co., 63 
St., Chicago, IL 


Fostoria, Ohio. “Patri- 


33 W. 65t! 
“Handyhot” 
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‘AN@INUFACTURERS 








rk 1 yn Electrical Mfg. Co., 22 Elm St., 
M field, O. Dominion Electrahot” 
é Mfg. Corp 2507 S Walnut St., 
I “M ie, Ind “Economy ‘Excel 
. y Mfg. Co., 420 E. Pearl St., Cincin- 
~ Ohio 
Ss ; Monarch Co., Bent & Potomac Sts., 
Y > US 0 
r kway Products Co St Louis, Mo 
K kway” 
. .. Ss. Mfg. Corp., Decatur, Ill. “U-S” 
PRESSERS (Trousers and Tie) 
nt 
Behringer Sheet Metal Wks., Inc., E. 108 
2 Jabez St., Newark, N. J Ser-Val 
g . (7 Presser) : 
i ole-Toomey Co., Inc., 0 Rockefe ller 
I za, New York, N Y Press-Rite’ 
} Electric Co., 817 Main St., Cin- 


ati, Ohio. “Empire” 


“Cer ©“EPUMPS (Household Water) 
ytor Mfg. Co., 2500 Roosevelt Rd., 
in Marsh Pumps Inc., Battle 
4 y\ cn. 
parRING Mfg. Co., Evansville, Wis. 
eley Pump Corp., Berkeley, Calif. 
igo Pump Co., 2336 Wolfram St., Chi- 
igo, Ill. “‘Tankless’’ Pneumatic System 
yton Pump & Mfg. Co., 500 N. Webster 
St., Dayton, Ohio. “Dayton” 
tur Pump Co., Decatur, IIl 
Super Turbine”. “Shallow Well” 
Appliance Corp., 391 Ly 
hester, ! Y. “Delco” 
g Co., Salem, O 
npster Mill Mfg. Co., Beatrice, Neb 
Dempster” 
1\itow Duro Co Dayton, O. Duro”, ‘“Veri- 





4 
SS or 





4 nn 
Fairbanks, Morse & Co., 903 S. Wabash 
e., ‘hicago, Ill “F-M 

& Walling Mfg. Co., Kendallvi 





on, O nd Hoosier’ 
. Br rt Wayne Engineering & Mfg. Co., Ft 
Wayne, Ind. “Paul” 
Bre iid Pumps, Inc., 240 Fall St Seneca 
Falls, N. Y. “CID”, “New Pyramid”, 
t Cc vould” “Tet-O-Matic” 
Co., 3000 W. Montana St., Milwau 
4th s ee, Wis Heil Aqua-Flo” 
ison Mfg. C», H. D., 589 E. Illinois 
Bri St. Chicagu, £2" 
zzi Bros. Ine., Berkeley, Calif 
7 Grar acobsen Mfg. Co., Racine, Wis 
ster’ ewanee Private Utilities Co., Kewanee 
n, 4 - . - . 
: st, Foos & Co., 34 N. Isabella St 
- W Springfield, O “Buckeye” 
icDonald Mfg. Co., A. Y., Dubuque, Iowa. 
ne 1 McDonald’ 
Prak ro-Westco In Bettendorf Bldg., Bet- 
ndorf, lowa Westco” 
oA narch Engineering Co., Dayton, Ohio 
Monarch”, “Autoflo 
Ma lvers & Bros. Co., Ashland, O Myers 
‘ Self Oiling’’, ‘““Myers Ejecto” 
) r Gen-E-Motor Corp 166 W. Su- 
erior St., Chicago, lil *inco 
Jacket Mfg. Co., Davenport, lowa 
per Corp., George D., Blackhawk Park 
Ave., Rockford, lll. “Rope 
ipar Mfg. Co., 420 Linden Ave., Day- 
ton, Ohio 
8 Ss. 8 flow Mfg. Co., Erie, Pa. “Uniflow” 
Vestinghouse Electric & Mfg. Co East 
218 | Pittsburgh, Pa. “Westinghouse 
“F loor-@Wilson-Rumsey Plant, K. R., Seneca Falls, 
N. ¥ 
ird § 
n W 


ADIATORS (Portable Steam) 
nham Boiler Corp., Irvington, N. J 
vy Yor tric Steam Radiator Corp., 6188 12th 
S Detroit, Mich Electresteem” 


nd Av ANGES 





A xr Stove & Range Co., New Albany, 
2 Six Ind “Anchor 
‘1 . les Range & Furnace Corp., Geneva 
, 2 ’. “Bungalow” (combination elec- 
' and coal) 
1e. Wis B Stove Co., Battle Creek, Mich. “A-B” 
sociated Manufacturers of America 
Hinma Inc, 275 W Market St., Akron, O. 
mxXcel 
. ¢ evue Mfg Ca. Bellevue Ohio. 
N : Bellectric’ 
tH ler Corp., Chattanooga, Tenn Ca- 
, ler 
- - tock-Castle Stove Co Quincey, I 
Economy Queen” (comb. coal-electric) 
19th ( ey Corp., Cincinnati, O Crosley 
frown Stove Works, 4627 W 12th PL, Ch 


», Til 
romaster, Inc., 1803 E. Atwater St., 
y, N. Jd etroit, Mich. ‘‘Electromaster 


“2 

rs 

» 
_ 


é Stove Co., Hamilton, Ohio. “Estate 
+} ce Stove Co., Gardner, Mass 1459 
12th £0 Merchandise Mart, Chicago, Ili. and 
\ankakee, IIL. 
gi daire Div., General Motors Sales 
p Dayton, Ohio Frigidaire 
al Electric Co., Bridgeport, Conn 
neral Electric 





Blectric 


Mich 


~~ = 7 


ove & Globe-Ameri 
“Pa ( Kol 
n Edis I ri Appli- 
W. € r 600 Ss cag 





With the nickel shortage what it is, it means 
little to say that today the demand for Chro- 
mel far exceeds our ability to supply it. 
Very significant, however, is the demand 
for Chromel, year upon year. This steadfast 
reliance upon a product, so vital to the de- 


vice maker, continues only because of that 


HOSKINS MANUFACTURING COMPANY woven, 
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product’s trustworthy behavior. This, to you 
the dealer, is your assurance of selling 
heating devices that uphold your reputation 
as a deaier in dependable merchandise. 
When the heating elements are made of 
Chromel, they are dependable. . . . Hoskins 


Manufacturing Company, Detroit, Mich. 
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Kelvinat D Sunbeam  Electri Manufactu ; : 
: i zle« ‘ Me acturing Co., ) ac 2 C ° jayne 7 c i i ; : ‘ 
r oI : Evansville, Ind “Coldspot™ ( ‘dere achine Co., Ft. Wayne, Ind. “O.K. ae ae Stoker Co., Canton, Oh Superi 
Nelvina niflo ge ‘o trie > “Lectrik-Ice” 7 . , . ¢ r os »picAir”’ "Gira 
toeins “i Sew ate. ( a» Evie, Z gn ee Mfg. Co. ee hag On Los U.. S. , Machine Corporation, Lebano Utility 
Britain, Cor ‘o., Mansfiel ‘Weatinahouas™ an Angeles, Calif. andee”, “Sha Ind. “Winkler” Bw 
Me pene : * Ce Raw, W -—; pee Tanglefoot Co., Grand Rapids, Mich. Westinghouse Elect & Mfg. Co.. Mar Ave., 
waukee, W Bloomington, Ill. “Ice-O-Matic” (eam inscctione Gituser) field, O. “Westinghouse” =" = gs Waaee 
ve sus ‘ ! ce “whe Cc m. 4 . . . "hic: 
Ma ible’ It Zerozone Refrigeration Corp 331 Holden Will-Burt Co., Orrville, Ohio “Will-Bur Chie: 
Beaver Dan Ave Detroit, Mich “Ter zone” York Ice Machine Corp., York, Pa., ‘Yor: 
“ina aire Heat” (anthracite and bituminoy: 
Nor D SIFTER (Flour) ; 





M N we 
Ph ps & Buttorff Mfe. C Nashville, ROASTERS Miracle Products Inc., 36 S. State St., TOAS) 
Tent Enterprise” Chicago, Ill. “Miracle” 
Renown § e ¢ 1000 W. Exchange St Brannon, Inc., 14307 Third Ave., Detroit. SWITCHES tote Operated) 
Mix “Zep ’ jerst 
Ow : : M ) ect (also a an — ee" <4 Bridgeport. Conn International Register Co., 15 S. Thr Ber 
ombina ect ind oil or coal ety gp olen Ag , eport, onn. St., Chicago, Ill. ‘Meter-Matic” nanit 
wood) \ General Electric” """" ~°S' STERILIZERS (Baby Bottle) Rhoden Se ing eer eatic”  Micapital 
<r ethers. Pe liracle Pr rd ts ine: 36 S. State St. - “Mark-Time” fie ' Chicas 
Qualit _ Chicago, Il Miracle” Fox Co., 4720 N. 18th St., Philadelphia, ra Pat — " , _. | 
Round Oal — er ‘ational Enameling & Stamping Co., 270 Pa. “Foxcraft” be —_ fag é nner Co., 430 Lexhall connec 
l-electr N. 12th St., Milwaukee, Wis. “Nesco”, Hankscraft Co., 1007 E. Washington Ave., Welcome Meter C 461 S. Fai } Bie 
Rutenber Els Ma tr —— National Stamping & Electric Wks., 3212 Madison, Wis. “Hankscraft"” Ave., Pasader wy lif. = alr Cakdil pomini 
Stew War ‘ 1828 Diversey West Lake St., Chicago, Ill. “White- Kitchen Katch-All Corp., Greenwich, O ° ee ee Ohio. 


Parkway go, Ill. “Scotch-Maid Cross” Baby-All” | Florsh¢ 
rtzba , ‘oled Ever Naxon : tilities Corp., 2101 W. Walnut Mart 
woe St., Chicago, Ill Naxon", “Autochef” N H Genera 
Thermador Electrical Mfe c 5119 s Proctor Electric Co., Seventh St. & Tabor TABLES ‘Serving, Wired) “Gen 
ore een ee Co Rd., Philadelphia, Pa.  “Proctor’, STOKERS (Ceal) Knapp 


Walke i Sank Roast-or-Grillk Haskelite Mfg. Co., 208 W. Washingt Sts 
alk & | Mfs Watertowr . r ‘ i ae : : . - St Chics aT > de Ls Sts., 
Mass wford Swartzbaugh Manufacturing Co., 1336 W Advance Appliance Co., Peoria, Ill. St., licago, tol-Master Kwikw 

Westinghou Electric & Mf ; Mans Bancroft St., Toledo, Ohio “Everhot” “Stoker-ola” Metal Arts Craftsmen, 6633 S. State Sts.. 
feild, O We ng , . _ Westinghouse Electric & Mfg. Co., Mans- Anchor Stove & Range Co., New Albany, Chi ago, Ill. “Venus” Lander 

: field, Ohio Westinghouse” Ind “Kolstoker”, “Fire Chief" Palley Mfg. Co., 1019 Bidwell St., Pit: Brita 
Auburn Burner Co., Auburn, Ind burgh, Pa. ‘Palley” Lewis 
“Auburn”, “Trojan” “Lew 


RANGES (Portable Wall Outlet) SEWING MACHINES Bardes Range & Foundry Co. E. H., ' aes 
Armstrong Product ‘ Huntingt Beckley Perforating Co., Garwood, N. J TIMERS (Appliance) Me 





























E omesti Sewing . . Metal 
Ww. \ D El ene Machine Co., Main & Black Diamond” (Anthracite) , ; “Em] 
Bellevue Mf »., Bell O. “Bellectri« vim Sts., Cleveland, Ohio Domestic Bros Boiler & Mfg. Co., Wm., Minne- Hotpoint Edison General Electric Ap; Nations 
Rangette ~ aa machine”, “Majestic”, ‘Dress- apolis, Minn “Bros” ; “ a 5600 W ee Chicagg* W. L 
. Sto Wor 1627 W. 12t P sient” tied . . Brownell Co., Dayton, Ohio. “Browne ; tange oven timers ; < 4 
go, I Fre a at Wet Mac hine Co., Rockford, III Butler Street Foundry & Iron Co., Chi- New Haven Clock Co., 133 Hamilton § oo 
I , | & Clark New Brita ‘ree- We stinghous¢ + “Stratford cago, Ill _New Haven, Conn Son-Ch 
: peed Medal Ever-Ready Christensen Machine Co., Salt Lake City, Northwestern Clock Co., Brown Bld’ “Sper 
Malleable Iron Range ‘ 0 Lake St National Sewing Machine Co., Belvidere, Jtah Omaha, Neb. “Northwestern” Stern-E 
Beaver Da Wi Monarc} - Natl oa* Eldredge , Pave-  Combustioneer Div. of The Steel Products Penn Electric Switch Co., Goshen, Ind .. 
National Enar ng & Stamping C - way Re gal Grand Electric”, “Eld- Engineering, Springfield, Ohio. “Com- Remind-O-¢ lock Corp, 111 Sutter & sit 
N. 12th st itiiernetines W ee redge _ Reversew”, Davis”, Seam hustioneer” San Francisco, Calif “James” generic 
Chef stres . Conco-Sampsel Stoker Corp., Mendota, III. Rhodes Inec., M, H, Hartford, Cor : Girar 
Rawal fi _ & Bnameline ¢ Chat New Home Sewing Machine Co Rock- Cooper & Cooper, Inc., Pittsfield, Mass. *‘Marktime” 1% lity 
a om nee ford, Ill. “New Home Ruby”, “‘Pre- Grane Co., Chicago, Iil. Sangamo Electric Co., Springfield, Il! pi 
Swartzbau M Cc I lo, O Stee dane New Home Midget Delco Appliance Div. General Motors Seth Thomas Clocks, Thomaston, Con Westin: 
1 Sewing Machine Co., Main & Eh Sales Corp., Rochester, N. Y. “Delco” “Seth Thomas” F th 
m Cleveland, Ohio White Sewing Dickson Coal Co., Inc., 17 Battery Place, wee Clock Co., Forestville, Cor itn 
ich é P =. . on on 
; tibl : . : New York City. “D & E” Anthracite <loxit 
RANGE UNITS " Br x & Gibbs Sewing Machir © \0., 998 Econocol Stoker Div. of Cotta Trans- Standard Electric Time Co., 89 Log 
Elect ter I 18 — ; roadway, New York, N. 1 Wé&G mission Corp., 2340-11th St., Rockford, St., Springfield, Mass TOOT 
Detroit. Micl , + A A ee ater st lll “Eicon-o-col” Swartzbaugh Mfg. Co., Toledo, O 
Pan sea ; a ilies 3 Eddy Stoker Corp., 4717 W. North Ave., “Everhot” Electric 
on a a cS oe mi : Chicago, Ill. “Eddy”, “Whiting”, “But- Stevenson Mfg. Co., La _ Porte, Ir war pa 
H ' ison General Ele ric Appl SHAVERS (Electric) ler” “Hawkeye”, “Measured Time” i Too! 
—— “sa a American Supercraft Corp.. 1 . Pat Electric Furnace-Man, Inc., 4th & Fur- Thompson Clock Co., 38 Federal sim’ Y = 
Tuttle & Kift I 626 W. Washington ‘Sts., Chicago i U1 d weed a nace Sts., Emmaus, Pa. “Electric Fur- _ Bristol, Conn. “Kwixset” ~ J 
Blvd iz ui. “T-K ects Berg Johnson Co Erie P oo ‘Ber r-Jol nace-Man” ae Tork Clock Co., 31 South St.. Mt. V dent 
Westinghouse Electric & Mfg. Co.. Mar son P a tien Fairbanks-Morse & Co., 600 S. Michigan non, N. Y. “Tymit” “Time Master’ 
field, © Corex . —_— Chicago Flexible Shaft Co., 5600 Roose Ave., Chicago, Ill. “F-M”" Walser Automatic Timer Co., Grayt 
Wiegand < Edwir I 7500 Thomas velt Rd ” Chic iZ ul _— e es = Free-Man Stoker Div., Illinois Iron & Bldg.. New York, N.Y. **“Minu 
Blvd., Pittsburg Pa. romaiox” Suan” aeeaeeans Bolt Co., Carpentersville, Ill. ‘“Free- Minder” TOYS 
ji , Electro Tool, In 1637 Gould St.. Racine man” nt Welcome Meter Co., 461 S. Fair Oak i 
Wis “Whisker”. items Era” sit Fuel Saver, Inc., Harrisburg, Pa. Fuel Ave., Pasadena, Calif Ctport 
eee , Saver” Zenith Electric Co., 845 S. Wabash Avim _ “Ame 
REELS (Cord) , Seton Rand Furnslave, Inc., 1080 E. 52nd St., In- Chicago, Ill. “Zenith” Kendric 
“Snes oe _ dianapolis, Ind. 7 “Rex 
Surgical M anical Re urcl 103 Bever Knapp-Monarch (. “St ; T " M Gehl Bros. Mfg. Co., West Bend, Wis. Metal 
. I I Ange SMR Kr app N atural Angle” ' souls, —— General Stokers, Inc., Broad St. Station : ‘Emre 
Vacu “ieaner Corp. of America, Miracle Dry Shaver Corn 24 @ Sate & Bldg., Philadelphia, Pa. “General TOASTERS Naxon 
+ W. Indiana Ave., Philadelphia, “Chicago, Ill. “Mire  ~ ate St Stoker” Chica 
= Pach rd Sh ver D a PI . . i Genesee Coal & Stoker Co., 3616 Genesee fersted Mfg Co., Fostoria. O “RB 
‘tetas Co 4 re —— St., Seattle, Wash. “Genesee” sted” 
1 oO In« 480 © Lexington Ave . : e-. . . . . , 
N. ¥. Cc “Packard Lektro-Shaver Green Colonial & Furnace ( o., Des Capital Products Co., Winsted, Conn 
REFRIGERATORS Racine Universal Motor Co., Racine. Wis Moines, lowa. “Green Colonial” Chicago Electric Mfg. Co., 6333 W. 6 TRAINS 
lace” ; renin Mb. J Hall-Neal Furnace Co., pasenapety, ~~ St., Chicago, Ill. ‘“Handyhot” 

Ar r Stove & Range C New Albany Schick Dry Shaver ” ; Garde : Hamilton Automatic Stoker ¢ orp., {amil- Chicago Flexible Shaft Co., 5600 Ro Americ: 
Ind 4 w Albany Stamford — a h ¥. Garden St., ton, Ohio. “Comfortaire”, “Hamilton velt Rd., Chicago, Il “Sunbeam” : Co.. 
Continental Corp., Fond du Lac, Wi Williams ‘Co., The J. B. G astonbury Heating Assurance, Inc., Spokane, Wash. Connecticut. Appliance Co.,  Winst Flyer 

Continental Conn “Roto Shaver . , “Nelson” Sere Conn “Coronet” Lionel 
Copeland Refrigeration Cor Sidney, Ohio y Heritage Coal & Stoker Co., 105 E. 63rd Dominion Electrical Mfg. Co., 22 E _. 3. 
Copelar St., Chicago, Il. : St., Mansfield, O “Electrahot”, “I Westert 
Crosley Cor Cc it oO} Cc sley Hershey Machine & Foundry Co., Man- minion"” Wis. 
SHAVER ACCESSORIES heim, Pa. “Motorstokor’, Anthracite Eureka Tool & Machine Co., 17 W. 54 
r) Motor Products Corp Holcomb & Hoke Manufacturing Co., St., New York City. “Eureka” 
St., N. Chicago, I Deep Deutschmann Corp., Tobe, Filterette Div Indianapolis, Ind. ‘Fire Tender Fitzgerald Mfg. Co., Torrington, Cor 
itveeted eed tenia? I Canton Mass. (Radio Interference Iron Fireman Mfg. Co., Cleveland, Ohio “Star-Rite”’, “Magic Maid” TRAYS 
D ion, General Motors Corp Filter for Shaver) ‘Iron Fireman” “<r. Forestek Plating & Mfg. Co., Clevelar 
Dayton, O Frigidaire ™ Battery Co., Freeport, Ill. (Por Kol-Master Corp. Oregon, III Kol- 0. “Fortek” ea 
Ga I luct D Ou l, Marine & Battery for Shaver) Master” . : General Electric Co., Bridgeport, € o“~ 
Mf ( irg, I Gal M - Corp., The, 13229 Shaw Ave Liberty Coal Burner Co., St , Louis, Mo “General Electric” R re 
"i a and, Ohio Shave-Pak” (Shaver Link-Belt Co., 2410 W. 18th St., Chicago, Knapp-Monarch (Co., jent & Poton ; Sani 
Gen Electric Bridgeport, Cont ‘ower Units 6-12-32 volts) lil. “Link-Belt : Sts., St. Louis, Mo. “K-M”" — 
Gens Electr : ; “Loyal Knight" Stokers Corp., Belleville Kwikway Products Co., Bent & Potor 
Gennett & S Richmond, Ind Il. “Loyal —— m weir? Sts., St. Louis, Mo. “Kwikway” 
Gil Blectr Refrigerat Cort treer Meyer Furnace Co., Peoria, Ill. “Weir” Landers, Frary & Clark, New Brita 
vi M G : Freez’: ie f SOFTENERS (Water) Motorstoker Div. of Hershey Machine & Conn. “Universal” VAPOR 
Heinz & Mu 1uer, 16 Supe vr St Buf Fo indry Co., Manheim, Pa Manning Bowman & Co., Meriden, Cor : 2 
falo, N. ¥ Dayton Te P Dayton Pump & Mfg. Co., 500 N. Webster -_ ie Gear Works, Inec., Muncie, Ind. “Manning Bowman”, ‘“Toaster-w A nag 
Hot General Electric DI St., Dayton, Ohio ; = ' Ue 7 — e ) tester’ pe os 
W. 7 t Ave. Chinn H.L.G. Co.. 222 W. Ransom St., Kala- Orthern ote oe ster tokertoe = McGraw Electric Co., Toastmaster Prog ankse 
I ey mazoo, Mich. “Velvet ‘Wolverine pect Rd., Peoria, Ill, “Stokerator’”’ ucts Div., Elgin, Ill. ‘Toastmaster’ H ladis 
Jewett Refrigerator Buffalo, N. Y¥ Kalamazoo ‘ : I ‘ + Co., Louisville, Ky. Fire = Ware Corp., Two tivers, W , — 
lowett Heil Co 5000 e . : r suare “Empire — , 
Kelvinat ivisi Nash - Kelvinator kee, Wis He im ntana St., Milwau- plymouth Industries, Inc., Plymouth, Ind. Miracle. Products Inc., 36 S. State sam *42 © 
‘ ‘ > : > ‘ . 2 , “Plymo h” Chicags : . eee ‘. a 
‘ I nouth Rd Detroit Permutit Co., 330 W. 42nd St.. Ne _ : Plymouth” — : é od mete _Chiecago, Il. = é 
M vash-K inator Kelvinator” N. ¥ Permutit” y oo ~~ rs “ = ~Y Co., Inc., 1190 E. 152nd National Stamping & Electric Wor ss ay 
Lit ard D Nash-k nato ‘orp Trupar 0 nder ve shine St.. Cleveland, O 3212 W Lake s Chicag Mer 
“oe Mg he > . — lator ¢ I ] Ir 42 Linden Av Dayt« oO tacine Stoker Mfg. Co.. Racine, Wis “White Cross” t., hicago, ‘ Pr etic 
Ma b Ir Range Co.. 210 ——_—" Rudy Furnace Co., Dowagiac, Mich Proctor Electric Co. ~hilade io , ith § 
a . ' bn Re Oe 81 Lake § poe Safe pa Lafayette. Ind — A, 0., Philadelphia, ‘ Ry ers 
Mar W Ca, BP Mir ; sos “Schwab’ Samson-United Cor tochester, N. * % 
Midw A+ ee - . = SPRAYERS (Paint and Insecticide) Schwitzer-Cummins Co., 1125 Massachu- ment p., Rochester, } : 
Norge D rg-Warner Corp., Ds Devilbiss < Toledo, Ohio. (paint) _ Se «4 Ave a yeaee is =e Meee Sheridan Electro Units Corp., 3241 Soul 
r M ree Rollator Electri Pons nr ~~ BS sae , S ott-Newcom , nc., St. Auis, Mo State St., Chicago, III. “Vogue” } 
Phileo Refrigerator | Tioga and C Sts kee , ngocl N, Broadway S-N Son-Chief Electric, Inc., Winsted, Cor VIBRAT 
; Milwaukee, Wis : Stok-A-F Ine 6400 Ol Se : “ue 99 , 
PI} id hia P Kaz Mfg. Co’ In 540 Nye STOK-2 ire, nc., 40 live st., St Speed - Master”, “Speed - O - Mat ’ 
Stewart-Wa ‘ 826 Diversey Kaz team insecticide spraver ., Louis, Mo . } ea “Toast-O-Matic” | Al ver 
A plage ~ tCcago I Stewart Metal Specialties Manufa turing Co., 3200 ee Mfg. Co., Chicago, Ill Stok- Stern Brown, Inc., 42-24 Orchard § acm 
Warner Dual Tem; Cart Pe mince ta eB + .. rette long Island City, N , “Sunersta Andis | 
arroll Ave hicago, Il Presto Stokermatic Co., Salt Lake City, Utah “Toastrite” ; : i aiaet ve., 
Mass 
i 
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CLASSIFIED DIRECTORY OF APPLIANCE MANUFACTURERS 





Products C orp., Cape 


superior Electric 
“Superlectric’ 


Girardeau, Mo. 


Utility Electric Co., 620 Tower Grove 
Ave., St. Louis, Mo. “Toastwell” 
Waage Mfg. Co., 2414 N. Sacramento Ave., 
Chicago, Ill. 

Wes nghouse Electric & Mfg. Co., Mans- 
field, O. “Westinghouse” 

TOASTERS (Sandwich) 

Bersted Mfg. Co., Fostoria, Ohio. ‘Ber- 
sted”, “Fosteria” 

Capital Products Co., Winsted, Conn. 
Chicago Blec. Mfg. Co., 6333 W. 65th 
st., Chicago, Ill. “Handyhot” 


‘onnecticut Appliance Co., Winsted, Conn. 
Coronet” 


Dominion Electrical Mfg. Co., Mansfield, 
Ohio. ‘Dominion”, ‘“‘Electrahot” 
Florsheim Inc., Lee, 1494 Merchandise 
Mart, Chicago, IIl. 

General Electric Co., Bridgeport, Conn. 
“General Electric” 

Knapp Monarch Co., Bent & Potomac 
Sts., St. Louis, Mo. “K-M” 


Kwikway Products Co., Bent & Potomac 
Sts., St. Louis, Mo. “Kwikway” 
Landers, Frary & Clark, Center St., 
Britain, Conn. “Universal” 
Lewis Electric Mfg. Co., 


“Lewis” 
Made-Rite Co., Mansfield, O 


New 


Sebring, O. 


Manning Bowman & Co., Meriden, Conn. 

Metal Ware Corp., Two tivers, Wis 
“Empire” 

4 Stamping & Elec. Works, 3212 

. Lake St., Chicago, Ill 

mt U Inited Corp., 8 Jones St., Roch- 
ester, } Y. “Samson” 

Son-Chief Electric, Inc., Winsted, Conn. 
‘Speed- O-Matic” 

Stern-Brown, Inc., 42-24 Orchard St., 


L. I. City, N. Y. “Superstar’’, ‘‘Master- 
grill” 

Superior Elec Products Corp., Cape 
Girardeau, Mo. “Superlectric”’ 

‘tility Electric Co., 620 Tower Grove 
Ave., St. Louis, Mo. “Toastwell” 

Westinghouse Elec. & Mfg. Co., 200 E 
Fifth St., Mansfield, Ohio 

TOOTH BRUSHES 

Electric Motor Corp., Racine, Wis. 
“Toothmaster” 

Mac Donald Hardware Mfg. Co., 18th & 
York Sts., San Francisco, Calif. ‘“Moto- 
dent” 

TOYS (Electric) 

Gilbert Co., A. C New Haven, Conn. 
American Flyer” 

Kendricks & Davis Co., Lebanon, N. H. 


a, “na, “Sa 

Metal Ware Corp., Two Rivers, Wis. 
Empire” 

Naxon Utilities Corp., 2101 Walnut St., 


Chicago, Ill. “Naxon” 


) TRAINS (Toy) 


American Flyer Div of A. C. Gilbert 
Co., New Haven, Conn “American 
Flyer” 

Lionel Corp., 15 E. 26th St., New York, 
N. ¥ ’ 


. “Lionel” 
Western Coil & Electrical Co., 
Wis. ‘‘Western” 


Racine, 


TRAYS (ice Cube) 


Inland Mfg. 
Dayton, O. 
Rollaway Inc., 20 E. 
Sanitary” (wire) 


Div., General Motors Corp., 


30th St., N. Y. C. 


P VAPORIZERS (Medicated Solution) 


A uminum Goods Mfg. Co., Manitowoc, 
Wis. “Mirro” 
Hankscraft Co., 1007 E. Washington St., 


Madison, Wis 


i Helmeo Inc., 1215 W. Fullerton Ave., Chi- 
cago, Ill “Helmco” 
A os Mfg. Co., 540 12th Ave., New York, 


7 “nee” 


s Kw ily ay Products Co., Bent & Potomac 
Sts., St. Louis, Mo “Kwikway” 

s Practical Electric Products Inc., 130 W. 
7th St., New York City “Prak-T-Kal” 
ers Electric Labs., Inc., 1890 E. 40th 


t., Cleveland, Chio “Rogers” 


VIBRATORS (Massage) 


. ver Mfg. Co., 1127 Irving Place, 
acine, Wis. “Allover’, ‘“Vibroette’ 
pend is Clipper Co., Layard & Carlisle 

Rac ‘ine, Wis. Andis-Vibrosage” 


e. 
Mi asseur” 


ELECTRICAL MERCHANDISING—JULY, 


Bersted Mfg. Co., Fostoria, Ohio. 

Chicago Elec. Mfg. Co., 6333 W. 65th St., 
Chicago, Ill. “Handyhot” 

General Shaver Div. Remington Rand 
Inc., Bridgeport, Conn. “Remington” 

Gilbert Co., A. C., New Haven, Conn. 
“Gilbert”, “Polar Cub”, “Vitalator” 

Hamilton Beach Co., Racine, Wis. ‘“‘Ham- 
ilton Beach” 

Knapp Monarch Co., 
Sts., St. Louis, Mo. 
Kwikway Products Co., 

St., St. Louis, Mo. “Kwikway’ 
Oster Mfg. Co., John, 16th & Ann Sts., 
Racine, Wis. “Oster”, “Massagett”, 
“Stim-u-lax”, “Chormuth” 
oe tad Inc. "20 E. 30th St., New York, 
» A “Rollaway” (reducing roller) 


Bent 
“K-M”" 
Bent & Potomac 


& Potomac 


Vidrio Products Corp., 3920 S. Calumet 
Ave., Chicago, Ill. 
Wahl Clipper Corp., Sterling, Ill. “Wahl” 


WARMERS (Biscuit and Food) 


Chase Brass & Copper Co., 
Waterbury, Conn. 


236 Grand St., 


Manning Bowman & Co., Meriden, Conn. 
oe Stamping Co., 36 Ge -m St., Brook- 
lyn, N. Y. ‘Empre ssware” 

Vidrio Products Corp., 3920 Calumet Ave., 
Chicago, Ill 

WARMERS (Bottle) 

Acme Electric Heating Co., 1217 Wash- 
ington St., Boston, Mass. ‘‘Acme” 
Aluminum Goods Mfg. Co., Manitowoc, 

Wis. “Mirro” 

Fox Co., 4720 N. 18th St., Philadelphia, 
Pa. “Foxcraft” 

Hankscraft Co., Madison, Wis. “Hanks- 
craft” 

Helmco, Inc., 1215 W. Fullerton Ave., Chi- 


cago, Il. *‘Helmco-Heet-Up” (Hot 
Cup) 

Kaz Mfg. Co., 540 12th Ave., N. Y. C. 
“Kaz” 

Kinsford Specialties Co., 2915 Powelton 


Ave., Philadelphia, Pa. “Aurora” 

Kitchen Katch-All Corp., Greenwich, Ohio. 
“Baby-All” 

Landers, Frary & Clark, 47 Center St., 
New Britain, Conn. “Universal” 

Manning, Bowman & Co., Meriden, Conn. 

Metal Ware Corp., Two Rivers, Wis. 
‘Empire” 

Practical Electric Products Inc., 130 W. 
17th St., N. Y. . “Prak-T-Kal”’ 

Reimers Electric Appliance Co., 318 11th 
St., West New York, N. J. “REACO” 

U. S. Mfg. Corp., Decatur, III. 

Winsted Hardware Mfg. Co., Winsted, 
Conn. “Durabilt” 

WARMERS (Pilate) 

Acme Elec. Heating Co., 1217 Washing- 
ton St., Boston, Mass. “Acme” 

Landers, Frary & Clark, 47 Center St., 
New Britain, Conn 

Manning Bowman & Co., Meriden, Conn. 

Sheridan Electro Units Corp., 3241 S 
State St., Chicago, Ill. “Vogue” 


WASHERS (Clothes, Automatic) 


Bendix Home Appliances Inc., 330 W. 
Sample St., South Bend, Ind. “Bendix 
Home Laundry” 

Blackstone Corp., 1088 Allen St., James- 


town, N. Y. 
Westinghouse 
field, Ohio 


“Blackstone” 
Electric & Mfg. Co., 
“Laundromat” 


Mans- 


WASHERS (Clothes) 


Co., Peoria, 
& Range Co., 


ll. “ABC” 
New Albany, 


Altorfer Bros. 
Anchor Stove 


Ind. “Anchor” 
Apex totarex Corp., 1050 E. 152nd St., 
Cleveland, Ohio. “Apex ‘Rotarex” 


Mfg. Co., Gaskill ’Ra., 


“Duchess” 


Appliance Alliance, 


Ohio. 


Automatic Washer Co., Newton, Iowa. 
“Automatic Laundry Queen” 

Barlow & Seelig Mfg. Co., Ripon, Wis. 
“Speed Queen” 

3arton Corp., West 3end, Wis “Bar- 
ton” “La Salle’ 

Beam Mfg. Co., Webster City, Iowa. 
“Beam” 

Birtman Electric Co., 4140 Fullerton Ave., 
Chicago, lll. “Bee-Vac" 

Blackstone Corp., 1088 Allen St., James- 
town, N. Y. ‘Blac kstone” 

Bluffton Mfg. Co. Findlay, Ohio. 
“Woman's Friend” 

308s Washing Mé ac hine Co. Cincinnati, 
Ohio. joss”, “Boss Thermo”, “Ther- 
matic”, “The rmal” 

Brammer Mfg. Co. Davenport, lowa. 
“Gibson, Jr.” (portable) 

Chicago Dryer Co., 2210 N. Pulaski Rd., 
Chicago, Ill. “Chicago” 

Chicago Elec. Mfg. Co., 6333 W. 65th 


St., Chicago, Il. 
ble) 


“Handyhot” (porta- 


Conlon Corp., 19th & 52nd St., Chicago, 
lll. “Conlon” 

Crosley Corp., Cincinnati, Ohio. “Cros- 
ley” 

Delite Mfg. Co., Bryan, Ohio “Delite” 

Dexter Co., Fairfield, Iowa. “Dexter” 

Easy Washing Machine Corp., Solar and 
Spencer Sts., Syracuse, N. Y. casy’ 


Fairbanks-Morse & Co., 600 
Ave., Chicago, Ill. “P.M” 
General Construction Corp., 
Va. “Icette” 
General Electric Co., 
“General Electric’ 
Getz Power Washer Co., 
Morton, Ill. “American 
I 


S. Mic bigan 
Richmond, 
Bridgeport, Conn. 


1025 Walnut St., 
Beauty” 
l 


Haag Bros. Co., Peoria, “Haag” 
— Inc., Wallace B., 381 4th Ave., 
Y. & “Am wee” 
Holland Rieger Corp., Sandusky, Ohio 
“Faultless”, “Sandusky” 
Horton Mfg. Co., Ft. Wayne, Ind. “Hor- 


ton” “Kleenett” auxiliary clothes 


washer 


Hotpoint Edison General Electric Appli- 








ance Corp., 5600 W. Taylor St., Chicago, 
Ill 

Hurley Machine Div., Electric Household 
Utilities Corp., 54th Ave. & Cermak Rd., 
Chicago, Ill. “Thor” 

Landers, Frary & Clark, New Britain, 
Conn “— niversal” 

Little Giant, Inc., 22 Hollis St., Oak- 
land, Cal. “Little siant’ (portable) 
Marshall-Wells Co., Duluth, Minn “Ze- 

nith” 
Maytag Co., Newton, Iowa “Maytag” 
Meadows Mfg. Corp. Div. Electric House- 
hold Utilities Corp., 1945 S. 54th St., 


Chicago, Ill. “Meadows”, “Gainaday” 


National Motor Co., Isabella St., Spring- 
field, Ohio “National” 

Naxon Utilities Corp., 2101 W. Walnut 
St., Chicago, Il “Naxon” (portable) 


Nineteen Hundred Corp., St Joseph, 
Mich. and Binghamton, N. Y. “Whirl- 
pool”, Niagara” 

Norge Div Borg-W: irner Corp., Detroit, 
Mich ‘Norge’ 

One Minute Washer Co., Kellogg, Iowa. 
“One Minute’ 

Quick Service Elec, Co., 3000 Liberty Ave., 
Pittsburgh, Pa. “Whirldry” (portable) 

Savage Arms Corp., Turner St., Utica, 
N ‘Savage” 

Vidrio ‘Products Corp., 3920 S. Calumet 
Ave., Chicago, Ill “Stero”’, “Grande” 
(portable) 

Voss Bros. Mfg. Co., Davenport, Iowa 
“Voss” 

Westinghouse Elec. & Mfg. Co., Mans- 


field, Ohio. ‘“‘Westinghouse” 


WASHERS, CLOTHES (Gasoline 
Engine Driven) 


Altorfer Bros., Peoria, lll. “ABC” 


Apex Rotarex Corp., 1050 E, 152nd St., 
Cleveland, Ohio “Apex”’ 

Automatic Washer Co., Newton, Iowa. 
“Automatic Laundry Queen” 

Barlow & Seelig Mfg. Co., Ripon, Wis. 
“Speed Queen” 

Birtman Electric Co., 4140 Fullerton 
Ave., Chicago, Ill. ‘‘Bee-Vac” 

Blackstone Corp., 1088 Allen St., James- 
town, N q Blackstone” 

Bluffton Mfg Co., Findlay, Ohio. 
“Woman's Friend” 

Boss Washing Machine Co., Harris Ave. 
& Pine St., Cincinnati, Ohio. 308s”, 
“Boss Thermo” 
grammer Mfg. Corp., Davenport, Iowa. 


“Brammer” 
Conlon Corp., 19th & 52nd 
Ill. “Conlon” 
Crosley Corp., 
cinnati, Ohio. 
Delite Mfg. 
Dexter Co. 
Easy W ashing 
N. Y. “Easy” 
General Electric 
Haag Bros. Co., 


Ave., Chicago, 


1329 Arlington St., Cin- 
‘Crosley’ 
Co., Bryan, O. 
Fairfield, lowa. 
Machine 


“Delite” 
“Dexter” 
Corp., Syracuse, 


Co., Bridgeport, 


Conn. 
Peoria, Ill . 


Haag’ 


Holland Rieger Corp., Sandusky, Ohio 
“Faultless” 

Hotpoint Edison General Electric Appli- 
ance Corp., 5600 W. Taylor St., Chicago 
Ill. 

Hurley Machine Div., Electric Household 
Utilities Corp., Cermak Road & 54th 
Ave., Chicago, Ill. “Thor” 

Maytag Co., Newton, Iowa “Maytag” 

Meadows Mfg. Corp., Div. Electric House- 


hold Utilities 
Chicago, Ill 

Nineteen Hundred Corp., St 
& Binghamton, N. Y., 


Corp., 1964 8S. 54th St., 
Joseph, Mich 
“Whirlpool” 


Norge Div B org- Warner Corp., Detroit, 
Mich. ‘Norge’ 
One Minute Washer Co., Kellogg, Iowa. 


“One Minute” 

Voss Bros. Mfg. Co., Davenport, Iowa. 
“Voss” 

Westinghouse Elec. & Mfg. Co., Mans- 
field, Ohio “Westinghouse” 

WASHERS (Dish) 

Conover Co., 122 S. Michigan Ave., Chi- 
cago, lll. “Conover” 

General Electric Co., gridgeport, Conn 
‘General Electric” 

Hotpoint Edison General Electric Appli- 
ance Co.. 5646 W. Taylor St., Chicago, 


Ill. “Hotpoint” 


as Sanitary Mfg. Co., Pittsburgh, 


Vv idrio Products Corp., 3920 S. Calumet 
Ave., Chicago, Ill. (portable) 

Westinghouse Elec & Mfg. Co., Mans- 
field, Ohio. ‘“‘Westinghouse” 

WRINGERS 

American Wringer Co., Woonsocket, R. I. 

Chamberlain Corp., Waterloo, Iowa. 

Lovell Mfg. Co., Erie, Pa : 

Mullins Mfg. Corp., W: irren, O. 


WRINGER ROLLS 


American Wringer Co., Woonsocket, R. I. 
Chamberlain (¢ corp., W: aterloo, Iowa 
Goodrich Tire Co., 475 S. Main S8St., 


Akron, © 
Lovell Mfg. Co., Erie, Pa. : 
Servall Co., 4409 Seyborn Ave., Detroit, 
Mich 





reference. 





and from directories from other sources. 


items or who are out of business. 


A NOTE ON THIS DIRECTORY 


HE foregoing directory of appliance manufacturers is a conscientious effort to list all 
active manufacturers of household electrical appliances. Heavy-duty equipment for indus- 
trial and commercial use is not listed except in cases where dealers in domestic electric 
equipment have frequent need for information. The listing is compiled by direct inquiry to 


all manufacturers in the business, by reference to previous indexes published by this magazine 


out all names of manufacturers, in the various classifications, who no longer make specific 


Insofar as is possible, we have endeavored to weed 


Dealers will do well to keep a copy of this issue on file for 








1941 









PAGE 45 














PROCTOR Combination Iron 





yake i { | accessories 
Proctor Electric Co., 3rd St. & Hunting available x ide aluminun rroile - 
Pork Ave Philadelphia, Pa. griddle, 1320 or 1500 watts; J-piece 
worcela name] woking set and 
“~~ 2-she ib ibbe asters 

ta ent No. 965 Other models in line include 18 
Stea ttachm t. rectangula wodel with above tea- 
A me mm a ~20-qt 
™ ectangular mode it time clock; 
Bakelit in 18-qt. rectangular model without 
4 Linn loc} ome trim, an 18 
~ ! ¢ eless stainless 
oan hos ae single shell sare slide type 
g i e clock chromium 
t ntrols | rdditi t< ew electri oasters 

ire 2 cCass¢ es—7014 oval wit 
qt acity and 4211 round with 
2 qt ipa \ steam ooket 

$1004 fits o ound casserole 4211 
Verchandisi July, 194] 





Steam . Attachment 








' T te itl it ‘ 
in edge g 
¢ ¢ l | ig 
i? it ire . t 
7 M iz la « ad 2 t i 4 
— ve wy = 
i i g fla 
e; 1000 watt heating unit UNIVERSAL Coffeematic 
rd-swine device 
ibbing ironing Landers Frary & Clark, New Britain, Conn. 
‘ ‘\ tT itt | 1 
. Loffee maker wit automatic 
Multi-strengt ontrol that makes 
: ee ’ Ver wossible ‘ oftec istom 
4 ache narre suit the taste day 
atte i 
v c j \ etnalt 
\ matically main 
tains temperature near 203 deg., no 
eed T enea g passes ontrolled 
nperature water pidly throug! 
iffee for a itrolled length of time, 
xtracting a the good; automat 
Red te eliminates guesswork—sig 
s when coftee brewed: Coronet 
atte vith platina panel no break 
ige ) expensive r lacements ; no 
i o remove Electri Verchan- 
rst ] 1] 1941 
v 





NESCO Roasters 





Notional Enameling & Stamping Co., 270 
N. 12th St., Milwaukee, Wis. 
lod 3 18-q " 2 
) Qgo9 angular 20 
’ ‘\ tT! 
i ma 
’ 
{) 4 ‘ ‘ 
Ma M-B Toaster 
, t tu of kn Manning, Bowman & Co., Meriden, Conn. 
; R : lodel No. 115 “Toaster-with-tester” 
ry ; iu matic 2-slice toast 
i ( tig | ‘ 
) | \; p ’ Features Provide toast tron 
ing t a toucl f brown to real dark; 
() A ; . ial-controlled to “pop up” toast when 
sted ¢ ead il 1 slice may be removed 
, ! wut disturbing toasting of other 
and is ! t ght licate vhen 
, t ff; 77 vatts 
, ela A 
at ! i! i irgundyv Bak 
in 
Verchandtis 
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PREMIER Cleaner 


Div., 
Co., 


Vodel P 


cylinde: 


Electric Vacuum Cleaner 
Cleveland, Ohio. 


\ire-Matic model 80 


Premier 


emer 
tv 
Selimg fleatures 


ample 


One-half hp. motor 
suction and blowing 
power suction regulator for lighter 
tasks; scientifically designed 
for cleaning rugs and car- 
pets ; comes complete with 8 ft. hose, 


provides 


leaning 


rug nozzle 


2 extension tubes, rug nozzle, up- 
holstery nozzle, round brush, wall 
and floor brush, crevice and blower 
tool, de-mother, Di-chloricide crys- 
tals and an efficient liquid sprayer; 
maroon and gray crinkle finish with 
chrome trim. 

Price $59.50.—Electrical Merchandis- 
ing, July, 1941 

v 





K-M Travel iron 
Knapp Monarch Co., St. Louis, Mo. 


Vodel Gad-A-Bout folding travel 
iron 

Selling Features Visible heat indi- 
cator; patented embedded element; 
chromium finish; plastic handle; han- 
dle folds, slips easily into brown 
suede fabric case. 

Price $4.95.—Electrical Merchandis- 
ing, July, 1941 

v 


G-E Window Ventilators 


General Electric Co., Appliance & Mdse. 
Dept., Bridgeport, Conn. 


Device: Window ventilators for apart- 
ment dwellers 
Selling Features Permanent installa 


tion not required; units cool by driv- 
ing out hot, stagnant air and replac- 
ing with fresh moving air drawn in 
through another open window; fan 
blades protected in interior by small- 
mesh, all-steel cabinets ; cream enamel 
finish; quiet operation; easily in- 
stalled in upper or lower part of win- 
dow—smaller 20 in. unit, adjustable 
for windows from 274 to 38 in. wide, 
ipacity 3,000 cfm; 30 in. unit, ad- 


justable to windows from 32 to 44 


6,000 citm capacity. 
) ‘ Twenty-inch unit, $49.50; 30- 
it, $79.50.—Electrical Merchan- 
dist luly, 1941 
JULY, 


LERAY Lamp 


The Fostoria Pressed Steel Corp., Fostoric 
Ohio. 

Device 

Selling Features: Leray Paraspher 
comprises a gold plated reflector wit 
special filament bulb which generat 
infra-red rays—exterminates moths 
ants, beetles, etc. ; 
110-120 volt ac 
Merchandising, July, 


Leray Parasphere insect lam; 


connects to a! 
outlet.—Electricaj 


1941, 





v 


G-E Toaster 


General Electric Co., Appliance & Mdse 
Dept., Bridgeport, Conn. 

Device: Automatic, 2-slice toaster. 

Selling Features: Silent thermal time 
consisting of a single bi-metal blad 
replaces old ticking clock timer; sim 
plified mechanism, no moving parts 
requires no oiling; new exterior sty! 
ing with a choice of 3 colors in th 
Textolite base; l-piece turret toy 
type of shell etched with regency 
motif; Textolite handles and knobs 
baffle plate separates 2 toasting ovens 
to insure perfect toasting of 1 or 2 
slices; “snap-on” crumb tray; a.c. or 
d.c.; 1150 watts, 115 volts. 

Price: $16.00 in black or mottled brown 
lextolite; $17.95 in cream Textolit 
Electrical Merchandising, July, 1941 





v 


NITEAIR Fans 
The Lau Blower Co., Dayton, Ohio. 


Vodels Niteaire attic fans and roon 
cooling fans. 

Selling Features: Attic fans available 
with front and rear guards for 


stalling in storerooms, stores, restau- 
rants with assurance that they are 
safe; model 3041 produces 7500 cfm; 
i hp. motor; model 4871, 20,000 cfm 

Room cooling fans with adjustable 
legs for small homes, apartments and 


stores; model 226-A produces 32( 
cfm; model 226-B, 4000 cfm; both 
have 4 hp. motors; adjustable legs 
easily attached to grille; weighs 5) 
lb. with grille and 5 in. window 
spacer which is adjustable from 29 
to 34 in. Fan, safety grille, window 


panel and adjustable legs finished 
hammered gray.—Electrical Mercha 


July, 1941 
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You Just can't convince him it’s JULY! 


Boose @ man can pretty much 


judge the time of year by the state of 
his washing machine business. Come the dog 
.. BINGO! Sales go skidding off 


into the summer slump... 


days and. 
one of those “‘sea- 
sonal trends” that’s always seemed as certain 
as death and taxes. 

cockeved 


Home 


Vo wonder the calendar looks 


0 dealers who handle the Bendix 


Laundry! 
For. they re the happy victims of a new ex- 
_ anew sales sensation! They're see- 


pertence .. 


ing Bendix sales climb and climb, steadily, 





amazingly ... shooting the calendar full of 
holes! The hot, old, lazybone months... 
when volume, effort, and enthusiasm used to 


loll in the shade... are done and gone! 


July and August, instead of being the 
worst months, are hellbent for new highs. over 
and above the peak spring months! And all 
because the Bendix sales-curve is mounting 


with the mercury, constantly. steeply! 


Yes siree, sir! The Bendix Home Laundry 
dealer who appreciates the possibilities of 
this welcome seasonal upset will shove up his 


sleeves, hop on the roller-coaster, and make 


PELECTRICAL MERCHANDISING—JULY, 1941 


history fast ...a summertime history of new 


highs in volume, new peaks in profit! 


Great stuff, eh? And it’s just one of the 
reasons why the boys with a Bendix fran- 
chise are going around patting themselves 


on the back. 


Also, it’s one of the reasons whi {vou re 


not a Bendix dealer—vyou might be interested 


in talking to us about the Bendix franchise. 


BENDIX HOME APPLIANCES, INC. 
SOUTH BEND, INDIANA 


“The people who pioneered and perfected 


the automatic washer” 
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Youngstown Pressed Stee! Div Mullins 
Mfg. Corp., Warren, Ohio. 
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REXAIR Conditioner-Humidifier 


Rexair Inc., Fisher Bldg., Detroit, Mich. 






Vi 
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WALTON Humidifier 










Walton Laboratories Inc 













NEW MERCHANDISE} 





Irvington N. J. 


and 
\f 
, ¢ 1 
d Ad 
| <> éce- 
1941, 


ittic; all moving parts suspended on 
patented sound-absorbing — springs; 
ball bearing motor; welded steel 
frame; 8 steel blades; package avail- 
able in 3 single or 3 twin sizes with 
capacities ranging from 8,000 to 
20,000 cim.—Electrical Merchandis- 
ing, July, 1941. 


CONVERS-O-CALL ’ 
Intercommunicating System 





National Inter-Communicating System, 2434 
Montrose Ave., Chicago, III. 





Vode No. 400 Convers-O-Call “De 
Luxe 
Selling Features Allows conversation 
between 1 to 10 people at a_ time 
ills in originate trom e1the end; 
2-way e-link at any distance to 
15,840 110-125 volt a 1 cu 
nt using less than 40 watt bulb; no 
1d tments installation prob 
ns 4 also be used as public 
iddress wing system valnut 
ca et [ ’ I Ver mdising ~, 
vy, 1941 


v WABASH Flashbulbs 


Wabash Photolamp Corp., 335 Carroll St., 
Brooklyn, N. Y. 


Models: Two new small size blue color 
bulbs Nos. OB and 40B. 
Selling Features: Can be used with all 
cameras including focal plane types; 
li-filtering blue jackets eliminate 
need tor separate filters when shoot 
ing indoors or outdoors with daylight 
type color film or daylight-corrected 
l-shot color cameras; smaller size 
ind lesser light output of these new 
bulbs compared to larger standard 
sizes 2B and 3B make less danger 
highlights; faster 
speeds are also possible 


KENT Coffee Maker Price OB, 16°, 40B, 206 Electrical 


Ver handising, July, 194] 
Kent Products Co., 330 S. Franklin St., 
Chicago, Ill. v 


se 





jocking up 


shutter 


Se eee a i G-E Heavy Duty Cleaner 


: een band with General Electric Co., Appliance & Mdse. 
- Mi auinn Dept., Bridgeport, Conn. 
‘ tal ‘ - : yi s 

ind suga and reame Vode G-E lig itweight Master Vac 

t ilso available No. 203 
July, 1941 Selling Features Equipped with ball 
bearing swivel casters for easy mov 
ng and a swivel handle for easy 
v irrying; weighs 30 Ib.; 24 in. high, 
13 liam.; strong cover clamps 
make it possible to fasten cover firmly 
and remove it quickly; all-rubber 


uumper; roval blue crinkle finish with 


irome trim; standard accessories in 


lude 10 ft. hose, 52 in. extension 
vandle; carpet nozzle, upholstery 
brush; upholstery nozzle blowing 
tool.—Electrical Merchandising, July, 
1941 





COOLAIR Attic Packages 


American Coolair Corp., Jacksonville, Fla. 
f \ 1 VT series attic pack 
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4 
home-cooling fan; package includes 
Coolair type O or OT (twin) fan; 
plywood suction box and Coolair au- 
tomatic ceiling shutter that opens by “yy 
uir pressure when fan starts and ' j 
loses tight when it stops, eliminating 
need for ceiling grill or trap door and | : va 
permits smaller exhaust openings in | : N 


S 
‘4 
-—¥ 
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Z | ae 
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SUPERFLAME Heaters 
Queen Stove Works Inc., Albert Lea, Minn 


Models: Line includes circulating, twi 
circulating, radiant-circulating mod 
els. 

Selling Features: Triple combustior 
floating flame burner; lazy, floating 
flame fills entire heat drum; pot type 
steel burner operates at maximun 
efficiency on 4 less draft; 3 stages 
combustion; radiant heat rays pass 
thru louvers raising floor temperature 
40 degs. 6 ft. from heater; radian 
heat can be directed from one or bot 
sides of cabinet with use of heat 
guides; 2-way top grille discharge: 
heat at 45 deg. angle insuring mor 
even circulation of warm air; leg lev 
elers; 2-tone hammertone _ finis 
front dial control 

Also included in the line is a con 
bination kitchen heater and wate 
heater; kitchenette combination; ar 
a fan circulating unit.—Electrica 
Verchandising, July, 1941. 





EMERSON Circulators 


The Emerson Electric Mfg. Co., 
St. Louis, Mo. 

Models: New line of air circulators 
Selling Ieatures: Complete line of 
and 30 in. sizes a.c. and d.c. wit 
styles of mounting accessories: floot 
column, counter, ceiling and \v 

bracket; polished aluminum 
chromium finish; 3  quiet-pitc 

aluminum blades; grease packed 
bearings; flexible 2-speed operatiot 
30 in. fan delivers 8,600 cfim., 24 1 
fan, 6,100 cfm. New spiral satet 


guards available for complete 


line—Electrical Merchandising, J 


1941. 
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or bot 
of hea 
~— Going after prospects when they’re in owners and business executives. This 
a be the right mood and market for buying advertising is geared for quick response, 
? is one of the fundamental merchandis- while the prospect is hot, to sell G-E 
\ can ing principles G-E Dealers work on Room Conditioners. In every case buy- 
on; at rhe and cash in on. G-E advertising, pro- ing action on the part of the reader or 
7?) y| motion, sales training and planning are _ prospect is directed immediately to the 
. designed to take advantage of the right G-E Dealer. G-E Dealers dre reaching 
season, the right time for buying. the prospects quickly...making the sales. 
yi Here are a few of the current adver- This is just one example, among the 
tisements in leading national magazines many items in the G-E complete year- 
’ C- (Saturday Evening Post, Time and _ ‘round profit line, of how G-E backs 
| yi” Fortune) reaching millions of home _ up its dealers. 
You can be a G-E Dealer if you can fill certain requirements. For 
YOU CAN TOO year-’round profit opportunities, fill in and mail the coupon now. 
G-E IS THE COMPLETE YEAR-’ROUND PROFIT LINE! 
= Y s +. 
a CONDITIONED 3 
rs ROOM COOLERS STORE COOLERS AIR CIRCULATORS CONDENSERS AIR COOLERS STORAGE CABINETS BEVERAGE COOLERS WATER COOLERS 
Co., 
na --GENERAL @ ELECTRIC~ 
ne of 2 ! GENERAL ELECTRIC CO. 
es ‘ fl ‘ Div. 423, Bloomfield, N. J. 
ind vy ' 
oan ‘ I want all details on the G-E Dealership for my territory. This is 
*t-pite ‘ d ‘ confidential and puts me under no obligation. 
cked ba | OIL BURNERS OIL FURNACES GAS FURNACES WARM AIR FURNACES : 
“4 54 | Name 
ly FOR YEAR-’ROUND PROFIT OPPORTUNITIES—SEND COUPON TODAYam> | Street 
ng, | : 
1g ' City State 
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NO MORE LIFTING | 
NO MORE TILTING | 


FIRST TIME UNDER ‘12° 


America’s most advertised iron is now yours to retail at that 


“under $10’ price you've wanted. A brand-new Proctor 


Never-Lift model—at a price less than prospects expect to pay 


. advertised in national magazines right now. You'll want it! 





44% Profit for You on special package deal 


Includes six new Proctor Never- Lifts 

a tested assortment “streamlined” for 
quick sales. Also complete display and 
advertising package—plus a double-profit 
bonus iron! You make 44% clear and 
easy profit on the most wanted irons 
the industry offers. Contact your dis- 
tributor quick about this Proctor deal! 


YOU GET 
THIS 
PACKAGE 


Contains everything you need to make 





Proctor’s national advertising work 
for you. Ask your distributor or write 
Proctor NOW for this package. 





NEW MERCHANDIS! 














LIFTS ITSELF! 
IRONS 
with or without 


STEAM! 


_ 
Another new model 


PROCTOR NEVER-LIFT SPEED IRON 
with Steam Attachment 


Retail $12.95—Steam attachment extra 


What a “socko” this new Proctor 
model is making! It's the only iron 
in the world equally perfect for 
steam or dry ironing. Has exclusive 
Never-Lift feature, new headlight, 
scads of other work-saving features. 
See ads in Woman's Home Com- 
panion, August; Life, July 14th; The 
Saturday Evering Post, July 19th. 











ot 1 Ol on get». 


PROCTOR ELECTRIC COMPANY, Sales Division 
Proctor & Schwartz, Inc., Third St. & Hunting Park Ave., Phile., Po. Est. 1883 





PAGE 50 





SNAPIT Door Chimes 


Marks Products Co. Inc., 84 N. 9th St., 
Brooklyn, N. Y. 

Vodels 600S, 620S, 630S. 

Selling Features: Made with “tuning- 
fork” principle; all mechanism fully 
enclosed; easily installed; No. 6005, 
l-door single tone model; 620S, 1- 
door, double tone: 630S, 2-door, 
double tone model—2 notes for front 
door, 1 note for rear door. 

Prices: O00S, 69c.; 620S, $1; 6305S, 
$1.19 Electrical Verchandising, 
July, 1941. 


Dow F LET INSECT PESTS 


Wie WAH ASH MOPCLLENT CRMAES 





WABASH Bulb 


Wabash Appliance Corp., 335 Carroll St., 
Brooklyn, N. Y. 
Device Insect-repellant lamp bulb. 
Sellng Features Glass specially 
treated inside lamp filters out “at 
traction rays” contained in regular 
ight bulbs; produces soft, mellow 
zht, but definitely repulsive to in- 
sects; standard sizes 60, 75, and 100 
watts; other sizes up to 200 watts 
also available—Electrical Merchan- 
dising, July, 1941. 


v 





KATO Plant 
Kato Engineering Co., Mankato, Minn. 
Device: Model 23A 500 watt, 110 volt 
a.c portable power plant. 


clling Features: Generates 500 watts 
standard 110 volt. 60 cycle a.c. or 200 
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Selling leatures: 


watts at 6-volts d.c. suitable jor 
tery charging if desired; for op 
ing lights, radio and small appl; 
in sound trucks, trailers, cotta 
equipped with Johnson 1 h.p. “] 
Horse” single cylinder, air-coole 

cycle, Pes sod 24 in. bore: 1} RRIDHE! 
stroke; a.c. generator; push 












Starter; carrying handle; air clea Cleveland 
rope crank pulley; charge ( 
resistor; d.c. ammeter; cutout; 
tery cables; filtered and shield jels: Seri 
radio operation; 21 in. long lf mace for 
wide, 174 in. high; weighs 135 ing Feat 
runs approximately 9 hrs. on a mes fact 
gasoline Electrical Merchand ice: Mode 
July, 1941 mer also 
ng gun-' 
ering’ c 
v sporized o 
into soft, 
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xed wit! 
ally ; int 
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rin air cl 
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high, he 
36x78 in 
ywer; mx 
h.p. all m 
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ILG Ventilator 
Ig Electric Ventilating Co., Chicago 


Device: New low-cost “Ilgvent 
tilator for small dark rooms. 
Ventilator « 
air approximately every 2 mu 
exhausts foul air, dampness and 
vithout introducing light; unit 
sists of Ilg standard self-cooled n 
propeller fan mounted on steel ; 
baffle or “hood” prevents light 
out restricting air flow; and a 

guard. 
In addition to Hgvent, 350 
rger models are also availa 
tte, 450 cim. and 12 in. Il 
cim.—Electrical Merchand 





CORY 
bs Coffee | 





POCAHONTAS Stoker 


Pocahontas Fuel Co. Inc., Stoker Div 
1190 E. 152nd St., Cleveland, O. 


Model “Original Pocahontas” 


D bin teed ash removal stoket SUF 


Selling leatures: Equipped wit! 








coal collector : coal feed wort Phot 
ries coal trom bin to burner; 
air; revolving grates spread 33 
evenly over combustion chambe ib 
worm has a reverse flight whi . Re 
rects the ash upward into th (K) n+ 
tainer; | h.p. capacitor 1 ia 
Minneapolis Honeywell low et 
ontrols consist of a heat compe ge wide 
room thermostat, a relay, a hig 
control and a specially design 
banking control.—Electrical M 4] 
dising, July, 1941. ; —— 
CTR} 





Sell Longer Life With Your Washers 









“,.. BUT IS THIS WASHER BUILT TO LAST?” 





RRIDHEET Air-Conditioning 


i Furnace 

= Cleveland Steel Products Corp., 

: ; Cleveland, O. 

out: . 
ielcle jels: Series OEO air conditioning 
g li nace for low heating cost. 

135 ing Features: Ropeller burner 
on a mes factory installed in new fur- 
handistice; Model “S” pressure atomizing 


mer also available for those pre- 
ng gun-type burner; “wall-wiping 
ring” combustion zone for mixing 
sorized oil and air and converting 
nto soft, clean-burning flame; oil 
sprayed to fire ring where it is 
xed with air and ignited elec- 
ally ; intensely hot flame is held in 
se contact with heat absorbing 
wface of furnace walls until rising 
rin air chamber has extracted heat. 
mallest of 6 models is 26x62 in. 60 
high, has 74 in. blower. Largest 
36x78 in. 67 in. high, has 163 in. 
lower; motor sizes from 4 h.p. to 
hp. all models equipped with filters ; 
binet finished inside and out in 
latter, baked, 2-tone blue lacquer; 
ainless steel trim.—Electrical Mer- 
handising, July, 1941 













“YOU CAN COUNT ON IT! THIS WASHER IS 
POWERED WITH A SUNLIGHT MOTOR- 
BUILT FOR EXTRA WEAR BY SPECIALISTS 
IN THE MANUFACTURE OF WASHING 
MACHINE MOTORS.” 





icago 


Better, longer service for the money... that’s what you can offer your 
customers when you sell Sunlight-powered washers. 


ent 





ns. 

mil You can point out to these washing machine prospects many specific advan- 
unit tages that have resulted from Sunlight’s twenty-four years of specialization 
cel ; in washing machine motors. Sunlight motors oil themselves throughout the 
aa 7 entire life of the washer. They are quieter, because 
50 cr —<= the rotor is dynamically balanced. An end-play take- 
in. CORY Coffee Brewers ar . up device keeps the operation free from hums and 





: Coffee Brewer Co., 325 N. Wells St.. rattles. Sputtering, sparking and smoking are elimi- 
Chicago, Ill. 


New Cory models with wal 
ne fittings have | 


been added to nated windings, and the fact that a Sunlight motor 


nated by a built-in positive starter-switch, impreg- 


) Features Walnut trim blends 


furnishes triple its full rated power in a pinch. 










th glass and platinum striping; 3 
es: 4-6 cup; 7-8 cup; and 10-12 
ip; present models fitted with ivory- 
me and black Bakelite will be re 
ned 
From $3.25 to $7.45.—Electri 
rchandising, July, 1941 


Point out to your customers the difference a Sunlight 


motor will make in the life and behavior of their 





washer. You'll find it’s a big help in increasing your 


washer sales. Sunlight Electrical Division, General 







soe ‘ Motors Corporation, Warren, Ohio. 
oo O. aie 
as” DEPENDABLE WASHING MACHINE “@-- 
cer SUPERFLASH Bulb y 7%, a 
itt . MOTORS FOR TWENTY-FOUR YEARS ~/ero%: 
sail bash Photolamp Corp., 335 Carroll St., % { 
er: fe Brooklyn, N. Y. 
read f 3X high-powered photoflash 
mb« 
ie W000 peak lumens in a broad peak 

Stantaneous flash; lens-clear, color 
ile fety-jacketing; for covering 
"hie Fee de areas also for indoor color 
Ve 4 Electrical Merchandising, 


4] 
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SPEUIEL 


6 
: °°" ait 
or Et HY miata 
e ne 3 S\ 
oa" 


FALL AND 
WINTER 


1941 


PULL 


. advertising pulls 
customers into your 
store ...and sells! 


The Silex Company, Dept. EM-O Hartford, Conn. 


Creators of the Glass Coffee Maker Industry 
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HENRY ALTORFER, SR. 
DIES AT 81 


ROANOKE, ILL.—Henry 
pioneer hardware merchant 
trialist, died at his home 
lil, Saturday, May 31. 
years old. 

Mr. Altorfer had been in failing health 
for the last six months. 

Mr, Altorfer was one of the pioneer 
hardware merchants of the middlewest, 
operating a hardware store at Roanoke. 
Later with his sons, he entered the manu- 
facturing field, and was one of the 
founders of Altorfer Bros. Company, 
today one of the largest manufacturers 
of power washing machines in the 
world. 

Of sound and robust health 
out his long business career, Mr. Altorfer 
maintained a keen interest in the com- 
pany he helped to found, up to a week 
preceding his death 

Services were held at Roanoke Tues- 
day, June 3, at 9:30 A.M. at the resi- 
dence, and 10:30 A.M., both central 
daylight saving time, at the Apostolic 
Christian church of which he was a 
lifelong member. Representatives from 
the industry from many parts of the 
country were present. 


Altorfer, Sr., 
and indus- 
at Roanoke, 
He was 81 


through- 


KINSALL LEAVES ABC 
FOR KANE AGENCY 


BLOOMINGTON, ILL 
Kinsall, with a background of 
in advertising, merchandising, 
licity has joined the Kane 

Agency, Bloomington, 
tal mariager. Mr. 

erly manager of the 
ment of Altorfer Bros., 
e has been active 
ising work, 


—William H. 
18 years 
and pub- 
Advertising 
Illinois, as gen- 
Kinsall was for- 
publicity depart- 
Peoria, Illinois. 
in organized adver- 
being a past President of 
he Peoria Advertising and Selling Club. 
ror the past year, he has served on 
he Advertising Federation of America’ 
National Committee on Awards for Club 
Achievement. 


W. H. KINSALL 
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Winners Announced in MKB 
Water Heater Contest | 





Winners in The Modern Kitchen Bureau National Water Heater Contest, for the 
best water heater performance by an operating utility, are shown with their 


awards. Left to right: 


Harry E. Simpson, Vice President, Florida Power and Light 


Company, Miami, Second Prize; Jack Poteat, Chairman, Electric Water Heater 


Section, National 


Vice President, 


NEW YORK—tThe Washington Water 
Power Company, Spokane, Wash., First 
Prize; Florida Power and Light Co., 
Miami, Florida, Second Prize; Wiscon- 
sin Electric Power Company, Milwau- 
kee, Wis., Third Prize, are the winners 
of the National Water Heater Contest 
sponsored each year by The Modern 
Kitchen Bureau. These companies, in 
the opinion of the judges, made the 
best all-around electric water heater 
performances by operating utilities in 
1940. Company representatives accepted 
the awards in Buffalo on June 3rd, at 
the sessions of the annual convention, 
Edison Electric Institute 

The Washington Water Power Com- 
pany, whose prize consists of a silver 
trophy and $500 in cash, conceived an 
unusually thorough plan of operation for 
1940, and pursued it with vigor. The 
excellence of the execution of its pro- 
gram is attested to by the fact that 
the company sold 46.2 water heaters per 
thousand residential customers, a total of 
3,257 water heaters during the year, and 
increased its percentage of ove! 
1939 by 32.9 per cent 

The Florida Power and Light Com- 
pany, winner of $300, met the demands 
of an unstable, transient and highly com- 
petitive market with a comprehensive 
campaign that sold 28 water heaters 
per thousand residential customers, a 
total of 52, increasing sales 28.1 per 
over 1939. 

The Wisconsin Electric 
pany, winner of $200, 


Sales 


Power Com- 
planned an effec- 


1941 


Electrical Manufacturers Association; 
ident, Washington Water Power Company, Spokane, First Prize; 
Wisconsin Electric Power Company, Milwaukee, Third Prize. 


Kinsey Robinson, Pres- 
F. A. Coffin, 


development and customer 
educational activity, using Modern 
Kitchen Bureau programs, and increased 
sales volume by 27 per cent over that 
of 1939 


tive dealer 


Honorable Mention 


Companies receiving Honorable Men- 
tion in the MKB National Water Heater 
Contest are Portland General Electric 
Company, Portland, Ore., Idaho Power 
Co., Boise, Idaho and Knoxville Elec- 
tric Power & Water Board, Knoxville, 
Tennessee. 

Judges in the contest were Walter 
J. Daily, Roy S. Durstine, Inc., Henry 
Gs. Dooley, Associate Editor, eee 
World and Luke J. McCarthy, Director 
of Marketing, Hearst Magazines, all of 
New York City. 


Two New Groups Undertake 
A.W. Certification 


Adequate Wiring Bu- 
announced that licenses 
to operate the Certification Plan have 
been issued to the Electrical League of 
Rhode Island and the Kalamazoo ( Mich.) 
Adequate Wiring Committee. 

The National Bureau reports that these 
groups have become the fiftieth and fifty- 
first, respectively, to receive certification 
licenses. 


The National 
reau has recently 


BERSTED ACQUIRES 
/MANNING, BOWMAN 


Companies To Be Run Separately 


Arrangements have been made for the 
acquisition of the business of Manning, 
Bowman and Co. of Meriden, Conn., 
by a newly formed subsidiary of Bersted 
Mfg. Company of Fostoria, Ohio, ac- 
cording to a recent announcement. 

The new subsidiary corporation will 
retain the name of Manning, Bowman 
and Co. Operating separately, these old 
established businesses will continue their 
individual manufacturing and trade poli- 
cies as in the past. Both are in excellent 
financial condition with no funded debt. 
Their balance sheets at the close of the 
year 1940 reflected a strong ratio of cur- 
rent assets to liabilities, with no bank 
loans outstanding. Both companies are 
enjoying excellent sales and earnings. 

Manning, Bowman & Co. is a well- 
known and successful electrical appli- 
ance manufacturer, and has been in busi- 
ness since 1867. It has been controlled 
for years by the International Silver 
Company. Financial interests of the old 
Manning, Bowman & Co. stockholders 
will be represented in the new organiza- 
tion by Evarts C. Stevens and Herbert 
J. Reeves, president and treasurer re- 
spectively ot International Silver Com- 
pany, who will be on the board of direc- 
tors of the new company. John A. Under- 
wood will succeed Harry B. O’Brien as 
president and managing head of Manning, 

3owman and Co. He has had long, suc- 
cessful experience in the stove manufac- 
turing and appliance business and is a 
past president of the Stove Manufac- 
turers Association. 

Manning, Bowman & Co. is just com- 
pleting the installation of their own 
Bakelite plant, and other manufacturing 
improvements and expansions are con 
templated. Newly designed and beautiful 
products, some scheduled for announce- 
ment this summer, will be added to the 
lines of both companies. 

The investment banking offices of 
McGraw and Company, Chicago, and 
Lehman Bros., New York, negotiated 
the deal. 


Dayton Holds Home Laundry Show 
DAYTON, OHIO—At the show 


of the Dayton Power & Light Compary, 
Dayton, Ohio, on May 12, blossomed 
a home laundry show. Twelve dis- 
tributors had a finger in it and more 
than six thousand lines of copy ran in 
the newspapers, both editorial and dis- 
play, promoting the idea. 

The committee in charge consisted 
of James Yonts, York Supply Com- 
pany; Robert Pratzer, Thompson & Ham- 
ilton, Inc.; George J. Jahn, American 
Sales Company, and K. Fitzpatrick, Jr., 
Sales Promotion Manager of the Dayton 
Power & Light Company. 


room 
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Estate Stove Has a 
Labor Celebration 


Estate Stove just celebrated "50 Years 
of Friendship" between their company 
and the International Molders and Foun- 
dry Workers’ Union of North America. 
Since the agreement was signed between 
the company and the union in 1891 there 
has never been a strike to mar friendly 
relations. Above may be seen a partial 
view of the banquet at which company 
employees and representatives of labor 
gathered. At the left, John P. Frey 
(center) president of the Metal Trades 
Department of the American Federation 
of Labor, chats with David F. Kahn 
(right) Estate Stove president and Da- 
vid Black (left) for many years Estate 
superintendent. 


MONTANA THROUGH-THE-DEALER CAMPAIGN 


FOLLOWS RATE REDUCTION DRIVE 


BUTTE—Fr m to the end o [he power company has estimated the 
t é tinuou ale market for electrical appliances in this 
eM ina Power Company territory at $3,796,000 for the remaining 
ea that te ) eight months of the year. This figure has 
re lome ates been carefully built up from quotas set 
f M in amount whi individual appliances by districts. For 
nea ening ot i rie the e system as a whole, the « xpe ted sales 
« $339 000 } 1 veal lude 
fill e loss ¢ ompany la Spe il emphasis to be plac ed upon 
ug e-deale cam lighting appliances elrigeration, ele 
i elect appliance W | king and electr water heating, 
rade a sales promotiona i gh the possibilities for increased 
1 in tensive advertis g cam small ippliances 1s wt to be 
ecting atte ) to e elect! al l 
eferred sale itle e adve umpaign is to be 
g é yrmal sale aff Ast n the é reduced rates, 
" ifty additional employ vit Livy Bette Electricity is 
e be lrait n a system-wide Cheape is the slogar This theme will 
e canvass of cu ne Be appear in ads, and is also to be taken 
M l " August 25th it p nally the customer’s home. Each 
t € eV ele al user ir employee making the survey is to wear a 
‘ ‘ iin the new rate pecihically vO h button bearing these vords, 
< litional applian es th e signature of the Montana Power 
na i l thout easing Company. Daily and weekly papers, bill 
1 P pe d ed voard and rad advertising are to be 
at ‘ ited to ele used, Company ca will carry bumper 
| 1 banners throughout the ninety-day period 
| I t r contact cam 
MONTANA QUOTAS, MAY TO DECEMBER, 194! 
Units Value 
Lamp Bulbs (cartons 97,982 $98,962 
Portable Lamps 16,628 133,855 
Other Lighting 27,078 97,480 
Home Ventilating 18! 27,150 
Air Conditioning 31 9,300 
Motor Driven Heat ng 199 59,700 
Refrigerators 10,047 1,497,003 
Ranges 2,907 401,166 
Water Heaters 750 52,500 
Radios 16,423 492,690 
Table Cookery 18,081 95,829 
Other Heating 12,557 62,785 
Vecuum Cleaner 3,086 123,440 
W ashers 7,054 493,780 
Portable Fans 2,758 19,306 
Farm Devices 1,933 96,650 
Other Motor Dev 3,525 35,250 
Tota $3,796 846 
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paign is carried out. Dealers are fur- 
nished with material for store and counter 
display, including cards for use on appli- 
calling attention to the lower 
operating costs under reduced rates. 


ances 


Sam Vining Demonstrates 


"Steam, too"—in fact it has every- 
thing on it but a self guider, according 
to V. E. "Sam" Vining, shown here dem- 
onstrating the new Proctor "Never Lift" 
iron with steam attachment to R. E. 
Imhoff, Proctor Electric general sales 
manager. This picture was taken at a 
Lexington Hotel meeting, New York 
City, at which new model Proctor Never 
Lift Irons were announced to the Proc- 
tor sales organization. 


JULY, 





MKB ANNOUNCES NEW 
PLAN COMMITTEE 
CHAIRMEN 


NEW YORK—W. A. “Art” Grove, \d 
vertising Manager, Edison General E‘e 


tric Appliance Company, Chicago, Illi. 
nois, has been elected Chairman of th 
Plan Committee of The Modern Kitche; 
Bureau for 1941 and 1942. Roger Bolin 
Manager, Merchandise Advertising and 


Sales Promotion, Westinghouse Elec: 
& Manufacturing Company, Mansfi 


4 


Ohio, will be the Vice Chairman of this 


Committee for the same period. 





W. A. GROVE 


In their new positions, Mr. 
and Mr. Bolin will guide the promo 
tional activities of the Bureau, supervis 
ing the preparation of all Bureau com 
paigns. Both these men have beer 
closely associated with The Moder 


Grove 


Kitchen Bureau throughout its five-year 


history, and their experience and know! 
edge of electrical appliance merchandis 


ing is expected to be of great value in 


Bureau the 


years. 


activities during 





ROGER BOLIN 


next two 


Mr. Grove and Mr. Bolin were elected 


to their new posts at a meeting of th 


e 


Executive Committee of the Bureau on 


June 2nd, during the sessions of 


the 


Edison Electric Institute’s annual con- 





vention at Buffalo, N. 
Philco Moves to Furniture Mart 
CHICAGO — In 


association 


to 
the 


order 


“closer with home fur 


cooperate to the fullest extent with k« 
| retailers,” the entire middle western sal 
| offices of the 
Corp., has been moved to permane! 
headquarters at the American Furnitu 
Mart, 666 Lake Shore Drive. The sal 


maintain 


nishings trade and to be in a position to 


y 


Philco Radio & Television 


1t 
€ 


offices augment the deluxe national show- 


Ma 


room of the firm opened at the 
last January. 


r 


Headed by John M. Otter, middle west 


ern sales manager, the middle 
sales offices of the Philco Radio & Te! 
vision Corp., consists of a staff of 
employees. Herb Stickle, middle west« 
sales promotion manager and E. \ 
Shepherd, central division manager 

also connected with the Chicago office 
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FIC POWER AND LIGHT 


: PLANS DEALER DRIVE 








stressing the advantages of increased us¢ 
of electric service. Prospects thus de 
veloped will be turned over to dealers 
The home service advisors will devote 
the major portion of their time during 
this period to supporting the drive. Com 
munity cooking lighting talks, 
small appliance demonstrations and other 


sche “ ls, 


educational programs given before 
women’s clubs, school groups, P.T.A. 


and church groups, will offer opportun 
ity for presenting the story of cheaper 
rates and what it may mean in better 
living in the home. The 
group also assisted dealers in the 
ing of their sales personnel in the 
of electric cookery and lighting. Training 
classes of dealer employees will learn the 
sales technique for all including 
electric cookery, water heating and light- 
ing. 

In addition to the domestic appliance 
market, it is figured that $175,385 worth 
of electrical farm equipment may be 
by dealers and $530,000 worth of 
mercial equipment. 


home service 
train 


selling 


service Ss, 


sold 


com 


The utility plans an advertising pro- 
gram which includes radio broadcasts 
twice weekly, an extensive newspaper 
campaign of the “see your favorite 
dealer” type, billboards to catch the 
motoring public, and material furnished 
to dealers, including bumper banners, 
window material and merchandise price 
tags bearing the slogan “Electric Rates 
Are Cut Again.” Direct mail messages 
are included with bills sent to the com 
pany’s 60,000 customers. 

During the campaign, thirteen sales- 


men have been assigned the duty of co 
ordinating the efforts of the power com- 
pany and the associate dealers. They will 
keep dealers informed as to advertising, 


sales promotion plans, sales training op- 
portunities and in general to assist deal- 
ers with their appliance sales 


problems. 





atl Fisher (extreme right), chairman of the I.E.S. Residence Lighting Com- 
e, with the aid of a "Brightness Zone Analyzer", demonstrating the illumina- 
distribution characteristics of one of the types of fixtures under discussion. 
Bto right, across from Mr. Fisher: William A. Kimbel, Mary E. Webber, C. D. 
f. J. H. Blitzer, H. A. Stroud, T. W. Rolph, E. W. Commery, Katherine T. 
pall, Carl Moser, M. Luckiesch, Myrtle Fahsbender, D. L. Ripley. 


-y - i 
Bi ANC ISCO—A rate reduction 
f » effect on May 22 has 
corhe sion for a “through-the- 
Zoli, s drive by the Pacific Power 
= om any designed to sell more 
a on dollars worth of- elec- 
ment, including 2,460 ranges, 
Sel, PP erators, 12,426 radios, 5,051 
7 id 1,478 water heaters. The 
ion involves lower minimum 
new low step at 14¢ per kw-hr. 
tial users, and a special new 
ential water heating rate. It is 
at the saving to the 60,000 
und ram customers on the 
s will amount to about 
eariy. 
rage dealers to take advant 
e sales Opportunity offered by 
tions and through an increased 
liances, to take up the slack in 
me, the Pacific Power and 
mpany has organized what it 
‘Cash Register Symphony,” 
ulers, manufacturers, distribu 
the utility during the months 
and July. 
$3,000,000 Market 
timated that during the remain 
months of 1941, a $3,002,715 
Tove appliance sales market 1s 
omo levelopment in this territory. 
rvis res have been broken down into 
com nd appliances, quotas being set 
beer mmunity by units and by 
ydert me, so that the dealer may be 
-yeat ge whether or not he 1s getting 
now! the increased sales 
ndis company plans to prepare 
Ne in y a house to house canvass 
two ts domestic customers duri 
lay period of the drive. The 
alling will explain the new 
nd will make a personal analy 
istomer’s bill and electric needs, 
ected 
[ the 
u on 
the 
co 
rt 
ntain 
fu 
ym 
l y 


; BAT SESSION REVISES 
sales fA SPECIFICATIONS 


how- 
Mart BORK—Retter illumination per 
bined with freedom from 
west ible brightness in residential 
stevn Bamixtures was the object of the 
re = sion of the LE.S. Residence 
) ee Committee and the ALEA 
ster ions Committee, held June 11 
\ 4ectrical Testing Laboratories, 
ie K | ty. 
ice ' 








The 


meeting was called for the pur 
pose of reviewing, clarifying and revis- 
ing certain portions of the “Recom 


mended Practice for the Illuminating 
Performance of Residential Ceiling Lu 
minaires” of the Illuminating Engineer- 
ing Society, which are embodied in the 
certification specifications of the Ameri- 
can Lighting Equipment Association. 
The revisions, which will be announced 
later, are designed to insure better light 
ing performance while at the same time 
allowing ample latitude for decorative 
design. 
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Jerseyites Join the "Tuff Guys” 


Here's the sales staff of the New Jersey Power & Light Co., after their initiation 
into the "Tuff Guys", the Westinghouse cooking fraternity for honor men. The 
bunch beat their quotas on spring drive. Kneeling, left to right: Harry Cifelli, 
James Burns, Herbert Hoare. Back row, left to right: Clyde Cook, Charles Allen 
(sales manager), Clifford Allen (seated), John J. Coyle, Albert Bohem, Richard 
Morris, Russell Deats and William Damron. 





New Exhibit for St. Charles 


A new exhibit and sales room, showing eleven modern, model kitchens, has 
been opened by the St. Charles Manufacturing Co., makers of St. Charles 
custom-built steel kitchens, in the Peoples Gas Bldg., 122 South Michigan Ave., 
Chicago. The eleven types of modern kitchens include a special compact 
arrangement with cooking, storage, refrigeration, and sink combined in a single 
39-inch unit; various apartment layouts, and model kitchens and butler's pantries 

for homes large and small in U, L, and single-wall arrangements. 





Michigander Meeting 


W. W. Silkworth, Gibson distributor in Flint, Michigan, takes time off to bring 
some of his dealers to the Gibson Electric Refrigerator factory at Greenville. 
Silkworth's dealer group and Gibson officials are shown in the attached photo- 
graph before the clubhouse of the Greenville, Michigan, Country Club. F. E. 
Basler, Gibson general sales manager, addressed this group at the factory 
meeting. 
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Seated left to right: Harry Restofski, sales promotion manager, West Penn? 
Company, Pittsburgh, who accepted third prize in the 1941 George Hy 
Award; R. B. McElroy, commercial sales manager, Washington Water > 
Company, Spokane, whose company won second prize; George A. Hughes, ¢ ‘ z 
man of the board, the Hotpoint Company, Chicago; Hugh G. Isley, genera he iy. 
manager, Carolina Power and Light Company, Raleigh, N. C., who received _ v Kal 
prize. Standing, left, Kinsey M. Robinson, president, Washington Water MB. floor” 
Company; right, S. P. Vecker, vice-president, Carolina Power and Light Com urniture | 


, , | N.C. POWER WINS —_| service evartment, the ta 
| r nes— J nes FIRST HUGHES AWARD activities of the department, go 


gership of 













scope of home service activit 
3 Prizes Given at EEIl Conference preceding year and accom ioe & 
the department’s aims. — 


> ol 


Black & Decker is Headquarters for Vacuum Cleaner Motors == guir4Lo—An important feature 


‘ 


e Edison Electric Institute Convention, 
You've Got a Real Sales Feature when you sell vacuum cleaners with Black & Decker = pun le New \ ork, attended by bs = 
Motors [hese motors are built right—by America’s largest and most experienced vacuum ric utility executives irom all over the 
uner motor specialists. That's why Black & Decker motors are used in so many types 
f cleaners—bag types and tank types, small hand cleaners and large industrial and insti- bee eles. st “ie 3 - sant 
tutional units. The pictures below help explain the power, smoothness, long life and trouble- tility companies which made the yea 


; e . ones Lom enmtvtteenl ag See" em 
free performance of Black & Decker Vacuum Cleaner Motors. utstanding contributions to furtherit 
the use of electricity for cooking. he 


The Be 
ortland, 
Store N« 
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plete line 
quipment 






‘ ‘ 
presentation of the three 


yuntry Wa 
George Hughes Awards to the electri 




















awards were made personally by George 
A. Hughes, Chairman of the Hotpoint 
Company, Chicago. 

First George Hughes Award, consist 
ing of a handsome silver trophy and a 
heck for $500, was awarded to the Caro- 
lina Power & Light Company, Raleigh, 
North Carolina. Hugh G. Isley, general 
sales manager, accepted the award on 
behalf of his company 

Second prize, consisting of a certificate 

merit and a check for $300, was 
presented to Washington Water Power 
Company, of Spokane, Washington. It 
was accepted by Kinsey M. Robinson, 
Quality Starts on the Drawing Board. En- Despite the Mechanical Accuracy of this president of Washington Water Powe 
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gineers who know the problems of vacuum modern six-spindle automatic, the vigilant Third prize, consisting of a certificate . | 
cleaner motor design weigh every detail to operator checks up on its performance every of merit and a check for $200, was The B 
make certain that Black & Decker Motors few moments. Here the operator, with his presented to Harry Restofski, sales pro Portland, 
will give long and trouble-free service under micrometer, is checking the tolerances of a motion manager, West Penn Power with en 
ill conditions. motor shaft. Company, Pittsburgh kitchen a 





Laura McCall Award 







e The | 
Winners pany of 
model ki 
Atlantic City Electric Gets First 
Prize for Home Service 
BUFFALO, N. Y.—The Laura McCall New « 


Northwe 
Back on 
Applian 
former 

modeling 


Awards for 1941, for outstanding contri 
bution to the advancement of electrical 
living through home service work, spon 
sored by “McCall’s Magazine” and ad 
ministered by the Edison Electric Insti- 
tute, have been presented to the winners 
at the Institute’s annual convention. 










Armature Winding at the Black & Decker Final Motor Assembly again calls for strict 
Plant requires specially skilled personnel precision—by skilled and experienced 













. ] . c - Miss Elizabeth Murray, Home Service The 
due to the variety of motors being built craftsmen who are justly proud of the fact Director of the Atlantic City Electric Supply 
Several weeks of training are required be- that Black & Decker Motors have no Company Atlantic Ct a |. ae cen i 
fore an operator becomes proficient. superiors in the vacuum cleaner field. awarded first prize, consisting of an en thorized 

graved plaque and a check. Second prize applian 
THE BLACK & DECKER ELECTRIC COMPANY, KENT, OHIO went to Miss Margurette Reinhart, partmer 
Home Service Director of the Idaho tree rec 


Power Company, Boise, Idaho, while the 


pat p 

judges awarded third prize to Miss Leona | ) kitchens 

BLACK 2 DECKER eg ng \\ ee 
¢ \ 


Indianapolis Power & Light Company, \ r i 







Indianapolis, Ind. 
[he many papers entered in the Laura 










. © ge ° ° . : McCall Award competition by home serv- p . T 
Specialists in the Design and Application of | ice departments of electric utility com- | — yo wes _ era smith, 
panies all over the nation were judged miccle, arguerite § Reinhert: Grocer 
U N l Vv E fe S A L M ©] T o R Ss * on the basis of the ahaa of el ae | Leona Berlin. pointe 
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New Openings 


Albuquerque, New Mexico 
the announcement of the “grand 
’ of the Mathew-Davis Furniture 
iy with specials on various Hot- 
ippliances as part of the celebra- 
The Hotpoint electric sink and 
sher were demonstrated during 


* * * 


In Orem, Utah two electrical con- 
actors, W. G. Yergensen and John A, 
hompson, recently opened an appliance 
ore. The new firm, to be known as the 
Drem Electric Company, will handle a 
fi line of Gibson appliances, with 
B.C. washers, Philco radios and small 


ppliances. 


* * + 


he Paul Schatz Furniture Company 
f Portland, Oregon has completed the 
emodeling of its electric appliance 
ion. This firm handles a complete line 
appliances under the man- 

hip of Don Varney. 


sec- 


major 


om ca * 

What was formerly the Home Sewing 

{achine Company of Portland, Oregon 

snow Kalzer and Wilde, with an “appli- 

nce floor” in the building of the Manor 
niture Company. 


ep, 2 

Opened in January, the new store of 

e Anderson Electric Company in 
Wash. reports a satisfactory 
for its first six months 


* * & 


The Beaver Appliance Company of 
Portland, Oregon, recently opened its 
No. 2” with a “grand opening” 
m June 2nd. The firm handles a com- 
plete line of home appliances and heating 
juipment 


store 


Meier & Frank’s of Portland, Oregon, 
nnounces the opening of its enlarged 
and fully equipped General Electric 
Heating department, prepared to handle 
ever) home and industrial heat- 
ing and air conditioning”. In addition to 
the display on the seventh floor, this de- 
partment store maintains and operates a 
mplete showroom in a s¢ 


parate build- 
which also l heet 
7 


_ : 
phase o! 


nouses a complete sheet 


fabrication of warm 
systems 


shop I - tne 


ibution 


Company of 
a new location, 


room, 
and laundry and modern lighti 


* * 

fhe Pearlman Bros. Furniture ( 
pany of Portland, 
model kitchen to its sales floor 


om 


Oregon has added a 


New dealer in Portland, Oregon is the 
Northwest Electric Appliance Company 
Back on the register is the Hunter Radio 
Appliance C any, which occupies its 
lormer quarters after considerable re 


modeling 


The 


% Heating and Air Conditioning 
Supply [ 


Company of Reno, Nevada re- 
cently announced its appointment as au 
thorized dealer for General Electric 
appliances. The opening of the new de- 
partment celebrated by presenting 
The com 


was 
Iree rec ipe books to the ladies. 
pany plans to specialize in all-electric 

ens. Clyde M. Mast and Jack Par- 


are at the head of the firm. 

es 
Gold 
manager of the City 


that he has been ap 
Westinghouse deale 


Telluride, ( 
owner and 
ery announces 


ted full line 


ylorado, Geo. G. 


Gr 





Rhumba in the Kitchen! 


Two “Adorables'’ from the Chez Paree, world-famous Chicago theatre restaurant, 
demonstrate the durability of "First Quality" porcelain enameled table tops with 
a few torrid steps from the rhumba. This unusual test could not be duplicated 
on any other table finish without causing abrasive damage. ‘First Quality''repre- 
sents the finest grade of Porcelain Enamel surface. All appliances and kitchen 
furniture which meet the rigid specifications of the Porcelain Enamel Institute 


now bear the "First Quality” label. 


The Palace Candy Company of Helper, 
Utah, a store which carries a full line of 
electrical appliances, including ranges, 
refrigerators, radios, washers and ironers, 
has recently enjoyed such an increase in 
business that it has moved from the loca- 
tion it has occupied for fourteen years to 
larger quarters across the street 


« * * 


Company 
taken on a 


The Missoula Refrigeration 
of Missoula, Montana, 
line of Hotpoint 
water heaters, and washers, 
Frigidaire commercial line 


has 
reirigerators, 


and the 


ranges, 


J. Milton Hyde of Downey, Idaho re 
cently a complete line of Kel 
vinator equipment, Easy washers and 
Zenith His electrical enterprise 
iS only one of his activities; he also does 
contract wiring, runs a garage, a service 
and handles the Dodge and 


‘ ll - } 1; 
well aS Nanding 


took on 
radios. 
station, a cafe 


Plymouth 


Conoco products 


agency, as 


Although 
remain one of the 
United States 
the summer 
Air Con 
mento 


San 


San Francisco continues to 
few cities in the 
people go away in 
warm, the General 
ompany Of sacra 


where 


opened a 
Kindorf 


Fy anc 


is Manage! 


Rate Reductions 


A rate reduction has been announced 
for customers of the Los Angeles 
Bureau of Power and Light by the Board 
of Water and Power Commissioners. The 
new schedule will result in an annual 
saving of about half a million dollars to 
residential customers. Chief change is in 
the primary block which reduces the 
number of kw.-hr. at 4.4¢ to, 13, instead 
of 35 as previously. The next 22 kw.-hr. 
is charged at 4.1¢, the remainder at 

rates. Approval of the city coun- 
cil is required for the change, which is 
expected to go into effect in August. 


present 


Oregon, a customer of Bonne 
ville power, boasts that it possesses the 
lowest domestic electric rates in the 
country. Its schedule starts at 24¢ for 
the first 50 kw.-hr. and 14¢ for 
the next 50, 1¢ for the following 100, 
600 at 4¢ and everything over 800 at 


The minimum bill 
The low rates are 
possible | 


said to be 

{ DY the fact that the dis- 
system is virtually debt free 
‘ated in conjunction with the 
water system. Maintenance is 
system having been rebuilt last 
year by WPA at 
to fhe city. It serves 


customers. 


Canby, 


| - 
KW i 


made 
tribution 
and is 
city’s 


low, 


1 
also 


practically no 
308 


cost 


residential 


Rocky Mountain's Adequate Wiring Caravan 


2: 
| 


Chairman T. M. Foulk of the Adequate Wiring Bureau, in left foreground, and, 
right foreground, R. N. Hankins, chairman, lighting division with demonstration 


board. 


Various other members of the caravan are lined up at Sterling, Colo., 


where a series of talks and demonstrations took place. 
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Residential and farm customers of the 
Idaho Power Company are called 
upon by power company salesmen, home 
service advisors and dealer representa- 
tives, to acquaint them with the new 
reduction recently adopted by the 
company and with the opportunities it 
offers for the greater use of electrical 
appliances. Emphasis is being placed on 
lighting and small appliance use by mini- 
mum-use customers. Automatic electric 
water heating is also being featured sinc. 
the new rates give users a 10 per cen, 
reduction for this type of service. “More 
Electricity for Your Money” is the 
slogan used in advertising 


being 


rate 


Dealer Promotions 


The Bon Marché of Seattle, Wash 
celebrated “Frigidaire Week” by a page 
and a half spread on ranges and refrig 
erators, announcing a show of these 
products on the stage of “Home Appli- 
ance Hall.” Demonstrators were on hand 
to exhibit the operating qualities of the 
various appliances. 


* * * 


Washington 


space to 


<a 
Sale 


Seattle, 
newspaper 


Anniversary 


Grunbaum’s of 
took four pages of 
announce its “35th } 
eatures included displays of 
‘lectric and Frigidaire merchandise, with 
a one-day demonstration of the Frigid- 
aire Range by a home economist of the 
Puget Sound Power and Light Company 
in the downstairs department 


ig 
k 


, 
General 


> 7 
electrical 


Two days of demonstration on Frigid- 
aire ranges were presented by Hopper 
Kelly of Seattle during F: ire Week 
in that community 


igidaire 


* * 


The Morrison Electric ( 
Portland, Oregon attracted 
its service department with an 
holding display of the more than 
parts necessary to the various 
mixers sold in the city 


ympany of 
attention to 
interest 
500 


repall 


* * * 


For a limited time H. E. Saviers & 
Son of Reno, Nevada gave seven 
frozen food dinners with every Martha 
Washington refrigerator rchased. The 
advertising carrie he of 
where Birdseye foods 
could be purchased, while these markets 
during the period of the promotion dis 
played refrigerators. The S Con 
pany also offered 15-piece aluminum sets 
with Westinghouse 


+ * 


ire¢ 


store’s 


stores 


»aviers 


A “Sale of Six 

ing used 

in reterence to a Ss] ial tr 

Bendix laundry equipment 

ferred to the brancl 
, © 1 

other California « 


€ 
by Bret 


stores 


Immunities 


-_ 


In Preston, Idaho the 
Company is on its way 
carload of Kelvinator 
Ownes’ Baur 
Kendrick are co-owner! 


season, 


* 
During “Frigidaire Week” in Phoenix, 
Arizona the Dorris-Heyman 
offered a prize of $25 to the 
ot the oldest me 

traded in on purchase of modern 
Frigidaire, in addition to tl 

in allowance 


Company 
cash owner 


hanical refrigerato 


To introduce 
Queen washers 
State Ele« 
Arizona recently 
contest, offering 
first prize, a roastet 
prize, and a radio ; 
made on the 
originality of 


and 
adver 


ctness 


tisement illowed 


appe 


a week for « 





Campaigns 
Featu g e cooking field, the 
I Sound | we and | Z Lon 
any pring inge ampaign supple 
nented the na al program in this de 
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Western 


Seen at the P. C. E. A. Convention 





|. H. H. "Kelly" Courtright of the Valley Electrical Supply Corp., Fresno. 2. H. L. 
Farrar, president of Coast Counties G & E Co., Santa Cruz. 3. R. C. McFadden 
of Southern Cal. Edison, headed Business Development section. 4. Hance Clel- 
land, president of the California Oregon Power Co., Medford, Ore. 5. A. E. 
Wishon, P G & E's assistant general manager and W. C. Mullendore, executive 
vice president of Edison Co. 6. Howard W. Haves and Joe A. Long, both of 
Southern California Edison. 7. W. F. Raber, president, San Diego G & E, Harry 
J. Bauer, Southern Cal. Edison and P. M. Downing, vice president, P G & E. 
8. Frank Hansen, director, Western Institute of Light and Vision; Walter Carlson, 
G-E Lamp department, Oakland; Fred Wellhouse, Westinghouse, San Francisco 
and John Walsh, P G & E, San Francisco. 9. At the range session, A. W. Allt- 
house; right and H. V. Busby, Pomona district manager of Southern Cal. Edison, 
10. Director M. H. Jankelson, Incandescent Supply, San Francisco; Managing 
director Vic Hartley and past president A. E. Hitchner of the Pacific Coast 
Electrical Association confer. 11. From Hawaii came Harry P. Field of the 
Hawaiian Electric Co. 12 R. E. Fisher, vice president in charge of sales, PG & E 
and H. C. Rice, merchandise manager of the Southern California Edison. 13. Fred 
S. Fenton, Western manager for Easy washers, finds a rocking chair. 
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New Jobs 


The W. H. Bintz Company o: § 
Lake City last year added a home e 
omist to their staff. Mrs. Barbara D 
can, formerly home economist wi 
Utah Power and Light Compan 
been conducting cooking school 


working directly with dealers to assis 


in the sale of electrical appliances. 
ek 2 
V. J. Morris of the V. J. Morris 
pany of Spokane is newly elected pr 
dent of the Inland Empire Electr 
Equipment Association. Vice preside 


is Earl Blakely, of the Jensen-Byr 


Company; treasurer, A. J. Herboth 
Sears Roebuck; and secretary, A 


Wegener of the Washington Wate 


Power Company. 


* ” * 


D. J. McGonigle, general sales ma 
ager of the Montana Power Compa 
heads the Business Development Sect 
of the Northwest Electric Light 
Power Association for the coming 


7 * * 


Succeeding himself in office as pre 
dent of the Vancouver, B. C. Elect: 
Association, is Earle Dunsmuir, of 
Dunsmuir Electric Company. J. Ca 
michael] is vice president, J. Homers! 
secretary and R. Sutherland treasu 
Directors elected include B. Graham, 
Longley and R. Beaumont, whil 
Wallace, R. Hall and J. Barwood rema 


on the board. 
-_ = 


Melvin Arnold, for the past six yea 
connected with the Joseph R. Gert 
Company, advertising agency for 
Portland General Electric Company, | 
comes advertising manager for the Por 
land utility. He takes the place of Ral 


Millsap, who, as ensign in the Nava 


Reserve, has been assigned to take 
special communications course at A 
napolis. 


3en W. Faber, formerly rural sale 


representative of the Portland Gener 
Electric at Hillboro, Oregon, takes ov 


the duties of rural sales supervisor wit 
headquarters in Portland, succeeding 


C. Moore who has resigned to g 
all of his time to the training of aviat 
recruits. 


George Challenger, formerly agric 


tural representative of the B. C. Electr 


Company at Vancouver, has been a 


pointed district manager for the Fras¢i 


Valley. His place is filled by J 
Andrews. 
* * * 


Walter C. Heston takes the posit! 
of Acting Manager of the Northern Ca 
fornia Electrical Bureau during 
absence of Major Geo. W. Barker, cal! 
to active service. 


George C. Tenney, editor of Electric 
West was elected president of the Paci! 


Coast Electrical Association at its rect 


term directors: I. W. Borda, Okor 
Co., San Francisco; J. H. Pengilly, vi 


president, Square D Co., Los Angeles 
S. E. Gates, General Electric Co., Lé 


Angeles; K. M. Ryals, Stone Ryals El 
tric & Manufacturing Co., San Fra 
cisco; N. R. Sutherland, Pacific Gas a 


Electric Co. San Francisco; Albe* 


Cage, vice-president, Nevada Califor 
Electric Corp., Riverside; D. E. Hart 
vice-president, General Electric Sup} 
Corp., San Francisco; W. C. Mulle 
dore, executive vice-president, South 
California Edison Co., Los Angeles; a! 


Milton Sanders, Central Arizona J_ig" 


& Power Co., Phoenix. 


San Diego convention. Other office! 
elected include the following two-yea’ 
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EVERY DEALER OUGHT TO TAKE A STAND! 


1-Byr 






ELECTRIC CLOCKS 





sener 




















said j= WORLD is full of vital issues. Every dealer should take 
ah. a firm stand. And what better, firmer stand could you take 4 NOTABLE NEW DESIGNS 
than this Telechron Sales Chief display? 
gric It’s a permanent, durable*display stand, attractively de- 
_ signed . . . attractively finished. It features Father Telechron, 
_ the sprightly old gentleman who is fast becoming famous in 
. Telechron’s national advertising. And it’s absolutely FREE 
’ with the purchase of any 12 Telechron electric clocks in the vemneié: GEOR, Gin 4 wanna ies Me 
n Ca standard line. Take your own choice of models. This offer a ang ~~ pelea 4 re 
gl expires October 31, 1941. 
You can’t go wrong. Telechron is the best known name in 
electric time. Telechron clocks are fast movers. This hand- 
Pacif some display will make ’em move even faster — and dress up 
ros your counter besides! 
os Ask your Telechron distributor to give you complete infor- 
vi ; : : REPORTER, Model No. 7HII7. Alarm. FORT, Model No. SHS, 85.95— | 
. mation about the new Sales Chief display — and the new Brown plastic, ®2.O8s Ivory plastic, Fortress, Model No, 7HIIS. “Alarm | 
oy Le Telechron models that it shows to such advantage. Warren ae oo 
rh Telechron Company, Ashland, Mass. Paste this coupon on a postal and mail {o your Telechron distributor today 
Alber Pet eee eee ee ee eee eee eee ee ee 


REG. U.S. PAT. OFF. 


Tart — WARREN TELECHRON COMPANY, ASHLAND, MASS. : 

4 a, ; Please send me complete information on the Sales Chief display. a 

ua rie VL ' Hy 

S; al i Name I 
t i] 
' 


Address t 


SELF-STARTING ELECTRIC CLOCKS .1......cccncccnncccncccencnnced 
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FLORIDA POWER & LIGHT 
RETIRING FROM MERCHANDISING 


MIAMI, FLA.—R. B. Roberts 
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\ SQ Rgono.000 worth of « tri 
lise was sold, and less than 3 
nt is now being sold through the 
\ 
the esent plan more atten 
I] be ven to dealer sales develop 
eV vefore Company door 
sales alls will not be made 
eased dealer sales develop 
force will periodically work with 
lers the territory The s ope ot 
Economists’ work will be en 
lucting more mass and 
sales floo lemonstrations and as 
more leale sales training 
rese See Yo Deale type 
ertis vill be continued and 
y sales and show window 
\ Ti 1 to le uiers ik the 
t the nie andise All mer 
e placed « sales floors will carry 
igs and the in ind location o 
i] displaying The displays 
ittended weve so that cus 
( i€1s irely examine tive equip 
nake t buying decisions 
ins out ed to iealers 1 the 
y's 1941 Deale Sales Program 
) T I etre with the excep 
ompany electr merchandising 
npany feels that this plat will 
It in more esent retail out 
re ind ss g lamp bulbs 
ippliances, fuse igs, cord sets 
nilar accessories 
ir a total « $72.50 w t! yt 
rerchar lise was sold € cus 
is compared to the national ave 
ibout $35.00. It is expected 
t plan, this figure will 
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rangette’ 


the Graham Slater Co., Staten 
Installations resulted in easy 
renting to New Yorkers unaccustomed to oil stoves for cooking. 


to summer bungalow prospects. 
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MANNING-BOWMAN 
HOLDS 83d ANNUAL 
SALES MEETING 


ME RIDEN, CONN. Presentation of 


several new items that are being added 
to the company’s line and a preview ol 
1941-42 merchandising and advertising 
] « “T the highliel 7 he 83rd 
plan were the highlights ol the ITE 
annual sales conference of Manning, 


Bowman & Co. held at Meriden, Con- 
necticut, June 9th through 13th. 
New appliances and giftware items 


appear under the Manning- 
Bowman trademark were introduced by 
\. L. Wilkinson, vice president in charge 
of sales, and include the company’s new 
automatic two slice toaster, percolator, 
model heating pad, several new 
models of baby bottle warmers, new Tip 
N’ Turn toaster, new automatic e 
cooker, and others. Mr. Wilkinson 
vealed that the company’s fall plans were 
built around the theme of the Manning 
Bowm: “Quality Quins”—five of the 
company’s most popular appliances singled 
out for ial promotion. He also spoke 
on “Utility, Dealer and Department Store 
Selling,” outlining the possibilities for 
further addi to the company’s already 
substantial volume in these fields. 
The recent sale of the controlling in- 
terest in Manning-Bowman was disclosed 
meeting, and J. A. Underwood, 
speaking for the new management, 
pledged a continuation of the manufac- 
turing and merchandising polici that 
have been identified with Manning 
Bowman operations for many years. 
Merchandising and advertising plans 
for the coming sales season were out- 
lined by W. R. Freeman, assistant gen 
eral sales manager, and Franklin Owen 
of Kenyon & Eckhardt Advertising 
gency of New York, and included en- 
reproductions of consumer and 
advertising in eight nationally cir 
culated consumer and trade publications 
According to Freeman, the company will 
supplement its messages to some 45,000,- 


about to 


new 


re 


in 


spec 


ng 


at the 





1es 


sO 


ade 





000 consumer prospects this fall with 
an intensive point of sale campaign and 
ts ade paper advertising with a direct 
ma ampaign among its 38,297 dealers 


It was revealed that 





i SS e country 
as of June Ist Manning-Bowman sales 
or 1941 were just under double those 
for the first six months of last year 
ind Freeman stated that despite uncer 
ta manutacturing conditions the com 
1 increase rather than relax 
t ng efforts 





EDITORS STRESS VALUE 
OF AIR CONDITIONING 


Airtemp Clinic Pools Data 
DAYTON—Most of the leading trade, 


vocational and professional editors of the 
yuntry attended the first “Round Table 


Air Conditioning,” 


on 





sponsore d 


by the Airtemp Division of Chryslet 
Corporation here recently 

Representing every field of business 
and the professions, the editors spent 
the day in discussing the varied appli- 


cations of air conditioning, its value to 
industry and its importance retail 
trade, the medical profession and living 


to 


and working conditions generally. The 
meeting, called by D. W. Russell, Presi 
lent of Airtemp, was the first of its 
kind ever hele 

In opening the meeting, President Rus- 
sell pointed out that air conditioning was 
not new—its principles and benefits had 
long bee well understood. “But, 
Chrysler Airtemp,” he said, “has under- 
taken to do in the air conditioning indus 
try what Chrysler has done in the auto- 
motive industry—help put the benefits of 
4 new service within the reach of more 
reople Research engineering and eco- 


nomical mass production made the low 
priced automobile available to millions. 
rhe formula will put year-round 
air conditioning within the reach of every 
small business and even homes of modest 


Same 


+ 
COST 


JULY, 


| 








Airtemp 












Jean Weaver, pretty Dayton mode 
helped demonstrate the advantages o/ 
Airtemp “packaged” cooling units be 
fore the recent Round Table Clinic or 


Air Conditioning. 





Merle Thorpe addressed the grou; 





luncheon on “Air Conditioning—An 
to American Industry He pointed 


increasing diversion of Amer 
roducti national defe 


that the 
Industrial p 


m to 


was calling for increased efficiency 
every industry—first, because of the 1 
for mo rapid and economical prod 


re 
tion of defense materials and, second, 


cause the defense effort—absorbing s 
25% of America’s normal product 








requires improved efficiency in the 
duction of tl normal requ 
ments ts essential civ 
needs are t l 

George F. Taubeneck, Editor of 
Conditioning and Refrigeration Ne 
told how air conditioning was to hav 
tremendously important effect on 


development of 


Herbe rt ( 





ie Western Hemis] 
Siekman, Editorial 


rector, American Restaurant, spoke 
the importance of air conditioning 1 


restaurant | 1 subject 
Conditioning and Appetites.” Ken 
A. Bonham, Editor of American Dt 
gist, spoke on “Air Conditioning and 
Correct Commercial Atmosphere.” | 


yusiIness, ls 


UI 
gists he pointed out were among the 
retail merchants to 
ness advantages of air conditioning. ] 
O'Brian, Associate Editor, Progress 
Grocer, spoke on “Air Conditioning as 
Protects Perishables” and Lee Hick 
Editor, Department Store Econon 
discussed “Air Conditioning as A 5u! 
mer Sales Appeal.” 
After a trip through the A) 
factory, Roger Sherman, Editor of Ar 
itectural Record, outlined the grow 
importance of air conditioning 1 
designing of modern buildings f 
purposes and Dr. A. G. Young, Di 
of Medical Research, Corey Hill H 
pital, Brookline, Mass., spoke on ° 
Conditioning in Therapeutics and D0! 
nosis,” impressing its benefits to | 
Allen P. Livar, Research Eng:t 
Airtemp Division, conducted a nun 
of interesting experiments to den 
strate the value of air conditioning 
human efficiency and the mercha 
of foods and products 


appreciate the 


eto 


1941—ELECTRICAL MERCHANDISIN 


ELECTR 














ay ee 
FORD TRUCK 


aud nowhere clse/ 


= 
ee 
= 
= 


I 









ear 


a4 
a 
i @ “ 


y Os Voss tm es Ze 






Vin the Ford has V-8 POWER, for smooth, eco- 


T. FORD TRUCK engineers, the word nomical and dependable operation. Users 


—_* have a choice of two sizes of V-8 engines. 
“exclusive” means “better” as well as 8 


“different.” The lowest-priced Ford 

Truck has a number of exclusive quality Only the Ford has DIRECT DRIVEN DISTRIBUTOR for 
super-accurate timing. 

features that help you haul better— 


faster—cheaper! 
Only the Ford has CAST STEEL CRANKSHAFT AND CAM- 
SHAFT for exceptional resistance to wear. 


See the Ford Dealer about the exclz- 300% longer wearing. 


sive and time-tested features which are 
available in Ford Trucks, but found Only the Ford has PRECISION-SET VALVES — with 


in no others! Ask him to arrange an intake and exhaust valve seat inserts—for 


. , : ife effici . No lif djust. 
“on-your-job” test. With choice of 42 longer life efficiency. No lifters to adjus 


ree body and chassis types, 6 wheelbases Vn 
Lich . . ’ Only the Ford has STARTER BUTTON ON INSTRUMENT 
'S and 3 engine sizes, there’s a Ford com- PANEL—leaving both feet free to operate 


bination for your loads! pedals when starting on hills. 


FORD TRuCKs @ 


CIN 
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Robertshaw 
Additions to the 


Robertshaw Thermo 
1 


Sales-engin 





Ov training course 

e various departments of the Robert 

aw Resea Laboratory at Pittsburgh 

Engines ga Manufacturing Divi 

it Youngwood, and at the St. Louis 

ur Ame " Thermometer 

Compa the tollowing were appointed 

t re present T ‘ R bertshaw (,roup 

IX tsha Chermostat Company, 

Grav Heat Cont led ands the 
An " ‘ ter Company 





W. D. MASTIN 


W. D. Mastin, Manager Southern Division 





M Mastin graduated from Alabama 
Polyt f Institut vit a degree i 
Mechanical Engineering. Shortly after 
grad itj ecame ass ited wit the 
\ ta Wa Light ( 
na L) I t 
Departme I 
1 to the 7 
the ne 
Sales D i ! i 
M Mast ta 
at 2406 East 





JOHN B. SELOVER 


John B. Selover, Sales Engineer, Chicago, III. 





After graduating trom WUnio [ niver 
1935 with a degree in electrical 
ngineering Mr. Selover was employed 
e American Gas Association Tes 
g Laborato S aS test enginet Wi 
tw Cars expe t aboratories 
art i n entral eating div 
sion e accepts the position ol! chie 
engineer with t Automatic Gas Equi 
ment Company of Pittsburgh, Pa. Dut 
ng his three yea at Pittsburgh Mr 
Selover designed several new lines of 
gas fired heating equipment 
On January 941, Mr. Selover be 


h_ the 





came associated Robertshaw 
Group. His assignment as sales engineer 
in the Chicago Office at 310 South Michi- 
gan Blvd Middle Western 


i ounts soon tt 





serving the 
; 


1 


we 
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of Miami, Florida, 








Hotpoint 


Howard L. Scaife has been appointed 
Hotpoint Kitchen Man 
ager, according to an announcement by 
R. W. Turnbull, Executive Vice-Presi 
dent of the Hotpoint Company Mr 
Scaife has returned to Chicago from the 

Islands, where for the 
year and a half he has been manager of 
he Hotpoint Appliance Sales Division, 
Hawaiian Electric Company, Honolulu 
He succeeds Charles L. Griffith, who 
as resigned to devote his entire time to 
interests in the East 


Sales Division 


Hawaiian 


past 


ther business 


Holophane 


The board of directors of the Holo- 
phane Company voted the appointment 
of Mr. Thomas W. Rolph as vice presi- 
dent of the company. Mr. Rolph has 
been associated with the Holophane Com- 
pany for many years and during much 
of this time he has been located in New- 
ark, Ohio. He first joined the Holo- 
phane organization after graduation from 
Cornell University in 1907 with the de- 
gree of electrical engineer. For six years 
he was employed by the company as 
illuminating engineer, working on the 





HOWARD SCAIFE 


is new position, Mr. Scaife will 


lirect all sales and merchandising activi 
ties on Hotpoint electrasinks; dishwash 
rs; kitchen waste exits; Hotpoint steel 
hen cabinets, and Hotpoint’s kitchen 
ing service He will also have 
apartment installations for all 


Home Appliances 








Landers, Frary & Clark 


It has been announced by B. C. Neece, 
general sales manager of Landers, Frary 
& Clark at New Britain, Connecticut 
iat Miss Lynne Fox ynomist 
had been appointed to 

e Universal home economics staff. Miss 
Fox has y been in charge of the 
Sunshine Kitchen of the Florida 


+ 


home ec 


recent! 


»ervice 


Power & Light Company and was fea- 
tured on the broadcast “Kitchen of the 
Air” (under the name “Sunshine Sally”) 
ver station WQAM—Miami 





MISS LYNNE FOX 


Day-Brite Lighting 


Richard D. Bradley has been appointed 
director of sales and engineering of Day- 
Brite Lighting, Inc., of St. Louis, Mo., 
according to D. J. Biller, president of the 
lighting equipment manufacturing com 
pany. 


THOMAS W. ROLFE 


application, design and testing of Holo- 
phane products, first in New York City 
and later in Newark. 


The Porcelain Enamel Institute 


G. H. McIntyre, research director, 
Ferro Enamel Corporation, and chair- 
man of the Research Associate Com- 
mittee of the Porcelain Enamel Institute, 


announces the appointment of William 
W. Coffeen as research associate for the 
Porcelain Enamel Institute at the Na- 
tional Bureau of Standards. Dr. MclIn- 
t committee supervises the work of 
the research associate which was so ably 
carried on by Dr. Paul Smith during 
the past three years. 

Mr. Coffeen, who will start this work 
about June 16, has until recently been 
instructor in Ceramic Engineering in the 
Georgia School of Technology at Atlanta 
He leaves this position to join the staff 
f the P. Enamel Institute. 


yres 


' 
) orceiain 


Warren Telechron 


David Blair, formerly field manager 
for the Warren Telechron Company, 


manufacturers of Telechron electric 
clocks, has been appointed sales manager 
of the company. 

H. E. Blackburn, Cleveland district 
manager has been re-called to the home 
office to serve as assistant sales manager. 

R. T. Woodward has been transferred 
from Philadelphia to act as district man- 
ager in Cleveland and R. J. Buckley of 
the home office sales department has been 
appointed district manager in  Phila- 
delphia. 


Schick Shaver 


Edward L. Taylor, formerly of the 
Chicago territory for Schick Dry Shaver, 
Inc., assumes the post of sales promo- 
tion manager of that company with head- 
quarters at the main offices in Stamford, 
Conn. J. K. Munger goes to Stamford 
from New York where he retains his 
post as Eastern zone manager and de- 
votes part of his time to national sales 
management. 
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Proctor Electric 


The following Pacific Coast terri 
and personnel were announced last , 
by R. E. Imhoff, general sales anag 
Proctor Electric Company, Phil: lelp: 





A. W. PATTERSON 


A. W.. Patterson—Washington, 06 
gon, Idaho and Montana; west of g 
including the counties of Liberty, © 
teau, Judith Basin, Wheatland, Sy 
Grass and Park. Mr. Patterson's he 
quarters are in Seattle, Washington, 





Vv. M. HARRIS 


V. M. Harris—Utah, California (m 
and west of and excluding counties 
San Luis Obispo, Kern and Iny 
Nevada (except counties of Mines 
Esmeralda, Nye, Clark and _ Lincol 
Headquarters are in San Francisco. 





GEORGE NEWLIN 


George Newlin—Arizona, Califor 
(south and east of and including ¢ 
ties of San Luis Obispo, Kern and |! 
Nevada (counties of Mineral, Esmer 
Nye, Clark and Lincoln). Headquar 


os) Saad 





are in Los Angeles. | 
All three territories are under ! k 
direction of C. P. Culbert, Western s@ , = 


manager, 704 South Spring Stre« 
Angeles, California. 





mNnco 
l 0 


NO. 6 OF A SERIES OF ADVERTISEMENTS DESIGNED 
TO HELP YOU SELL REFRIGERATORS FASTER 


KNOW YOUR INSULATION! 


You’re on the way to a sale when you tell your customer how 
your refrigerators keep cold in . 


b? YOU KNOW the average family, 
without efficient refrigeration, wastes 
up to 10% food weekly through spoilage ? 
And that heat leakage because of poor in- 
sulation is often the cause? That’s what a 
recent survey revealed. 

When you point out to your customer 
the money-saving possibilities of the effi- 
cient, long-lasting insulation on your unit, 
you have a sales point that will work hard 
for you. 

You'll have another strong sales point 
when you play up the advantages of a long- 
lasting Du Pont DULUX finish. The ma- 
jority of refrigerators today haveaDULUX 











DULUX 
FINISH 








finish. It’s the finish women want! They 
like its gleaming whiteness that can be 
kept bright, so easily. A hard, tile-smooth 
DULUX surface is resistant to food and 
grease stains. Just a quick wipe with a 
damp cloth keeps DULUX sparkling. 
Women like DULUX because it wears 
and wears. It doesn’t yellow with age. It’s 
resistant to the knocks and bumps of daily 
use. It stays brilliantly white—with almost 
no effort. Point out the advantages of good 
insulation. Point out the advantages of a 
DULUX finish. You'll sell refrigerators 
faster! E. 1. du Pont de Nemours & Co. 
(Inc.), Finishes Division, Wilmington, Del. 


REG. U.S. PAT. OFF. 


. . protect food better 








VALUABLE SALES HELP 


FREE! 


This book is helping 
many dealers to more 
profits. Ask for “How 
DULUX Has Helped in 
the Sale of More Than 
9,000,000 Refrigera- 
tors.” Writeto DuPont, 
Room 7154C, DuPont 
Building, Wilmington, 
Delaware. 








RE6.U_5. PAT. OFF. 


THE MODERN FINISH FOR MODERN LIVING.../¢ saves work 
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The Bride Says: 






100 tT 250° 
weore CONTACT 
C NG SURFACE 





“I’m going to like cooking — 


we've bought a range with 


CH ROMALOX units” 






Modern women prefer them 


because they cut the guesswork out of cook- 
ing . . . Because the all-flat top is easy to 
clean . . . Because they have 7 heats — the 
right heat for every cooking need . . . Because 
they cook by contact—the fastest possible 
way ... Because the “two-units-in-one” fea- 
ture provides both small and large cooking 
areas on each unit and eliminates wasted 
heat when using small utensils. 


SELL RANGES WITH CHROMALOX UNITS 
and you'll sell more ranges. Get the whole 
sales-building story. It's all in the book, “How 
to Sell More Ranges”. Write for it today. 


EDWIN L. WIEGAND CO., 7525 Thomas Blvd., Pittsburgh, Pa. 

















ALES records are being smashed! 


Dealers 


sellir 





greatest demand 
history 
suppliers of raw 


making aln 


1e-cooling and com 


fans. ( But of 
range promise 


Jump on tl 


line Of top-quality attic 
fans. Available 

ches to e teet ] 
motor size tor each 


AMERICAN COOLAIR 


coast 
1g fans as fast as they can in- 
stall them! Yet right now, in spite of the 
Coolair’s 
and general tightening up by 
materials, 
st immediate shipments on 
rercial exhaust 
urse we can’t make long- 
for the future) 
he Coolair bandwagon now 
rohts with this complete 
and exhaust 
om eight in- 
with various 


1 sizes fr 
diameter 


lf You Want FAT PROFOTS and 
FAST DELIVERIES in Attic Fans 


Sell (Gollai 





TRADE MARK 





us 





Home-Cooling Fan. P 


lators to huge industrial units. Patented 
sound-absorbing springs, oversize ball 
bearings, finest long hour service motors, 
welded all-steel construction and other 
quality features that mean amazingly 
quiet, economical performance, customer 
goodwill and practically no service 
calls to eat up your profils! 


FREE newspaper ad mats, direct mail 
pieces and other sales helps. Write or 
wire today for illustrated catalogs and 
franchise information. Don’t delay! 


coast are 


13-year 


Coolair is 





Window Fan. Attic Package. Ver: 


— kitchen venti- 








Rush me complete details on Coolair fans, 


Name 


CORPORATION ; * 


JACKSONVILLE 





Address 


City_ 


FLORIDA 


State 








Norge 


Appointment of Charles H. Mac- 
Mahon as advertising manager of Norge 
Division, Borg-Warner Corporation, was 
announced today by vice-president in 

varge of sales, M. G. O'’Harra. Con- 
urrently, O’Harra named S. M. Adams 
as sales manager, Detroit Vapor Stove 
Division, to fill the vacancy created by 
MacMahon’s advancement. 





C. H. MacMAHON 


MacMahon was assistant vice-presi- 
dent in charge of advertising for the 
First National Bank, Detroit, from 1925 
to 1932 and is a past president of the 
Detroit Adcraft Club and the Financial 
Advertising Association (national) from 
1931 until 1932. 

MacMahon’s association with Norge 
and D.V.S. Divisions of Borg-Warner 
Corporation began in 1932. He has since 
served successively in the positions of 
held-salesman, product manager, regional 
manager, eastern sales manager, branch 


| 


| 


| 


manager, and general sales manager of 
| 


e D.V.S 


Division. 


Chrysler Airtemp 
DAYTON, OHIO, June 24—D. W. 


Russell, President, Airtemp Division, 
Chrysler Corporation, announced today 
that Paul B. Zimmerman had been ap- 
pointed Vice President and General Sales 
Manager, effective at once. At the same 
time, Zimmerman announced his resigna- 
tion as Vice President and Treasurer of 

& Bement, Inc., national advertis- 
ng agency with headquarters in Detroit, 
Airtemp’s advertising and merchandising 
counsel, 


(;race 





aid 
P. B. ZIMMERMAN 


Zimmerman joined Grace & Bement, 
Inc., February 1, 1939, as a partner— 
following his resignation as Vice Presi- 
dent in Charge of Sales and Assistant to 
the President of the Norge Division of 
sorg-Warner Corporation. He has had 
in unusually broad and varied experi- 
ence in the distribution and marketing of 
new products, having been a sales and 
advertising official of the General Elec- 
tric Company for more than twenty years 
prior to his connection with sorg- 
Warner. While with GE he originated 
and put into successful operation many 
merchandising plans forthe promotion 
of lighting and heating equipment and 
electrical appliances. 

Zimmerman developed the necessary 
new channels of distribution for GE’s 
specialty appliances and subsequently di- 
rected the sales activities of all GE 
household appliances including radios, 
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ranges, washing machines, water hex 
ers, air conditioning equipment, ¢ 

In his capacity as merchandising coup, 
sel with Grace & Bement, Inc., Zitnme,. 
man has been in close contact wit! 
temp problems and personnel sin : 
vember, 1940. He now takes complet 
charge of Airtemp’s entire sales «rgap. 
ization, advertising and merchan ising 
activities Airtemp makes a corplet 
line of heating and cooling equipmen, 
including oil, gas and coal furnaces ; ho 
air, hot water, and steam systems; 9 
burners; water heaters; room coolers 
packaged cooling units and complet 
central cooling systems. 















Roberts & Mander Stove 


William T. (Bill) Bradbury recently 
returned to the scene of earlier activity 
as works manager of the Roberts & Man. 
der Stove Company, Hatboro, Pa., mak 
ers of Quality ranges, with whom he wag 
formerly associated from 1935 until 1937, 
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W. T. BRADBURY 


Prior to rejoining Quality, Mr. Bradbu 
served as sales manager and director 
engineering for the Newark Stove Con 
pany, Newark, Ohio. 





HANDY PLUGS 


The New Attachment Ca 
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HE HANDY answers the call for an et 





tirely new and improved type of # vents 
tachment cap. Two-piece Bakelite construe entag 
tion. No tools required. Solid brass con['a) Weddi 





(b) Birthd 
(c) Annive 
d hrist: 
‘Sur veys 

tket alone 
all applian 


, er 1 Wi 
CONNECTICU ide market 


tact teeth cut through insulation to for 
positive connection when cap is screwed 
on. Also Appliance Plugs. Ask for Price 


THE WATERBURY BUTTON CO 
Established 1812 
WATERBURY 
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NEW Gif Cuts 


qemnr9 





Landers, Frary & Clark are trying a new method of packaging (acetate) for small 
appliances and a year-round promotion which will tie in the dealer as the gift 


headquarters of his community. 


Advertising and merchandising plans are ready 


for the “Glamour-Giving" campaign. 


UNIVERSAL "GLAMOURIZES" SMALL 
APPLIANCES FOR YEAR-ROUND 
GIFT MARKET PROMOTION 


VW BRITAIN, CONN.—Universal, 
senting their new small appliances 
unnounced a new plan of year-round 
g aimed at the appliance gift market 

small appliance selling plan in- 

in entirely new method of pack- 
dburlitng, advertising and promotion featur- 
for according to Landers, Frary & Clark, 
{ promotions the year round, to 
small appliance dealers to get a 
yortion of the gift dollar 

e plan features new acetate display 

kaging to glamourize small appliances, 

heautiful walnut finish gift chest in 

4 ich three small appliances are packed, 
yecial “glamour giving” campaign in 
tional magazines, promotion presenta 
Saf ns. folders and small appliance gift 
ws. The plan also includes a spe- 
method of display which enables 
lealer to easily establish a year- 

gift center in his store and to 

that display, with a minimum of 

so as to tie-in with the current 

ersal promotions that will be featured 
whout the year. The plan is pre 

i to the dealer in package form 
e “Glamourous Giving” 


package 
les all of the necessary material to 
the gift center and tie-in with the 
mal promotion 
In discussing this new approach to 
small appliance market, W. J. (Bill) 
shman, Universal promotion 
wager, says 
Careful analysis 
small appliance market indicates a 
le opportunity for the appliance dealer 
increase his small appliance volume 
Pyear round with a minimum of effort 
his part. All that has been lacking 
the proper approach to the public. In 
senting this new promotion aimed at 
gift market, Universal has supplied 
t need. 
Statistics indicate that a large portion 
the small appliances now being sold 
not used by the original purchaser but 
being given as gifts to other people 
se gift purchases are for weddings, 
birthdays, Christmas and 
ny miscellaneous reasons as the follow- 
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and research about 













niversaries, 







De entages show 






ents Stimulating 





jreatest per- 
of gift purchases. 





entage 





i) Weddings—33%. 
) Birthdays—22% 
) Anniversaries—17% 
1) Christmas—12% 






Sul veys wedding 


portion of 


show that the 
tket alone absorbs a large 
all appliance sales. Many dealers con- 
er ‘he wedding market as a June 
ide market, yet analysis indicates that 
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it is a year-round market as 88% of the 
weddings that take place are evenly 
divided throughout every month in the 
year.” 

When questioned about the 
Mr. Cashman emphasized: “Weddings 
create anniversaries and birthdays and 
there are over 300,000 weddings, 
35,000,000 anniversarie s, 140,000,000 birth 
days (representing a billion dollar 
market) in addition to the other gift 
events each year, and each of these 
events presents an opportunity for gift 
selling of small appliances if the public 
is approached in the proper manner 

“After long study of this market, I am 
convinced that the approach is through 
a plan of “Glamour Giving” that dresses 
up the method of small appliance selling 
This plan is based on the theory that the 
public is shopping for gifts—and when 
“Gift Shopping” does not buy in the same 
manner as when purchasing for its own 
use. When gift shopping the public looks 
for the frills and furbelows that tend to 
dress up the gift and make it more 
desirable. 

“Glamour Giving” stresses this ap 
proach by offering the gift shopper pretty 
acetate packaging, beautiful gift chests 
and many other little niceties that enable 
the consumer to present the gift in its 
most acceptable form. 

The first promotion in “Glamour Giv- 
ing” is the Universal Electrical Trous 
seau and Gift Chest aimed at the 88% 
year round wedding market. It is cur- 
rently being shown at the National 
Housewares Show in Atlantic City 
Portfolios outlining the plan have been 
mailed to over 5000 buyers throughout 
the country. Special national advertising 
featuring the promotion is being aimed 
directly at the Fall bridal market in beau 
tiful full page 4-color advertisements in 


prom ytion 


such magazines as “Brides” Magazine, 
House Beautiful’s Guide For The Bride, 
and Sunset Special trade announce- 
ments, Divisional sales meetings, and 
direct mailings will feature the pro 


motion to the trade, according to Mr 


(ashman. 


Eureka Nets $63,355 for Quarter 
DETROIT, MICH. The Eureka 


Vacuum Cleaner Company reports for the 
quarter ending April 30th a net profit of 
$63,355 equivalent to 31¢ per share fo 
201,919 common shares. This is after all 
charges, including provision for income 
tax at current rates, and compares with 
a loss of $34,465 for the previous quarter 
of the fiscal year and a loss of $36,207 for 
the comparative period in 1940. 





Show the 17” 


oven! That extra inch 
gives alot more oven room. Big means 
BIG when you're selling Florence! 


Py od = 
“. SNAP UP YOUR SALES 








FLORENCE ELECTRIC RANGES! 





Show the complete equipment for the 
deep-well cooker! There's plenty of 
sales appeal in that glass cover, too! 





Sa | 


Show this warming compartment! 
Point out that it’s a compartment, 
not a drawer! Warms dishes 

keeps foods hot until serving time! 








You'll see that selling is surer and 
quicker when you're showing your 
customer a Florence Electric Range! 
For a whole flock of features with real 
stuff in ’em backs up your own work. 
Here are three—and there are plenty 
more! Ride ’em hard. . they'll pay 
you out in bigger sales. Write today 
for your copy of the latest catalog... 
it shows you all the plus-features that 
Florence gives you. 

Remember that Florence interchange- 
able accessories let you sell every 
Florence Electric Range four ways. 










_ to cash in 


GET READY NOW! 
on the tremendous Oil Hea 
It’s a natural set-up for your anger 
Write today for the latest catalog 0 


FLORENCE OIL HEATERS 


FLORENCE STOVE CO.— General Of- 
fices and Plant: Gardner, Mass.; Western 
Offices and Plant: Kankakee, Ill.; Sales Of- 
fices: 1458 Merchandise Mart, Chicago; 45 
FE. 17th St., New York; 53 Alabama St., 
S. W., Atlanta; 301 N. Market St., Dallas; 
and 2730 - 16th St., San Francisco. 


E113C—a de luxe Florence 
Electric Range in full white 
porcelain finish; new glass- 
topped deep well cooker! 


ter market. 











FLORENCE “Zaccocc RANGES 


MASTER MODELS WITH INTERCHANGEABLE FEATURES 
THAT PUSH SALES UP AND HOLD INVENTORY DOWN 
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wren Even 


START HERE! 





From the smallest apartment to the manor house 
comes the demand for modern kitchen equipment 

a demand that is booming. All over the 
nation new home building, remodeling and mod- 
ernization runs a rapid pace. And so, for wide 
awake dealers, a great new market has opened up 
: a market that offers generous year-round 
profits—if they have the right merchandise to 


sell. 


Auburn Central all steel Pak-Age Kitchens include 
a complete line of cabinet sink units . . . six 
models . . . single and double drain boards. . 
sturdily built, beautifully finished, luxuriously 
trimmed. These moderately priced sinks are the 
foundation around which the modern kitchen is 
built. This is the unit the American Homemaker 
buys first! 


Base cabinets, wall cabinets, utility cabinets, in a 
multiple of sizes make it easy to install a complete 
ensemble or only a few pieces. One unit sells 
another ... sell her the sink, and she'll buy the 
others. 


Here's a line that will give you quick sales 
and generous profits. Get full details on the 
1-C Profit Plan. Write. phone or wire! 






<= AUBURN CENTRAL MANUFACTURING CORP. 
quetco| CONNERSVILLE, INDIANA 
\rEs™ a\ 
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Mrs. Robert A. Lane of Amenia, N. Y., with her barbecued spare-ribs which won 
first prize in G-E's “Roast-of-the-Month” contest. 


H neyed to Poughkeepsie for the pres: ane enti 
Barbecued Spare-ribs tion. The winner cooked her prize — 
A Winner right in Patten’s store, and passe * 
samples to the invited guests. Her , 
Range Awarded in G-F "Roast-of. | the recipe ‘montis of | 
Month" Contest e those of ‘ 
—— OVEN-BARBECUED SPARE-RIBBs according 
NEW YORK—When the returns were wer of the 
in for March, it was Mrs. Robert A. Shallow pan—temperature 450 degalt weeks behit 
Lane, of Amenia, New York, whose oven- for 45 minutes, 350 degrees for one M™ dealers to 
barbecued spareribs won the first General one-and-a-half hours. Cut two strips M™ 3) days in 
Electric “Stratoliner” electric range to sheets of spareribs (4 or 5 pounds) . 
be given away in G-E’s ten-month na- serving-size pieces, about two or th * 
tionwide contest for prize meat recipes ribs wide. Spread them meaty side @.. 35+) con) 
More than 3000 meat recipes were re- in large shallow baking pan. Sprin cemimceving 
ceived during the first three weeks of the lightly with one teaspoon salt, one-cig = (Ga S 
competition, and over 300 letters a day teaspoon pepper. On each piece + D C: 
‘onstitutes the mailbag at present. The ‘one thin slice lemon. Sprinkle over : will no 
“Roast of the Month” contest, announced generously, one large onion chopp 
in national magazines in March, provides fine. Put into hot oven uncovered, § * 
that a G-E “Stratoliner” will be awarded 45 minutes, to brown a bit. Mix « 
each month for ten months to the woman bring to a boil, for barbecue sauce e executiy 
submitting the best recipe for an oven- following: one teaspoon chili powd ns of the Re 
cooked meat dish. At the end of the year one tablespoon celery seed, a quarm™m Deen move 
one of the ten winners will be awarded cup of brown sugar, a quarter cup "3 East 42: 
a grand prize of a complete General vinegar, a quarter cup of Worcest@m Cole, Inc. 
Electric kitchen. shire sauce, a cup of tomato catsup, ance distr 
Mrs. Lane does her shopping in cups water, a few drops of taba York dist 
Poughkeepsie, and said she had long sauce. After the 45 minutes are 
been attracted by the displays of electri- pour barbecue sauce over ribs, redu , 
cal appliances in the John B. Patten heat to 350 degrees, and continue ro. Cy inte Re 
store. She obtained her entry blank, sub- ing for one to one-and-a-half ho “ae Wi 
mitted her husband’s favorite recipe, and longer. Don't cover pan at any tim™... 23> Ma 
the judges did the rest. Several repre- but baste and turn ribs occasionally @ nc. idea 
sentatives from G-E headquarters in that they soak up the rich sauce mes and lig 
sridgeport and from Rex Cole, Inc., dis- brown delectably all over. If sauce gam, ; 
tributor for the New York area, jour- too thick, add a little water. 





"The Perfect Breakfast Wife’ ¢ Keysto 


moved to 
Baltimore 
any speci: 
a is of electr 
2b) : mield, and 


rf ; i y merchan 






















ighting an 
Sin a sho 
in Chic 
Wacturers 
ms St. asst 


’ 
a. 
c 
wy 
at) 


A 


~ 


a 


ico Corp 
igements \ 
to supply 
part of its 
S for 194 
ed by R 
ident. 


n org 

id of direct 

Miss Ruth Ownbey, one of New York's loveliest models, was picked for that role Ember of C 
by Manning Bowman salesmen at their recent convention. Above, Miss Ownbey Club on 


is congratulated by Allen Wilkinson, vice-president, while company executives [#! /arker, 
look on. From left to right they are, H. S. Mirrielees, W. C. Rehm, John Under- JR‘ Comp 
wood, E. A. Farr, R. M. Rice, W. R. Freeman and A. W. Savage. ¢ Chamb 
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9 Washington, D. C., hotels have 
all set for the hot weather this 
vr with installations of unit air 
tioning. The Shoreham has installed 
¥ antaire units and the Colonial 
100, according to the manufac- 
At the Shoreham, the rental basis 
wchase was tried. Units installed in 
150 of them—were rented and the 
then applied to the purchase price. 
her Washington hotel, the Dodge, is 
ently negotiating with Pleasantaire 
tal units 









* » 





new sales training course for retail 
ce salesmen, in the form of ten 
i films is being prepared by the 
Kitchen Bureau. Five of the 
cover fundamentals: How to build 
pspect list; getting the right start ; 
pastrating to sell; answering objec- 
and how to close. The other five 
n the following products: Refrigera- 
laundry equipment; ranges, water 

and roasters. The films come 
ete with discussion guides to be 
n meetings and cost from $125 to 
for the entire series 



























pres 
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SS€ . * * 





s of /ronrite ironers for the first 

mths of the year were more than 

em of a year ago for the same 
E-RIMBx, according to W. B. Dabney, sales 
wer of the company. The factory is 

degu weeks behind in on orders and ad- 


one@™: dealers to get their orders in at 
trips @ 30) days in advance. 

ds) 

ir th . * * 

side 


e 35th convention of the //luminat- 


Sprin Engineering Society will be held at 
-e1g"nta, Ga., September 23-25, accord- 
ce Ml) A. D. Cameron, president. Head- 
— rs will be at the Atlanta-Biltmore 
hopp 

red, _ * * 

Aix 

ice ¢ executive offices and display 
powdamms of the Rex Cole, Inc. organization 


que wen moved from Long Island City 
cup a3 East 42nd St., New York City. 


cesta Cole, Inc. is the General Electric 
up, mance distributor for metropolitan 
taba York district. 

are 

redu ° ? * 

e@ roe 


‘ointe Radio & Electric Company 
F ho Racine, Wis., took over their new 
Y fim. at 332 Main Street on June 7. Radi- 
nally. new ideas in store resign, color 
ce mes and lighting have been incorpo- 
ce $Ri in the new headquarters, according 
E. Le Cointe. 



















* * * 


Keystone Equipment Company 
f moved to a new location at 1005 
Baltimore St., Baltimore, Md. The 
any specializes in buying surplus 
i of electric fans, according to Ben 
mield, and are now ready to pur- 
merchandise “in six figures.” 


* * * 


ighting and air conditioning joined 
Sin a show given by Commonwealth 
in Chicago May 27-29. Some fifty 
Wlacturers participated at the 72 W. 
ms St. assembly hall. 


* * * 


ilco Corporation has just completed 
lgements with the Ford Motor Com- 
y to supply the latter with a substan- 
part of its automobile radio require- 
Ss for 1942 model cars, it was an- 
ieel by Russell L. 
ndent. 


* * * 





4 an 
lof directors of the Buffalo (N. Y. 


nber of Commerce, held at the But. 


hamber. 





FOR YOUR INFORMATION 





Heberling, vice 


organization meeting of aN 


Club on the evening of May 26th, 
' Parker, president of the Buffalo 
ler- tric Company, was elected president 





"Life With Father" 
Eats Off Electric Range 


When Francis Armin of Hotpoint sat 
in the Blackstone Theater in Chicago, 
not long ago, witnessing the perennially 
popular play, “Life With Father she 
noticed there was a good deal of eating 
on the stage. Furthermore, she could 
swear that she smelled cooking odors 
and sure enough there was—a Hot Point 
range back stage. Shown with the 
range is Dorothy Gish, ex-movie star, 
who is leading lady in the western pro- 
duction of this. 


J. W. Milford & 


Associates, advertis- 


| ing and promotion counsel to the Artistic 


Lighting Equipment Association, are 


| now located at the RKO Building, Rocke- 


feller Center, New York City 
* * * 


The advertising and sales promotion 
department and the executive offices of 
the Westinghouse Lamp Division have 
moved from 150 Broadway, New York 


| City, to the plant at Bloomfield, N. J., 


according to H. E. Plishker, manager, 
advertising department. 


NUMBER OF STOKER 
DEALERS DOUBLE IN 
KANSAS CITY 


KANSAS CITY—The second years of 
the cooperative coal stoker advertising 
and sales campaign has been so suc- 
cessful that it is being picked up bodily 
and used by coal and stoker dealers in 
Sioux City, lowa, Omaha, and Lincoln, 
Neb., St. Joseph, Mo., and Topeka and 
Wichita, Kan., A. R. Stock, chairman, 
3ituminous Coal Utilization Committee, 
informs ELECTRICAL MERCHANDISING. 

In the 175-mile area covered by the 
Kansas City market, Mr. Stock reports 
that the number of active dealers jumped 
from 61 in 1939 to 125 in 1940. 

There was retailed $1,114,000 worth 
of automatic coal stokers in 1940, as 
compared to $542,550 worth in 1939. 
These were sold to home owners, apart- 
ments, industries and builders of new 
homes in this community. In all it 
amounts to two stokers being installed 
for every one stoker placed during the 
previous year. 

A cooperative display of stokers was 
held at the Better Homes & Gardens 
building exposition in February in Kan- 
sas City. 
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The hosiery department of a shoe store uses Teletalk to 
order supplies from the stock room. 


A department store uses Teletalk at the wrapping desks in 
principal departments so buyers can be reached and con- 
sulted quickly. 


V 


cation between the cashier’s desk on 
the main floor and the credit office 


for customers, as well as nuisance and 


delays. 


eph A. Uhlenberg, cus 
tomer contact man at Straus 
& Schram, Chicago, talks to 
the credit office’upstairs via 
Mode! 206AM Teletalk. He 
says, “Teletalk has meanta 
definite gain to us, both in 
effectiveness of work on the 
part of our organization, 
and a great deal more in 

reased customer satis- 
faction 


In countless other ways, in many kinds of stores and retail estab- 
lishments, Teletalk is used to speed up service and satisfy cus- 
tomers. Many of them report that Teletalk is a real help in 
building sales. 


Why not sell Teletalk to your retail store customers? Explain what 
it is and what it will do—how it saves time and confusion for both 
clerks and customers. You can get this business at a nice profit 
for yourself. Send today for a catalog showing the various Tele- 
talk Systems with full details about each. 





Model 10S nexpensive 
station m 


tei for mail 


Send for catalog with complete details concerning these and other Teletalk models. 
Licensed by Electrical Research Products, 
Telephone and Telegraph Company and Western Electric Company, 

WEBSTER ELECTRIC COMPANY, Racine, Wis., U.S. A. Established 1909. 

Export Dept.: 
Cable Address: 


MANUFACTURERS OF TELETALK INTERCOMMUNICATION AND PAGING SYSTEMS + POWER AMPLIFIERS AND SOUND DISTRI- 
BUTION EQUIPMENT + RADIO PHONOGRAPH PICKUPS + 1oniTION TRANSFORMERS AND FUEL UNITS FOR OFF BURNERS 








1 
- .WEBSTER ELECTRIC 


_ tele 


talk 


REG. U.S. PAT. OFFICE \V/ 


Straus & Schram (see illustration below), credit furniture 
and clothing store in Chicago, uses Teletalk for communi- 






saving many trips upstairs 





Model SA45 — combina 


icrophone - speaker 


Model up to 12 ata xe model 
ith u 7 


“ARLAB”", New York City. 


WEBSTER M ELECTRIC 


“Where Quality is a Responsibility and Fair Dealing an Obligation” 








ERRYWA 
ELECTRIC FOOD PREPARER 





Mw 
FSi al : we 


Compare these Quality features: 


Rotary-Planetary Mixing Aciion 
Most Mixer 


Runs Quietly requires no oiling 


powerful 5 quart 
Really efficient Attachments 
Circuit Breaker automatic protection 
One year guaran‘ee 





of 


Merryway is “just right” 
for the Modern Kitchen— 
yet used with satisfac- 


tion by 
Rooms, 


Inns, Laboratories, etc. 


\UL)) tHe Berruway co. 


POUGHKEEPSIE, 


v. 


MODEL BC 


product of 11 years 


steady progress 


Restaurants, Tea 
Hotels, Diners, 


DEALERS: 


Find out what 
Merryway 
offers YOU. 






Following The Farmer 
























a) it. And 
Gal 
— 2 ‘Sh 


soe 


LET HER TRY IT— 
hell Buy It! 





GEL 


No man will buy an automobile without trying 
there isn’t a woman anywhere who 
will buy an ironer before she learns for herself 
how easy it is to use—how well it irons all of 


her laundry—how much time it will give her for 


? 7) as 

la WW 

yee Ve doing other things 
aL save in a money way. 


ALL YOU DO—Get more women to try the ARMSTRONG free in their own 
homes. Send one out on trial with every washer you sell. 
you have nothing to lose. as we supply a new cloth cover. 


MASTER MODEL (illustrated) Stream 
line design with many quality features, 
including full 21" roll, thermostatic heat 
control, elbow operation, pilot light 
Retails for $34.50. 


Write or wire for complete details to Dept. EM. 


ARMSTRONG PRODUCTS CORP., Huntington, W. Va. 


ironer 


elbow 


DE LUXE MODEL 


with 21” 


operation. 


and what it 


IRONERS . 


will actually 


If sale is not made, 


Another popular 
roll, heat control and 


Retails for $29.95. 
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A careful « 
riod, shows 
e traded ir 
thin the five 
his is mostl 
all. These 
most immed 
gh price, $7 
Hermetic ut 
rantee per 
pecially thos 
sign. Deal 
t pay to tr 
tic units. 
ce, for un 
30 high t 
jed to even 
gwance, pli 
sts, the total 
seventy fiv 
This resale 
w low price 
y mail ord 
rhere | 
part of it 
es to sup] 
hermeti 


Clinard Electric's service and repair department. One of the Clinard brothers 
D. C. Clinard, right, runs this end of the business. 


tivities, eliminates territorial and com- gallons, and a hog two gallons vhat the p: 
mission squabbles and enables them to each 100 chickens four gallons + it has be 
concentrate on the job. Installation addition, there may be a call rebuilt 


is handled by the Clinard service gang water for 


who, incidentally, are 


sprinkling purposes factory. 


no slouch sales- three-quarter inch hose with a spr supply a 


men themselves. ling nozzle will consume 275 to rebuilt ur 
rhe Clinard activity on water pumps gallons per hour and an ordinary | king the « 


is worth a little examination Any sprinkler from 120 to 150 gallons guarantee, 


distributor-dealer selling in the neigh- hour. When the normal requiremenfiy low pric: 
borhood of 800 water systems a year of each individual family have il and pr 
has to have a method At Clinard estimated, an allowance of about | ng felt, m: 
Electric the method is simple: cent above that capacity is usu cally, pat 


1. They know their market which recommended to take care of e ult units 

° ney ‘ neir ma; { n, “ ~ 

lue to high-line extensions, is increas- %°™°Y needs. Requirements, too, haftory sour: 

due to hign-line extensi1o » IS « “Tee based Pe “ak | 1 fos . saith 
to De Dased on the pea 1iOad TO inde pen 


ing all the time. 
2. They attract recognition to their 


store both through their reputation in 


most 


day, or the hours when the 


is used. Another reason for re 


Sei 


' 
' . mending ample capacity in a w 
the community and because they main- 
: : oa pumping system is in order t ; <4 
tain adequate store and window dis- . This is ju 
down its operating time, thus sav 


plays at all times. 

3. They visit their prospects regu- 
larly through their staff of eight sales- 
men, advertise in the local papers and 


g right. V 
ental tf 


mm the equ pinent 


munded ope 


wear and teat ‘ 
- ’ yAS1S 
All in all, for a well-r 



















ssified adv 


tion, alert to all the special charact : 
without 





pier . ; istics of their own bailiwick, 
‘ircularize farmers with manufactur “eae 1, meant. Duri 

Pyare brothers Clinard rate pretty well t 
ers literature ' fF ran over 
+. They analyze their prospects 1 advertisi: 


needs to insure that adequate capacity without a 
day, whe 
three or fc 
& refriger: 
machine: 
mes. Of o 


is sold 
5. They personally follow up each 
and 


installed. 


sale service the job after it is 


Selling Adequate Capacity 


Just as in selling a large enough re- 
frigerator or water heater for the 
varying needs of large or small fami- 
lies, the Clinards point out that water 

follow the formula. If 

a water system is sold for household 
y then the size of the family 

the chief consideration. But 
mean that 
for watering the 


>) stems same 
use only 
farm 
water will be 
stock, milk 


g, sprinkling and numerous other 


installations 





requirements. 

In the instance, it has 
been fairly well established that for all 
bath and 


of the family 


home, for 
urposes—kitchen, 


| laundry, 
toilet 


that each membe 


} 1 2c 11 ° 
Will consume about 0. gauons ol 


This electric butter churn (Taylor) is dis 

played along with radio at the Cl nar 

store. Farm equipment ranks hign # 
merchandise. 


water a day. On the farm there are gui 
will 


Ss 


further considerations: a horse 


consume 10 gallons daily, a cow 


JULY, 
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A careful check over an extended 
riod, shows that extremely few units 
e traded in, while they are still 
in the five year guarantee period. 


mostly because they are too 





These units are snapped up 
nost immediately and command a 
price, $75.00 to $95.00. 

Hermetic units, beyond the five year 
grantee period, move more slowly, 
necially those with non-conventional 
sign. Dealers are finding it does 
t pay to try to salvage these her- 

I 


1e factory replacement 


s 


for units over five years old, 
hat when this cost is 
ied to even a very modest customer 
wance, plus minor reconditioning 
the total cost runs to a minimum 
seventy five or eighty dollars. 
This resale price compared with 
yw price models and low priced 
uil order jobs cannot be justi 
There has been some effort on 
part of independent service con 
s to supply rebuilt models of va- 
ermetic units, for about half 
the parent manufacturer asks, 
has been our experience that 
rebuilt units are not entirely 


tory One company does how- 


upply a one year guarantee with 
rebuilt units The trend toward 
¢ the dead hermetic units, out 
rantee s very evident the 
yw priced jobs. However, ma 
ind production shortages now 
g felt iv char ai this uation 
\ arti ularly iI g laranteed 
1 S in be secured fro 
V sources t low p i rT 
ndependent service mpanies 
Selling Right 
s is just as imp int a buy 
ght We find that the inda 
il basis of selling right lies in 
sifed advertising We would be 
without this invaluable sale as 


tant. During the 52 weeks of 1940 
ran over $400.00 worth of classi- 
l advertising. Hardly a day went 
without a little want ad. Many’s 
day, when a 40 cent want ad sold 
three or four used appliances. Not 


8 refrigerators, but ranges, wash- 


machines, vacuum cleaners, ice 


mes. Of our total sales volume in 


Trade-Ins 


CONTINUED FROM PAGE 5 





1940, 15% consisted of used merchan- 
dise. Any dealer who passes up the 
classified ads is making a big mis- 
take, if he wants to dispose of his 
used merchandise and today the dealer 
must trade if he wants to get his 


share of the business. 


New Sales from Used Sales 


Just as many of us first became an 
automobile owner, via 
route, just so thousands of young and 
also older couples are becoming re- 
frigerator, range, and washer owners, 
for the first time via the used appli- 


ance route. Then watch those same 
couples a year or so later, come in 
ind trade their used appliance that 
you sold them, for a new one. We 


have had hundreds of cases like this. 

The defense program has caused 
huge shiftings of our populations and 
locations are 


people in their new 


¢ ce 
tri¢ } 


good prospects for trade-ins Great | 
care should be used in sales like this | 


to secure complete credit ratings first. | 


Many of these prospects are too tem- 
porary in employment to allow any- 
thing except cash sales or very short 


4 to 6 months terms 


Pricing 


The dealer should do this himself, 
taking into effect the allowance made, 
‘ 


the repair costs and the local market 


I understand that for every new auto- | 


bile sold, the car dealer must sell 


two used cars. The electric refriger- 
ition industry is far from this figure, 


but we all must realize that we can 


expect to have trade-ins involved in 
from 25% to 334 of our total re- 


eration sales in 194] 


Commissions 


We pay commission on all of our 
new appliance sales, less trade-ins, 
and the same commission on our used 
appliances. Very frequently, the sales- 
man who took in the used appliance, 
will in turn sell it, so he realizes his 
complete full price commission, but 
of course has to make two sales 
to do so, just as the automobile 
salesman has to do these days. 





small town, rural area? 





2. Find out, through classified ads, just what sizes and makes of 
refrigerators, etc., are in the most demand and what they will 
sell for. This varies widely in different territories. Right now 
the small four to five cubic foot used refrigerator less than 
five years old is in the greatest demand in the cities. In rural 
areas it is the large eight to ten foot job, still in guarantee. 


3. Either do the appraising himself or apooint one of his most 
reliable men as an appraiser. 


4. Set up a “blue book" of his own as a buying or allowance 
guide for his salesmen and insist that non-operating machines 
be treated on an individual basis. 


THE THINGS A DEALER SHOULD DO: 


1. Carefully analyze his local market: Is it a large city market, 








the used car | 





















































TOPHET “A” the NICKEL-CHROME 
HEATING ELEMENTS 


WILBUR B. DRIVER CO. 


NEWARK, NEW JERSEY 











CONSOLE 
HEATER 


SALES 


@ Never before has a low console type oil 
burning circulating oi) heater been offered at 
so low a price as this brand new SILENT- 
SIOUX Model PF-35A. It’s a 20th Anniversary 
Special with a Special Price Tag. Equipped 
with two round drum type heat transfer 
units, one enclosing the Triplex Junior burner, 
the second acting as a radiator or econo- 
mizer. It delivers 37,000 B.T.U.’s per hour. A 
6° stack connection from lower end of second 
unit traps the heat, reducing stack loss. Com- 
pact. Done in two shades of brown hammer- 
tone smooth finish. No wonder it’s boosting 


PROFITABLE FRANCHISE 
@ A complete line of fast selling air-condition- 
ing furnaces, pot type furnace burners, hot 
water heaters and room heaters. Sold only 
through independent distributors. 








LOW COST OPERATION 


This SILENT-SIOUX 
Triplex burner burns 
any oil with highest 
efficiency under 


every draft 


tion. Transparent 
flame. Thoroughly 
tried and proved. 


FOR FULL DETAILS 
SS DEPT. 3 / 














Ot ANNIVERSARY CELEBRATION 
PIONEERS IN e194 | 


SILENT SIOUX OIL BURNER Corp. °** 


O/L HEAT/NG 
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NGE CITY, 
OWA 

















UNDISPLAYED RATE: 


$1.00 per ne per insertion. Minimum charge $4.00. (First line in small black face 
type.) Fractions of a line count aga line. Discount of 10% if full payment is made 
in advance for 4 consecutive insertions of undisplayed ads 





WHERE To Buy 


Parts, Services & Accessories 


DISPLAYED RATE: 


$12.25 per inch per insertion. Contract rate on request. (An advertising inch 
measured vertically %” on one column. There are 4 columns—48 inches to a page.) 


Proven 
| 


Vercha 












OVER 100% PROFIT FOR DEALERS 
ON WASHING MACHINE LUBRICANTS 


Faster, Easier Sales With These 
UPER LUBRICANTS 


Put Up in 
Attractive 
3-Color 
Lithographed 
Cans 











* 4 srecia: mipre Grease (OF 


| WASHING MACHINE 


DONT GUESS, Y | WRINGERS 


DONT GAMBLE — Use Our 
Special Lubrication Chart 


a CORRECT LUBRICANTS 
FOR ALL MAKES OF WASHING MACHINES 


Ask Your Nearest Jobber for 


FREE LUBRICATION CHART 


And DISPLAY CARD 


WYNAR PARTS & SERVICE CO. THE LARSON COMPANY 
160 State St Rochester, N. ¥ 128 N. Washington Ave. Minneapolis, Minn. 


WASH MACHINE PARTS & SALES CO. KEYSTONE WASHER PARTS CO. 
4119 Gravois Ave St. Louis, Mo N. E. Cor. 7th & Arch Sts. Philadelphia, Pa 


WASHER SALES & SERVICE CO " RAY JONES CO. 
10-12 Federal St., Pittsburgh, Pa 376 S. Broadway Denver, Colo. 


SERVALL COMPANY HOME ELECTRIC SHOP 


3572 Gratiot Ave Detroit, Mich 21 Spring-Common Youngstown, Ohio 


THE GOOD HOUSEKEEPNG SHOP 
TUTTLE SALES CO. 126 Dartmouth St. Boston, Mass. 


3 o- — GENERAL APPLIANCE PARTS CO 
STANDARD SUPPLY, INC. 317 N. Pennsylvania St. Indianapolis, Ind. 


_™ ' 
eathegencitlire etoneagsandimmmam FINCH’S WASHER PARTS CO. 
REFRIGERATION SUPPLY CO. 432-434 S. Division Ave. Grand Rapids, Mich. 


273-27 =. 
a oe EMPIRE WASHER CO. 
RADIO SERVICE CO. 420 Broadway Schenectady, N. Y. 


itkes - . Pa. 
medeprertoe: cet ELECTRICAL CENTER 
RADIO ELECTRIC SERVICE CO. 514 Tenth Street, H.W. Washington, D. C. 


7 Phitadeiphia, Pa. 

08 eS EEE BUCKEYE VACUUM CLEANER SUPPLY 
PRITCHARD ELECTRIC CO. co. 

23 South Walker St Oklahoma City, Okla 10615 St. Clair Ave. Cleveland, Ohic 


THE MODERN jeousencis SALES CO. ARCAND'S 
2017 West 25th Cleveland, Ohio 431 Main St. Hartford, Conn. 


MINNESOTA APPLIANCE Pants co. APPLIANCE PARTS & senvies co. 
191 W. 7th St Paul, Minn 214-216 Stewart St. le, Wash. 


MIDWEST SUPPLY CO. CALIFORNIA nernicenaTon co. 
349 N. McKinley St Casper, Wyo 1077 Mission St. n Francisco, Calif. 


MIDWEST APPLIANCE PARTS CO. D. J. PHELAN SONS 
2622 W. Division St Chicago, tt 66 W. Broadway New York, N. Y. 


S. g. SUNDBERG CO. VALLEY ELECTRIC ge. 
615 W. 79th S Chicago, 1 324 W. Washington St. Phoenix, Ariz. 


w. Lt. MAY CO SERVICE APPLIANCE CO. 
24 N. W. Broadway Portiand, Ore 242 Broadway Buffalo, N. Y. 


A Complete Line of WASHING MACHINE PARTS 
is carried by All of the Above Distributors 


MID-STATES OIL COMPANY 


6135 Linsdale Ave. Detroit, Michigan 
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RUBBER UPHOLSTERED 


ravens 


SAFEGUARD 
Your Profits! 


Use ORANGEVILLE 
TRUCKS for han- 
dling refrigerators, 
ranges, radios, kitchen cabinets, ete. Only truck 
with patented quick change ratchet nose. Com- 
pletely rubber upholstered throughout. Several 
a sizes. Descriptive circular and prices 


on req 

‘ORANGEVILLE MFG. CO. 
line of Floor Trucks 
Orangeville (Col. Co.) Penna. 














ALTER SERVICE IS PROMPT 


—and we have everything you need in 


AIR CONDITIONING 
and REFRIGERATION 
PARTS and SUPPLIES 


Write for tree catalog. 
Please use your letterhead. 


THE HARRY ALTER CO. 


1728 S. Michigan Ave., Chicago, Ill. 
3 CHICAGO BRANCHES, NORTH, WEST, SOUTH 
NEW YORK PHILADELPHIA BRONX JAMAICA 
NEWARK DETROIT CLEVELAND ST. LOUIS 















Retail | 
Liberal Discou: 


a oni 


FOR HANDLING A\ 


'@ REFRIGERATOR 
= and RANGES 


No. 102 BALANCE 


“te Lifts and 
Carries the Load” 





ly - 
werted by na- ¢ 
fi consumer 

riising and leadir 
ent. Splendid 
Reta 





in. Slit-Back edjusteble 
feature for special sires 





i 














F-LIFTING PIANO TRUCK CO. FINDLAY, 0» TRIPOD 
fhe 
availabl 

FLUORESCEN aig: 

Buy direct—all types—Factory Price a ae 

Discount up to 50 and 25% on Fluorescent Light) . 
Dealers write for FREE catalog. 
S. S. JOBBING HOUSE 
655 BWAY. N. Y. C., NW. 
SPECIALTIES Ar 





Electric Mangle Roll Pads and Covers 
Vacuum Cleaner Bags, Ironing Board » 
and covers, washer and ironer covers 
Textile Specialty Co., W. 54th, Cleveland 














SEARCHLIGHT SECTION = Bear 


(Classified Advertising) 


un Suite | “OPPORTUNITIES”: wai" 


See last Issue for Advertising Rates 





Gi 














\dvert 
































w READE 
each and e' 





KY 


PLUG INTO BIGGER PROFITS i o 


with Vacuum Cleaners Re-Nu-Vated 


space ii 


anothe 
in addi 
y A.A. State 
@ Milbern’s low-priced sales builders — 
keep your customers coming back because with a \ 
they are kept satisfied. Kickbacks and readers wh 
headaches are out; you keep your profits. editors k: 
All leading brands . . . perfectly rebuilt ly 
from brush to handle grip. Once sold . 
with a Milbern Re-Nu-Vated, customers , 
stay sold! . . . write for interesting price 
schedule. follow tl 


MILBERN VACUUM CLEANER CO. lormative 


“Recreators of Vacuum Cleaners” 
241 W. 23rd Street New York City 


the same 1 
reader, t 
ore widely : 
¢ in cari 














SELLING 
OPPORTUNITIES 
OFFERED—WANTED 


Selling Agencies—Sales Executives 
Salesmen—Additional Lines 




















OPPORTUNITY WANTED 


bers Massachusetts, Connecticut and Rhode 
Island desires additional line either materials 
or specialty. Address SA-596, Electrical Mer- 
chandising, 330 W. 42nd St., New York, N. Y 


SALESMAN covering manufacturers and job- 


ger share « 





usw PATENT i225 nang 
in ne 


siciediommnantaan 
Sad lo = 


#£ 
1s gumtias| 2¢ 








Bea Ss oer *mew youn: AT 31! 
Plane | LOugacre 3-3068 
PATENT ATTORNEY — PROF. ENGINEF 


BUSINESS OPPORTUNITY LECTRIC! 





Stores For Rent A McGra 


Excellent 25 or 50 foot front by 110 fret’ 
building in town 8,000 population w) ic! ) 
rent for $100 to $200 up, according to mp’ W 42ne 


ments, to financially sound firm. Ad 
M. G. Shirk, McPherson, Kansas. 
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Proven Profit Leaders 
FOR YOUR 


) Merchandise Department 


THE NEW ART CLEANER 


Patented New Art Cleaner is dif- 
ferent from anything else on the 
market. A super mop, 

cleaner, 














ing of 
man incomes. Suppo 
national consumer adve 


Retail Price $3.50 Central States 
Liberal Discount $3.75 Seaboard States 






es 
by 


sal 
rted 
rtising 











sumer 
and leading woman's magazine editorial 
a © or stimulation item 


endid extra sal 
Retail Price $1.95 








TRIPOD COLLAPSIBLE DRYER 





Most 


ered 
Has 
avail 











_ Write today 


\ Artmoore Co. 


Dept. EM 71 
vers 
rd 9 \ 108 N. Water St. 


Milwaukee, Wis. 





















Tested Readership” Means 


Greatest 
Advertising Value 


m READERSHIP, as an attribute 
each and every McGraw-Hill Pub- 
ution, gives the advertiser who 
space in Electrical Merchan- 
ing another logical evaluation 
in addition to the A.B.C. and 
A.A. Statements. It gives you 
ita assurance that here is a maga- 
with a vitally interested body 
readers whose needs and interests 
¢ editors know and serve specifi- 
lly. 


means, too, that if the advertiser 
ill follow the editor, and product 
ormative sales messages tied-in 
the same needs and problems of 
reader, the advertising will be 
ore widely read, and will be effec- 
¢ in carrying a_ substantially 
tger share of the sales burden. 


y 
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ELECTRIC RANGES 
& WATER HEATERS 


oe ee eee 








COMPLETELY 
AUTOMATIC! 


The Cavalier K-45 gives a new conception to electric cooking convenience. 
It's the most completely automatic range on the market. K-45 alone has 
a time and heat-controlled appliance outlet. 
well as the three surface units—are controlled by the Multi-Heat Selector. 
Other K-45 features include: Selective Automatic Timer control for oven, 
budget cooker, appliance outlet or two surface units! 
Over-size Oven, Extra-Thick Fiberglas Insulation. 


Any heating appliance—as 


Budget Cooker. 


Fast oven broiler with 


Warming drawer and two additional Storage 
Drawers. Let K-45, backed by our Five-Year Warranty, help you sell the 
home-maker on the advantages of electric cooking. Write for information. 


Cavalies 


CAVALIER 
CORPORATION 


CHATTANOOGA 


TENS 
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Notice --: 


to MANUFACTURERS’ AGENTS 


As a service to the electrical appliance 
industry, ELECTRICAL MERCHANDIS- 
ING maintains a record of all manu- 


facturers’ agents serving the appliance 


field. 


These records are revised periodically, 


at this time. 


If you are not now listed with ELEC- 


TRICAL MERCHANDISING, or if you 
are listed, but the status of your business 
has changed in any way, as covered by 


our records, write at once, to 


ELECTRICAL MERCHANDISING 


Business Department 


330 West 42nd Street 


New York, N. Y. 
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Baseball Golfer 





oe 8 


P. Edouard Geldhof (center) of the 1900 

Corporation, R. D. Hunt (right) of Dex- 

ter and Carl Decker (right) of Cham- 

berlain Corporation, get the details of 

that famous golf match from Geldhof 

who helped win with a combination of 
golf and baseball. 


60-ft. Pitch 
Wins Golf Match 


something like a baseball pitch to 
his game if not to the consterna- 
tion and amazement of the other 
three members of his foursome. 

What’s A Stymie To Him? 

“Here’s how the tale runs: 

The foursome comprised Geldhof, 
L. C. Upton, F. S. Upton (all of 
1900) and C. L. Huff of Harvey, IIL, 

Geldhof brassied his ball into a 
roll rf gar le n hose 

“What’s the rule here?” inquired 
Geldhof, gazing down at the ball, 
¢ tling into the mazes of the hose. 

“Pick it up,” said Huff, ‘and 

1rOW ver your shoulder and then 
lay it ym where it lies.” 

Geldh picked up the ball and 
gave it a heave over his shoulder 
that would have done credit to Bob 
Fe ¢ 

The ball soared tor 60 teet ind 
¢ le green 


They Protest In Vain 


There was a wail of protest from 


Huff and Fred Upton, the opposing 
team of the foursome 

“This isn’t a_ baseball game,” pro- 
tested U pton 

“You said to toss it over my 
houlder and that’s what I did,” re- 


, “4 
p ied Gel 


dhof 
Waiving protests 


, 
trode up to the 


Geldhof 
, got out his 
the white 
three on 


aside, 
gree! 
rusty putter and dropped 
the cup for a 
par 5 


pellet in 


‘ } 1 
what Was a noie, 


Geldhof and his partner won the 
itch, thanks to that 60 foot pitch 
vy Geldhof. Now Huff is sending 
Geldhof three | p sided golf balls as 
prize that 60-foot over-the- 


13 ‘ 
yuide}l piten 


Mail Chains Tighten Credit 
CHICAGO—A cut in credit terms from 
three to tw place July 1 at 
ind Montgomery 

Uncertainty of 
given as the 


1 
») vears took 


W ard wx Lo. stores 
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"| THOUGHT THAT IT WOULD MAKE IT LOOK MORE HOMELIKE AND LIVABLE.” 
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Priorities for Dealers By L. £. Moffatt ae, 


Trade-Ins By D. S. Stophlet 4 


Here is the whole subject of trade-ins—that vitally important part 
of the profitable appliance business—as presented by an active 
dealer. 


Following the Farmer By Laurence Wray 6 


The Clinard Electric Co., Winston-Salem, N. C., have done a bang-up 
job of following REA extensions. The article tells how they do it. 


The Long Term Effort. 5 


Some important papers which were delivered at the recent Edison 
Electric Institute convention in Buffalo. 


Feminine Instinct for Sale 


A quick look at some of the women in the industry she are cntien. 
ing to the better understanding of the functioning of home appli- 
ances. 


Mail Order Reading Habits Bring In Farm Prospects 
By Tom Blackburn 14 


Another farm survey in which the dealer comes off second best in his 
efforts to sell farm work equipment. 


These Salesmen Know All the Answers . 20 


How a little book helps all the salesmen of the Oklahoma Tire 4 
Supply Company sell in 110 stores the company operates. 


Dallas Goes for "Poor Man's Air Conditioning” . 22 


Attic fans are going great guns in the Texas area. 


OA 24 


No Heating Oil Shortage Possible 26 


What the newspaper headlines don't tell oil space heater dealers. 


New Merchandise By Anna A. Noone.. a 
Statistical Barometer By Marguerite Cook. 17 
News — People, Products, Promotions 53 
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Western News Flashes . ee — 59 


DIRECTORY OF APPLIANCE MANUFAC- 
TURERS . Sos 29 
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